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Another  Great  Automobile  Advertiser 
Says  Farewell  to  Free  Puffery 

^resident  of  Chrysler  Corporation  and  Advertising  Manager  Support  Editor  &  Publisher’s  Fight- 

Declare  Newspapers  Can  Kill  Publicity  Evil 


p  E.  T.  sen  ARPS,  advertising  man- 
ager  of  the  Clirysler  Sales  Corpor- 
ition,  Detroit,  Mich.,  has  waved  farewell 
to  auto  motive 
“free  puffery”  in 
the  newspapers. 

H  i  s  assertion 
to  that  effect, 
made  in  an  inter- 
V  i  e  w  in  New 
York  this  week, 
was  strengthened 
by  his  admission 
that  it  was  be¬ 
coming  “increas¬ 
ingly  difficult  to 
get  free  publicity 
into  certain  news¬ 
papers”  and  his 

C.  E.  T.  ScHARPs  presentation,  off 
the  record,  of 
other  details  which  tended  to  show  con¬ 
clusively  that  Editor  &  Publisher’s 
campaign  against  the  trash  writing  press 
agent  was  showing  real  results. 

"I  will  be  glad  to  see  free  puffery  go,” 
Mr.  Scharps  declared.  “At  the  same  time 
I  am  firmly  convinced  there  is  such  a 
thing  as  legitimate  automobile  news. 

"The  fact  that  there  are  18,000.000 
automobile  users  in  the  United  States 
today,  and  the  fact  that  thousands  arc 
willing  and  do  pay  admission  to  an  annual 
automobile  show  to  see  models  they  can 
look  at  for  notlijng  at  other  times  seems 
conclusive  proof  to  me  that  the  public 
demands  real  news  of  our  field. 

“There  will  be  no  ‘free  publicity  evil,’ 
when  the  newspapers  themselves  see  fit  to 
eliminate  it.  A  sincere  automobile  editor 
will  throw  out  the  trash  and  print  only 
the  news.  Free  puffery  never  added  in¬ 
terest  to  a  newspaper  automobile  section. 

“Of  course,  we  are  sending  out  free 
publicity  now.  But  we  don’t  demand  that 
it  be  published.  Whether  or  not  it  is 
publishe<l  is  the  newspapers  business,  not 
ours,  we  think.  No  law  compels  the  auto¬ 
mobile  editor  to  publish  it.  We  never 
have  and  never  will  base  our  advertising 
schedules  on  the  amount  of  free  publicity 
used.  As  a  matter  of  fact,  however,  we 
don’t  see  any  objection  to  the  stories  we 
are  sending  out,  because  we  are  making 
an  honest  effort  to  issue  only  real  auto¬ 
mobile  news.” 

“What  is  real  automobile  news?”  Mr. 
Scharps  was  asketl,  and  in  reply  he  out- 
lincil  his  ideal  of  a  newspaper  automobile 
section,  one  which,  he  said,  would  attract 
automobile  using  readers  to  a  newspaper, 
the  desideratum  of  all  automobile  adver¬ 
tisers.  Mr.  Scharps  was  himself  an  auto¬ 
mobile  eilitor  in  New  York,  prior  to  ac¬ 
cepting  the  Chrysler  post  last  June. 

“Legitimate  automobile  news,”  he'said. 
“supplies  information,  which_  would  aid 
a  person  in  the  operation  of  his  individual 
transportation  unit. 

“An  interesting  and  worthwhile  auto¬ 
mobile  section  tells  readers  about  the  con¬ 
dition  of  the  local  highways,  maps  out 
tours,  informs  of  detours,  speed  traps, 
supplies  mechanical  information,  presents 
details  of  new  developments,  and  describes 
new  models  as  they  are  announced. 

“An  automobile  editor,  with  courage. 


By  PHILIP  SCHUYLER 


wdll  go  to  his  local  automobile  row  and 
discuss  the  new  models  as  dispassionately 
as  the  newspaper  dramatic  critic  now  dis¬ 
cusses  the  new  plays.” 

Mr.  Scharps  said  he  had  read  with  in¬ 
terest  the  interview  with  A.  R.  Erskine, 
president  of  the  Studebaker  Corporation, 
lirinted  in  Editor  &  Publisher,  Nov. 
21,  but  declared  he  disagreed  with  Mr. 
Erskine  in  putting  the  automobile  in  the 


people  and  that  which  interests  the  larg¬ 
est  number  is  the  best  news.  That  edi¬ 
tors  realize  this  can  be  seen  in  the  play 
they  give  the  announcement  of.  new 
models.” 

Mr.  Scharps  gave  evidence  that  certain 
newspapers  were  tightening  up  in  the 
matter  of  printing  publicity. 

“In  order  to  keep  from  printing  pub¬ 
licity  matter,  and,  at  the  same  time  print 


CHRYSLER  CORPORATION  PRESIDENT  SAYS  FREE 
PUBLICITY  WILL  NOT  SELL  GOODS 

ALTER  P.  CHRYSLER,  president  of  the  Chrysler  Sales  Cor¬ 
poration,  Detroit,  has  joined  A.  R.  Erskine,  president  of 
the  Studebaker  Corporation,  in  denouncing  the  present  free  pub- 
lieity  system. 

“Publicity,’*  Mr.  Chrys- 
ler  declared  this  week  in 
New  York,  “will  not  take 
the  place  of  advertising. 
Publicity  will  not  sell 
goods  except  in  so  far  as 
a  good  name  is  an  asset  to 
any  institution  and  the 
product  which  it  mer¬ 
chandises. 

“There  has  been  a  good 
deal  of  opposition  on  the 
part  of  the  American  news¬ 
papers  and  periodicals  to 
the  attempt  on  the  part  of 
business  to  get  printed, 
free  of  charge,  articles 
praising  merchandise 
which  properly  belong  in 
the  advertising  columns. 

“I  am  in  sympathy  with 
this  stand.  No  one  has  a 
right  to  expect  to  get  some- 
Walter  P.  Chrysler  thing  for  nothing.” 


same  class  with  washing  machines  or 
pianos. 

“There  is  still  a  romance  in  the  owner¬ 
ship  and  possession  of  a  motor  car,”  he 
said,  “which  takes  it  out  of  the  class  of 
ordinary  goods. 

“A  lot  of  people,  to  be  sure,  own  wash¬ 
ing  machines  and  pianos.  But  whoever 
heard  a  group  discussing  heatedly  the 
merits  of  this  or  that  piano? 

“Have  you  ever  heard  a  conversation 
like  this:  ‘Have  you  seen  the  new  model 
Steinway,  some  class,  eh  ?’  ‘Oh.  I  don’t 
know,  you  ought  to  see  my  Knabe.  Eve 
been  playing  it  ten  years  now,  and  it’s 
good  as  new.’  ” 

“Perhaps  not  the  same  words,”  I 
countered,  “But  among  musicians,  cer¬ 
tainly,  similar  conversations  are  common.” 

“It  certainly  isn’t  as  widespread  as  auto 
talk,”  Mr.  Scharps  argued,  “and,  as  I  un¬ 
derstand  it,  news  is  anything  that  interests 


automobile  reading  matter,”  he  declared, 
"some  newspapers  are  now,  it  seems  to 
me,  making  themselves  a  little  absurd. 

“Mr.  Chrysler,  for  instance,  is  per¬ 
mitted  to  talk  about  anything  under  the 
sun,  except  what  he  knf)ws  best,  the  mak¬ 
ing  of  automobiles. 

“A  little  more  intelligence  among  auto¬ 
mobile  editors  will,  I  think,  rectify  the 
situation.  I,  for  one,  will  be  glad  to  see 
real  automc^ile  news  take  the  place  of 
trash  on  the  automobile  pages.” 

After  graduation  from  Columbia  Uni¬ 
versity,  New  York,  Mr.  Scharps  l^gan  a 
long  term  as  newspaper  man.  First,  in 
1904,  he  became  a  reporter  for  the  Nezv 
York  Sun,  remaining  on  the  street  for 
that  newspaper  until  1910.  In  the  latter 
year  he  commenced  collecting  automobile 
news,  and  after  three  years  was  made 
automobile  editor.  Leaving  newspaper 
work  in  1916,  he  spent  a  year  in  the  auto¬ 


mobile  business  in  New  York,  and  then 
returned  as  automobile  editor  of  the  New 
York  Tribune,  where  he  remained  five 
vears,  before  transferring  to  the  old  New 
York  Evening  Mail.  He  went  to  the 
Telegram  in  charge  of  automobile  adver¬ 
tising  and  news,  when  Mr.  Munsey  con¬ 
solidated  the  two  papers,  and  left  the 
Telegram  last  June  to  join  the  Chrysler 
organization. 

“Chrysler’s  great  success,”  he  said,  “has 
been  due  to  three  points.  We  have  a 
good  product ;  it  is  well  engineered ;  and 
it  is  well  advertised  and  sold. 

"Advertising  has  played  a  huge  part  in 
this  success.  Introduced  in  the  pages 
of  the  Saturday  Evening  Post  in  1924, 
the  account  almost  immediately  went 
into  the  newspapers,  and  we  have  been  a 
consistent  user  of  the  latter  media  ever 
since. 

“During  1926  we  are  going  into  news¬ 
papers  on  a  larger  scale  than  we  did  in 
1925,  when  by  our  co-operative  plan  with 
dealers  we  used  1,000  dailies.  Our  in¬ 
crease  in  1926  will  take  the  form  of  larger 
space. 

“The  trend  generally  in  automobile 
circles  seems  to  be  towards  the  news¬ 
papers.  It  is  my  opinion  that  you  can¬ 
not  do  an  all-around  job,  however,  with¬ 
out  using  all  the  standard  forms  of  ad¬ 
vertising. 

“The  best  advertising,  for  quick  sales, 

I  believe,  is  a  strong  newspaper  cam¬ 
paign,  supplemented  by  space  in  the 
magazines,  use  of  billboards,  and  direct- 
by-mail.  Use  all  four,  and  use  them 
intelligently,  and  results  will  show. 

“In  automotive  advertising  copy  the 
trend  seems  to  be  towards  the  explana¬ 
tory  rather  than  the  exclamatory  style. 
Even  those  firms  whose  advertising 
has  been  conspicuously  restrained,  seem 
this  year  to  be  inclined  more  towards  de¬ 
tail,  than  heretofore. 

“The  purchase  of  an  automobile  is 
usually  a  very  important  event  in  a  man’s 
life  next  to  the  purchase  of  a  home,  and 
in  some  cases  considered  more  important 
even  than  that.  He  is  inclined  to  study 
the  various  offerings  with  extreme  care, 
before  he  allows  himself  to  be  separated 
from  his  money. 

“Therefore,  it  is  my  conclusion,  that 
the  advertising  that  satisfies  most  of  the 
questions  arising  in  a  prospective  pur¬ 
chaser’s  mind,  answering  them  witteut 
extravagance,  in  order  to  carry  convic¬ 
tion,  is  the  best,  the  most  productive  of 
results.  Such  copy  must  give  an  impres¬ 
sion  of  the  car  and  enough  of  the  detail 
to  suit  the  general  needs  of  the  prospects. 
It  must,  above  all,  incite  a  desire  for 
further  investigation,  because,  no  matter 
how  much  advertising  is  placed,  the  show 
room  and  the  demonstration  cannot  be 
eliminated.” 

_  Mr.  Scharps  said  the  Chrysler  co-opera- 
'  tive  advertising  plan,  by  which  the  dealer 
'  and  the  manufacturer  split  the  cost  50-50, 
■  had  proved  very  successful.  In  some 
;  cases,  mats  and  electros  were  sent  direct 
;  to  newspapers,  while  in  others  they  were 

•  sent  to  the  local  dealer  to  be  used  at  their 

•  discretion. 
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MOTOR  FIRMS  PLANNING  LARGER  AD  SCHEDULES  pi 


Large  1925  Automobile  Sales  Coupled  With  Widespread  Prosperity  Indicate  1926  Linage  WiD|  W 
Surpass  High  Total  of  1925 — Ad  Plans  of  Various  Firms  Reviewed 


A  MEKICA’S  prodigy  among  industries 
— the  automotive  business — got  away 
to  a  good  start  in  New  York  for  its 
annual  National  show  season.  There  was 
a  wonderful  display  of  advertising  in  the 
newspapers.  Show  issue  gains  were  20 
per  cent,  upwards.  It  will  be  the  same 
story  at  Chicago  beginning  two  weeks 
after  Grand  Central  Palace  closes  its 
doors. 

What  about  1926?  Figuring  that  if  a 
key  city  like  Boston  could  carry  a  mini¬ 
mum  of  2,500,0000  lines  of  automotive 
display,  and  there  are  at  least  10  equally 
important  other  cities,  that  because  of 
fewer  papers  in  most  of  them,  would  have 
at  least  1,500,000  it  gives  a  good  basis 
for  comparisons.  As  a  matter  of  fact 
there  are  25  cities  of  major  importance, 
for  the  writer  grouped  Philadelphia, 
Baltimore  and  Washington  as  one ;  se¬ 
lected  Atlanta  for  the  South  omitting 
Norfolk,  Charleston,  Savannah,  New  Or¬ 
leans,  Jacksonville,  Galveston,  etc.; 
eliminated'  Milwaukee,  Detroit,  Toledo, 
Cincinnati,  Louisville  in  another  group; 
passed  over  all  the  New  England  cities 
outside  of  Boston ;  did  not  include  such 
places  as  Denver,  Omaha,  Indianapolis, 
Seattle,  Portland,  Ore.,  Rochester,  Syra¬ 
cuse.  Albany,  Pittsburgh,  Harrisburg,  etc. 
Easily  their  minimum  could  be  30,000,000. 
Add  smaller  places,  and  the  classified  ad¬ 
vertising  with  an  easily  computed  50,- 
000,000  lines.  The  writer  wants  to  be 
conservative  and  he  is  speaking  solely  of 
newspapers.  This  year  he  feels  the  lin¬ 
age  will  surpass  1925  but  not  over¬ 
whelmingly. 

On  the  basis  of  earning  in  1925  where 
many  companies  in  the  first  six  to  nine 
months  made  more  than  in  the  entire 
1924  it  gives  a  larger  margin  to  work 
with  this  year.  And  because  of  various 
conditions  larger  advertising  appropria¬ 
tions  are  likely  to  be  made.  The  first 
six  months  looks  good.  So  did  the  first 
half  of  1925.  But  last  year  the  sales 
curve  kept  going  upward  steadily.  Be¬ 
cause  of  this  car  makers  are  planing  to 
keep  going  at  pretty  nearly  normal  pro¬ 
duction  for  the  time  being. 

Last  year  being  an  off  one,  politically, 
people  had  a  chance  to  pay  more  atten¬ 
tion  to  business.  Conditions  improved  in 
the  Middle  West.  The  Pacific  Coast  set¬ 
tled  its  unprofitable  long  term  finance 
motor  plans.  New  England  textiles, 
boots  and  shoes,  and  some  other  indus¬ 
tries  grew  better.  The  South  and  South¬ 
west  came  back  stronger.  We  have  had 
an  open  winter  in  the  North. 

This  year  is  going  to  bring  its  troubles. 
There  will  be  the  political  scramble  which 
will  put  new  faces  in  the  Senate  and 
House.  As  the  tidal  wave  carrying 
Harding  to  Washington  left  its  under¬ 
tow,  which  two  years  later  rocked  the 
ship  of  State  Coolidge  is  going  to  find 
some  rapids  ahead  of  him  after  the  votes 
are  counted.  That  means  inattention  to 
business  for  a  few  months  by  many  pros¬ 
pective  buyers  of  cars,  particularly  in 
the  Middle  West. 

New  England  is  talking  prospective 
wage  cuts  in  textiles,  which  are  pretty 
certain  to  bring  strikes.  The  woolen  in¬ 
dustry  has  not  prospered  as  expected  and 
may  not  improve.  Legislation  on  motor 
cars  was  passed  with  more  coming  that 
is  bound  to  prevent  ready  sales  of  used 
cars.  Check  the  sale  of  used  cars  and 
new  car  sales  drop  off. 

Throughout  the  country  finance  cor¬ 
porations  in  their  fight  for  business  in 
some  cases  went  too  far.  Stretching  out 
terms  to  nearly  two  years  put  new  cars  in 
many  hands  that  could  not  afford  them. 
And  in  some  cases  buyers  bought  cars 
too  expensive  for  themselves.  Many 
makers  are  curtailing  these  long  term 
plans  now.  The  down  payments  are  to 
be  more  and  the  limit  is  lessened. 

However,  wh^  the  competition  reaches 
the  boiling  point  as  mid-summer  ap¬ 
proaches,  the  plans  of  today  may  be  re¬ 


By  JAMES  T.  SULLIVAN 


vised  to  meet  the  conditions  of  tomorrow. 
The  automotive  industry  is  one  that  never 
needed  Government  regulation,  for  com¬ 
petition  is  its  big  symbol. 

Everyone  in  the  industry  knows  that 
1926  is  looked  upon  as  a  critical  sales 
year.  Big  production  means  cars  at  low 
prices.  It  cuts  overhead.  So  intensive 
sales  plans  have  ben  worked  out ;  men 
have  been  brought  from  the  four  corners 
of  the  earth  for  factory  sales  confer¬ 
ences  ;  weak  dealers  are  going  to  be 
weeded  out ;  in  big  cities  where  there 
was  one  distributor  there  will  be  associ¬ 
ate  or  sub-dealers ;  places  that  never  were 


thought  big  enough  for  a  dealership  will 
be  combed  for  possible  agents. 

Some  of  the  factories  may  be  forced 
to  sell  close  to  cost  to  keep  up  with  the 
procession.  Despite  increased  prices  of 
rubber,  steel  and  other  materials  the  pub¬ 
lic  has  not  been  keyed  up  to  accept  a 
considerable  jump  in  cost  of  motor  cars, 
if  any.  There  is  some  likelihood  of 
other  changes  such  as  marked  the  bring¬ 
ing  together  of  Qeveland  and  Chandler. 
This  rneans  cutting  overhead  and  co¬ 
ordinating  efficiency. 

Because  factory  officials  increased  their 
individual  earnings  last  year  through 


VALUE  OF  WEEKUES  UNDERESTIMATED 
BY  NATIONAL  ADVERTISERS 

- By  BERT  MOSES _ 


'T^HIRTY-FIVE  years  ago  Rowell  was 
perhaps  the  dominating  man  in  the 
advertising  world.  He  was,  as  a  matter 
of  fact,  about  the  only  man  who  ad¬ 
vanced  any  new  ideas  in  the  pastime  of 
publicity.  .\nd  usually,  when  he  arrived 
at  a  conclusion,  he  put  it  right  over  the 
plate  and  at  the  same  time  hit  out  a  home 


Bert  M.  Moses 


run.  In  baseball  this  would  be  called  an 
idiosyncrasy.  But  we  are  here  discussing 
advertising.  ^ 

One  of  Rowell's  notions  was  that  the 
weekly  newspaper,  as  a  medium  for  na¬ 
tional  advertisers,  was  machts  nichts  aus, 
or  words  to  the  same  effect.  He  read  it 
right  out  of  church,  without  benefit  or 
consolation  of  the  clergy.  And  “out”  it 
has  been  ever  since. 

Rowell’s  crusade  was  really  prompted 
by  the  disposition  on  the  part  of  publish¬ 
ers  of  weeklies  to  tell  everything  about 
their  calculations  except  the  truth.  This 
same  propensity  characterized  the  pub¬ 
lishers  of  dailies  as  well,  but  somelxKly 
has  to  supply  the  os  coccyx  to  l>e  kicked, 
and  the  publisher  of  the  little  weekly 
was  IT  in  caps. 

Rowell,  as  everybody  used  to  know,  and 
should  know  now,  was  the  single  pioneer 
who  started  the  movement  for  honest  cir¬ 
culation  figures.  He  issued  a  newspaper 
directors,  and  put  in  most  of  his  working 
and  dreaming  hours  devising  means  to 
separate  the  false  from  the  true  in  circula¬ 
tion  statements. 

Week  after  week,  in  his  Prinlers’  Ink, 
he  issued  broadsides  against  the  publisher 
who  lied,  and  great  was  his  joy  when  he 


caught  one  such  man  “with  the  goods 
on.”  He  played  him  up  like  the  editors 
of  this  day  played  up  the  Monkey  Busi¬ 
ness  down  in  Dayton,  Tenn. 

Rather  than  waste  time  with  the  multi¬ 
tude  of  weeklies  published  then,  he 
lumped  most  of  them  in  his  directors  as 
“JKL,”  which  meant  “less  than  one  thou¬ 
sand”  or  “exceeding  one  thousand,”  I 
have  forgotten  which. 

Rowell  was  superbly  sane  in  nearly 
every  position  he  took  in  advertising,  but 
his  ban  on  the  weekly  always  seemed  a 
mistake  to  me. 

For  let  it  be  here  stated  still  again  that 
the  weekly  paper  is  a  power  in  its  own 
territory.  Its  influence  gets  under  the 
skins  of  its  readers,  and  what  the  editor 
of  the  weekly  thinks  is  precisely  what 
most  of  the  folks  in  his  community  think. 
If  you  doubt  this,  ask  any  politician  who 
knows  politics.  He  will  tell  you  that 
while  he  does  not  exactly  relish  the  oppo¬ 
sition  of  the  big  city  daily,  he  is  most 
anxious  not  to  be  opposed  by  the  country 
editor. 

Rowell’s  contention  was  that  the  > 
weekly’s  circulation  was  too  small  to  be 
effective.  Let’s  see  about  that.  Prac¬ 
tically  everybody  in  small  communities 
takes  the  weekly  paper,  while  but  a  few 
take  a  magazine  or  the  big  town  daily. 
The  weekly  covers  the  territory  inten¬ 
sively,  while  the  big  daily  and  the  maga¬ 
zine  scatter  like  a  parcel  of  boys  shooting 
craps  when  the  constable  shows  up  in  the 
offing. 

And  yet  the  national  advertisers  s'pend 
a  big  percentage  of  their  appropriations 
in  city  dailies  and  magazines.  This  is  all 
right,  of  course,  but  the  advertiser  who 
thinks  he  is  reaching  the  country  folks 
when  he  omits  the  weeklies  needs  his 
mental  machinery  overhauled. 

There  are  not  so  many  weeklies  as  there 
used  to  be,  but  there  are  a  lot  more 
dailies.  In  many  cases  the  good  weekly 
has  gone  out  and  a  poor  daily  has  come 
in.  "Today,  in  countless  small  cities,  little 
dailies  are  struggling  for  existence  where 
weeklies  formerly  made  good  money.  The 
poor  daily  hasn’t  the  power  and  influence 
of  the  good  weekly,  by  a  long  shot,  as  we 
would  say  in  Boston,  and  my  choice  in 
such  a  case  would  be  the  weekly  to  carry 
my  ad  every  time. 

The  publisher  of  the  weekly  does  more 
hard  work  and  gets  less  out  of  it  than 
any  other  worker  I  know.  He  is  the  bal¬ 
ance  wheel  and  safety  valve  of  the  neigh- 
Imrhood  he  serves.  His  influence  is  al¬ 
ways  for  the  good,  and  I  salute  him  as 
Brother.  He  has  my  sympathies  and  is 
close  to  my  heart. 

To  make  these  few  remarks  for  him 
gives  me  joy,  and  to  at  least  modify  the 
poor  esteem  in  which  he  is  held  by  na¬ 
tional  advertisers  is  the  one  thought  that 
pushes  this  pen  along. 


owning  stock  in  their  companies  thjt 
rose  in  values,  and  in  many  cases  received 
bonuses,  they  are  meeting  1926  with  a 
smile.  Any  who  may  have  had  a  ten- 1 
dency  to  ride  on  the  wave  of  prosperitj  | 
with  a  care-free  idea  of  letting  this  year 
take  care  of  itself  until  it  got  here  will  | 
be  submerged  before  it  ends.  It  is  going 
to  be  a  he-man’s  battle  to  keep  produc- 
tion  and  sales  up  to  the  4,000,000  mark 
despite  talk  about  replacement  possibfli- 
ties,  virgin  fields,  export  sales,  etc. 

The  motor  shows  throughout  the  coun¬ 
try  will  be  watched  closer  than  ever. 
Orders  from  them  generally  keep  the  fac¬ 
tory  going  normally.  There  will  be  ex¬ 
hibitions  of  one  kind  or  another  in  100 
or  more  places  in  the  next  three  months, 
and  the  wise  factory  heads  will  see  to  it 
that  some  people  with  a  sense  for  news 
and  facts  will  attend  a  number  of  them 
to  get  barometer  readings.  By  getting 
the  reason  for  the  rumblings  here  and 
there ;  the  clouds  on  various  horizons; 
the  balancing  of  ideas  between  where 
there  has  been  a  good  crop  of  commodi¬ 
ties  in  one  section,  but  strikes  in  another 
nearby  to  offset  the  former ;  studying  the 
advertising  more  closely  to  get  the  rela¬ 
tions  of  fine  circulation  value  vs.  inflated 
free  service  that  does  not  sell  cars;  all 
these  and  more  must  fill  the  curriculum 
of  factory  executives  who  expect  to 
make  1926  end  successfully  for  the  stock 


This  is  not  planned  as  a  pessimistic 
yarn,  but  a  suggestion  of  going  after 
facts.  The  industry  cannot  stand  get¬ 
ting  bumped  every  few  years  as  good  re¬ 
liable  dealers  are  not  made  over  night. 
It  is  merely  a  statement  for  all  of  us  in 
any  way  affiliated  with  the  industry  to 
take  as  a  slogan  for  1926 — “Let’s  not  kid 
ourselves — too  much.” 


Meanwhile,  appropriations  for  1926  in 
many  cases,  are  being  planned  on  a  larger 
scale.  Conditions  will  govern  whether 
they  go  through  as  planned.  Some  com¬ 
panies  will  increase  their  linage,  others 
curtail.  At  present  things  I<x)k  bright  for 
all  the  really  substantial  papers,  liecause 
the  tendency  to  larger  copy  in  few 
papers  to  get  the  messages  across  will  be 
more  evident  than  ever  this  year. 

Here  are  some  reasons  for  increased 
linage  this  year: 

General  Motors  has  its  new  baby,  the 
Pontiac  Six,  and  it  will  spend  thousands 
to  put  that  across.  Oakland  will  not  b* 
allowed  to  suffer  an  eclipse  by  reason  of 
700  or  so  Pontiacs  coming  out  of  the 
same  city  daily.  Oldsmobile  had  a  ses¬ 
sion  of  sales  managers  working  for  dis¬ 
tributors  from  all  over  the  world  re¬ 
cently  at  which  all  were  drilled  with  the 
idea  of  increasing  sales  which  will  be 
backed  by  liberal  advertising.  Buick  ad¬ 
vertising  has  been  one  of  the  most  liberal 
the  past  few  years  and  it  is  going  to  con¬ 
tinue  so.  And  the  same  will  be  equally 
true  of  Chevrolet.  Chadillac  got  into  the 
running  again  last  year  with  good  results 
and  will  do  more  now.  With  the  com¬ 
bination  of  Yellow  Cab  Company  and 
G  M  C  trucks  these  two  arc  going  to 
stage  a  series  of  newspaper  announce¬ 
ments  beginning  soon  coming  from  the 
Cochrane  Agency,  Chicago.  'This  group 
alone  will  spend  enough  money  in  many 
papers  to  make  a  substantial  total.  Jurt 
how  much  it  is  going  to  be  no  one  can 
foretell  now  because  present  plans  are. 
likely  to  be  augmented. 

Then  there  is  Nash  with  its  new  Ajax 
built  to  be  an  aristocrat  in  the  small  car 
class,  or  as  Mr.  Nash  puts  it,  to  be  pat¬ 
terned  on  the  same  quality  as  the  larger 
car  of  an  owner  who  needs  an  Ajax  type 
for  quick  city  service.  There  were  few 
Sundays  last  year  when  Nash  half  pages 
were  missing,  and  that  is  going  to  be  the 
Ajax  policy.  This  means  an  average  of 
two  pages  a  month  as  the  copy  will  al¬ 
ternate. 

( Continued  on  page  441 
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PLANS  MADE  TO  IMPROVE  MUNSEY  PROPERTIES 

William  T.  Dewart  Will  Carry  Out  Ideas  of  Late  Publisher  For  Increasing  Efficiency  of  Sun  and 

Telegram — Life  Story  of  New  President 


tjriLLIAM  T.  DEWART,  whose  abil- 
"  ity  as  an  executive  and  knowledge  of 
newspaper  publishing  led  Frank  A.  Mun- 
sey  tefore  his  death  to  direct  that  he  be 
made  president  of  the  companies  publish¬ 
ing  the  New  York  Sun  and  the  New 
York  Telegram,  in  answer  to  an  inquiry 
by  Editor  &  Publisher,  as  to  his  plans 
for  these  two  newspapers,  replied  as 
follows : 

‘T  have  your  request  for  a  statement 
from  me  regarding  Mr.  Munsey’s  news¬ 
paper  properties. 

•'The  future  of  both  the  Sun  and  the 
New  York  Telegram  is  assured  to  the 
city  of  New  York  and  its  interests,  to 
the  state  and  to  the ‘nation.  They  will 
both  continue  to  express  those  principles 
and  uphold  those  ideals  to  which  they 
were  committed  by  Mr.  Munsey. 

“With  a  circulation  activity  quite  satis¬ 
factory,  and  a  national  and  local  advertis¬ 
ing  patronage  which  for  the  last  six 
months  has  made  the  Sun  the  continuous 
leader  in  the  New  York  evening  field,  to 
think  of  anv  other  plan  than  that  above 
expressed  would  be  to  confess  to  the 
poorest  sort  of  newspaper  judgment. 

“The  constant  endeavor  of  the  manage¬ 
ment  will  be  to  further  improve  both 
papers,  to  spend  more  money,  time  and 
effort  in  multiplying  their  effectiveness 
both  as  to  news  and  service. 

“They  will  continue  to  stand  for  those 
things  and  measures  which  will  con¬ 
tribute  most  largely  to  the  public  good 
and  increase  most  greatly  the  opportunity 
of  men,  women  and  children  to  lead 
healthy,  happy,  prosperous  lives. 

“The  Sun  has  faced  for  months  the 
necessity  of  a  larger  and  more  efficient 
plant.  Plans  are  in  the  making  for  ad¬ 
ditional  press  ^uipment  and  added 
mechanical  facilities. 

“The  New  York  Telegram,  now  oc¬ 
cupying  a  building  and  using  an  equip¬ 
ment  forced  upon  it  by  the  emergencies 
of  the  pressmen’s  strike  will  also  have  to 
have  better  quarters  and  more  efficient 
machinery. 

".Ml  of  these  problems  were  in  process 
of  solution  by  Mr.  Munsey  and  his  un¬ 
completed  ideas  will  be  developed  and  , 
finished  by  me. 

“There  need  not  he  the  slightest  anxiety 
on  anybody’s  part  as  to  the  future  of  th-' 
Sun  or  the  Telegram.” 

The  law  firm  of  Watson,  Godley,  Shep- 
i  pard  &  Willguss,  New  S'ork,  issued  a 
statement  this  week  to  the  effect  the 
Munsey  newspapers  would  probably  be 
continued  for  the  next  five  years  under 
their  present  management. 

“It  is  understood,”  reads  the  l«.w  firm’s 
statement,  “that  Mr.  Munsey’s  active  prop¬ 
erties,  such  as  the  Sun,  the  New  York 
Telegram,  the  Mohican  Company  and 
other  enterprises  will  probably  be  oper¬ 
ated  with  their  present  organization  for  at 
lea.st  the  next  five  years,  to  the  end  that 
the  fund  which  will  ultimately  go  to  the 
Metropolitan  Museum  of  Art  may  be  even 
larger  than  anticipated.” 

The  Sun  is  preparing  in  pamphlet  form 
a  biographical  sketch  of  Mr,  Dewart, 
written  by  Elinor  Elgin  for  the  Boston 
Sunday  Post.  Excerpts  from  Miss  El¬ 
gin’s  article  follow : 

If  it  were  customary  in  this  country 
to  display  coats  of  arms,  an  appropriate 
escutcheon  for  William  T.  Dewart,  who 
lias  succeeded  to  the  presidency  of  the  vast 
Frank  A.  Munsey  enterprises,  would  bear 
a  lawn  mower  in  one  quarter,  a  bar  of 
,  music  above  a  sledge  hammer  rampant 
in_  another,  retorts  and  test  tubes  in  a 
third  and  two  gold  watches  in  the  fourth. 
The  cr^st  would  represent  an  American 
eagle  soaring  mountainous  obstacles  and 
the  motto  would  be  “Leant  It  and  Do  It.” 

Each  of  these  would  have  symbolic 
allusion  to  some  stage  in  the  career  of 
a  remarkable  man.  At  50  Mr.  Dewart 
finds  himself  in  charge  of  two  New  York 
newspapers,  several  magazines,  various 
banking,  real  estate,  and  financial  under¬ 
takings. 


Here  it  was  that  the  young  William  T. 
(the  initial  stands  for  Thompson,  after 
a  relative,  a  Captain  Thompson  who  was 
one  of  the  British  guard  over  Napoleon 
at  St.  Helena)  grappled  with  the  three 
R’s_  in  public  school.  He  required  things 
which  the  family  purse  was  too  slender  to 
supply.  But  there  was  a  way  to  get 
them  and  he  took  it.  He  borrowed  the 
$12  from  an  older  brother  and  invested 
in  a  lawn  mower.  Barbering  neighbors’ 
grass  plots  was  something  for  which  the 
neighbors  were  willing  to  pay.  So 
William  with  his  mower  and  his  oil  can 
found  steady  employment.  As  he  mowed 
he  sang,  for  nature  had  endowed  him  with 
a  musical  voice  which  was  afterwards  to 
stand  him  in  good  stead.  And  he  soon 
repaid  the  $12. 

At  the  age  of  14  he  was  ready  for  more 
serious  undertakings.  There  was  a  button 
factory  in  his  part  of  town  and  William 
developed  a  surprising  interest  in  buttons ; 
so  the  boss  invited  him  to  come  in  and 
learn  the  trade. 

In  a  little  while  he  learned  that  the 
key  to  the  button  business  was  in  color¬ 
ing  the  product.  His  employers  manufac¬ 
tured  what  are  known  in  the  trade  as 
“ivory”  buttons.  When  William  dis¬ 
covered  that  “horn”  buttons  brought 
higher  prices  he  began  to  speculate  on  the 
probable  profits  that  somebody  would 
make  who  could  find  a  way  to  make 
“ivory”  one.s  that  would  look  like  horn. 

The  answer  to  that  speculation  lay  in 
chemistry.  Chemistry  was  to  be  learned 
at  the  I’niversity  of  Rochester,  and 
William  at  once  matriculated.  Although 
he  had  been  unable  to' take  a  high  school 
course  he  was  able  to  enter  the  university 
as  a  special  student.  There  he  formed  an 
acquaintance  with  Dr.  Samuel  Allan 
Lattimore,  professor  of  chemistry.  Be¬ 
tween  them  an  attachment  sprang  up 
which  endured  so  long  as  Prof.  Latti¬ 
more  lived. 

By  this  time  the  boyish  treble  had 
ripened  into  a  fine  tenor.  That  was 
something  which  was  also  merchantable, 
and  young  Dewart  was  able  to  earn  some 
much  needed  money  by  singing  in  choirs 
and  quartets.  His  musical  gfift  also 
brought  him  warm  friends. 

William  T.  Dewart  When  he  had  sufficiently  mastered  the  ' 

.  ,  ,  .  ,  ...  ,  chemical  secrets  for  which  he  had  been 

Mr.  Munsey’s  will  designated  him  as  is  of  about  the  average  height,  with  broad  seeking  he  left  college,  and  he  and  his 
first  of  three  executors,  the  others  being  shoulders  and  deep  chest.  His  weight  brother  Robert  found  '  financial  backing 
Mr.  Dewart’s  friend  and  associate,  Mr.  must  be  around  1^  pounds ;  his  step  is  with  which  to  start  the  German-American 
R.  H.  Titherington,  and  the  Guaranty  elastic,  almost  springy.  His  dark  hair  Button  Company.  About  that  time,  how- 
Trust  Company  of  New  York.  He  was  is  liberally  besprinkled  with  gray,  but  ever,  the  Qeveland  tariff  began  to’ 
already  vice-president,  treasurer  and  man-  he  looks  nearer  40  years  of  age  than  50.  itself  felt,  and  profits  were  so  reduced 
aging  director  of  all  the  Munsey  corpora-  His  speech  is  incisive  without  being  that  the  brothers  decided  to  sdl  out 
tions,  and  but  a  simple  formality  was  re-  sharp.  Like  all  good  admimstrators  he  jhe  button  concern  continued  after  their 
quired  in  each  instance  to  make  him  has  mastered  the  art  of  quick  decision,  time  however.  When  the  World  War 
president,  which  was  done  in  accordance  Mr.  Dewart  is  of  Scottish  origin.  His  came  its  name  was  changed  to  that  of 

with  the  express  wish  of  Mr.  Munsey.  ancestors  came  from  Duart  Castle,  Mull,  Art  in  Buttons,  Inc. 

It  is  evidCTt  that  Mr  Munsey’s  con-  Scotland.  He  l^longs  to  the  Maclean  ^  thereafter  William  engaged 

hdence  in  him  was  untound^,  but  it  Uan,  the  present  head  of  which  ts  air  trading  on  commission  in  sugar,  tea, 
would  be  inaccurate  to  describe  the  re-  ritzroy  Maclean,  owner  of  Duart  Castle  .u-  i.i,l 


would  be  inaccurate  to  describe  the  re-  Fitzroy  Maclean,  owner  of  Duart  Castle  coffee  lubriratimr  oik  anH  the  liWe  for 
lationship  between  them  by  so  cold  a  and  of  a  town  house  in  London.  His  ^ew  York  interests  Finallv  at  the  „r^ 
phrase.  It  was  well  known  of  Frank  mother,  whose  maiden  name  was  Jwsie  ing  of  friends  Te  got  a  ob^ 

Munsey  that  he  did  not  wear  his  heart  on  Graham,  was  the  daughter  of  a  wealthy  Rochester  and  Pittsburgh  Railway 

his  sleeve  for  daws  to  peck  at.  Few  ^r-  Scotch  banker  ai^  landowner.  His  a  view  to  finding  his  life’s  work, 

sons  were  able  to  penetrate  the  barriers  father,  William  Dewart,  was  a  well  u-  c  *.  •  ®  ,  , 

of  reserve  which  he  threw  up  to  guard  a  known  philosopher  and  economist  who  .  ^signment  was  with  a  wreck- 

really  sensitive  nature.  Mr.  Dewart  could  spent  the  early  part  of  his  life  in  Canada  crew,  tie  got  thirteen  cents  an  hour 
and  did.  -a  railroad  builder  with  a  flair  for  learn-  *0*;,  hours  a  day.  He  apph^  for 

It  is  no  violation  of  the  privacy  to  say  ing  and  with  literary  gifts  above  the  “Pr  ®  transfer  to  the  railroad  ma- 
that  from  an  association  which  began  in  ordinary.  shops,  where  he  systemat^lly  set 

an  ordinary  business  wav  a  nersonal  at-  He.  more  than  anv  other  man  of  his  learning  how  to  operate  every 


It  is  no  violation  of  the  privacy  to  say  ing  and 
that  from  an  association  which  tegan  in  ordinary, 
an  ordinary  business  way  a  personal  at-  He,  m 


He,  more  than  any  other  man  of  his 


ait  uiuiiiai^  LFi43iiivs:>  v»a^  a  ai-  iiicsii  tiiaii  tits  «  •  ~  ,  •  A.t_  i 

tachment  sprang  up  between  them  which  time,  influenced  and  molded  the  national  buzz  saw  and  lathe  in  the  place, 

liound  them  with  unbreakable  ties  of  iwlicy  of  protection  under  which  Canada  .  the  railroads  were  getting  their 
friendship.  has  prospereil  so  splendidly  since  the  mid-  regions,  with  strikes. 

It  is  not  hard  to  understand  how  Mr.  die  seventies.  His  work  in  promoting  l^^outs  and  other  later  difteulties. 
Dewart  could  inspire  a  stalwart  friend-  the  building  of  the  Victoria  Railway  *oung  Dewart,  Icmking  for  ffcsh  fields 
ship.  He  belongs  to  the  type  of  business  from  Lindsay  to  Haliburton,  now  a  part  pubhe  acrauntancy  as  a  hkelter  op- 

men  commoiilv  described  as  “approach-  of  the  Grand  Trunk  system,  was  a  far  P^rtunity  for  his  talmte_  ® 

able.”  seeing  and  constructive  accomplishment.  J**"  “  of  study  he  felt  himself  ready  to 

This  new  head  of  the  Munsev  con-  The  elder  Dewart  was  so  enorrossed  ®  ^  big  JOD. 


The  elder  Dewart  was  so  engrossed 


cerns  is  a  well  .set  up  man  of  robust  physi-  with  the  pursuit  of  his  ideals  that  he  Munsey  had  built  a  large  printing 

que.  His  eyes  are  clear  and  blue-gray,  neglected  the  capture  of  riches.  He  left  Pjant  in  New  London,  Conn.,  but  had  de¬ 
but  with  a  tendency  to  shade  into  hazel.  Canada  and  settled  in  Rochester,  N.  Y.,  cided  to  bring  his  publications  back  to 
His  face  is  strong  and  marked  about  where  for  some  time  his  brood  of  eleven  New  York.  To  utilize  his  New  London 
the  eyes  with  "the  lines  of  good  humor,  children  found  life  anything  but  a  sum-  building  he  opened  a  department  _  store 
Much  out  of  doors  living  has  given  him  mcr  day’s  encampment  in  a  meadow  fhe  ground  floor,  with  a  hotel  in  the 
a  complexion  inclined  to  the  ruddy.  He  flecked  with  daisies. 


(Continued  on  page  41) 
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URGES  REVISION  OF  A.  B.  C.  RULES  TO 
BRAND  PREMIUM  CIRCULATION 


Contest  Promoters  Fattening  on  Dailies'  Craze  for  Readers 
While  Publishers  Stand  Losses — Fault  Lies  With 
Newspapers,  Writers  Says 


By  A  PLBLISHER 


CMONMK  or  later  the  A.  B.  C.  will  be 
comiK-lIed  to  K'’a^)iile  with  the  prob¬ 
lem  of  hi^:lK■r  ideals  in  circulation  pro¬ 
motion.  It  has  l>een  nihhlinK  around  the 
edjtes,  hut  opinion  doi-s  not  seem  to  l)e 
crystallized  enough  among  the  news¬ 
papers  themselves  to  give  the  .V.  B.  C. 
the  necessarv  couraue  to  tackle  the  job 
comprehensively. 

z\t  the  last  A.  B.  C.  convention  the 
question  of  outlawing  voting  contests  and 
was  siile-stepped  again  by  referring  the 
whole  question  -back  to  the  Ixtard  of  di¬ 
rectors. 

The  faidt  seems  to  lie  with  the  news¬ 
papers  themselves.  The  craze  for  circu¬ 
lation  and  linatte  dominance  has  appar¬ 
ently  weakened  the  ideals  of  many  news¬ 
paper  managements.  Those  who  believe 
in  and  practice  sane  methods  and  main¬ 
tain  decent  ideals  seem  to  lack  the  cour¬ 
age  and  determination  to  demand  that 
their  ideals  be  recognized  and  enforced 
by  the  A.  B.  C. 

That  a  really  great  industry,  such  as 
tl^c  .Xmerican  press  has  become,  can  tol¬ 
erate  the  contest  and  premium  leeches 
who  fatten  tin  the  profits  of  the  industry, 
as  they  are  doing  now,  is  little  short  of 
a  scandal  and  a  disgrace. 

No  one  knows  how  much  these  leeches 
extract  from  the  profits  of  the  .-Xmerican 
press,  hut  it  must  run  up  into  the  mil¬ 
lions  annually. 

It  will  lie  stopped  some  day,  and  sane 
newspaper  managers  hope  that  the  day 
will  not  be  far  distant. 

The  A.  B.  C.  is  highly  successful  in 
its  work  of  establishing  the  actual  circu¬ 
lation  of  the  press,  but  it  has  failtal  la¬ 
mentably  in  establishing  circulation  ideals 
that  determine  what  is  actually  merit  cir¬ 
culation. 

At  the  expense  of  Iteing  prolix,  tlie 
writer  desires  to  present  a  recent  instance 
of  the  extremes  to  which  the  voting  con¬ 
test  has  been  carried  in  an  effort  by  one 
ncwsiKipt  r  to  retain  leadership  in  circula¬ 
tion. 

There  arc  two  evening  newspapers  in 
a  city  of  about  70,000  population. 

One  of  these  newspapers  has  managed 
for  four  years  to  maintain  a  le.a<i  of  a 
few  hundred  in  total  circulation  by  stag¬ 
ing  an  annual  voting  contest. 

The  other  has  refused  to  resort  to  con¬ 
tests,  but  to  protect  itself  has  used  pre¬ 
miums  and  other  similar  metluKls  to  off¬ 
set  the  effect  of  the  contests. 

These  contests  enabled  the  first  of  these 
newspapers  to  add  about  1,000  new  sub¬ 
scribers  each  year.  In  the  course  of  the 
following  year  the  other  paper  would  cut 
this  lead  down  and  another  contest  would 
be  staged  to  get  it  back. 

In  the  Septemlier  reports  of  1925  there 
was  a  difference  of  less  than  200  in  their 
total  circulations,  and  another  contest,  the 
fourth,  was  launched  by  the  first  paper 
to  enalile  it  to  keep  the  lead. 

With  a  circulation  of  less  than  10,000 
this  newspaper  gave  away  9  automobiles 
and  20  per  cent  of  all  cash  turned  in  was 
paid  to  contestants. 

The  manager  of  the  other  newspaper, 
becoming  incensed  at  the  desperate  meas¬ 
ures  of  ins  opponent  to  retain  the  lead, 
decifled  to  try  and  wreck  the  contest  of 
his  competitor. 

He  made  a  ten-day  offer  of  a  cut  price 
to  paid-in-advance  subscriljers,  reducing 
from  $f*.40  to  $4..s0  for  carrier  distribu¬ 
tion  and  from  $4.00  to  $2.00  for  mail  sub¬ 
scribers. 

He  did  not  think  that  his  opponent 
would  meet  the  cut,  in  view  of  the  great 
expense  of  the  contest,  but  he  promptly 
did,  cutting  from  $9.00  to  $4.50,  $4.00  to 
$2.00  and  reducing  his  monthly  rate  from 
75  to  40  cents  and  single  copies  from  3  to 
2  cents. 


Following  art  the  approximate  results 
of  this  suicidal  fight  for  supremacy; 

At  the  end  of  the  ten-day  period  the 
newspaper  that  made  the  cut  first  closed 
its  liooks  with  nearly  half  of  its  circula¬ 
tion  paid  in  advance  for  a  year  and  a  net 
loss  in  circulation  returns  of  approxi¬ 
mately  S15,00U.  No  cut  was  made  in  the 
monthly  rate  nor  the  price  of  single 
copies  Mid  the  paper  is  now  back  on  the 
obi  price  level. 

The  newspaper  with  the  contest  claims 
an  increase  of  4,000.  Much  of  this  is  un¬ 
questionably  duplication  and  much  of  it 
goes  iiutside  of  its  natural  circulation 
area.  But  at  what  a  loss  to  its  revenues 
and  to  its  prestige  has  it  retained  the 
elusive  advantage  of  so-called  supremacy. 

Here  arc  approximate  figures  that  are 
really  startling ; 

It  is  safe  to  presume  that  6,000  of  its 
subscribers,  new  and  old,  have  taken  ad¬ 
vantage  of  the  cut  in  rates  to  pay  in  ad¬ 
vance.  It  accepted  orders  for  three  and 
five  years  and  many  of  these  have  taken 
advantage  of  this. 

Based  on  this  estimate,  the  first  year’s 
results  will  lie  as  follows : 

6,000  subscriliers  . at  $9.00  $54,000 

6,000  subscribers . at  4.50  27,000 

Loss  .  $27,000 

307c  to  contest  manager..  ^,100 
20^{i  to  contestants  .  5,400  13,500 

Balance  .  $13,500 

Out  of  this  balance  must  be  paid  the 
cost  of  the  premiums  and  the  expenses 
which  will  eat  up  the  balance. 

In  other  words,  this  6,000  circulation 
will  be  a  dead  loss  to  the  newspaper  of 
over  $.H),(KH),  and  this  loss  will  in  no 
considerable  part  extend  over  a  iK-riod 
of  from  three  to  five  years. 

The  contc't  manager,  with  his  30  per 
cent,  will  walk  out  of  town  leaving  this 
newspaper  to  hold  the  bag  and  wrestle 
with  its  prolileni. 

The  contestants  will  have  their  auto¬ 
mobiles,  cash  prizes  and  percentage. 

What  a  ])rice  to  pay  for  the  glory  of 
so-calkxl  leaflership. 

The  contest  manager  in  this  instance 
first  went  to  the  newsiwper  that  had  had 
no  contests. 

He  was  turned  down. 

He  then  went  to  the  other  newspaper 
and  represented  that  its  competitor  was 
planning  to  put  on  a  contest. 

Fearful  of  losing  his  lead  in  circulation 
the  manager  closed  with  him  at  once  so 
as  to  head  off  the  other  paper. 

The  other  newspaper  was  then  besieged 
by  contest  companies  from  every  part  of 
the  country  to  let  them  put  on  a  counter 
contest. 

They  were  all  turned  down  and  the  cut 
in  price  was  resortetl  to. 

Many  newspapers  are  being  victimized 
by  these  contest  companies.  Especially 
is  this  true  in  fields  where  there  is  keen 
rivalry  between  competing  newspapers. 

Xo  one  can  claim  that  circulation  ob¬ 
tained  in  this  manner  is  real  merit  circu¬ 
lation  that  gives  full  value  to  advertisers. 

Why  then  should  not  the  A.  B.  C. 
discriminate  in  some  way  against  it? 

Why  not  segregate  it  as  it  does  circu¬ 
lation  in  arrears? 

Why  should  not  the  newspapers  of  the 
country,  through  the  power  of  the  A. 
R.  C.  protect  their  members  from  the 
crew  of  leeches  that  are  fattening  on 
newspaper  revenues? 

It  seems  to  the  writer  that  it  is  high 
time  that  the  A.  B.  C.  took  as  firm  and 
comprehensive  a  stand  on  circulation 
ethics  as  it  has  on  circulation  accounting. 

It  is  quite  certain  that  the  A.  B.  C. 
will  take  such  a  stand  if  its  press  mem¬ 
bership  takes  the  initiative. 


MAJ.  BERRY  RE-ELECTED 


All  Intern’l  Preiimen’s  Union  Officers 
Retained  without  Opposition 

.Ml  officials  of  the  International  Print¬ 
ing  Pressmen  and  Assistants  Union  of 
North  .\merica  headed  by  Maj.  George 
L.  Berry,  |>rc>ident,  were  re-elected  with¬ 
out  opiHisition  it  was  announced  at  Press¬ 
men’s  Home.  Tcnn.,  late  last  week. 

President  Berry  said : 

"The  result  of  the  unanimous  re-elec¬ 
tion  of  the  present  administration  by  the 
memlxTship  of  International  Printing 
Pres.smen  and  Assistants’  Union  of  North 
America  manifests  very  clearly  the  con¬ 
fidence  and  satisfaction  felt  with  respect 
to  our  policy  of  education,  conciliation 
and  arbitration. 

‘‘(4ur  technical  trade  school  develop¬ 
ment  and  our  acceptance  of  the  princi¬ 
ples  of  conciliation  and  arbitration  which 
has  made  for  efficiency  and  peace  in  the 
industry,  will  be  continued  without  res¬ 
ervation.  The  members  of  the  organiza¬ 
tion,  the  employing  printers  and  publish¬ 
ers  of  .Xmerica  have  profited  in  fair  pro¬ 
proportions  as  the  result  of  the  applica¬ 
tion  of  this  fine  American  policy,  free, 
as  it  is,  from  all  of  the  various  ‘isms’ 
that  are  in  conflic^  with  genuine  Ameri¬ 
canism.” 


CLUB  FAILS  TO  CENSORl 
NEWS  IN  TAMPA 


Dailies  Continue  to  Report  Caiei  o(  | 
Smallpox  Despite  Kiwanis  Club 
Resolution — Support  City 
Health  Officer 


GrowH 


TYPE  DRESS  CHANGED 
ON  N.  Y.  TIMES 


Oculists  Interviewed  Endorse  New 
Specially  Designed  Face,  Point 
on  7  Slug — Results  in  Difference 
of  Two  Inches  on  a  Column 


1  lie  Acif  )  (irk  Times  has  changed  its 
reading  type  from  six  point  face  on  six 
and  one-half  slug,  to  six  and  one-half 
(Hiintjin  seven.  The  change  was  effecteil 
.Ian.  5,  and  was  advertised  in  other  New 
York  dailies  Ian.  11.  Type  of  the  head¬ 
lines  has  not  been  changed. 

Adolph  S.  Ochs,  publisher,  originated 
the  idea  of  improving  the  readability  of 
the  Times,  and  the  type  innovation  fol¬ 
lowed  several  months  of  careful  study 
and  investigation  directed  by  I.t.  Col. 
Julius  Ochs  .‘\dlcr.  vice-president,  and 
Hugh  A.  O’Donnell,  assistant  business 
manager. 

The  problem  faced  was  to  find  a  new 
type  which  would  be  easier  to  read,  with¬ 
out  Ixing  so  large  as  to  increase  the 
bulk  of  the  newspaper  or  to  make 
omission  of  news  necessar.v. 

Mr.  O’Donnell  personally  interviewed 
oculists  in  New  York  and  elsewhere, 
.showing  them  the  old  type  and  the  pro¬ 
posed  new  face_.  Then  a  questionnaire 
was  issued  to  700  oculists  on  the  sub¬ 
ject.  The  majority  of  oculists,  accord¬ 
ing  to  Mr.  O’Donnell,  endorsed  the 
innovation.  He  quoted  one  noted  oculist 
as  saying : 

“The  proiKised  t.vpe  is  unquestionably 
more  restful  and  distinct,  and  therefore 
advantageous  to  the  reader  and  far  pre- 
fer.able  to  the  old  type.” 

The  mechanical  department  of  the 
■Times  is  equipped  with  25  linotypes  and 
58  intertypes.  New  matrices  were 
specially  designed  and  cut  for  the  type¬ 
setting  machines  by  the  Intertype  Corpo¬ 
ration. 

‘’The  new  type  uses  very  little  more 
space,”  Charles  I.  Willey,  day  foreman 
of  the  Times  composing  room,  informed 
Editor  &  Publisher.  “We  figure  there 
is  a  difference  of  about  two  inches  to  a 
column.” 

According  to  J.  W.  Schuh,  technical 
expert  of  the  Intertype  Corporation,  the 
new  type  is  called  “Times  Special,  6^5 
point.  No.  2.”  It  is  now  being  supplied 
to  newspaper  publishers,  he  said,  in 
italic  and  bold  face  in  that  size. 

“The  specially  designed  face,”  Mr. 
•Schuh  said,  “was  one  of  25  which  we 
furnished  the  Times,  and  the  one  which 
met  the  approval  of  oculists  to  whom 
the  Times  submitted  it.  The  difference 
between  the  new  and  the  old  face  is 
most  noticeable  under  a  glass.  The  new 
type  is  rounder  ant.  is  therefore  easier 
to  read.” 


Despite  efforts  of  the  local  Kiwait 
t'lub  to  suppress  the  news,  newspapers  e] 
Tampa,  Fla.,  are  continuing  to  repor 
smallpox  cases  in  that  city,  thereby  ai4 
ing  the  city  health  officer  in  his  succt» 
ful  attempts  to  prevent  an  epidemic. 

The  Kiwanis  Club  went  on  record  a 
lieing  opposed  to  any  publicity  on  tht 
numlicr  of  smallpox  cases.  A  club  co» 
mittee,  headed  by  Dr.  W.  M.  Rowlett, 
memixr  of  the  Florida  medical  board  of 
examiner.s,  was  named  to  call  on  tb 
newspaper  publishers.  This  action  wa 
taken,  it  was  stated,  because  Tampa  wa 
“getting  unfair  advertising  through  r^ 
ports  which  are  Exaggerated  by  papen 
in  the  North.” 

The  newspapers  refused  to  heed  tit 
committee’s  demands  and,  while  declat- 
ing  there  was  no  danger  of  epidemic, 
printed  daily  reports  in  order  to  aid 
health  authorities  combat  the  situation. 

In  special  telegrams  to  FIditor  &  Pua 
i.isiiKR  replying  to  requests  for  informa¬ 
tion,  Tampa  editors  outlined  their  stand 
E.  C.  Levy,  city  health  officer,  also  wired 
Editor  &  Publisher  that  newspapen 
were  co-operating  with  him  “to  the  full¬ 
est  extent.” 

D.  B.  McKay,  publisher  of  the  Tamft 
Daily  Times,  wired : 

“There  is  no  smallpox  epidemic  here 
and  no  likelihood  that  there  will  bt 
There  are  less  than  40  cases  among  the 
population  of  160,00,  mostly  amoni 
negroes. 

“The  Kiwanis  club  passed  a  resolution 
asking  newspapers  to  refrain  from  re- 
IKjrting  cases,  but  all  the  papers  in  the 
city  refused,  and  are  giving  the  facts 
daily.  Extensive  vaccination  will  soon 
eraclicate  the  disease.” 

E.  D.  Lambright,  etlitor  of  the  Tampt 
Tribune,  said: 

“The  newspapers  here  declined  to 
accede  to  the  unwise  request  of  the  Ki¬ 
wanis  Club  for  supjiression  of  smallpox 
news  and  have  been  printing  full  reporti 
daily.  The  facts  are  also  being  given 
out  to  the  Associated  Press. 

“The  situation  here  is  not  in  the  least 
alarming  with  only  20  cases,  and  every 
precaution  is  being  taken. 

“The  newspiipers  took  the  position  that 
the  attempted  suppression  would  be  more 
damaging  than  publication  of  the  facts. 
There  is  no  more  smallpox  here  than  in 
other  cities  of  similar  size.” 

T.  G.  Hallinan,  managing  editor  of  the 
Tampa  Telegraph  made  the  following 
statement :  “Tampa  newspapers  have 
played  smallpox  news  daily  and  in  fact 
have  overplayed  it  somewhat.  An  un¬ 
usually  efficient  health  officer.  Dr.  Levy, 
asked  for  prominence  of  news  in  order 
to  prevent  anything  approaching  an  epi¬ 
demic.  The  papers  co-operated  with  him 
and  as  result  word  goes  forth  that  an 
epidemic  is  raging  here.  Tampa  and 
vicinity  has  a  population  of  160,000  and 
the  smallpox  cases  are  not  more  than 
three  dozen  to  date.” 

Afr.  Levy’s  telegram  follows; 

“There  has  been  no  actual  suppression 
of  facts  by  our  Tampa  newspapers,  al¬ 
though  efforts  at  suppression  were  made 
by  a  civic  organization.  Tampa  has  had 
nothing  in  any  way  approaching  an  epi¬ 
demic  and  nothing  which  cannot  be  com¬ 
pletely  controlled  by  wholesale  vaccina-, 
tion.  All  our  efforts  have  been  in  this 
direction  and  publicity  is  of  the  utmost 
importance  in  getting  consent  of  the 
people  to  be  vaccinated. 

“Our  efforts  are  meeting  with  the  most 
gratifying  response  on  the  part  of  physi¬ 
cians,  employers  and  the  general  public. 
The  situation  is  well  in  hand.  There 
have  been  43  cases  in  the  past  month, 
making  the  situation  no  different  from 
what  occurs  each  year  in  any  number 
of  American  cities. 

“I  would  repeat  that  our  newspapers 
are  co-operating  to  the  fullest  extent." 
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EUROPE  TURNS  TO  NEWSPAPERS  OF  AMERICA 

Growing  Respect  for  Nation  Reflected  in  New  Interest  in  Technical  Methods  of  U.  S.  Dailies,  Says  Dr. 
E.  J.  Bing,  European  Representative  of  United  Press — “Isolation  Policy”  Becoming 

Appreciated  Abroad 


RELmATIONS  between  European  and 
American  newspapers  were  this  week 
described  as  a  “picture  in  miniature”  of 
tbe  political  and  economic  relationships 
l^twecn  the  two  continents,  by  Dr.  Ed¬ 
ward  J.  Bing,  general  European  repre¬ 
sentative  of  the  United  Press. 

The  United  States  policy  of  economic 
lid  and  political  isolation  is  now  becom¬ 
ing  understood  and  appreciated  abroad, 
Dr.  Bing  declared  in  an  interview,  result¬ 
ing  in  a  growing  respect  for  this  nation. 
Analogous  to  this,  he  said,  there  is  an 
iwakened  interest  on  the  part  of  Euro¬ 
pean  editors  in  the  technical  business,  and 
idvertising  methods  employed  by  the 
.American  press. 

Dr.  Bing,  a  native  of  Hungary,  makes 
his  Euroiwan  headquarters  in  Berlin. 
He  arrived  in  this  country  via  Paris,  Jan. 
7,  to  remain  here  about  three  weeks.  An 
Oxford  man,  he  is  widely  traveled,  and 
speaks  convincingly  of  the  European  situ¬ 
ation.  This  is  his  second  visit  to  this 
country. 

“America’s  political  isolation,  coupled 
with  its  economic  co-operation  with  Euro¬ 
pean  countries,”  he  said,  “is  at  least  as 
important  a  peace  factor  as  the  Locarno 
pact. 


By  PHILIP  SCHUYLER 


“Fruni  a  study  of  Continental 
and  .American  newspapers,  it  is 
my  opinion  that  whereas  the 
former  overrate,  the  latter  are 
inclined  to  underestimate  the 
intellifcenre  of  their  readers. 

“The  .American  tendency  is 
particularly  true  among  editors 
of  the  Middle  West.  1  believe. 
There  editors  seem  to  me  too 
inclined  to  think  their  readers 
mentally  cramped  and  pro¬ 
vincial.” 


Dr.  Edwrard  J.  Bing 


way.  He  followed  this  with  a  similar 
wireless  interview  with  Trotsky.  He  has 
interviewed  in  person  Arch  Duke  Joseph, 
I’aliph  .AIhIuI  Medjid,  deposed  in  1923, 
and  Mustapha  Kemal  Pasha,  the  present 
president  of  the  Turkish  government. 

Dr.  Bing’s  first  interview  with  Musta¬ 
pha  Kemal  Pasha  took  place  under  un¬ 
usual  circumstances.  The  present  president 
of  the  country,  then  fighting  for  power, 
was  completely  cut  off  from  all  out¬ 
side  communication.  To  reach  him.  Dr. 
Bing  organized  a  courier  service  by 
which  his  questions  were  carried  and 
replies  returned. 

PROTEST  RADIO  ADVERTISING 


British  Newspapers  Oppose  News  Dis¬ 
semination  Also 

Uncontrolled  broadcasting  of  news,  the 
use  of  radio  for  advertising,  and  the 
utilisation  of  broadcasting  for  propa¬ 
ganda  or  party  purposes,  are  opposed  by 
the  proprietors  of  British  newspapers  in 
a  joint  memorandum  submitted  to  the 
Committee  of  Enquiry  now  sitting  to 
consider  the  future  of  broadcasting  in 
(jreat  Britain. 

At  present  the  British  Broadcasting 
Company  is  not  allowed  lo  transmit  news 


Europe  today  is  looking  to  America  as  of  the  I’aris  f'etit  Parisu-n  returned  from  “Our  pedicy  is  to  give  facts,  winch  we 
its  economic  saviour.  The  intellectual  this  country  and  openly  professed  he  had  expect  will  be  printed  without  coloring. 

European  now  knows  that  he  cannot  count  learned  a  lot  from  the  .American  newspa-  W'e  deliver  a  commodity  on  an  economic  lietore  /  p.  m.  nut  in  a  statement  ^ 
on  this  country  entering  the  political  pers,  numerous  widely  known  European  basis.  It  is  a  picture  in  miniature  of  the  the  comrruttee,  the  company  suggestra 
arena  of  the  continent.  America,  it  is  editors  have  taken  similar  study  tours.  Dr.  relationship  between  .America  and  Eu-  this^J^mitation 

now  thought,  will  not  liecome  a  member  Key,  chief  editor  of  the  A'/ocF/io/m  rope.” 

of  the  League  of  Nations  or  any  other  /A;g/>/a</ct,  and  lleorge  Bernhard,  of  the  I)r.  Bing  visited  Italy  recently,  and 

European  political  -t-.  .  ,•  r, .  i-  ,  ■  i. .  y . .  ...i.- 

any  such  alliance 
waning. 

ognized  that  America,  far  from  trying  to  DaRcns  Nyhctcr,  a  technically  very  con-  qualilied  to  jiresent  an  impartial  picture 


Press  contenti<jn  is  that  reasonable  pub¬ 
lic  requirements  are  met  by  the  existing 


harm  Europe,  is  helping  and  co-operating  servative  claily,  suddenly  decided  to  .Am- 
on  a  wide  economic  scale.  ericanize  its  front  page.  No  one  believed 

“In  Europe  there  are  still  groups  of  the  experiment  would  result  in  success, 
countries  hostile  to  each  other;  Poland.  But  other  European  iicwsimiikt  men  who 
on  the  one  hand,  against  <  iermany  on  watched  the  test  with  interest,  were  treat- 
the  other;  Hungary  against  Czecho  Slo-  ed  to  the  surprise  of  their  life,  and  their 
vakia.  Tliese  countries  have  not  yet  had  respect  for  newspapers  of  this  country 
time  fully  to  enter  into  the  spirit  of  Lo-  'va_s_  increased.” 
carno,  but  all  of  them  have  become  united 


r  ‘o  prevent  the  broadcaster  from 

“In  Italy,  two  doctrines  are  at  war,  a  d  )  f  propaganda  or  party  pur- 

one  at  present  has  the  upper  hand.  The  _ *!  . ,  '.u  ' f.—i 

one  on  top.  the  Fascist  party,  is  repre¬ 
sented  by  Premier  Mussolini. 

“Mussolini  believes  that  indiscriminate 
ilistribution  of  Itali.an  news  would  under¬ 
mine  Italy’s  economic  situation  in  the 


lioses,  and  that  the  final  decision  in  such 
matters  should  not  rest  with  a  govern¬ 
ment  department  or  a  Minister  of  the 
(.‘rown.” 

TO  SURVEY  STATE  BUREAUS 


The  analogy  between  the  iKjlitical  and  eyes  of  the  world.  He  contends  his  op- 
economic  relationships  between  .America  position  subordinates  patriotism  to  their 

and  the  Continent,  Dr.  Bing  pointed  out,  own  selfish  interests,  and  therefore  sup-  Olympia  (Wash.)  Olympian  to  Analyse 
is  mo.sA  clearly  illustrated  in  the  headway  presses  their  utterances. 


in  the  common  desire  to  co-operate  eco¬ 
nomically  with  .America.  They  realize 

that  the  astute  American  business  man  _  .  .  . 

will  not  invest  his  money  in  a  powder  the  Uniteil  Press,  an  .American  business  “To  this  the  anti-facists  reply  that  fas 


Various  Departments 


organization,  .selling  news  as  a  commodity,  cism  is  dealing  a  death  blow  to  freedom  of 
has  made  abroad  in  the  last  five  years.  the  press,  and  Mussolini  counters  by  de- 


Tlie  Morning,  Olympian,  published  in 
( llympia.  Wash.,  the  State  capital,  and 

"The  United  Press  today.”  he  contin-  claring  his  opposition  is  rather  seeking  edited  by  I'red  B.  Judges,  has  annoimccd 
lied,  “is  selling  news  in  Ls  different  Eu-  to  cast  him  out  than  to  champion  the  ,  P’’'!'*,  “  signed  and 

ropean  countries,  representing  a  total  of  newspapers  comriLdited  artirle« 


house,  and,  therefore,  keep  at  peace  in 
order  to  encourage  American  investment 
in  their  industries.  One  is  more  inclined 
to  lie  peaceful  when  the  pocket  Ixiok 
suffers. 

"The  intelligent  European  is  now  com-  alxmt  43  newsjiaiicrs.  It  was  something  Dr.  Bing  entered  the  United  Press  ser- 


copyrighted  articles  offering  a  clear  and 
analytical  study  of  State  Government. 
The  various  State  departments  will  be 


ing  to  see  that  it  is  a  good  thing  that  in  w  to  the  European  editor  to  buy  news  on  vice  after  a  romantic  European  newspaper  various  State  departments  will  be 

America’s  relationship  to  his  country  is  a  business  basis.  and  war  carter.  Among  all  newspa^r 

on  a  purely  business  basis.  Should  .Amer-  "  Among  U.  P.  clients  abroad  are  news-  imn.  he  perhaps  exclusivelv  can  claim  ?ch'eve  will  be  balanced  against  operat- 

_ 1.  c _  '  iwii..  re  nf  nnimip  ct:inHincr  in  ttinir  nnnn.  -....I,..,;.  ..;,.,.  »;.l^  “Cl,„:i,  >>  'dg  COStS. 


ica  mingle  in  European  politics,  it  is  ixipers  of  unique  standing  in  their  coun-  authoritative  right  to  the  title  of  “Sheik.' 
reasoned,  she  would  lose  her  wonderful  tries.  To  mention  only  a  few,  there  are  '  .....  r.  . 


neutrality,  the  backbone  of  respect  for 
.America  and  this  country’s  prestige 
abroad.  It  is  the  .American  man  of  busi¬ 
ness  who  is  looked  up  to  abroad,  the  man 


For  a  year  he  lived  with  a  Bedouin  tribe 
by  which  he  was  adopted. 

During  the  war  he  was  a  captain  in  the 
T  urkish  army,  and  was  awardeil  eight  dec¬ 
orations.  One  of  these  is  the  Medjidieh, 


the  Vienna  Pleue  Freie  Prcs-ie,  the  Frank¬ 
furter  Zeitung,  and  the  fioreelona  I  Tm- 
guardia. 

"These  newspapers,  and  others  not  as 
who  buys  and  sells  for  ca.sh.  rather  than  widely  known,  are  refusing  propaganda  in  which  gives  him  the  title  of  Turkish  Bey, 
the  man  who  plays  high  politics.  Bie  most  energetic  way.  They  look  upon  corresponding  to  a  British  baronet. 

“Concomitant  with  the  growing  respect  Bie  Lbiited  Press  as  preserving  a  neu-  Ever  since  he  was  17  vears  old.  Dr 

for  America,  it  is  to  the  American  pub-  trality  similar  to  the  neutrality  of  the 
"  ■  .American  government.  The  average  edit- 


lisher  as  a  business  man.  to  whom  the 
European  editors  are  now  turning  as  never 
before.  Wherever  I  go  abroad.  I  find 
.American  newspaper  methixls  penetra¬ 
ting  the  European  .shops.  European  edit¬ 
ors  hitherto  content  with  their  own  opera¬ 
ting  pfilicies.  are  turning  to  .America  to 


or  in  Europe  knows  that  the  U.  P.  is  F.st,  a  Hungarian  evening  newspaper, 
keeping  away  from  entangling  alliances  he  reported  the  Ulster  riots  in  Ireland, 
and  agreements  with  subsidized  news 
agencies  of  the  Continent 


ing 

“The  publication  will  offer  allegiance 
to  no  cause  other  than  the  truth  and  to 
no  faction  whatsoever,”  says  the  editor 
in  launching  his  new  policy.  “In  the 
news  columns  there  will  he  offered  noth¬ 
ing  but  news,  basal  on  definitely  dem¬ 
onstrable  facts.  Interpretive  and  analy¬ 
tical  studies  will  all  be  duly  credited  as 
to  source  and  authorship.” 

New  Lets  Air  Mail  Contract 

Postmaser  General  New  this  week 
He  became  associated  with  the  United  awarded  to  Charles  Dickinson,  of  Chi- 
Press  in  1919.  In  July  of  that  year  he  cago,  the  contract  for  carrying  the  United 


Bing  has  been  in  newspajK-r  work.  In 
191.1  and  1914,  while  on  the  staff  of  the 


“The  European  newspaper  reader  dur-  was  able  through  unique  enterprise  to  States  mails  by  air  from  Chicago  to  St 


ing  the  war  witnessed  systematic  pro-  furnish  the  outside  world  with  the  first 


study  .American  methods  of  .advertising,  German  aiul  pro -.Ally  propaganda,  and  authentic  interview  with  Lenine.  From 


news  transmission,  distribution,  and  m.akc- 
UR 

“The  E2uropcan  conception  of  a  news¬ 
paper  is  of  high  standard.  The  Conti¬ 
nental  newspaper  lays  less  stress  on  fea¬ 
ture  or  comic,  than  on  high-class  articles, 
written  by  well  paid  authors.  This  con¬ 
ception  has  not  changed,  is  not  being 
Americanized ;  but  American  working 
methods,  the  speed  of  production,  the 
technical  side  of  the  press,  is  being  given 
careful  consideration. 

“Since  Senator  Paul  Dupuy,  proprietor 


Paul  and  .Minneapolis,  via  Milwaukee  and 
l.aCrosse,  Wis.  Dickinson  will  begin 


ow  evince  a  profound  distrust  in  pro-  Hungary  he  wirelessed  que.stions  to  Lenine  operation  just  as  sixm  as  he  has  equipped 
pagaiida.  Burned  cats  fear  the  fire.  in  .Moscow,  receiving  reply  the  same  his  landing  fields.  He  is  to  receive  48  per 

cent,  of  the  revenue  derived  in  carrying 
the  mails.  Dickinson  has  three  planes. 


MR.  cx:hs’  address 

The  address  on  advertising  delivered  by  Adolph  S.  Ochs, 
publisher  AW'  York  Times,  on  Jan.  6.  at  the  .Advertising 
Club  of  New  York,  and  reported  in  these  eoliimns  last  week, 
has  been  printed  in  booklet  forni.  with  revisions  correcting  steno¬ 
graphic  errors,  and  is  available  at  the  New  York  Times  office 
and  at  the  rliih.  it  is  announced. 


Wilton  Leaves  Eatton  Free  Prett. 

Frank  B.  Wilson,  co-publisher  and 
owner  of  a  third  interest  in  the  Easton 
(Pa.)  Free  Press  and  secretary  and  treas¬ 
urer  of  the  Free  Press  Publishing  Com¬ 
pany,  has  severed  his  active  connections 
with  the  paper.  He  retains  his  one-third 
mterest 
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Editor  &  Publisher  r  January  16,  1926 

MORE  BIG  1925  LINAGE  GAINS  REPORTED 
BY  MANY  NEWSPAPERS 


LEADERS  AMONG  NEWSPAPERS 
WITH  13  ISSUES  PER  WEEK 


Increased  Use  of  Paid  Space  in  Instances  Amounts  to  Millions 
of  Agate  Lines — Revised  List  of  Leaders 
in  Three  Fields 


Editor  &  Publisher  herewith  presents 
revised  lists  of  1925  newspaper  adver¬ 
tising  linage  records,  including  additional 
returns  from  many  cities. 

In  last  week's  publication  of  1925  linage 
figures  several  six-day  newspapers  were 
accidentally  classified  with  papers  having 
13  issues  per  week. 

Here  are  revised  figures  of  newspapers 
reporting  up  to  press  time. 


LEADERS  IN  SEVEN-DAY 
NEWSPAPER  HELD 


Agate  lines  in  1925 
Miami  (Fla.)  Herald  (MS).  42,513,436 

Detroit  News  (ES) .  33,366.494 

Chicago  Tribune  (MS) .  31,068,(X)0 

New  York  Times  (MS) .  28,200,444 

Miami  (Fla.)  Daily  News 

(ES)  .  27,041,223 

Washington  Star  (ES) .  26,569,198 

Los  Angeles  Times  (MS) -  25,909,058 

St.  Petersburg  (Fla.)  Times 

(MS)  .  25,159,568 

St.  Louis  Post-Dispatch  (ES)  23,658,600 

Pittsburgh  Press  (ES) .  23,597,392 

Los  Angeles  Examiner  (MS).  22.773,979 
Tampa  (Ha.)  Tribune  (MS)  21,650,678 
Columbus  (Ohio)  Dispatch 

(ES)  .  21.544,376 

Philadelphia  Inquirer  (MS)..  21,46(),.500 
San  Francisco  Examiner 

(MS)  .  19,135,663 

Cleveland  Plain  Dealer  (MS)  18,895,993 
Oakland  (Calif.)  Tribune 

(ES)  .  18,849,726 

Jacksonville  (Fla.)  Times- 

Union  (^^.S)  . .  18,094,144 

New  Orleans  Times-Picavune 

(MS)  .  18,088,8.54 

Albany  (N.  Y.)  Knicker- 

bticker  Press  (MS)  ....  17,589,460 

Milwaukee  Journal  (ES) _  17,539,375 

New  York  World  (MS) .  17,237,062 

Birmingham  News  (ES) .  16,972,872 

Dayton  (Ohio)  News  (ES)..  16,781.576 

Brooklyn  Eagle  (ES) .  16,718,4t)4 

Detroit  Free  Press  (MS)....  16,(>08,074 
New  York  Herald  Tribune 

(MS)  .  16,525,824 

Rochester  Democrat  &  Chron¬ 
icle  (MS)  .  15,891,55)1 

Dallas  (Tex.)  Times  Herald 

(ES)  .  15,810,924 

Denver  Post  (ES)  .  15,609,908 

Memphis  (Tenn.)  Commercial 

Appeal  (MS) .  15,520,722 

Se.ittle  Times  (ES)  .  15,436,134 

Portland  Oregonian  (MS)...  14,872,340 
Canton  (()).  Repository  (ES)  14,804,0()7 

Bo.ston  llerald  (MS)  .  14,486,955 

Minneapolis  Journal  (ES)...  14,412,684 
St.  -  Louis  Globe- Democrat 

(MS)  .  14,345,379 

Cincinnati  Enquirer  (MS)...  14,264,880 
New  York  .American  (MS)..  14,183,094 

Atlanta  Journal  (ES)  .  13,889,330 

Houston  Chronicle  (ES)  ....  13,880,482 
Louisville  Courier-J  o  u  r  n  a  1 

(MS)  .  13,571,569 

Indianapolis  Star  (MS) .  13,463,523 

Cleveland  News  (ES)  .  13,059,600 

New  Haven  (Conn.)  Register 

(ES)  .  13,004,430 

Buffalo  Times  (ES)  .  12,841,842 

Chicago  Herald  &  Examiner 

(MS)  .  12,691,982 

Portland  Oregon  Journal 

(ES)  . .  12,015,094 

Detroit  Times  (ES)  .  11,643,370 

Hartford  (Conn.)  Courtna 

(MS)  .  11,201,035 

San  Francisco  Chronicle 

(MS)  . . 10.927,854 

Richmond  (Va.)  Times-Dis. 

patch  (MS)  . ;....  10,757,908 

Washington  Post  (MS)  ....  10,445,062 
Houston  Post-Dispatch  (MS)  10,023,286 
St.  Paul  Pioneer  Press  (MS)  9,936,696 

Pittsburgh  Post  (MS) .  9,522,966 

Philadelphia  Record  (MS)...  9,282,700 


New  Orleans  .'states  (ES) _  9,092,665 

New’  Orleans  Tribune  and 
Sunday  Item  Tribune 

(MS)  .  9,080,627 

Seattle  Post-Intelligencer 

(MS)  . 9,036,958 

Huntington  (W.  Va.)  Adver¬ 
tiser  (IvS) .  8,774,656 

St.  Paul  Daily  News  (ES)...  8,479,590 
Memphis  (Tenn.)  News  Scim¬ 
itar  (ES) .  8,322,375 

Dayton  (Ohio)  Journal  (MS)  8,231,286 
Columbus  Ohio  State  Journal 

(MS)  .  7,495,350 

Denver  Rocky  Mt.  News 

(MS)  .  7,175,168 

Buffalo  Courier  (MS)  (ex¬ 
cluding  classified)  .  7,153,692 

Des  Moines  Capital  (ES)  ...  6,959,992 
New  York  Daily  News 

(MS)  .  6,832,472 

Brooklyn  Standard  Union 

(ES)  .  6,36.5,280 

Rochester  Herald  (MS).....  6,231,374 
Tacoma  (Wash.)  Ledger 

(MS)  .  5,972,792 

Baltimore  American  (MS)...  5,955,603 
Rochester  Journal-American 

(ES)  .  5,941,753 

Buffalo  Express  (MS)  .  5,669,009 

Cincinnati  Commercial  Tribune 

(MS)  .  5,643,540 

Brooklyn  Times  (ES)  .  .5,255,462 

Omaha  Daily  News  (ES)...  5,200,2.30 

Boston  .Advertiser  (MS) .  4,887,542 

Providence  Tribune  (ES)...  4,820,088 
Washington  Herald  (MS) 

(exclusive  of  .American 

Weekly  . 

Los  Angeles  Illustrated  Daily 

News  (MS)  .  3,409,927 


•  Agate  lines  in  1925 

Baltimore  Sun  (MES)  .  34,7^,603 

Philadelphia  Public  Ledger 

(MES)  .  30,383,452 

Kansas  City  Star  (MES) 

(exclusive  of  magazine)  . .  27,228,390 
Louisville  Courier-Journal  and 

Times  (MES)  .  24,697,953 

Providence  Journal  and  Bul¬ 
letin  (MES)  .  23,612,919 

Pittsburgh  Gazette-Times  and 
Chronicle-T  e  1  e  g  r  a  p  h 

(MES)  .  21,430,836 

Dallas  (Tex.)  News  and  Jour¬ 
nal  (MES) .  19,854,616 

New  Orleans  Item  and  Tribune  * 

and  Sunday  Item-Tribune 

(MES)  .  17,017,471 

Des  Moines  Register  and 

Tribune  (MES)  .  16,163,068 

Boston  Globe  (MES)  .  15,171,022 

Minneapolis  Tribune  (MES).  14,847,855 
Louisville  Herald  Post  (MES)  13,477,232 
Denver  Times  &  News  (MES)  12,793,760 
Omaha  World-Herald  (MES)  11,465,629 
Kansas  City  Journal  Post 

(MES)  .  10,482,611 

Omaha  (Neb.)  Bee  (MES)..  6,294,652 


LEADERS  AMONG  PAPERS 
PUBUSHING  SIX  DAYS 


4,772,15.5 


Agate  lines  in  1925 

Philadelphia  Bulletin  (E) _ 20,7M,()08 

Chicago  Daily  News  (E)....  20,483,166 
Newark  (N.  J.)  News  (E)...  19,937,.504 

Indianapolis  News  (E) .  17,897,667 

I.OS  .Angeles  Herald  (E) .  16,591,498 

St.  Petersburg  (Fla.)  Inde¬ 
pendent  (E) .  15,987,741 

Toledo  Blade  (E)  .  15,538,464 

New  A'ork  Journal  (E) .  15,057,218 

Buffalo  (N.  Y.)  News  (E)...  14,767,190 

New  A'ork  Sun  (E)  .  14.705,916 

■Tampa  (Fla.)  Times  (E)....  14,<)52,904 
Grand  Rapids  (Mich.)  Press 

(E)  .  14,550,188 


RECORD  NEW  YORK  LINAGE  IN  1925 


IVEW  YORK  newspapers  showed  an  The  1925  figure  is  the  record  New 
_  advertising  gain  of  8,151,172  lines  in  York  lineage  to  date,  the  nearest  approach 
1925,  printing  a  total  of  167,831,296  lines  as  having  been  recorded  in  1923  w’ith  a  total 
compared  with  159,680,124  lines  in  1924,  of  160,425,514  lines, 
according  to  figures  just  issued  by  the 
Statistical  Department  of  the  New  York 


l-ivening  Post. 


The  table  follows : 


I' 

ages 

Percentage  of 

1925 

1924 

total  space 

1925 

1924 

Gain 

Loss 

16,088 

16,364  American  . 

8.5 

14,183,094 

14,906,698 

723,604 

2,738  Herald  . 

tt2,355,910 

13,306,960 

16,508 

14,326  Herald  Tribune.. 

9.8 

16,525,824 

3,218,864 

21.604 

19,810  Times  . 

16.8 

28,200,444 

26,283,924 

1,916,520 

...f _ 

15,396 

14,428  World  . 

10.3 

17,237,062 

16,858,354 

378,708 

10,086 

4,786  *Mirror  (Tabloid) 

2.3 

3,926,302 

111,875,438 

2,050,864 

14,738 

12,796  News  (Tabloid). 

4.1 

6,832,472 

5,850,580 

981,892 

12.052 

14,580 

. .  1.3 

2,186,676 

15.057,218 

n . 

13,568  'Evening  Journal. 

9.0 

14,561,374 

495,844 

1612,782 

4,434,416 

9,380 

8,864  'Evening  Post  . .. 

3.0 

5,059,968 

625,552 

8,742 

8,254  'Evening  World  . 

5.3 

8,921,428 

7,928,134 

993.294 

11.524 

10,264  ‘.Sun  . 

8.8 

14,705,916 

13,268,308 

1,437,608 

7.062 

8,062  'Telegram-Mail  . . 
13,956  Brooklyn  Eagle.. 

4.0 

6,655,486 

tt8,805,720 

2,150,234 

13,798 

9.9 

16,718,464 

16,659,944 

58,520 

7,366 

6,492  Brooklyn  Times.. 

3.1 

5.255,662 

4,696,516 

559,146 

6,994 

7,120  Standard  Union. 

3.8 

6.365,280 

7,275,066 

909,786 

185,918 

162,386  Total . 

167,831,296 

1.59,680,124 

8,151.172 
(Net  Gain) 

8,9621|| 

8,^1 


8,92yi| 

8,57«|l 


8,208,?l!l 

7,9363(tl 


7,80y.l 


Scranton  (Pa.)  Times  (E)...  14,517, 
Akron  (O.)  Beacon  Journal 

(E)  .  14,476,.: 

Qeveland  Press  (E)  .  14,270, 

Cincinnati  Times-Star  (E)  ..  14,177, 
Hartford  (CTonn.)  Times  (E).  13,60L 

Chicago  American  (E)  .  12,69^, 

Rochester  Times-Union  (E)..  12,603;; 
Richmond  (Va.)  News  Leader 

(E)  .  12,174-; 

Johnstown  (Pa.)  Tribune  (E)  11,240, 
Louisville  (Ky.)  Times  (E)..  11,126 

Dayton  Herald  (E)  .  10,38l' 

Columbus  (Ohio)  Citizen  (E)  10,357 

St.  Paul  Dispatch  (E)  .  9,638, 

Toledo  News-Bee  (E)  .. 

Los  Angeles  Express  (E)....  9,399ili| 

San  Francisco  Call  (E)  .  ^>3^ 

Tacoma  (Wash.)  News  Trib 

une  (E)  .  9,327, 

Pittsburgh  Sun  (E)  .  8,!* 

Jacksonville  (Fla.)  Journal 

(E)  . 

Oakland  Post  Enquirer  (E)  . . 

New  A’^ork  Evening  World 

(E)  . 

Cincinnati  Post  (E)  . 

Washington  (D.  C.)  Times 

(E)  . 

New  Orleans  (La.)  Item  (E) 

Jersey  City  (N.  Jf.)  Journal 

(E)  . 

Baltimore  News  (E)  .  7,763,15. 

Milwaukee  Wisconsin  News 

(E)  . . . .  7,686,87 

San  Francisco  Daily  News 

(E)  .  7,549,66; 

St.  I-ouis  Star  (E)  .  7,355,6S! 

Boston  Transcript  (E)  .  7,271,8li 

San  Francisco  Bulletin  (E)  . .  7,106,® 

Seattle  Star  (E)  .  7,062,51* 

New  York  Telegram  (E)....  6,655,48 
-Albany  (N.  A'^.)  News  (E)...  6,543,63 

Portland  Telegram  (E)  _  6,465,^ 

Indianapolis  Times  (E)  ....  6,100,23 
Memphis  (Tenn.)  Press  (E) 

Houston  Press  (E)  . 

Chicago  Post  (E)  . 

Chicago  Journal  (E)  .  5,7822K 

Denver  Times  (E)  .  5,618,591 

Portland  News  (F.)  .  5,396,161 

Minneapolis  Star  (E)  .  5,193,67 

Dallas  (Tex.)  Dispatch  (E)..  5,155,231 

Birmingham  Post  (E)  .  5,096,8> 

New  York  Evening  Post  (E).  5,059,9tt 

Los  Angeles  Record  (E)  _  4,978,425 

Boston  American  (F.)  .  4,764,501 

St.  Lous  Times  (E)  .  4,101,3#' 

New  York  Mirror  (M) .  3,926,302 

Baltimore  Post  (E)  .  3,191,04: 

Milwaukee  Leader  (E)  ....  3,080,83’ 

Boston  Telegram  (E)  .  2,856,972 

New  York  Graphic  (E) .  2,186,67f 

Washington  Daily  News  (E)  2,082,714 
San  Francisco  Illustrated  Daily 

Herald  (M)  .  1,815,49' 

Seattle  Union  Record  (E)...  1.518,97i 
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NEWS  MEN  AID  MAYOR 
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*  No  Sunday  edition.  |1  Mirror  inaugurated  June  24.  1924.  tt  Telegmm  and  Mail  combined 
January  28,  1924;  Sunday  edition  discontinued  March  Iti,  1924.  tl  Evening  Graphic  inaugurated 
September  15.  1924;  first  Sunday  issue  May  3,  1925.  Sunday  issue  discontinued  Sept.  1,  1925. 
tt  Ber.ald  and  Tribune  combined  March  19,  1924.  tt  January  1  .to  March  18,  1924,  included. 
5  January  1  to  January  27,  1924,  inclusive,  tt  Evening  Telegram  carried  79,120  lines  in  the 
four  Sunday  issues  of  January,  1924;  this  linage  is  included.  II  Includes  364,152  lines  in  the 
18  .Sunday  issues.  May  .1,  1925,  to  September  1,  1925. 
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1925 

14,183,094 


16,525,824 

28,200,444 

17,237,062 

3,926,302 

6,832.472 

2,186,676 

15,057,218 


1924 

14,906,698 

2,355,910 

13,306,960 

26,283,924 

16,858,354 

1,875,4.18 

5,850,580 


1923 

12,977,964 

11,067,210 

9,590,400 

24,101,226 

17,370,838 


1922 

11,211,662 


1.947,256 

9..196,416 

24,142.222 

17.244,090 


1921 

10,355,214 

12.100,740 

9,522,745 

21.652,613 

14,520,594 


1920 

10,869,294 

12,035,237 

10,197,262 

23,447,395 

18,152,009 


1919 

10.820.642 
8,734,682 
8,138,022 

19.533.642 
17,819,269 
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612,782 

4,4,34.416 

7,928.134 


14.705.916 

6,655,486 

16,718,464 

5.255,662 

6.365,280 


13,268,308 

8,805,720 

16,659,944 

4,696,516 

7,275,066 


13,011,766 

6,568,024 

4,135,756 

8,258,736 

3,825,302 

10,689,292 

7,035,650 

15,783,676 

4,136,3.30 

7,481,310 


11.789,500 

5,938,340 

,3,878.688 

8,673.406 

7,306,734 

9.620,816 

6.862.302 

15.382.124 

3.474.612 

7,785.230 


10,885,820 

6.263,922 

5.574,897 

8,927,348 

7,220,590 

8,200,724 

6,648,488 

13.687,818 

3,441,258 

6,915,482 


9.985,090 

6.441.770 
5,628,471 

9.789.770 
8,056,835 
8,958,858 
7,538,530 

13,403,456 


9,579,660 

4.824,119 

4,490,629 

7,907,884 

8,395,112 

8,421,293 

9,192,795 

11,445,058 


George  Van  Slyke,  New  York  Sun, 
Picked  Police  Commissioner 

To  George  Van  Slyke,  political  editor 
of  the  New  York  Sun,  goes  full  credit 
for  picking  the  present  police  commis¬ 
sioner  of  New  York,  George  McLaugb 
lin,  according  to  a  public  announcement 
made  by  Mayor  James  J.  Walker. 

Day  after  day  city  hall  reporters  wert 
asking  the  mayor-elect  whom  he  intended 
to  make  his  piolice  chief.  They  obtained 
no  satisfaction.  One  day  he  frankly  con¬ 
fessed  he  didn’t  know. 

“Well,”  said  A^an  Slyke,  “why  not  I 
offer  the  job  to  George  McLaughlin.  | 
state  banking  commissioner?” 

“Fine !”  Mayor  Walker  is  said  to  have  I 
replied,  “He’s  the  very  man  I  want.  1 1 
never  thought  of  him  before.” 

The  offer  was  subsequently  made,  and  I 
after  several  days  consideration,  Mr. 
McLaughlin  accepted.  Then  Mayd  I 
Walker  announced  publicly  full  credit  for  | 
the  choice  was  due  to  the  news  man. 

Van  Slyke  met  McLaughlin  in  Albanj  ] 
while  covering  news  of  the  state  legb- 
lature  for  the  Sun.  He  has  been  writing 
pxjlitics  in  New  York  for  about  16  years. 
Before  joining  the  sta  T  of  the  Sun,  h«  | 
was  with  the  old  New  York  Herald. 
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8,596,922  7,141,268 


Total . 


167,831,296  159.680,124  160,425,514  158,001.748  148,679,401  153,100,899  136,444,075 


Figures  not  recorded. 


Photos  by  Radio  to  Hawaii 

San  Francisco,  Jan.  10. — The  Radio 
Corporation  of  .America  has  begun  tram- 
mission  of  photographs  by  wireless  from 
New  York  to  the  Hawaiian  Islands. 
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NEWARK  NEWS  CAMPAIGN  TAUGHT 
PUBLIC  HOW  TO  BURN  SOFT  COAL 
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To  bank  for  night;  In  banking  the  tire 
for  the  night,  cover  with  sufficient  coal. 

Leave  all  drafts  open  except  the  ash  pit, 

which  must  be  kept  closed.  _____ 

Rake,  but  don't  shake :  Rake  gentl>s  Contempl.ted  Building  Program  Would 
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Lessons  Inaugurated  by  Daily  Relieved  Hardships  and  Won 
Praise  of  City  Commissioner — Sinnott  Named 
Managing  Editor 


w 


instead  of  shaking  as  violently  as  with 
anthracite.  Always  leave  plenty  of  ash 
on  the  grate  bars. 

This  guide  is  part  of  a  systematized  ef¬ 
fort  to  relieve  di.scomfort  and  distress  due 
to  the  hard  coal  shortage,  in  which  the 
city  of  Newark  and  various  suburban  mu 


Increaae  Factory  Floor  Space 
SO  Per  Cent  at  Cost  of 
$150,000 


A  building  expansion  program  to  m- 

ITH  the  anthracite  coal  strike  con-  s'.oves  and  furnaces,  telling  how  to  burn  nicipalities  co-operate  with  the  Newark  increasing  of  floor  space  in 

'Lence  b„.kc„  o«f  .hi,  in  New  .he_»f.  fn.h  .  ^  .  Evening  New..  .’Sl'tyK; lenV^S 


York  newsiiaper  attention  turns  toward  Because  of  its  conciseness  and  compre- 
the  enterprise  of  hensiveness.  Editor  &  Publisher  prints 
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creiiil; 
mrais  t 
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AsTiiuR  J.  Sinnott 


me  emernrisc  01  iivii3iv»;in.3s.  •.unon  1  .. John  P.  Maynard,  former  managing  installation  of  a  large  anwunt  of 

the  Newark  Eve-  the  complete  text  of  this  card  for  the  editor,  has  been  made  associate  editor  of  machinery  and  ecjuipmem  is  at 

nine  Nejvs  which  benefit  of  editors  planning  similar  cam-  the  Evening  News,  and  succeeded  by  Ar-  *^***5"*  tiy  of 

lincler  the’edhor:  paigns.  The  text!^  under  the  heading,  thur  J.  Sinnott.  for  12  years  Washington  ‘he 

shin  of  Edward  "This  is  the  Way  to  Burn  Soft  Coal,”  correspondent.  atone,  president  of  the  com^n>, 

W  Scudder  orig-  follows;  Mr.  Sinnott  returned  from  W'ashing-  in  discussing  the  program,  that  the 

inated  a  system  of  How  to  Start;  Open  all  the  drafts,  ton  to  Newark  last  July  as  assistant  proposal  to  expand  is  merely  contem- 
soft  coal  demon-  Lay  the  kindlings  just  as  if  you  had  an-  managing  editor.  Robert  R.  Lane,  for-  P‘“‘™  ,  j  j  u  j 

sTratioi?  statTon^^^  thracite.  You  may  even  use  less  kind-  merly  Washington  editorial  writer,  is  now  .  'We  have  had  plans  prepared  and  bids 

that  widelv  cop-  Hngs.  Put  in  a  layer  of  about  as  much  correspondent.  Mr.  Maynard  assumed  have  l^en  submitted,  but  we  have  not 

ied  by  other  newl  sofl  coal  as  you  wimld  anthracite.  Light  his  new  duties  early  last  month,  follow-  ^f^'^h^l  a  final  decision  to  build,  he 

naners  has  ma-  the  fire.  Let  it  get  well  caught.  Add  a  t'lg  a  return  from  a  long  vacation  abroad.  .  -j  .u  ,  -r  u  a  ■  ■ 

paj^i^s,  Iids  Ilia  R  6  editorial  executives  have  been  “  ^^an  be  said  that  if  such  decision 

terially  curbed  httle  more  coal.  me  two  eaiioriai  executives  nave  Deen  reached  it  will  come  during  the  oresent 

harrlshin  among  How  to  Regulate’  When  the  fire  is  colleagues  together  on  the  News  for  many  's  reacneu,  11  wni  come  curing  me  present 
narnsnip  among  ni  w  lu  ivcguiaic.  »v  "vii  me  iic  .  _  Roth  started  as  renorters  for  that  Y^ar  and  Will  bring  a  great  expansion 
householders  in  going  good,  clo.se  the  bottom  draft  tight,  >ears.  Botn  starten  as  reporters  .tor  tnat  manufacturing  facilities 

the  East.  Arthur  but  check  slightly  the  damper  in  the  Paper.  Prior  to  becoming  Was_hmgton  l^v^let  no  contrac  s  ^  far  nend- 

1  Sinnott  is  man-  smoke  oioe  or  chimney  draft  You  might  correspondent,  Mr.  Sinnott  was  for  four  .  coniracis  ^  lar,  pena 

aging  editor.  I:!  "  vears  citv  editor  of  the  News  He  harl  a  >ng  the  reaching  of  such  decision.  If 


.\n  estimate  of  the  wortir  of  the  Eve-  never  close  the  chimney  draft  tight.  splendid  record  in  Washington.  During  -il?’’®]’; 


iiing  New.s'  iiuick  action  in  the  early  Keep  this  vent  open ;  To  aid  combus-  ‘he  war,  he  was  .sent  abroad  by  the  Gov- 
.lavs  of  the  strike  was  made  the  other  tion  and  to  burn  off  gases  always  have  the  crmnpt  on  a  special  secret  mission  In 
dav  bv  Commissioner  Murray  of  New-  air  vent  in  the  fire  door  open  a  little,  addition  to  being  a  newiyiaper  man,  he  is 
‘  ‘  ...  V  1  .1  *_*i  _  L* —  g  little  more  than  half  lawyer,  having  been  admitted  to 

This  gives  the  most  economical  re-  1913^ 


tinker  a  little  with  the  chimney  draft,  but  editor  of  the  News.  He^  had  a 

able  minimum  expenditure  for  plant  and 
equipment  of  $150,000  and  will  be  fol¬ 
lowed  by  a  material  increase  in  the  num¬ 
ber  of  our  employes.” 

-  t  .  .  .  ,  ...  The  main  and  newest  factory  building 

made  a  casl,  ilonation  of  $50.(HK)  to  re-  fu  .  1  his  gives  the  most  economical  re-  ^  of  the  Duplex  company’s  plant,  which 

lieve  conditions  among  the  poor  due  to  suits.  Leave  a  small  opening  when  pu  -  ^  it  proposed  to  enlarge  in  contemplated 

the  strike,  it  would  not  have  e.iualed  the  ting  fuel  on  the  lire,  of  uncovered  well-  "f^Xirbai  edhor  fm^  Pattern  for  the 

amount  of  good  accomplished  by  the  liurned  coal.  This  is  the  hot  spot  of  was  ‘nut  o‘  sunurban  editor  from  which  ■ 

educational  campaign  in  the  use  of  the  bright  fire  intended  to  insure  the  burning  *“-■  "orked  up  through  assistant  city  edi- 
“h  coal  substitute  "(  the  ga.ses  released  by  the  coal,  which  ‘=“7'  editor,  and  managing  editor. 

Newark,  a  citv  of  half  a  million,  close  A'iH  make  the  fire  better  and  eliminate  S  -.I,  «  ,1  ic’  u  .1  ii 

to  the  anthracite  region,  had  never  had  smoke.  Lay  the  coal  on  the  fire ;  don’t  ^“cceed.  Kirkendall  additional  newspapers  have  been 

to  use  soft  fuel.  By  November  effects  spread  it.  Col.  Ernest  G.  Smith  has  been  elected  added  to  the  Illinois  printer  circuit  oper- 

of  the  strike  began  to  be  felt  there.  Don’t  break  coke  on  top;  To  hold  the  president  and  editor  of  the  Wilkes-Barre  ated  by  the  United  Press,  it  was  an- 


new  addition,  Mr.  Stone  says. 


U.  P.  Adds  to  Illinois  Circuit 


There  was  plenty  of  soft  coal,  the  hand-  lire  during  the  day,  don’t  break  the  coke  (Pa.)  Times-Leader,  succeeding  the  late  nounced  this  week  at  New  York  head- 

ling  of  which  was  unknown.  on  top.  To  get  a  quick,  hot  fire  break  Fred  C.  Kirkendall.  E.  C.  Kirkendall,  quarters.  They  are  the  Harrisburg 

Officials  of  the  News  decided  it  was  a  tlie  coke  at  the  front  with  a  stout  poker,  Jr.,  has  been  named  secretary  of  the  com-  Register,  Robinson  News,  Lawrencevillc 

newspaper’s  duty  to  assist  its  readers  in  pry  the  mass  to  loosen  it  and  open  wide  i>any  and  an  associate  editor.  Wesley  E.  Reeord,  Marion  Post,  and  West  Frank- 

learning  how  to  burn  soft  coal  and  began  all  drafts.  Woodruff  is  also  associate  editor.  fort  American. 

a  systematized  effort  to  relieve  the  dis- 
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comfort  and  distress  which  became  man¬ 
ifest  with  the  approaching  cold  weather. 
The  idea  of  establishing  demonstration 
stations  was  carried  to  Commissioner 
Murray  and  gained  his  immediate  sup- 
pirt. 

It  was  agreed  that  the  city  would  ar¬ 
range  .stations  at  convenient  points  and 
appiint  instructors  in  use  of  the  substi¬ 
tute,  while  the  Evening  News  would 
supply  the  soft  coal  for  demonstration 
purposes  and  furnish  the  necessary  pub¬ 
licity. 

The  campaign  was  begun,  therefore,  by 
publication  by  the  News  of  a  carefully 
prepared  and  complete  list  of  local  deal¬ 
ers  equipped  to  meet  the  public  demand 
for  soft  fuel ;  a  list  of  .stations  where 
instruction  in  its  u.se  might  be  obtained 
free,  and  the  first  of  a  series  of  infor¬ 
mative  articles  telling  the  story  of  soft 
coal.  The  campaign  was  put  in  charge 
of  John  C.  Fhillipps  of  the  Evening 
News  staff. 

The  enterprise  was  popular  at  the 
start.  Spreading  first  to  Newark  su¬ 
burbs,  it  was  taken  up  by  other  news¬ 
papers  throughout  the  State,  in  New 
Vork,  and  elsewhere. 

•At  one  time  there  were  75  demonstra¬ 
tion  stations,  usually  in  fire  houses,  in 
operation  in  and  around  Newark  furnish¬ 
ing  instruction  to  90  householders  each 
a  day  in  three  different  sessions.  This 
number  dwindled  as  furnace  tenders  of 
the  city  learned  how  to  keep  their  fires 
going  with  the  substitute.  But  many 
stations  are  still  in  operation. 

Other  relief  measures  were  instituted 
tn  Newark.  Results  of  the  Evening 
campaign,  however,  were  evi- 


News 
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rain- 
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denced  in  the  fact  that  the  number  of 
»me  5(X)  destitute  families  applying  daily 
tor  free  coal  early  in  the  strike  has  now 
been  cut  down  to  three  or  four  a  day. 

“It  has  completely  solved  the  coal  prob- 
V  500,000,”  Commissioner 

Murray  has  been  quoted  as  saying. 

In  addition  to  running  daily  articles, 
prominently  played,  the  News  had  thou¬ 
sands  of  cards  printed  to  be  placed  near 


TTSING  plans  drawn  up  under  the 
direction  of  William  T.  Dewart, 
president,  and  Keats  Speed,  managing 
editor  of  the  New  York  Sun,  work 
started  this  week  on  alteration  of  the 
news  and  editorial  rooms  of  that  news¬ 
paper,  throwing  open  for  exclusive  use  of 
the  Sun  the  old  city  room  of  the  New 
York  Herald. 

Increased  speed  and  efficiency  is  ex¬ 
pected  to  follow,  Mr.  Speed  said.  De- 


(lartments  now  scattered  will  be  united 
in  one  big  room  and  the  sporting  depart- 


Herald’j  former  city  room  has  been 
divided  into  private  offices  for  editorial 


ment  will  be  housed  in  a  separate  office  writers  and  executives,  space  for  an  ex¬ 


close  to  the  composing  ro<im. 

The  floor  plan,  pictured  above,  pro¬ 
vides  a  30  by  30  foot  addition  to  the 
Sun’s  news  room,  making  it  measure  ap¬ 
proximately  56  by  44  feet. 

Entrance  to  the  various  editorial  de¬ 
partments  will  be  through  a  new  recep- 


change  department,  and  increased  space 
for  the  library  and  the  morgue. 

The  Sun  now  runs  eight  editions  daily, 
which  increases  to  nine  during  big  sport 
seasons.  The  news  staff  numbers  64, 
exclusive  of  tbe  sporting  department, 
which  has  its  own  staff  of  12.  There 


tion  room,  measuring  28  by  17  feet.  The  are  six  editorial  writers. 
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Trail  Blazers  of  Hdvertising 

Waiting  In  Line  For  Land  Opening 

6£almers  £s.  Vancoasi 

"Copyright  1925  by  editor  a  publisher  co. 
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CHAPTEIR  XIX  buying  and  selling  of  the  tickets.  Even 

Waiting  in  Line  for  Land  Opening  r^iiar’LblToidedy 

TV/I lEN  publicity  was  given  to  the  valu-  would-be  farmers  had  agreed 

^  able  farms  in  the  Yuma,  Ariz.,  ir-  ^  code  of  rules  for  the  holding  of 

rigation  project  open  to  entry,  I,  like  ^ ’f.T  in  line  and  this  was 

hundreds  of  others  in  Los  Angeles  at  religiously  observed  without  the  aid  of  the 
that  time,  decided  I  wanted  to  get  a  farm.  Ponee.  “Ch  of  the  linemen  was  en- 
Advertising  of  the  wildest  sort  made  be  absent  from  his  post  w’lth 

thousands  to  want  to  go  back  to  the  land.  p.°  one  in  his  place  for  10  minutes  at  a 

Eleven  days  before  the  date  of  entry  a  f'™®-  lo  addition  to  this  the  linemen 

line  of  would-be  homesteaders  began  to  _ _  _  _ 

form  on  the  sidewalk  in  front  of  the  '  ,  •  , 

Chamber  of  Commerce  in  Los  Angeles.  . 

This  line,  which  numbered  about  two  - ' -.Alilfc 

hundred,  was  supposed  to  be  official.  The 
police  department  gave  out  numbers  and  *. 

we  believed  there  would  be  no  chance  -  ^ 

With  eleven  days  before  us  to  wait,  the 
first  night  was  a  and  very 

exciting.  Grouped  and  huddled  about 
stoves,  for  this  was  in  February  and  the  ' 

nights  were  cold,  our  little  crowd  of 
entrymen  patiently  sat  wrapped  in 
blankets  and  comforts  and  waited  for  , , 

the  '' 

Naturally  as  Broadway,  the  main 
thoroughfare  of  Los  Angeles,  became 

deserted  of  curious  spectators  we  drew  ' '  '  V  ,  i2 

closer  together  and  all  became  thoroughly  _ J _ ■'  d'  -*' 

acquainted.  Some  were  seated  in  rock¬ 
ing  chairs,  others  on  camp  chairs,  boxes  Chalmers  L.  Pancoast,  author  of  this  1 

and  cushions,  and  we  whiled  away  the  open  ranges  in  the  « 

hours,  reading,  telling  stories  and  play¬ 
ing  cards.  The  fact  that  there  were  yet  might  be  absent  without  a  substitute  for 
ten  days  to  hold  the  places  did  not  seem  ^  period  of  45  minutes  twice  every  12 
to  worry  this  band  of  ambitious  land  hours. 

owners.  The  principal  topic  of  dis-  At ’the  beginning  of  the  third  day  a 
cus.sinn  was  the  widely  advertised  rich,  bomb  was  exploded  in  the  little  group 
fertile  lands  on  which  we  all  hoped  to  borne  seekers.  A  telegram  came  from 
enter.  However  by  the  next  morning  the  Land  Office  at  Washington,  saying 
the  enthusiasm  began  to  cool  down  and  that  the  people  in  line  would  have  nc 
many  of  us  were  thankful  when  we  advantage  over  late  entries.  They  were 
were  told  it  would  not  be  necessary  to  told  that  the  numbers  they  held  would  be 
remain  m  line  for  the  entire  eleven  days,  disregarded.  The  disappointing  order  tc 
Some  refused  to  leave  and  began  to  ar-  break  up  the  line  came  in  a  down-poui 
range  with  friends  and  relatives  to  re-  of  rain.  After  waiting  48  hours  and  being 
lieve  them  long  enough  to  get  food  and  drenched  by  the  rain  this  band  of  land- 

seekers  would  not  give  up. 


and  bams,  a  house-to-house  passer  oi  | 

J  ^  hand-bills,  as  a  performer  of  other  part 

•'  '■  _ ^  played  in  the  game,  advertising  had  beoi  1 

^  *»•  a  matter  of  hard  work  and  little  pay.  , 

,  .  ..  Then  I  caught  the  spirit  of  adventure 

'ir'  and  romance,  and  began  to  see  color  as  . 

^  It H »■  *  drifted  across  the  pathways  of  the 

it!'  clever  advertising  men  of  that  time. 

*  ^ -  j  bad  met  a  stroller  whose  businns  ! 

card  read,  “Advertising  Expert.”  He  had 
les.  with  gun  and  horse  on  the  wide-  a  charm  of  personality.  He  was  full  oi 
ly  days  in  the  West.  ideas  and  schemes.  He  stood  out  as  a 

romantic  character  and  appealed  strongly 
hat  had  attended  all  previous  oyienings.  to  my  untamed  imagination. 

About  100  would-be  homesteaders  re-  As  a  reporter  on  a  small  town  newspu- 
mained  all  night  outside  the  auditorium  per  he  sought  me  out.  He  came  to  town 
—where  the  drawing  took  place— seated  dead  broke.  He  didn't  want  money.  Ht 
an  the  cement  steps  or  rolled  up  in  just  wanted  to  meet  the  editor  of  tht 
blankets  in  the  gutters  of  the  street,  paper. 

This  crowd  numbered  many  of  the  land-  His  scheme  was  to  put  an  advertising 
seekers  in  the  Yuma  line  which  had  sign,  or  directory  of  leading  firms,  on  the 
formed  on  the  main  street  11  days  previ-  principal  street  corners  in  town.  In  real- 
3US.  It  might  have  been  a  Sunday  School  jty  there  were  only  two.  He  went  only 
convention  for  all  the  excitement  that  tlie  limit.  In  exchange  for  printing  the 
prevailed.  With  173  farms  under  the  cards  the  newspaper  was  to  receive  the 
Yuma  reclamation  project  as  the  grand  most  prominent  space. 

2.900  persons  ^  contract  from  the  newspaper 

quietly  filed  into  the  larp  audi  orium  local  hardware 

and  took  seats  for  the  qualifying  „,^.rcbant  and  gave  him  a  free  space  for  1 
around  in  the  drawing  contest.  It  was  furnishing  fra4s  and  glass  for  the  signs, 
as  orderly  a  gathering  as  anyone  could  of  these  valuable  spaces  for  ad- 

wish.  Cards  were  distributed  to  each  ^^rtising  was  traded  to  the  boarding  house 

.  n  •  g  keeper  for  his  board.  He  then  sold  the 

than  21  years  old,  who  was  a  native-tern  remaining  spaces  to  the  leading  local 

citizen,  or  who  had  declared,  h.s  intention  druggist,  cigar  shop,  harness  shop,  res- 
of  becoming  a  citizen,  might  register  tauraVit,  jewelry  store,  tailor  shop?  book 

..ore  and'^cesLpf„$.0 each. 

were  collected  the  doors  were  unlocked.  ^  ^ke  leading  merchants  were  in 

Each  person  was  given  a  coupon,  de-  v'ted  to  bg  represented  in  this  exclusive 
tached  from  the  printed  blank.  Up  to  advertising  scheme.  They  fell  for  the 
March  20  this  coupon  might  be  presented  quickly,  yet  these  same  merchants 

at  the  local  land  office,  and  the  person  had  to  be  begged  year  m  and  year  0^ 
presenting  it  was  entitled  to  file  on  one  Jo  donate  a  little  space  to  support  the 
of  the  173  forty  acre  farms.  Each  person  local  newspaper. 

registering  was  made  to  understand  that  A  schemer  with  some  contest  or  puzzle 
any  applications  filed  as  late  as  March  to  make  the  public  gamble  could  hit  town 
20  would  have  the  same  standing  as  those  and  clean  up.  But  a  legitimate  worker 
filed  March  1 .  went  begging  and  regular  newspaper  space 

This  regulation  prevented  a  rush  and  was  sold  on  the  idea  of  civic  pride  or  of 
any  kind  of  disorder.  If,  when  the  appli-  helping  a  newspaper  to  keep  alive  and 
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Once  More  Leading 
The  Leaders 

33,366,494 

Lines  of  Total  Advertising 

Printed  by  The  Detroit  News  in  1925 


Due  to  its  singularly  thorough 
coverage  of  the  Detroit  field — 
a  feat  unequalled  by  any  other 
newspaper  in  any  other  city 
of  Detroit’s  size  or  larger  — 
The  Detroit  News  not  only 
once  more  assumed  ranking 
position  among  the  metropol¬ 
itan  newspapers  of  America 


in  total  advertising  but  also 
exceeded  its  1924  record  by 
2,761,976  lines.  In  the  local 
field  The  Detroit  News  leads 
all  other  media  in  total,  local, 
national  and  classified  adver¬ 
tising  as  well  as  in  every  other 
selling  classification  of  adver¬ 
tising. 


How  The  Detroit  News  Heads 
All  Other  Metropolitan  Media 


LINES 

•  DETROIT  NEWS  .  .  .  33,366,494 

Chicago  Tribune . .  31,068,399 

New  York  Times .  28,201,490 

Washington  Star .  26,569,198 


Los  Angeles  Times  .  .  . 
St.  Louis  Post-Dispatch. 

Pittsburgh  Press . 

Columbus  Dispatch .  .  . 


LINES 

.  25,909,058 
.  23,658,600 
.  23,597,392 
.  21,544,376 


*Miami,  Florida,  newspapers  are  excluded  owing  to  abnormal  conditions,  real  estate  advertising  comprising  the  greater  portion  of  the  total  volume 
carried  by  them. 

The  Detroit  News 

The  HOME  Newspaper 
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EUROPEAN  PRESS  APPROVES  LEAGUE 
PLAN  FOR  WORLD  PRESS  MEET 

Responses  from  Journalists  and  Associations  Obtained  by 
Editor  &  Publisher  Indicate  High  Interest  Abroad — 

I  Problems  Outlined 


i.caguc  of  Nations  lias  published  abroad  and  cstalilishing  scholarships  in 
^  the  following  responses  from  jour-  journalism.  _ 
nalists  and  press  organizations  in  nations  I'RANCIi.  The  chairman  of  the  Ex- 
that  are  members  of  the  Lxague,  to  the  ecntive  Committee  of  the  French  Press 
proposal  of  the  Cliilian  delegate.  M.  states  that  the  French  Press  welcomes 
N’anez,  that  a  committee  of  press  experts  the  idea  of  convening  a  committee  of 


graphic  and  even  radio-telephonic  mes-  PAPER  FIRM  INCORPORATED 

sages,  and  by  the  recognition  of  property  - 

rights  in  information  of  all  kinds,  wheth-  Crown  Willamette  Gets  Delaware  Ck* 
er  as  hterarv  or  as  industrial  or  commer-  ^ 

cial  property.  * 

The  ConfireiKc  of  .Agencies  at  Rome  The  Crown  Willamette  Paper  Co* 
accordingly  adonted  a  resolution  deciding,  pany,  largest  Pacific  Coast  Paper  Ma*. 


ter  to  Merge  with  Maine  Firm 


The  Crown  Willamette  Paper  Co* 
pany,  largest  Pacific  Coast  Paper  Ma*. 


should  it  receive  an  invitation  to  be  rep-  factnrer,  was  incorporated  in  l)ela«g, 

resented  on  the  committee  of  press  ex-  this  week  to  take  over  the  assets  of  4 

perts  referrixl  to  in  the  Assembly  reso-  Crown  Willamette  Paper  Company  ^ 
hition,  to  accept  that  invitation.  Maine  and  91  per  cent  of  the  connm 

- -  stock  of  the  Pacific  Mills  Ltd.,  of  Brhia 

DEFENSES  FILED  Columbia. 

_  Properties  of  the  new  company  inclaj, 

Woo,U  nnd  Imrie  Reply  to  Campbell’,  Oregon.  ^ 

•'/  forma  and  British  Columbia  with  a  ^ 

Suit  vs.  Canadian  Press  capacity  of  860  tons  of  tinished  l>apers,(j 


N’anez,  that  a  committee  of  press  experts  the  idea  of  convening  a  committee  of  The  action  of  Charles  E.  Campbell,  which  650  are  newsprint  and  the  hal^ 
meet  at  Geneva,  possibly  during  the  com-  experts.  He  adds  that  the  representa-  publisher  of  the  Edmotiton  Bulletin,  wrapping  paper  and  tissue. 

mg  summer,  for  the  purpo.se  of  discussing  lives  of  the  h'reiKh  Press  consider  that  against  the  Canadian  Pfess,  J.  H. - 

improved  means  of  news  communication’  it  might  be  premature,  and  would  cer-  Woods,  editor  and  managing  director  of  u/  i-  m  •  m-ii 
and  public  information,  looking  to  lietter  tainly  lie  a  matter  requiring  careful  ban-  the  Calgary  Herald,  vice-president  of  the  Work  on  New.pnnt  Mill  Started 
international  understanding  ami  conse-  dling,  to  set  up  an  organization  on  a  Edmonton  Journal  and  president  of  the  Manitoba’s  first  newsprint  mill,  ngi 
quent  iK'ace:  practical  fiHiting  capable  of  making  an  Canadian  Press,  and  John  M.  Irvine,  under  erection  at  Fort  Alexander  by  tk 

ACSTRL^.  M.  Ludwig,  Director  of  effective  contribution  to  the  establishment  managing  director  of  the  Edmonton  Manitoba  Pulp  and  Paper  Company,  s4 
the  Press  Bureau  of  the  Feileral  Chan-  and  maintenance  of  peace.  t)n  the  other  Journal,  for  conspiracy  to  prevent  the  sidiary  of  the  Spanish  River  Pulp  « 
cellory,  pronounces  in  favor  of  conven-  hand,  they  regard  it  as  highly  important  Bulletin  from  obtaining  a  wire  service.  Paper  Company,  at  a  cost  of  $1,000,000 i 
mg  a  committee  of  this  kind.  In  his  that  newspaper  editors  should  be  brought  has  advanced  another  stage  with  the  til-  to  be  completed  before  the  end  of  k 
opinion  the  purpose  of  holding  .such  a  into  contact  for  the  purpo.se  of  studying  ing  of  defences  by  the  three  defendants  year,  as  the  company  has  undertakoik 
meeting  would  not  lie  to  ask  the  press  common  professional  interests  and  more  in  the  Supreme  Court  of  Alberta.  suppy  paper  by  that' date.  The  contnc 

to  offer  its  .services  to  the  Ix?ague  of  particularly  of  ensuring  rapid  communi-  The  Bulletin,  in  announcing  this,  states  for  the  erection  of  the  plant  was  reccnli 
Nations,  hut  to  give  the  latter  an  oppor-  cation,  for  that  purpose  thev  consider  a  the  case  will  be  heard  about  Feb.  IS.  let  to  a  firm  of  Winnipeg  contractors 


Nations,  hut  to  give  the  latter  an  oppor-  cation,  tor  that  purpose  thev  consider  a 
tunity  of  playing  the  part  of  international  reduction  should  be  made  in  the  press 
intermediary  in  press  que.stions  which  it  rates  both  for  travel  ami  for  telephonic 


IS  advanced  another  stage  with  the  til-  to  be  completed  before  the  end  of  k 
g  of  defences  by  the  three  defendants  year,  as  the  companv  has  undertakoi  k 
the  Supreme  Court  of  Alberta.  suppy  paper  by  that’ date.  The  contr* 

The  Bulletin,  in  announcing  this,  states  for  the  erection  of  the  plant  was  rectitk 


has  already  so  usefully  performed  in  and  telegraphic  messages, 
other  ilirections.  M.  Ludwig  considers  1T.\L\ .  The  Italian 


ephoiiic  They  Adverti.ed  the  Climate 

To  prove  that  North  Dakota  isn't  the 
appears  area  some  people  think  it  to  be. 


let  to  a  firm  of  Winnipeg  contractors  te 
afyiut  700  men  will  be  employed. 


other  ilirections.  M.  Ludwig  considers  ITALY.  The  Italian  Press  appears  frigid  area  some ‘people  think  it  to  be. 
tliat  most  of  the  <|uestions  which  would  very  anxious  to  obtain  improvements  in  j  jj  Bacon  and  J  F  Bacon  iiresident 
lie  discussid  by  a  committee  of  press  ex-  the  ttlcgraphic,  radio-telegraphic,  tele-  and  general  manager  of  the  Cirand  Porks 
perts  would  principally  concern  news-  phonic  and  radio-telephonic  services  and  fjfrald  and  a  group  of  friends  made  New 

X  I  I,  M  #  .1  Vear-s  cans  attired  m  Palm  Beach  suits. 

BI'.Ltill  M.  M.  \  andervelde,  .Minis-  KOI  M.NNl.X.  The  Director  of  the  j,  „„„  v„...  v _ •. 


ler  for  Foreign  Affairs,  and  M.  Paul  Roumanian  Press  Bureau.  M.  Diano, 
Hymans,  Belgian  Representative  on  the  writes  that  the  Roumanian  Press  regards 
Council,  have  informed  the  Secretary-  the  convening  of  a  committee  of  press 
tieiieral  that  the  .Assembly's  resolution  experts  as  desirable  and  useful,  and  licqK-s 


frigid  area  some  people  think  it  to  be.  Son  Directing  Father’s  Daily 

J.  I).  Bacon  and  J.  F.  Bacon,  president  R.  1).  Pennycook,  son  of  the  late  W 
and  general  manager  of  the  Grand  Porks  D.  Pennycook,  publisher  of  the  I’all^f 
Herald  and  a  group  of  friends  made  New  (t'al.)  Evening  Chronicle  has  taken  oit 
Year  s  calls  attired  in  Palm  Beach  suits,  his  father’s  duties  as  publisher.  Thm 
It  was  one  of  the  warmest  New  Year’s  will  1k‘  no  change  in  the  poliev  nf  k 
days  in  local  historv.  nawr. 


received  favorable  consideration  at  a 
meeting  of  the  Belgian  Press  .\ssocia- 
tion.  The  meeting  expressed  the  opinion 
that  the  League  of  Nations  could  use- 


that  the  press  of  the  Little  Entente  may 
be  able  to  render  valuable  services  to  the 
•■aii-.e  of  peace. 

KINGIMIM  OF  THE  SERBS, 


fully  negotiate  between  the  different  t'RO.ATS  .A.ND  SLOVENES.  M.  Iv- 
countrivs  a  uniform  system  of  reduced  itovitch.  Director  of  the  Press  Bureau. 


rates  for  telejilionic,  telegraphic  and  rail¬ 
way  communications. 

BRITISH  EMPIRE.  The  Secreta¬ 
riat  has  receiveil  replies  from  the  .News- 


'tates  he  fully  support  the  proposal.  He 
adds  that  the  nress  in  his  country  is  will¬ 
ing  tt)  take  part  in  this  work. 
SWITZERL.AND.  Replying  on  be- 


paper  Proprietors’  Association  (l^uidon  half  of  the  Swiss  Press  .Association  and 
press),  the  Empire  Press  I'nion,  the  the  Swiss  Newspaper  F.ditors’  .AssiKia- 
Newspaper  Society  (Provincial  press)  tion  M.  E,  Rietmann  says  that  the  League 


and  the  Institute  of  Journalists 


f  Nations  would  be  doing  most  valuable 


National  Union  of  Journalists  has  prom-  work  if  it  were  able,  through  its  technical 


ised  a  reply  shortly.  services,  to  convene  an  international  con- 

The  Newspajicr  Proprietors’  .\ssocia-  fereiKe  to  consider  the  reduction  of  news 
tion  considered  the  .Assembly  resolution  rates 
at  one  of  the  meetings  of  its  Council.  CZF'CHO-SLOV.AKLA 
The  latter,  while  of  the  opinion  that  a  Director  of  the  Czecho-Sli 


CZECHO-SLOVAKLA.  M.  Hajek, 
tirector  of  the  Czecho-Slovak  Press  Bu- 


reduction  of  telegraph  and  telephone  reau,  sa\s  the  Czecho-Slovak  Press  or- 
rates  and  the  improvement  of  communi-  ganizations  regard  the  convening  of  a 
cations  are  a  matter  of  urgent  interest,  ''ommittee  of  press  experts  as  highly  de- 
decideil  to  postpone  giving  a  definite  opin-  sirable,  and  consider  the  Council  of  the 
ion  on  the  scheme  until  it  was  in  pos-  League  the  most  appropriate  Ixidy  to  con- 
session  of  more  detailed  and  concrete  in-  veiie  such  a  committee.  He  thinks  that 
formation.  the  committee  should  include  representa- 

The  Executive  Committee  of  the  lives  not  merely  of  professional  journal- 
Newspajicr  Society  replied  that  it  is  in-  ists’  associations  hut  also  of  newspaper 
dined  to  look  favorably  upon  the  pro-  owners  and  editors,  of  agencies  and  of 

posal,  but  wishes  to  po.stixme  giving  a  official  press  bureaus, 

final  opinion  until  the  other  British  press  The  Secretariat  communicated  with  the 
organizations  have  expressed  views.  Conference  of  Telegraphic  News  .Agen- 

'The  Council  of  the  Institute  of  Jour-  cies  (held  at  Rome  from  Oct.  26  to  31) 
nalists  states  that  it  is  ready  to  fall  in  awl  M.  Meynot,  head  of  the  Havas 
with  any  effort  to  promote  the  organiza-  .Agency,  informed  the  Secretary-General 
tion  of  peace.  It  points  out  that  previous  of  the  Ix-ague  of  Nations  that  all  the 
experience  has  shown  the  difficulty  of  sc-  sjK'akers  recognized  the  importance  of  the 
curing  an  adequate  representation  of  the  proposal.  They  felt  that  the  I.eague 

world  press.  could  not  but  assist  the  international 


world  press.  could  not  but  assist  the  international 

Certain  leading  figures  in  the  press  press  in  its  work  of  extending  its  news 
world  have  raiseil  the  question  whether  cervices  both  in  its  own  interests  and  for 
the  League  could  help  in  considering  the  the  lienefit  of  its  readers.  The  conven- 
pr<4)lem  of  applying  the  principle  of  in-  <ng  of  a  committee  of  press  experts  of 
dustrial  and  commercial  patent  rights  to  the  various  continents  might  and  should, 
press  news,  and  have  expressed  the  hope  they  thought,  have  two  results ; 
that  the  experts  of  the  proposed  press  1.  That  of  improving  the  mutual  re- 
committee  could  meet  and  consider  this  lations  hetween  the  directing  staff  of  the 


question. 

f:sthonia. 


The  F'sthonian  Journal- 


international  press  by  bringing  them  into 
closer  contact.  This  mutual  understand-. 


ists’  .Association  expresses  its  readiness  ing  would  inevitably  promote  the  cause 
to  co-operate  to  the  best  of  its  ability  in  of  peace  which  is  the  primary  object  of 


2nd  In 
Its  Federal 
Reserve  District 


Last  N  o  vember  J  ackson  ville  stepped 
into  2nd  place  in  banking  records  for 
the  Sixth  Federal  Reserve  District, 
leading  such  cities  as  Atlanta,  Georgia, 
Birmingham,  Alabama,  and  Nashville, 
Tennessee.  Her  record  was  only 
beaten  by  New  Orleans,  a  city  of  half 
a  million  people. 

These  comparisons  show  the  tre¬ 
mendous  buying  power  of  modern 
Jacksonville. 

The  greatest  medium,  both  in  city 
and  state  circulation,  for  reaching 
these  buyers  is 


^hd^iork&i^imc^nion 


Total  Circulation 


organizing  universal  peace. 

FINL.AND.  The  I'iniiish  Press  Bu- 


the  Ix-ague  of  Nations; 

2.  That  of  furthering,  bv  the  fullest 


reau,  on  behalf  of  the  F'innish  Press  As-  possible  discussion,  the  preparation  of  a 
sociations,  expresses  itself  in  favor  of  common  program,  or  the  drawing  up  of 
the  convening  of  a  committee  of  press  recommendations  or  resolutions  designed 
experts.  It  draws  attention  to  the  im-  to  facilitate  the  work  of  the  international 
portance  of  a  reduction  of  press  tele-  press,  particularly  hy  securing  improved 
graphic  rates,  and  emphasizes  the  desisa-  facilities  for  communication,  by  taking 
bility  of  organizing  tours  for  journalists  steps  to  ensure  the  secrecy  of  radio-tele- 


Daily  53,000 
Sunday  70,000 
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HIGH  RECORDS 

Another  year  of  achievement 

The  AVERAGE  Daily  and  Sunday  circulation  of  The  New  York 
Times  in  1925  was  over  385,000  —  greater  than  any  other  regular 
morning  newspaper  in  New  York. 

The  present  net  paid  circulation  of  the  dailp  edition  averages  more 
than  360,000  and  of  the  Sunday  edition  over  600,000.  This  circulation 
represents  the  largest  group  of  intelligent  readers  ever  assembled  by  one 
newspaper. 

The  New  York  Times  interests  and  appeals  to  those  who  wish 
to  keep  fully  informed  on  the  news  events  throughout  the  world. 
Its  circulation,  therefore,  embraces  the  highest  quality  of  dis¬ 
criminating  readers. 

The  volume  of  advertising  in  The  Times  —  28,200,444  agate 
lines  in  1925 — sets  a  new  high  record  for  New  York  City,  exceeding 
the  total  of  1924  by  1,916,520  lines.  The  margin  by  which  The 
Times  led  the  second  newspaper — 10,963,382  lines— also  sets  a  new 
record* 

More  significant  than  the  unprecedented  volume  of  advertising 
was  its  character.  Advertisements  offered  for  publication  in  The 
New  York  Times  are  subject  to  censorship  to  protect  readers  from 
false,  misleading  or  questionable  announcements.  Thousands  of 
lines  of  advertisements -were  rejected  because  they  did  not  conform 
to  its  standards  and  ideals  of  a  newspaper’s  obligations  to  the  public. 


1925  RECORDS 

Circulation — net  sales .  140,993,581 

Net  average  daily  and  Sunday .  386,284 

Pages  printed .  9,955,973,960 

Paper  consumed . 160,314,611  pounds 

Ink  consumed .  3,295,547  pounds 

Advertising  space  .....  28,200,444  agate  lines 

OTHER  RECORDS 

TUESDAY,  JANUARY  12 — 64  pages;  369  columns  (109,224  agate  lines)  of  advertisements — 
largest  issue  and  largest  volume  of  advertising  ever  published  on  a  week  day  by  any  New 
York  morning  newspaper 

SUNDAY,  JANUARY  10-  National  Automobile  Show  Section— 40  pages;  231  columns  (63,306 
agate  lines)  of  advertisements  —  largest  automobile  show  section  carrying  the  largest  vol¬ 
ume  of  advertising  ever  published  by  a  New  York  newspaper.  Total  automobile  adver¬ 
tising  in  all  sections,  Sunday,  January  10 — 73,586  agate  lines. 

Automobile  Show  Week  Advertising — Six  days  January  9  to  14  inclusive — 151,991  agate 
lines — largest  volume  ever  published  by  a  New  York  newspaper. 


W?  Piv  V 
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x3  tandards  of  living  are 
high  in  the  Indianapolis  Radius  ^ 
because  people  are  prosperous, 
permanently  prosperous  because  in¬ 
come  is  balanced  between  industry, 
agriculture  and  mines.  .'Vnd  the  mar¬ 
ket  is  unified  by  the  power,  influence 
and  prestige  of  Indiana’s  greatest 
newspaper,  welded  into  one  compact 
whole,  easily  and  adequately  ^ 
merchandised  with  only  one 
advertising  cost.  ^h  '} 


Dan  A.  Carroll 
no  E.  42nd 
NEW  YORK 


J.  E.  Lutz 
Tower  Bldg. 
CHICAGO 


PHILADELPHIA,  PA. 


INDEPENDENCE  SQUARE 


LEADING  EDITORS  OF  NATION  MEETING 
IN  WASHINGTON  THIS  WEEK 

American  Society  of  Newspaper  Editors  Convenes  for  Fourth 
Annual  Convention  at  New  Willard  Hotel — Yost’s 
Address  Opens  Gathering 


EDITOR  &  PUBLISHER 
SERVICE 

A  FULL  report  of  the  proceed- 
ings  of  the  American  Society 
of  Newspaper  Etlitors.  in  session  as 
EDITOR  &  PUBLISHER  goes  to 
press  this  week,  will  be  published 
in  this  paper  next  week.  Individ¬ 
uals  or  organizations  desiring  extra 
copies  should  apply  in  advance  of 
Thursday,  Jan.  21. 


WASHINGTON,  D.  C,  Jan.  15.— The 
”  opening  session  of  the  fourth  annual 
meeting  of  the  American  Society  of 
Newspaper  Editors  opened  today  at  the 
New  Willard  Hotel.  The  convention 
will  continue  today  and  tomorrow.  The 
first  event  of  the  meeting  was  the  annual 
address  of  the  President,  Casper  S.  Yost, 
of  St.  Louis  Globe-Democrat.  This  was 
to  be  followed  by  committee  reports  and 
routine  business. 

Wilmott  Harsant  Lewis,  Washington 
correspondent  of  London  Times,  was 
scheduled  to  address  the  society  this  after¬ 
noon  on  the  subject,  ‘‘The  Political  Job 


of  Old  World  Newspapers  and  How 
They  Do  It."  Another  address  on  the 
card  for  the  day  is  by  William  Hard, 
taking  as  his  topic  ‘‘.Are  Newspapers  Do¬ 
ing  Their  Political  Job,  and  What  is  It?" 
Olin  W.  Kennedy,  managing  editor  of 
Miami  (Fla.)  Herald  will  lead  an  open 
forum  on  ‘‘Wire  Problems.” 

Following  is  the  program  for  to¬ 
morrow  : 

10  a.  m. — ‘‘What  a  University  President 
sees  in  the  Newspapers,”  Dr.  George  Bar¬ 
ton  Cutten,  president,  Colgate  University. 

Open  forum — ‘‘Governing  the  City — in 
the  State,”  led  by  George  B.  Armstead, 
managing  editor  Hartford  Courant;  "The 
Editorial-Advertising  Space  Problem,” 
led  by  Walter  Harrison,  managing  editor 
Oklahoma  City  Oklahoman. 

Afternoon. — “Have  Editorials  Lost 
Their  Influence?”  William  Allen  White, 
editor  Emporia  Gasette. 

Business  Session — Election  of  directors. 

Evening,  7  p.  m. — Annual  dinner. 

A  number  of  important  matters  are 
schedules  for  discussion,  one  of  which 
may  be  the  evil  portent  of  press  agentry. 
The  Society  may  also  make  some  an¬ 
nouncement  in  regard  to  its  action,  two 
years  ago,  in  reference  to  the  “oil 
scandals.” 


STRONG  DEFINES  DUTIES 
OF  A  NEWSPAPER 

New  Chicago  Daily  News  Publisher 

Says  It  Must  Interest  Every  Mem¬ 
ber  of  Family  and  Strengthen 
Public  Conscience 

The  modern  metropolitan  newspaper 
because  of  new  standards  largely  set  up 
by  the  late  Victor  F.  Lawson,  is  now 
a  quasi-public  institution  with  definite 
obligations  to  its  community  in  the  opin¬ 
ion  of  Walter  .A.  Strong,  new  publisher 
of  the  Chicago  Daily  News.  Mr.  Strong 
revealed  his  attitude  towards  his  new 
responsibilities  in  a  luncheon  address  at 
the  City  Gub,  Chicago,  Jan.  12. 

“It  is  not  often  understood,”  said  Mr. 
Strong,  “that  the  reading  matter  pub¬ 
lished  in  the  daily  newspapers  occupies  90 
per  cent  of  the  reading  time  of  most  in¬ 
dividuals  given  to  reading  of  any  kind, 
and  100  per  cent  of  the  reading  time  of 
75  per  cent  of  the  population  of  a  city 
like  Chicago.” 

“.A  newspaper  must  be  in  one  sense  a 
member  of  the  family,”  he  continued.  “It 
must  have  in  it  something  which  interests 
every  member  of  the  family.  It  must 
begin  its  contact  with  the  children,  g^ow 
up  with  them  and  at  the  same  time  be 
accepted  by  the  parents  of  those  children 


— and  their  fathers  and  mothers — as  a 
reliable  source  of  information  with  re¬ 
spect  to  news  of  all  kinds  and  a  helpful 
contribution  to  the  sum  of  demands  for 
stories,  humor,  educational,  religious  and 
cultural  influences  which  go  to  make  up 
the  life  of  our  average  American  family.” 

As  “a  member  of  the  family”  a  nevvs- 
paper  must  “throw  the  light  of  publicity 
upon  the  acts  of  our  public  officials  and 
upon  the  current  events  affecting  great 
industrial,  agricultural  and  labor  move¬ 
ments,”  Mr.  Strong  went  on  to  say.  “In 
a  large  measure  this  publicity  has  built 
up  and  strengthened  public  conscience. 

“You  often  hear  it  said  that  even  so 
short  a  time  as  twenty  years  ago  many 
things  could  have  been  done  which  today 
would  not  be  permitted  in  public  life  or  jn 
business.  One  has  to  have  confidence  in 
the  mass  mind — in  the  right  thinking  of 
the  American  public — in  the  fact  that, 
given  enough  lime,  we  finally  arrive  at  a 
higher  level  in  the  conduct  of  public 
affairs.” 

“I'nless  a  newspaper  enlists  its  power 
in  the  direction  of  public  service,  it  can¬ 
not  justify  its  existence,”  Mr.  Strong  de¬ 
clared. 

“Right  now,”  he  said,  “the  Giicago 
newspaper  faces  the  task  of  co-operating 
in  the  rebuilding  of  the  city  in  prepara¬ 
tion  for  the  future.” 

“It  will  take  courage  and  vision,”  he 
said,  “to  break  the  barriers  that  now 


hedge  the  city’s  growth.  Yes,  and  it  will 
take  understanding  and  concessions.” 

He  paid  tribute  to  the  late  Victor  I^w- 
son,  after  explaining  that  he  felt  some 
sense  of  presumption  at  assuming  so  soon 
to  take  Mr.  Lawson’s  place  in  the  admin¬ 
istration  of  the  great  newspaper  which  he 
established  and  administered  as  a  public 
trust  for  so  many  years. 

COL.  FEAMSTER  SELLS 

Benjamin  Harlow  Now  Sole  Owner  of 
Lexington  (Va.)  Gazette 

Col.  Claud  N.  Feamster  last  week  sold 
his  one-third  interest  in  the  Lexington 
(Va.)  Gasette  to  Benjamin  Harlow  who 
now  owns  all  stock  in  the  paper. 

Col.  Feamster,  a  graduate  of  Wash¬ 
ington  and  Lee  University,  became  editor 
and  part  owner  of  the  Gazette  on  Jan.  1, 
1925.  Mr.  Harlow,  a  printer,  will  assume 
active  management  of  the  Gazette.  This 
week  the  paper  began  its  one  hundred 
and  twenty-second  year  of  publication. 

New  Plan  to  Check  Wood  Export* 

Hon.  John  Hall  Kelly,  member  of  the 
legislative  Council  of  Quebec,  who  has 
up  to  the  present  time  been  an  opponent 
of  any  embargo  on  the  export  of  pulp- 
wood  from  Canada,  in  a  speech  in  the 
Quebec  Legislature  on  Jan.  8,  suggested 
a  compromise.  Under  the  laws  of  Que¬ 
bec,  of  course,  wood  may  not  be  exported 
from  Crown  lands.  The  only  question 
therefore  relates  to  exports  from  privately 
owned  lands.  Up  to  the  present  time  a 
colonist  is  not  permitted  to  export  wood 
cut  on  his  lot  until  he  has  secured  a  patent 
on  the  lot ;  he  may  then  do  as  he  pleases 
with  the  wood.  Mr.  Kelly’s  suggestion  is 
that  all  future  patents  issued  should  pro¬ 
vide  that  the  wood  cut  should  not  be 
exported  in  the  raw  state.  This  would 
thus  gradually  dry  up  the  exports. 

Editor  &  Pubusher  International 
Year  Book  Out  January  30. 


“The  BOSTON  GLOBE  publishes  'Dumb  Bells’  top 
of  rolunin  alongside  of  advertising  on  its  first  page. 
That’s  the  way  they  do  it  in  Boston.  The  BROOKLYN 
STAND.ARD  UNION  publishes  ‘Dumb  Bells’  top  of 
column  next  to  reading  mutter  on  the  last  page,  where 
we  do  not  print  any  advertising.  ’Tliat’s  the  way 
they  do  it  in  Brooklyn.  But  no  matter  how  they 
do  it,  ‘Dumb  Bells’  always  gets  preferred  position 
in  preferred  newspapers.” 

R.  F.  R.  Huntsman,  BROOKLYN  STANDARD  UNION 


CANADIAN  BILL  HITS 
SECRET  OWNERSHIP 

Demandz  Names  of  Publishers  of  (), 
gaa*  Designed  to  Influence  Public 
Opinion  Be  Filed  with  Post- 
Office  Department 

Designed  as  a  death-blow  to 
“secret  ”  publication  of  matter  tending 
influence  public  opinion,  the  second  bS 
to  be  brought  before  Canada’s  fiftea 
Parliament  received  its  first  reading 
Ottawa,  Jan.  II. 

The  bill  was  originally  introduced  ly 
February  by  T.  L.  Church,  M.  P.,  as 
amendment  to  the  Post  Office  Act,  but 
the  instance  of  the  Postmaster  Genei 
was  held  over  to  the  present  session  pod. 
ing  further  investigation. 

The  new  legislation  seks  to  rem 
secrecy  as  to  the  ownership  and  contri 
of  “publications  designed  to  influence  pd. 
lie  opinion.” 

While  it  expressly  exempts  religion 
fraternal,  temperance  and  scientific  pt 
lications,  it  would  at  the  same  time  das 
the  use  of  the  mails  to  newspapers,  magi 
zines,  trade  journals  and  all  publicatioe 
of  kind  which  fail  to  file  semi-annui. 
sworn  statements  giving  the  names  aai 
addresses  of  editors,  owners  and  print- 
pal  stockholders.  A  copy  of  such  swot 
statements  is  required  to  be  published 
such  papers  after  filing. 

The  bill  further  requires  that  all  pai; 
editorials  and  other  reading  matter  fe 
which  money  was  paid  “shall  be  plainli 
marked  ‘Advertisement.’  ” 

It  is  not  anticipated  that  the  bill 
be  opposed  to  any  extent. 

Another  Daily  Insures  Staff 

Insurance  policies  of  apprnximatelt 
$1,000  each  have  been  distributed  to  tbi 
40  employes  of  the  Daily  Times  of  .V/or. 
tins  Ferry  (O.)  by  Alvin  L.  Sedgwick 
president  of  the  publishing  company. 
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THE  FAVORITE  ONE-COLUMN  DAILY  COMIC 

“DUMB-BELLS”  By  GAR 


Lesi  iNewspapers 

in  total  paid 
advertising-- 


Seven  Day  Leaders 

Lines 

Total  D.  &  S. 


31,387,762 

24,518,704 

20,483,166 

20.158.866 
19,624,946 
19,054,209 
18,865,969 
17,897,667 

17.133.866 
16,  910,402 


Newspaper  Total  U.  a  a.  - 

1.  TTie  Miami  Herald  (Fla.)  42,513,436 

2.  The  Detroit  News  33,366,503 

3.  Chicago  Tribune  31,068,405 

4.  New  York  Times  28,200,444 

5.  Miami  Daily  News  (Fla.)  27,723,038  * 

6.  Washington  Star  26,569,198 

7.  Los  Angeles  Times  25,909,058 

8.  Baltimore  Sun  25,868,154 

9.  St.  Petersburg  Times  (Fla.)  25,159,568 

10.  St.  Louis  Post  Dispatch  23,658,600 

Six  Day  Leaders 

1.  The  Miami  Herald  (Ra.)  31,387,762 

2.  Detroit  News  24,518,704 

3.  Chicago  Daily  News  20,483,166 

4.  Miami  Daily  News  (Fla.)  20,158,866 

5.  Washington  Star  19,624,946 

6.  Chicago  Tribune  19,054,209 

7.  St.  Petersburg  Times  (Fla.)  18,865,969 

8.  Indianapolis  News  17,897,667 

9.  Baltimore  Sun  17,133,866 

10.  New  York  Times  16,910,402 

Note:  Tabulation  compiled  by  telegraphic  report 
from  newspapers  listed. 

Unequalled 

The  record  made  by  The  Miami  Herald  has  never  been  equalled 
by  any  newspaper,  at  any  time,  in  any  language  .  .  .  and 
clearly  indicates  Herald  leadership  and  the  prosperity  of  the 
Miami  and  Florida  market. 


THE  MIAMI  HERALD 

Floridans  Most  Important  Newspaper 

FRANK  B.  SHUTTS,  Publisher 
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Who  Is  Frank  Simonds? 

This  Is  Meant  To  Be  a  Superlative — Yet  a  Conservative  Announcement 
Exclusively  for  the  Owners  of  Newspapers  and  Managing  Editors 

RANK  SIMONDS  entered  Harvard  in  1896  and  was  graduated  in  1900.  At  that 
(  time  Harvard  was  the  only  university  that  permitted  elective  selection  of  studies 

VJ  *Xt  sifter  the  first  year.  A  glance  at  all  of  the  studies  for  the  last  three  years  of  his  course 

JJ  shows  that  he  specialized  in  ancient,  medieval  and  modern  history  and  international 
law  and  that  later  he  did  research  work  in  these  studies. 

Next  we  find  Mr.  Simonds  as  chief  editorial  writer  on  foreign  subjects  in  THE  EVENING 
SUN,  and  the  only  editorial  writer  in  the  United  States  who  predicted  months  and  months  in 
advance  a  world  war.  He  did  this  in  THE  EVENING  SUN  in  a  column  and  a  half  editorial, 
which  was  ridiculed  by  many  of  the  great  newspapers  in  this  country. 

We  next  see  Mr.  Simonds  as  Associate  Editor  of  ThlE  NEW  YORK  TRIBUNE.  Then  for 
four  years  war  corresp>ondent  and  chief  editorial  writer  on  international  subjects  for  that  paper, 
his  articles  being  syndicated  to  more  than  1  00  papers. 

At  this  time,  or,  to  be  exact,  eleven  years  ago.  Dr.  Albert  Shaw,  editor-in-chief  of 
Review  of  Reviews,  engaged  Frank  Simonds  to  write  ITS  LEADING  ARTICLE  on  INTER¬ 
NATIONAL  SUBJECTS  every  month. 

This  he  has  continued  to  do  without  interruption  for  ELEVEN  YEARS.  So  great  has 
been  the  success  of  his  articles  that  from  time  to  time  Dr.  Shaw  has  written  in  the  Review  of  Re¬ 
views  editorials  commending  Frank  Simonds  and  his  extraordinary  acquaintance  with  foreign 
affairs,  his  vision  and  his  foresight. 

Repeatedly  he  has  been  quoted  in  the  Senate  and  the  House  and  in  important  debates  you 
will  find  the  Congressional  Record  carrying  the  quoted  writings  in  the  newspapers  of  Frank 
Simonds. 

For  the  past  eight  years  Frank  Simonds  has  been  syndicated  by  the  McClure  Newspaper 
Syndicate  in  one,  two  or  three  articles  a  week. 

At  the  time — 1918 — that  Mr.  Simonds  left  the  New  York  Tribune  —  in  the  three  weeks 
that  intervened  till  he  came  to  the  McClure  Newspap>er  Syndicate,  Mr.  Simonds  was  offered  by 
Mr.  Frank  A.  Munsey  the  position  as  Editor  of  the  New  York  Evening  Sun  and  by  Mr.  Van 
Anda,  the  position  as  Managing  Editor  and  Foreign  Correspondent  of  the  New  York  Times. 

Mr.  Simonds  came  to  the  McClure  Syndicate  for  the  very  good  reason  that  the  Syndicate 
offered  him  more  money  than  either  Mr.  Ochs  or  Mr.  Munsey  and  in  no  time  during  the  eight 
years  past  have  we  regretted  so  doing. 

Mr.  Simonds  has  attended  every  Peace  Conference  in  the  last  fourteen  years. 

Mr.  Simonds  has  known  and  interviewed  Painleve,  Briand,  Poincare,  Clemenceau,  Viviani, 

Earl  Grey,  Asquith,  Lloyd  George,  Stresemann,  Luther,  Ramsay  MacDonald,  Ambassadors 
Houghton  and  Kellogg  and  many  others. 

Frank  Simonds  is  known  more  intimately  by  Cabinet  Officers,  Ambassadors,  Ministers  and 
diplomatic  attaches  in  the  last  twelve  years  than  any  man  living  that  we  know  of. 

A  few  years  ago  Mr.  Simonds  purchased  the  old  Spanish  Embassy  in  Washington  where 
he  resides,  and  keeps  open  house  particularly  for  those  interested  in  Foreign  Affairs. 

If  there  are  some  who  are  curious  to  know  in  what  high  regard  Frank  Simonds  is  held  by 
p)eople  who  have  a  right  and  authority  to  speak  and  write  upon  things  of  a  foreign  nature,  we 
should  like  to  call  attention  to  three  books  published  in  the  last  few  years  and  published  by  the 
following  high  class  publishing  houses — Harper  &  Brothers,  Appleton  and  Doran — the  authors 
of  which  are  Philip  Gibbs,  Colonel  Reppington  and  Stephen  Lauzanne.  In  each  of  these  books 
Frank  Simonds  is  the  only  American  writer  on  international  affairs  who  is  mentioned.  In  each 
of  these  books  each  author  pays  him  exclusive  compliments  and  Philip  Gibbs  refers  to  him  as 
the  Dean  of  all  American  Correspondents. 

FRANK  SIMONDS  IS  NOT  A  REPORTER.  He  does  not  quote  the  big  statesmen  that 
he  interviews— and  if  he  did  quote  them  HE  WOULD  NOT  BE  INTERVIEWING  THEM 
and  GETTING  REAL  FACTS  year  after  year,  ADVANCE  INFORMATION,  and  the  most  im¬ 
portant  news,  we  believe,  of  any  writer  on  foreign  affairs  living  today. 
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Mr.  Simonds  sails  on  the  sixteenth  direct  for  the  Conference  at  Geneva.  His  articles  will 
appear  once,  twice  or  three  times  a  week,  as  the  importance  of  the  news,  in  our  judgment,  justi¬ 
fies.  They  will  come  by  cable,  radio  and  mail. 

Here  is  a  series  of  articles  which  lend  dignity,  character  and  standing  to  any  newspaper. 

After  attending  the  Conference,  Frank  Simonds  will  visit,  study  and  analyze  conditions  in 
Rome,  Paris,  Berlin,  Vienna,  Prague,  Budapest  and  probably  London  and  Warsaw.  He  will 
write,  not  alone  on  the  Great  Powers,  but  on  the  Border  States  and  the  Russian  subjects  as 
viewed  from  adjoining  countries. 

To  sum  up,  then,  our  honest  opinion  is — that  FRANK  SIMONDS  KNOWS  MORE  of 
INTERNATIONAL  AFFAIRS,  SITUATIONS  and  CONDITIONS  than  any  college  professor  in 
the  United  States,  Great  Britain  or  on  the  Continent.  Further,  it  is  our  honest  belief  that  Frank 
Simonds  knows  more  than  any  United  States  Senator,  present  Cabinet  Officer  or  Ex-Cabinet 
Officer  about  foreign  relations.  There  may  be  some  p>eople  who  do  not  think  so,  but  this  is  our 
honest  belief  after  close  association  with  Mr.  Simonds  for  a  great  many  years. 

The  following  papers  look  upon  Mr.  Simonds  as  their  own  representative  of  international 
affairs  of  the  utmost  importance.  They  have  all  gladly  agreed  to  pay  from  five  to  twenty-five 
dollars  a  week  more  to  have  Mr.  Simonds  make  this  trip  at  this  p>articular  time. 


THE  KANSAS  CITY  STAR 
WASHINGTON  STAR 
DALLAS  NEWS 
HARTFORD  COURANT 
DENVER  NEWS 
PHILADELPHIA  INQUIRER 


CHICAGO  HERALD  EXAMINER 
PITTSBURGH  GAZETTE  TIMES 
BIRMINGHAM  NEWS 
BUFFALO  NEWS 
BROOKLYN  DAILY  EAGLE 
SALT  LAKE  CITY  TRIBUNE 
NEWARK  NEWS 


and  twenty-two  others  for  smaller  amounts. 

For  the  next  twelve  weeks  the  following  newsp>ap)ers  will  have  Frank  Simonds  as  their  own 
representative  at  the  Geneva  Conference: 


BROOKLYN  DAILY  EAGLE 
WASHINGTON  STAR 
CLEVELAND  PLAIN  DEALER 
INDIANAPOLIS  NEWS 
PORTLAND  OREGONIAN 
CHICAGO  HERALD  EXAMINER 
ATLANTA  JOURNAL 
LOS  ANGELES  EXAMINER 
KANSAS  CITY  STAR 
HARTFORD  COURANT 
PHILADELPHIA  INQUIRER 
BUFFALO  NEWS 
BIRMINGHAM  NEWS 
SALT  LAKE  CITY  TRIBUNE 

TAMPA  GLOBE 

and  several  others. 


OKLAHOMA  CITY  OKLAHOMAN 
DALLAS  NEWS 
DENVER  NEWS 
TOLEDO  BLADE 
NEW  ORLEANS  STATES 
SHREVEPORT  TIMES 
BOSTON  HERALD 
ST.  PAUL  DISPATCH 
ROANOKE  TIMES 
CINCINNATI  INQUIRER 
CANTON  REPOSITORY 
PUEBLO  STAR 
TULSA  WORLD 
PASADENA  STAR  NEWS 


Among  the  foreign  papers  are — 

MEXICO  CITY  EXCELSIOR 
HAVANA  EL  MUNDO 
SAN  JUAN  EL  MUNDO 
GAZETA  WARSAWKA  (POLAND) 

YORKSHIRE  POST 
LONDON  TIMES 
JAPAN  ADVERTISER 
LEEDS  POST 

and  many  others. 

We  will  not  claim  that  this  service  will  add  as  much  circulation  perhaps  as  a  slapstick 
comic,  but  we  do  claim  that  the  circulation  it  does  add  has  purchasing  power  worth  while  and 
gives  a  newspaper  a  feature  that  makes  for  conversation — one  that  can  be  advertised. 

We  DO  CLAIM  that  here  is  a  series  of  articles  that  any  paper  today  should  publish  for  the 
benefit  of  its  readers  who  at  this  time  are  DEMANDING  AUTHORITATIVE  FIRST-HAND 
INFORMATION  in  place  of  slapstick  or  sex  features. 

If  your  territory  is  still  open,  we  suggest  that  you  wire  the  McClure  Newspajjer  Syndicate 
for  prices. 


CLINTON  T.  BRAINARD,  President 

McCLURE  NEWSPAPER  SYNDICATE 
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AGENCY  PRACTICES  ON  SHORT  RATES 
AND  REBATES  CRITICIZED 

Most  Agencies  Quick  to  Claim  Rebates  But  Negligent  in 
Settling  When  Newspaper  Makes  Claim,  Ad 
Manager  Declares 

By  A.  D.  MANAGER 


advertising  agency,  as  a  cog  in 
the  great  machine  of  production  and 
distribution,  needs  no  defense.  Besides 
being  quite  able  to  fight  its  own  battles, 
its  undoubted  services  to  both  the  adver¬ 
tiser  and  the  publisher  demonstrate  its 
usefulness — if  not  its  indispensability. 

As  a  business  institution,  however,  the 
advertising  agency  is  not  without  its 
faults.  Especially  in  its  relations  with 
the  small  ne^vspaper  publishers  is  it  open 
to  criticism.  Honest  criticism  can  do  it 
no  harm.  Indeed,  it  is  time  that  some  of 
the  just  complaints  of  the  publishers  were 
aired. 

Some  weeks  ago  in  these  columns  pro¬ 
test  was  made  against  the  remarkable 
facility  with  which  the  checking  depart¬ 
ments  of  many  of  the  agencies  succeed  in 
mislaying  the  checking  copies  sent  to 
them.  That  habit  is  exasperating  enough, 
but  it  is  less  costly  to  the  publishers  than 
is  another  habit  which  some  of  the  agen¬ 
cies  have  contracted — that  of  invariably 
disputing  short-rate  bills  and,  not  infre¬ 
quently,  refusing  to  pay  them. 

The  position  taken  by  too  many  agen¬ 
cies  seems  to  be  that  it  is  far  more 
blessed  to  receive  then  to  give.  When 
they  earn  a  rebate,  they  are  almost  in¬ 
decently  quick  to  claim  it;  but  when  one 
fails  to  earn  a  rate  granted  in  considera¬ 
tion  of  a  contract  to  use  a  given  amount 
of  space,  it  is  a  horse  of  another  color. 

One  example  will  suffice  to  show  the 
common  tendency : 

One  of  the  largest  and  best  known 
agencies  made  a  contract  in  1923  for 
14.000  lines  and  used  only  8,036  lines.  The 


next  year  it  made  another  contract,  on 
the  same  account,  also  for  14,000  lines. 
Only  3,920  were  used.  In  1924  the 
agency  made  still  another  contract,  on 
the  same  account,  that  time  for  10,000 
lines.  For  the  third  time  the  contract 
W'as  not  fulfilled,  only  1,680  lines  being 
used. 

At  the  agency’s  request,  the  expiration 
date  of  the  last  contract  was  changed 
from  April  24  to  May  14,  in  order  to  per¬ 
mit  using  more  space.  As  a  result,  378 
more  lines  were  used  during  the  added 
period,  bringing  the  total  to  2,058  lines. 

The  short-rate  adjustment  had  been 
brought  to  the  agency’s  attention  at  the 
time  the  contract  actually  expired,  a  bill 
for  1,680  lines  having  been  sent.  Its  pay¬ 
ment  was  protested  by  the  agency, 'which, 
in  a  letter  dated  a  few  days  before  ti 
date  to  which  the  contract  had  been  ex¬ 
tended,  told  the  publisher’s  New  York 
representative  that  it  was  felt  that  the 
paper  should  waive  the  payment  of  the 
short-rate  because  the  time  was  “so  far 
beyond  expiration  of  last  year’s  contract’’ 
that  it  had  made  all  its  settlements  with 
its  client  and  did  not  want  ‘to  be  put 
in  the  embarrassing  position  of  opening 
up  the  matter  for  one  case.” 

Another  absolutely  indefensible  practice 
in  some  agencies  is  that  of  attempting  to 
place  advertising  at  a  rate  applicable  only 
on  a  greater  linage  than  there  is  any  in¬ 
tention  of  using.  One  agency — and  one 
that  is  supposed  to  be  all  that  an  agency 
should  be — frankly  admitted  that  the 
space  is  desired  to  contract  for  would  not 
be  used.  Moreover,  it  brazenly  an¬ 


nounced  that  it  positively  would  not  pay 
short-rates. 

Naturally,  there  was  no  difficulty  in 
meeting  that  situation.  The  advertising 
manager  had  only  to  refuse  the  business 
on  which  he  had  been  warned  he  would 
be  defrauded. 

But  the  matter  is  not  always  so  easily 
handled.  The  majority  of  the  agencies 
resorting  to  that  sort  of  sharp  practice 
keep  their  intentions  to  themselves  until 
the  contract  period  has  ended  and  they 
have  been  billed  for  short-rates.  And  in 
those  cases  the  publishers  of  small  news¬ 
papers  are  pretty  nearly  helpless. 

Another  annoyance  to  which  the  pub¬ 
lisher  is  often  subjected  is  the  making  of 
contracts  in  apparent  good  faith  and  then 
failing  to  use  any  of  the  space  contracted 
for.  Of  course,  there  are  circumstances 
under  which  a  thing  of  that  kind  is  justi¬ 
fied,  but  it  is  often  done  without  discov¬ 
erable  reason. 

What  can  a  publisher  do  in  such  case?' 
Obviously,  he  can  not  short-rate  the 
agency,  for  there  has  been  no  advertising 
for  which  to  charge.  Nor  is  there  any 
precedent  for  claiming  compensation  in 
any  other  way  for  the  time  and  trouble 
of  keeping  the  necessary  records. 

Of  course,  one  of  the  remedies  for  the 
publisher’s  troubles  lies  in  the  establish¬ 
ment  of  a  flat  rate,  but  that  is  not  always 
practicable.  The  only  alternative  is  the 
transaction  of  business  on  the  basis  of 
fair  play.  Perhaps  it  is  too  much  to  ex¬ 
pect  the  Golden  Rule  to  govern  the  rela¬ 
tions  between  publishers  and  agencies,  but 
a  nearer  approach  to  it  as  a  guiding  prin¬ 
ciple  would  most  certainly  inure  to  the 
benefit  of  both. 


ALABAMA  PAPER  SOLD 

Don  Watti,  J.  H.  Hard  and  F.  Wilio 
Buy  Sheffield  Tri-Cities  Daily 

.M.  S.  Hansbrough,  founder  and  pub- 
lisher  of  the  Sheffield  (Ala.)  Tri-Citiu 
Daily,  has  announced  the  sale  of  his 
paper,  its  good  will  and  equipment  to  i 
trio  of  newspaper  men,  Fred  Wilson 
of  New  Orleans,  Don  Watts  of  Miami, 
and  James  H.  Hard  of  Birmingham. 
The  sale  price  was  not  made  public. 

The  new  management  took  charge  on 
Jan.  11.  Mr.  Wilson  is  now  editor  and 
general  manager.  His  associates  wHl 
not  join  him  immediately  but  are  planning 
to  move  to  Sheffield  later.  Mr.  Wilson 
is  an  experienced  newspaper  man  and 
comes  to  the  Muscle  Shoals  district  from 
the  New  Orleans  Times-Picayune. 

Bamjum  Backing  Newsprint  Mill 

Frank  J.  D.  Barnjum,  member  for 
Queens  County  in  the  Legislature  of 
Nova  Scotia,  has  informed  the  Halifax 
Herald  that  he  has  completed  arrange- 
ments  for  financing  the  erection  of  a 
newsprint  mill  at  Liverpool,  N.  S.  Mr. 
Barnjum,  who  has  been  one  of  the  fort- 
most  advocates  of  prohibiting  the  export 
of  pulp  wood  from  Canada,  announced 
prior  to  the  provincial  election  in  June 
last  that  he  proposed  to  build  a  paper  mill 
in  Nova  Scotia.  The  plant  is  to  have  an 
output  of  200  tons  daily  and  construction 
is  to  commence  early  in  the  spring. 


New  Catholic  Weekly  Planned 

Publication  of  a  new  Catholic  weekly 
in  Youngstown  beginning  in  February, 
has  been  announced  by  the  Catholic  Press 
Union,  Inc.,  of  Oeveland.  publishers  of 
five  other  Catholic  weekly  newspapers. 
The  new  paper  will  be  known  as  the 
Catholic  Bulletin  of  Eastern  Ohio. 


Methodists  Discuss  Publicity 

Delegates  to  the  two-day  conference 
on  publicity  held  this  week  in  New  York 
by  the  board  of  education  of  the  Meth¬ 
odist  Episcopal  Church,  were  advised  to 
avoid  “sensational  publicity,”  by  Willard 
Smith,  of  N.  W.  Ayer  &  Son.  Gilbert 
P.  Farrar,  of  the  Patterson-Andress 
Company,  New  York  advertising  agency 
was  another  speaker. 


THEY  BOTH 


A  hundred  angles  for 
local  exploitation. 


LOVED  HIM 


A  pulse-qiiickener  from 
beginning  to  end. 


The  Man 


This  (lirl 


Which  One  Did  He  Choose? 

T_IERE’S  a  double-barreled  serial— its  love  plot  is  as  engross- 
^  ing  to  women  as  its  mystery  plot  is  to  men. 

THE  YELLOW  STUB’ 

By  Ernest  Lynn 

Next  release  on  NEA  Service’s  1926  super  program  of 
original  newspaper  serial  fiction. 

Each  chapter  with  the  finest  illustrations  ever  made. 
Mystery.  Intrigue.  Adventure.  Suspense.  And  the  love  of 
two  women  for  a  man.  WHAT  MORE  COULD  YOU  ASK? 

FOR  RELEASE  JANUARY  27 

NEA  Service,  Inc.,  (j^ 

1200  West  Third  St.  Cleveland,  Ohio 

World's  Qreatest  Newspaper  Feature  Service^'Eacked  by  33  Years’  Experience 


This  Girl 
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UttUSTprm  '  ^ 
Cptoliiilfdlhto  Ag<octaHwi 


Hbun^ 


ONE  OF  THE  WESTS  GREAT  NEWSPAPERS 


1925  TOTAL  PAID  ADVERTISING 

18,849v726 

AGATE  LINES 


THIS  REPRESENTS  THE  LARGEST  VOLUME  OF  PAID 
ADVERTISING  EVER  PRINTED  BY  ANY  NEWSPAPER  IN 
THE  SAN  FRANCISCO  BAY  DISTRICT  DURING  ANY  YEAR 


TOTAL  VOLUME  OF  PAID  ADVERTISING  FOR  ALL  PAPERS  IN  THE 
SAN  FRANCISCO  BAY  DISTRICT  FOR  THE  YEAR  1925 

OAKLAND  TRIBUNE  . .  18,849,726  Agate  Lines 

San  Francisco  Examiner .  18,385,136  **  ** 

San  Francisco  Chronicle .  11,176,494-  “  “ 

San  Francisco  Call .  9,251,732  “  “ 


Oakland  Post'Enquirer . 

San  Francisco  Daily  News  . . . 

San  Francisco  Bulletin . 

San  Francisco  Herald . 

Oakland  Times . * . 


8,952,972 

7,485,310 

6,943,090 

1,788,136 

419,146 


74,810 

AVERAGE  NET  PAID 

CIRCULATION 
For  the  Month  of  December,  1925 

- CHARTER  MEMBER  OF  THE  A.  B.  C. 


d^klani 


Exclotivc  ^AssociaWd  P«vu 


Untied  Prm  ” 

AMocidwn 


iribunp 
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CLOSE  CONTACT  WITH  LOCAL  DAILIES 
AIDS  LOUISIANA  JOURNALISM  SCHOOL 


assuciatcd  with  the  State  Times  as  tele¬ 
graph  editor  and  editorial  writer.  He 
has  been  director  of  the  journalism  de- 

_  partment  since  January,  1921.  He  has 

II  itiA  graduate  work  in  journalism  at  Ohio 

Baton  Rouge  State  Times  and  Morning  Advocate  Used  As  .s:tate  University. 


Laboratory  for  Reporters’  Class — Once  a  Year  Entire 
Paper  Taken  Over  and  Students’  Edition  Issued 

By  PHILIP  SCHUYLER 

(  This  is  Tourth  of  a  Serifs  of  Artklfs  ask  if  they  had  the  reprjrter’s  opportuni- 
Inlfrpreting  the  ITork  of  Journalism  ties.’” 

Schools  to  Editors  of  the  Nation. )  Other  inspection  tours  are  designed  to 

^^LOSK  affiliation  with  two  local  news-  yearlings  knowledge  of  n^ws- 


.\lr.  Osbot-n  is  the  present  president 
ot  the  .\merican  .Association  of  Teachers 
ot  Journalism. 

S.  N.  P.  A.  COMMITTEE  NAMED 


papers,  the  A-onge  (U.)  manufacturing  oi)erations. 

Times  and  the  Morning  .Uhveale,  pub 
lished  by  Charles 


They 


Fourteen  Editors  to  Serve  on  Editorial 
Affairs  Group 

President  Walter  C.  Johnson,  of  the 


P.  Manship,  aids 
M.  G.  Cjsborn, 

<lirector  of  the 
d  c  p  a  rtment  of 
journalism,  very 
materially  in  his 
efforts  to  instruct 
some  150  boys 
and  girls  in  the 
i  n  t  r  i  c  a  cies  of 
newspaper  work. 

Two  years  ago, 
tliese  dailies 
moved  into  a  new 
modern  plant, 
and  the  plans  in¬ 
cluded  a  special 

workslu)p,  1/  hy  18  feet,  adjacent  to  the 


M.  Cl.  <)SBO«X 


are  shown  the  sc.xtnple  presses  in  opera-  Southern  Newspaper  Publishers’  .Associ- 
tion;  watch  the  make-up  men  at  work;  ation,  has  appointed  members  of  the  Pdi- 
observe  the  processes  of  stereotyping,  and  torial  .Affairs  Committee  on  the  recom¬ 
are  put  to  work  on  (Kcasion  at  proof-  mendation  of  the  chairman.  Robert 
reading.  Once  a  year  the  entire  school  Lathan,  Charleston  (S.  C. )  News  I'r 
travels  to  New  Orleans  to  visit  the  pl:ints  Courier.  They  are : 

of  the  dailies  of  that  city.  .Alabama — C.  M.  Stanley.  Hirmingham 

“Hut  1  am  fast  being  converted  to  the  Age-Herald. 
idea  that  the  technical  side  of  the  news-  .Arkan.sas — J.  N.  Heiskcll.  Little  Koek 

paper  business  is  not  the  side  to  be  Gazette. 

stressed  by  journalism  scIkhiIs,"  Mr.  Os-  Florida  —  C.  M.  Johnson.  .Sarasota 
lM>rn  declared.  “Students  must  he  given  (Fla.)  Herald. 

cultural  background.  Of  most  importance  Georgia — Clark  Howell.  Jr..  .Itlanta 

to  future  news  writers.  1  believe,  is  a  Constitution. 

thorough  knowledge  of  what  have  come  L)uisiana — James  .M.  Thomson,  .Vite 

to  be  called  the  background  subjects,  Orleans  Item-Tribune. 
such  as  economics,  philosophy,  literature,  Kentucky — Judge  Robert  W.  Hingham, 

ami  the  arts.  l.oui.n'ille  Courier-Journal. 

"I  also  Ixdieve  in  devoting  considerable  Mississipj)!— Janies  II.  Skewes,  .Meri- 

c’ass-room  time  to  discussion  of  current  dian  .Star. 


city  room’  to  be  used  by  the  deiwrtment  J'ents.  It  is  compulsory  for  students  to  North  Carolina  —  Josephus  Daniels, 


as  a  journalism  lalKiratory 


kee))  up  with  the  changing  news.  They  Raleigh  Nexes  c‘r  Obserx-er. 


reports  to  Miss  Ogden  . .  .  .  „  ■ 

covers  the  entire  citv  for  her  without  ,  .\  excs-Seimilar. 

pav  as  iKirt  of  their  school  work.  ,  The  Louisiana  journalism  department  Texas-(,e.>rge 

Miss  Ogden  docs  not  sj.are  these  cub  "’  "P^ration^  since  1912.  (growth  Post-lhspatch 

reixirters.  .All  sorts  of  assignments  as 


.\I.  Hailev,  Houston 


they  arise  arc  handed  out  to  them,  and, 
when  stories  are  brought  in,  she  tears 
them  to  pieces  and  has  them  entirely  re¬ 
written.  when  neces.sary. 


was  slow  at  first.  In  1921  there  were  X’irginia — Dr.  Douglas  I'reeman.  Rich- 

iiot  more  than  45  students  enrolled.  Since  mond  .Sexes- Leader. 


that  time  the  numlier  has  more  than 
tripled. 

“With  148  in  our  clas.scs  now,  we  can- 


In  .\pril  of  each  vear  the  executive  V"*  demand  of  I.ouisiana  papers 

Staffs  of  the  two  papers  are  given  a  one-  oil'  i?."' 

day  extra  holiday. 


Fiven  Mr.  Manship 


West  Virginia — W.  F'.  Chilton,  Charles¬ 
ton  Gazette. 

Aged  Portland  Newiie  Dead 

Perhaps  the  most  unusual  news  vendor 


Ixirn  said.  “.After  gr;iduation,  the  ma- 

leaves  the  publisher’s  office  for  a  hshing  Jority  of  our  students  go  into  the  I^uis-  in  the  United  States.  Francis  Gurks,  94, 
trip  .And  the  newspaper  is  iiuhlislied  eti-  from  a  start  of  $23  a  dietl  a  few  flays  ago  in  Portland.  Ore. 

tirely  hv  the  journalism  class.  wi-ck.  they  can  work  to  a  top  of  $/0  (iurks  was  usually  referral  to  as  St. 

Mr  ()gden  does  not  send  Fre^llnlen  to  I' n.m  managing  ediu.r  d..wn  the  Baton  hrancts,  or  St  Francis  of  the  (.unny 
the  newspaper  plant  for  regular  work.  Times  is  exclusively  in  Sacks,  Ix-cause  his  feet  were  always  clad 

He  begins  each  year,  however,  bv  in-  cha^c  of  former  I  niversity  students  In  m  burlap.  .Mtliough  apparently  a 

troducing  new  students  to  a  newspaix-r  addition  to  Miss  Ogden  other  scIkh.I  pauiier  'eft  an  estate  ‘not  in  ex¬ 
office.  In  a  lecture  they  are  first  informed  Jtraduates  now  working  for  the  Baton  cess  <,f  $.-,()  (KM),  accwdiiig  to  the  filing 

of  the  A  B.C.’s  of  newspaper  organization.  <laily  include  Jack  Adams,  manag-  made  with  the  will.  Ten  thousand  dollars 

and  then  taken  through  the  State  Times  editor;  Robert  I..  Tfxld,  sports  editor;  of  it  has  lieeti  found  in  gilt  edge  securities 
_ I  \A _ _  o..,i  ciiritwti  tir.it  Iierliert  l<ei 


and  Advocate  building  and  shown  at  first  advertising  manager;  ami  it  i.s  believed  that  the  amount  will  In- 

hand  what  the  talking  is  all  about.  EdsMird  O.  (loldshy,  assistant  at  vcrtising  argely  iiicreased  All  t.f  it  is  left  to  the 

Then  later  thev  are  assigned  to  write  >^anager ;  and  Mrs.  Frank  Womack,  I  iiited  States  Board  of  F.ducation,  hy 


stories,  to  fathiim  by  practice  the  develop¬ 
ment  of  a  news  yarn  from  lead  to  con¬ 
clusion.  These  stories  are  never  pub¬ 
lished.  Usually  they  are  based  upon 
imagined  facts. 

“I  find  myself  constantly  suggesting 
points  the  young  writers  leave  tint  of 
these  stories.”  Mr.  Oslxirn  said.  “‘Tell 
all  the  interesting  facts  and  then  stf»p. 

I  tell  my  classes.  ‘Remember  the  reader. 
Imagine  questions  other  jieople  would 


•ciety  eflitor.  which.Gt  is  supposed  the  bureau  of  c<hi- 

Mr.  Osborn  himself  was  for  five  years  cation  was  intended. 


Our  Customers  Write  Our  Ads 

PADUCAH,  KY.,  NEWS-DEMOCRAT 
Says — 

“The  fine  appearance  of  our 
jiaper  tells  better  than  \ve  can. 
the  service  we  are  getting  on 
our  DUPLEX  TUBULAR 
jiress.” 

DUPLEX 


FOR  ALL  NEWSPAPERS 

Duplex  Printing  Press  Co. 

RATTLE  CREEK.  MICH. 


EDITOR  &  PUBLISHER 
CALENDAR 

Jan.  17 — Benjamin  Franklin‘,| 
Birthday. 

Jan.  18  -Daniel  Webster's  Birt^l 
day. 

Jan,  18-19  —  Pennsylvania  Nenvj 
paper  Publishers’  Assn.,  meeliiil 
Harrishurg,  Pa.  ' 

Jan.  19 — New  England  Daily 
paper  Assn..  mi.'I-winter  meetii^l 
Copley  Plaza  Hotel,  BoMon. 

Jan.  20 — Six  Point  League,  lumil 
eon.  Advertising  Club  of 
York. 

Jan.  22-2.3  —  Kansas  Press  Asa,| 
annual  meeting,  Salina,  Kan. 

Jan.  24 — Samuel  F.  B.  Morse  Firs] 
Demonstrated  Telegraphy,  Nn  I 
York,  1838. 

Jan.  26-27  —  National  Ailvprtisii|  I 
Commission,  annual  roiiventioa  | 
Hotel  Seeor,  Toledo. 

Jan.  27-28 -  Fifth  Distrirt,  .4.  A.| 
C.  W.,  annual  eonventiia  | 
Toledo. 

Jan.  28-29  —  Indiana  Repuliliml 
Editorial  Assn.,  mid-winter  mw  [ 
ing,  Indianapolis. 

Jan.  29  Northeast  Missouri  Presl 
Assn.,  nieeling,  Maron,  Mo. 

Jan.  29  “Cariialion  Day”  in  hone  I 
of  William  .MrKinley,  born  ISIS. | 

Jan.  31  —  I  3  I  li  .A  ni  e  ii  d  m  rii  j 
(.Abolishing  Slavery)  ailopted. 


‘mornings 
Sunday 
chcuIatiOD 
west"  of 
St  Louis 
Los  Angeles 

EXAMINES 


The  Central  Pre  ss 
Association 

Producer  of  the 
**World's  Best 
Picture  Page*’ 

Uses 

CERTIFIED 
DRY  MATS 

*1? 


What’s  so  Perishable  as  News  ? 

Q  The  time  spent  drying  wet  mats  under  the 
steam  table  is  so  much  time  wasted.  These  4 
to  7  minutes  may  be  utili2;ed  in  many  profitable 
ways  to  the  advantage  of  every  branch  of  your 
newspaper. 

Q  The  CERTIFIED  COLD  process  of  stereotype 
ing  eliminates  the  steam  table  and  yet  gives 
“wet  mat”  printing  results.  Let  us  tell  you  how 
—  there’s  no  obligation  on  your  part. 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York,  N.  Y> 

for  tt-el  mot  printing  with  DRY  MAT  facility — usa  Cartifiadt. 
MADE  IN  THE  U.  S.  A, 


Columbus-A  Bisected  Market 


One  half  of  all  the  evening  newspapers  sold  each  day  in  Columbus. 
Ohio,  are  Columbus  Citizens. 

Here  are  the  most  recent  available  figures  for  circulation  in 
Columbus : 

Columbus  Citizen  •  •  •  •  54,456  A.B.C. 

Other  evening  paper .  54,651  N07'  A.B.C. 

The  situation  is  unique.  In  such  an  absolutely  bisected  market  the 
expressions  “first  choice”  and  “second  choice”  lose  all  significance. 

Between  two  good  evening  newspapers — each  with  54,000  city 
circulation — the  safe  choice  is  to  use  BOTH. 

Advertisers  cannot  cover  Columbus  uithout  The  Citizen.  The 
Citizen  is  the  onlv  Columbus  newspaper  which  belongs  to  the 
A.B.C. 


The  Columbus  Citizen 

A  Scripps-Howard  Newspaper 

Member  of  the  -A.B.C. 

Represented  in  the  national  advertising  held  by 

ALLIED  NEWSPAPERS,  Inc. 

New  York  Chicago  Cleveland  Cincinnati  San  Francisco  Los  Angeles  Seattle 


Editor  &  Publisher  for  January  16,  19  2  6 


SHRYOCK  NAMED  B.  M. 
OF  CHICAGO  NEWS 

Publither*  Former  Ataittent  Takes  Ex> 
ecutire  Post — Leslie  Barton  Ap¬ 
pointed  Adrertising 
Manager 

James  N.  Shryock  assistant  business 
manager  of  the  Chicago  Daily  News  has 
been  appointed  business  manager  to  suc¬ 
ceed  Walter  A. 


Strong,  now  pub¬ 
lisher  and  prin¬ 
cipal  owner  of 
that  paper. 

Coincident 
with  the  promo¬ 
tion  of  Mr.  Shry¬ 
ock,  the  appoint¬ 
ment  of  Leslie  M. 
Barton,  advertis¬ 
ing  man  of  wide 
experience  as  new 
advertising  mana¬ 
ger  of  the  Daily 
,  „  „  Xews  was  an- 

JAMES  N.  Sh.vocx  „„unced  by  Mr. 

Strong. 

Mr.  Shryock  joined  the  News  nine 
years  ago  as  a  classified  advertising  soli¬ 
citor  at  $10  a  week.  He  progressed 
steadily,  succes- 


group,  president  of  eight  Scripps-McRae 
newspaper  companies. 

He  was  one  of  the  chief  associates  of 
Mr.  Scripps  in  organizing  and  building 
up  these  journalistic  enterprises.  When 
they  became  Scripps- Howard  newspapers, 
Mr.  I>)dge  was  elected  president  of  the 
Central  Group  of  newspapers. 

At  that  time  the  national  representation 
of  the  Scripps-Howard  list  was  handled 
by  a  national  advertising  department. 
Mr.  Dodge  held  the  idea  of  a  new 
Scripps-Howard  company,  with  a  chain 
of  important  offices  over  the  country,  with 
powerful  selling  staffs,  devoted  to  vigor¬ 
ous  representation  of  the  24  newspapers. 
In  \922  he  organized  Allied  Newspapers, 
Inc.,  and  formed  a  staff  of  able  adver¬ 
tising  men. 

At  intervals  during  the  past  five  years 
he  has  found  time  to  organize  and  direct 
the  business  end  of  IVashington  Daily 
News,  Baltimore  Post  and  a  number  of 
other  new  Scripps-Howard  enterprises  in 
which  he  became  director  and  stockholder. 
He  retains  his  extensive  stock  interests. 

“The  greatest  satisfaction  I  have  found 
in  the  newspaper  business”,  said  Mr. 
Dodge,  “is  the  men  whom  I  have  helj^ 
to  find  themselves.  There  has  been  in¬ 
finite  pleasure  in  watching  a  score  or 
more  young  men  climb  their  way  to  posts 
of  importance,  responsibility  and  partner¬ 
ships.  These  sentimental  and  human  re¬ 
wards  count  most.” 


sively  holding  the 
positions  of  cir¬ 
culation  promo¬ 
tion  manager,  as¬ 
sistant  advertis¬ 
ing  manager,  and 
assistant  business 
manager. 

Mr.  Barton  suc¬ 
ceeds  J.  B.  Wood¬ 
ward,  who  is  to 
be  foreign  repre¬ 
sentative  of  the 
News  with  offices 
in  New  York  and  ^ 

Chicago.  M  r . 

Barton  is  36  years 

of  age.  He  started  on  his  advertising  ca¬ 
reer  at  16  as  an  office  boy  with  the  Wil¬ 
liam  S.  Power  Company  of  Pittsburgh. 
Two  years  later  he  became  an  advertising 
solicitor  for  the  Pittsburgh-Gasette 
Times.  He  held  various  positions  else¬ 
where  in  the  next  two  decades  and  until 
coming  to  Chicago  a  month  ago,  had 
been  vice  president  of  McKinny,  Marsh 
&  Cushing,  of  Detroit,  the  concern  which 
handles  the  Ford  Motor  company  ac¬ 
counts. 

For  some  time  he  has  been  associated 
with  his  employer,  Walter  A.  Strong,  in 
the  “100,000  Group  of  American  Cities,” 
of  which  Mr.  Strong  is  president  and 
Mr.  Barton  secretary  and  treasurer. 

Mr.  Barton  has  made  a  special  study 
of  merchandising  with  reference  to  news¬ 
paper  advertising.  He  compiled  the  vol¬ 
ume,  “A  Study  of  81  Principal  American 
Markets,”  for"  the  100,000  Group.  With¬ 
in  the  last  twelve  month,  $125,000  was 
spent  in  distributing  this  b^k. 

The  Chicago  and  Detroit  offices  of 
Woodward  &  Kelly  will  continue  to 
handle  the  Daily  News  advertising  ac¬ 
counts  as  before,  and  on  the  Pacific  coast 
C.  George  Krogness  will  have  charge  of 
the  News’  interests. 

HUNTING  IN  CAROLINAS 

First  Incident  in  W.  H.  Dodge’s  Retire¬ 
ment  Is  Pleasure  Trip 

William  H.  Dodge,  retiring  president 
of  Allied  Newspapers,  Inc.,  plans  to 
leave  New  York  about  Feb.  1  for  an  ex¬ 
tended  hunting  trip  in  the  C^rolinas. 

Mr.  Dodge  started  his  business  career, 
at  14  years,  with  a  capital  of  $1.75,  as 
stock  boy  in  a  clothing  establishment, 
working  Sundays  as  a  bottle-washer. 

Making  the  acquaintance  of  F.  W. 
Kellogg,  then  advertising  manager  of 
Cleveland  Press,  he  entered  the  employ 
of  that  newspaper  at  $3.00  a  week.  In  a 
short  time  he  became  classified  advertising 
manager,  ascending  rapidly  to  the  posi¬ 
tion  of  advertising  manager,  business 
manager  of  Cincinnati  Post,  assistant  to 
the  president  of  the  Scripps-McRae 


PAPER  GROUP  TO  MEET 

Canadian  Aiaociation  to  Discuas  Pulp- 
wood  Resources,  Jan.  27-29 

The  extent  of  Canada’s  pulpwood  re¬ 
sources  will  be  discussed  by  Federal  offi¬ 
cials  and  chief  foresters  of  three  prov¬ 
inces  at  the  annual  convention  of  the 
Canadian  Pulp  and  Paper  Association, 
which  will  be  held  in  Montreal,  Jan.  27, 
28  and  29.  The  question  of  export  tax 
on  pulpwood  is  not  on  the  agenda,  but 
may  again  come  up  for  lively  discussion. 
F'.  W.  Clarke,  president  of  the  Associa¬ 
tion,  will  preside,  and  a  large  represen¬ 
tation  of  men  interested  in  the  industry 
is  looked  for. 

Among  the  special  speakers  will  be  Col. 
R.  R.  McCormick,  president  of  the  On¬ 
tario  Paper  Company  and  co-publisher  of 
the  Chicago  Tribune,  and  Professor  Her¬ 
bert  Hibbart,  well-known  authority  on 
cellulose  chemistry,  who  was  recently  ap¬ 
pointed  to  the  chair  of  Industrial  and 
Cellulose  Chemistry  at  McGill  University. 
There  will  be  papers  on  technical  prob¬ 
lems  connected  with  all  phases  of  the  in¬ 
dustry  given  by  experts  from  various 
parts  of  the  United  States  and  Canada. 

A  resolution  passed  at  last  year’s  meet¬ 
ing  of  the  Association  precipitated  a 
nation-wide  discussion  of  the  embargo 
question. 

Changes  in  Williamson 

Charles  L.  Long,  telegraph  editor  of 
the  Wheeling  (W.  Va.)  Intelligencer, 
has  become  editor  of  the  Williamson 
(W.  Va.)  Daily  News,  succeeding 
Robert  Cochran,  now  business  manager 
of  the  News. 


241,536 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore 
Sun  (morning  and  evening 
issues)  for  the  month  of 

December,  1925 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of 
December,  1925,  was  187,069. 

Everything  in  Baltimore 
Revolves  Around 

the  dig^SUN 

Morning  Evening  Sunday 


FT.  LAUDERDALE  NEWS  ' 
SOLD  BY  GALVINS 

Thomas  and  Horace  C.  Stilwell  ' 

New  Owners  of  Florida  Daily  , 
— Plan  Morning  i 

Paper 

Sale  of  the  Ft.  Lauderdale  (Fla.)  Eiv~  ' 
ning  and  Sunday  News  by  L.  S.  and  W. 

J.  Galvin,  publishers,  to  Thomas  and  ’ 
Horace  C.  Stilwell  took  place  Jan.  9. 
The  price  was  not  disclosed. 

The  Stilwells  plan  to  issue  a  morning 
paper  named  the  Xwn  for  which  Associ¬ 
ate  Press  service  has  been  obtained. 
The  News  has  A.  P.  service.  The  two 
papers  will  be  issued  from  the  same 
plant.  Executives  for  the  new  paper 
liave  not  yet  been  named. 

The  new  owners  came  to  Florida  from 
Indiana  where  they  were  in  business. 

The  News  represents  a  consolidation  of 
the  old  Ft.  Lauderdale  Sentinel  and 
Weekly  Herald  which  were  were  pur¬ 
chased  by  the  Galvins  in  February  1925, 
from  Col.  George  G.  Mathews.  The 
Galvin  brothers  came  to  Florida  from 
Ohio  where  they  publish  the  Lima  Daily 
and  Sunday  News  and  the  Wilmington 
Daily  News-Journal. 

Upon  purchasing  the  Ft.  I.audcrdale 
papers  they  built  a  two-story  plant  and 
installed  a  new  press  and  other  equip¬ 
ment. 

The  sellers  and  purchasers  were 
brought  together  by  Olin  VV.  Kennedy, 
managing  editor  of  the  Miami  Herald. 

The  Galvins  stated  they  were  not 
ready  to  announce  their  plans  for  the 
future  in  Florida. 

COUSINS  LOSE  APPEAL 

Technicality  Thwarts  Further  Attempt 
to  Break  Eastman  Will 

Seven  cousins  of  the  late  John  C.  East¬ 
man,  former  publisher  of  the  Chicago 
Daily  Journal,  have  been  denied  an  appeal 
from  a  probate  court  ruling  which  up¬ 
held  the  will  of  the  publisher  as  drawn. 
They  had  attempted  to  break  the  instru¬ 
ment  which  bequeathed  the  Journal  to 
three  employees  of  Mr.  Eastman,  \V. 
Frank  Dunn,  O.  L.  Hall,  and  H.  G. 
Deuter. 

Judge  Kickham  Scanlan  of  the  Cook 
County  Circuit  Court  upheld  the  technical 
contentions  of  the  newspaper  attorneys, 
that  the  contestants  failed  to  pay  the 


necessary  fee  to  the  clerk  of  the  probate 
court  in  the  statutory  time  required  ig  \ 
carry  the  probate  court  decision  to  tit 
circuit  court.  They  missed  it  by  tvg 
days,  according  to  the  evidence. 

“I  have  wrestled  with  this  motion," 
the  judge,  “With  a  disposition  to  ^at  the 
motion ;  but  I  don’t  make  the  law.  1  ag 
so  satisfied  that  if  I  overrule  this  motioi 
I  would  be  reversed  in  the  upper  coon, 
that  1  am  compelled  to  follow  the  law.  I 
am  unable  to  nnd  any  way  to  get  arotaj 
it,  and  the  motion  to  overrule  will  haw 
to  be  granted.” 

The  contestants  gave  notice  of  inten¬ 
tion  to  appeal  to  the  state  supreme  coott 

Pulp  Group  Plana  Laboratory 

The  Canadian  Pulp  and  Paper  Asso¬ 
ciation  has  on  foot  a  project  to  ereo 
on  the  campus  of  McGill  UniversitT, 
Montreal,  a  building  which  will  provi^ 
suitable  accommodation  and  equipmeot 
for  research  laboratories  of  the  associa¬ 
tion  and  of  the  Department  of  Industrial 
Chemistry  at  'McGill.  Towards  the 
maintenance  of  this  latter  draartment  the 
association  has  subscribed  $7,500  a  year. 

It’s  pretty  hard  to  read  those  silk 
hosiery  ads  in  a  subway  train,  these  days, 
when  the  flappers  seaW  across  the  aisles 
are  showing  the  real  goods. — New  Fori 
American. 


Certainly 

You  Should  Make  1926 
Your  Greatest  Year 
in  Circulation 
and  Advertising 
Revenue 

HOLLISTER’S 

Circulation  O^^izatioa 

’rkMt,  win.  m  Writ!,  wn  tl  ClfnluS  Plali 
DmIw. 


‘What  is  the  Ludlow?” 

Here  is  the  answer 

The  Ludlow  is  a  system  of  producing,  in  sluglines, 
type  of  any  point-size  from  6  to  60  point,  includ¬ 
ing  bold  and  extended.  The  matrices  are  set  from 
a  case  by  hand,  into  a  special  stick  and  then  the  line  is 
cast  on  the  Ludlow. 

Every  slug  is  delivered  trimmed  to  exact  typeheight 
ready  to  print.  The  casting  is  entirely  automatic. 

The  Ludlow  is  simple,  fool-proof,  reliable.  There 
are  no  intricate  adjustments — any  compositor  can  op¬ 
erate  it  after  an  hour’s  instruction. 

The  quality  of  Ludlow  faces — the  amazing  speed 
at  which  the  copy  is  set — the  economy  and  efficiency 
of  this  machine  all  recommend  it  to  newspapers  satis¬ 
fied  with  nothing  but  the  best. 

Ludlow  Typograph  Company 

2032  Cly bourn  Avenue,  Chicago 


San  Francisco:  5  Third  Street 
Atlanta:  41  Marietta  Street 


New  York:  63  Park  Row 
Boston:  261  Franklin  Street 


LUDLOW  QUALITY  COMPOSITION 
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PONY  AUTOPLATE  PLUS 


THE  CITIZEN 

Ottawa,  Canada 

November  19,  1925 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 
501  Fifth  Avenue,  New  York  City 

Gentlemen: 

I  feel  we  would  be  unappreciative  if  we  did  not  take  this  occa¬ 
sion  to  let  you  know  how  gratified  we  are  with  the  increased  speed 
and  efficiency  which  we  have  had  in  our  stereo  room  since  the  recent 
installation  of  your  Pony  Autoplate. 

Both  our  mechanical  superintendent,  Mr.  H.  M.  Butler,  and  the 
stereo  foreman,  Mr.  Hulme,  are  unanimous  as  to  its  efficiency  and 
of  course  the  latter  is  particularly  pleased  with  the  fact  that  the  Pony 
Autoplate  is  a  labor  saver,  in  that  it  has  done  away  with  the  lifting 
of  plate  out  of  the  box,  and  to  our  mind  this  is  where  considerable  of 
the  increased  speed  is  accounted  for.  Our  mechanical  superintend¬ 
ent  also  informs  us  that  in  the  rush  hours  we  never  think  of  even 
giving  the  plate  an  extra  hand  trimming  but  plate  it  on  the  press 
just  as  it  comes  from  the  Pony  Autoplate. 

We  are  glad  to  advise  you  that  at  no  time  have  we  regretted 
our  decision  in  ordering  your  machine  and  we  want  you  to  know 
how  pleased  we  are  not  only  with  the  Autoplate  itself,  but  with  the 
many  courtesies  you  have  extended  us  since  its  installation. 

Yours  very  truly, 

THE  CITIZEN  PUBLISHING  CO.,  LTD. 

J.  P.  Kenny 

Production  Manager 


PONY  AUTOPLATE  SERVICE 


In  the  Bee-Line  Press 

everything  is  thorough¬ 
ly  first-class;  nothing  is 
slighted.  In  putting  it  out 
we  merely  have  done  the 
following  up-to-date 
things: 

(1)  By  the  use  of  several  new 
inventions  we  have  cleared  away 
a  mass  of  unnecessary  complica^ 
tion  which  has  always  persisted 
in  printing  press  construction. 

(2)  We  have  introduced  the 
latest  and  most  accurate  methods 
of  quantity  production  known 
to  machine  tool,  motor  car, 
and  electrical  machinery  manu¬ 
facture. 

(3)  We  have  cut  away  every 
discoverable  vestige  of  economic 
waste  in  our  manufacturing  and 
marketing  operations. 


NET  PRICES  WOOD  BEE-LINE  PRESSES 

No.  1-16,  Single  Unit  4-6-8-12-16  pages . 

No  1-20,  Single  Unit,  4-6-8-10- 12-16-20  pages  ,  .  .  .  . 

No.  1-32,  Double  Unit  4-6-8-10-12-14-16-20-24-28-32  pages 

Prices  quoted  above  are  for  presses  fully  motorized,  without  stereotying  equipment 

Additional  16  paged  units  ready  for  attachment  ....  (a 

Additional  20  paged  units  ready  for  attachment  •  .  ,  . 
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s  Its  Motor  On  Its  Back 
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'ws  from  a  single  location 
delivering.  Such  handi- 
y  unique, 
ild,  N.  J. 


(4)  We  have  procured,  for 
those  who  want  it,  long  time 
financial  accommodation,  such 
as  is  enjoyed  by  the  purchasers 
of  motor  cars  but  at  lower  rates. 
This  accommodation  we  pass 
on  to  our  customers  at  actual 
cost. 

(5)  We  have  brought  within 
reach  of  the  smaller  newspaper 
as  good  and  as  swift  a  printing 
press  as  that  employed  by  the 
wealthier  metropolitan  news¬ 
paper,  and  we  have  enabled  the 
former  to  employ  every  favoring 
practice  enjoyed  by  the  latter. 

(6)  We  have  adopted  the 
practice  of  sending  out  with  the 
Bee-Line  Press  a  complete  motor 
equipment  of  the  latest  pattern 
which,  because  it  is  set  upon  the 
machine  itself,  requires  neither 
floor  space  nor  foundation. 

(7)  We  have  brought  to  the 
smaller  city  publisher  more  value 
for  his  dollar  than  he  ever  has 
had. 


STEREOTYPE  EQUIPMENT 

Pony  Auto-Plate  Machine,  motorized  Dry  Mat  Roller,  motorized 

3-Ton  Metal  Furnace  16  Chases 

Metal  Pump  ‘  '6  Form  Tables 

Price  $9,420 

Extra  Chases  @  $50.00  Extra  Form  Tables  $54.00 
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E  D  I 

CAUSE  AND  EFFECT 

The  Senate  committee,  imder  the  chairmanship 
of  Senator  Couzens,  has  reported  a  condition 
in  the  Treasury  Department  that  must  have 
been  dumbfounding  to  the  average  citizen  who  has 
paid  his  income  tax  honestly  and  as  a  sincere  public 
duty.  Improper  amortizations  cost  the  government 
$210,000,000,  while  tax  refunds  in  some  four  years 
totaled  nearly  $460,000,000,  according  to  the  report. 

It  is  officially  charged  that,  behind  the  curtains 
of  our  government,  there  has  been  “bargaining”  and 
“favoritism”  and  there  is  a  damning  indictment  against 
the  personnel  of  Uncle  Sam’s  treasure  house. 

All  very  unpleasant  reading  for  the  American 
public,  but  not  surprising  to  any  thinking  newspaper 
man.  The  Committee  itself  tells  in  clear  language 
how  the  alleged  skulduggery  has  been  possible.  Here 
you  are,  in  the  words  of  the  report: 

“The  unsatisfactory  conditions  developed  by  this 
investigation  are  the  inevitable  result  of  the  delega¬ 
tion  of  almost  unlimited  discretion  to  be  secretly 
exercised.  It  is  believed  that  but  few  of  the  unsound 
settlements  to  which  attention  has  been  called  would 
have  been  made  if  it  were  not  for  the  belief  that 
they  would  never  become  public.” 

Public  business  done  in  secret,  with  money  or  any 
other  valuable  perquisite  at  stake,  just  will  not  work. 
Men  are  selfish,  men  are  greedy,  men  are  able  to 
twist  conscience  into  convenient  sophistry,  to  gain 
privilege  over  their  fellows.  It  is  a  story  as  old 
as  the  hills  that  a  type  of  man  considers  it  no  crime 
to  cheat  the  government  that  protects  him  and  fosters 
his  welfare,  if  and  when  he  believes  that  he  will  not 
be  found  out.  Publicity  is  the  great  guard  that  stands 
at  the  gates  of  our  republic.  As  newspaper  men  we 
have  seen  the  fact  demonstrated  over  and  over  thous¬ 
ands  of  times.  The  framers  of  the  Constitution  re- 
cogn’  ed  the  danger  and  licensed  the  press  to  stand 
at  the  gates  to  guard. 

The  Couzens  report  is  made  public  at  a  time  when, 
seemingly  by  unanimous  consent  of  a  large  section 
of  the  press  and  of  the  representatives  of  the  people 
at  Washington,  the  publicity  feature  of  the  income 
tax  law,  as  it  affects  individual  returns,  is  about  to 
be  killed.  Indeed,  Editor  &  Publisher  finds  itself 
crying  like  a  voice  in  the  wilderness  for  publicity 
of  tax  returns.  Most  of  the  newspaper  men  we  hear 
from  actually  believe  that  the  great  duty  of  standing 
guard  over  the  collection  of  public  funds  should  be 
abandoned,  on  the  ground  that  it  is  an  “invasion  of 
private  rights.”  Of  all  the  things  in  the  world  that 
journalists  might  be  sensitive  about  in  their  work 
of  publishing  personal  news,  the  amount  of  money 
that  a  man  has  paid  as  income  tax  seems  to  have 
been  selected  as  the  great  taboo. 

We  think  it  may  be  fairly  said  that  the  Couzens 
report  of  conditions  which  have  sprung  from  secrecy 
in  one  department  of  the  tax  collection  bureau  in¬ 
dicates  what  may  be  expected  if  secrecy  is  made  the 
standard '  for  the  whole  system. 


Sow  free  publicity  and  reap  the  contempt  of 
all  advertisers. 

FORD  PUBLICITY  AGAIN 

J.  CALL.W,  of  the  advertising  department  of 
Ford  Motor  Company,  Milwaukee,  Wis.,  on 
January  4  sent  to  editors  a  letter,  with  a 
“story”  enclosed.  The  story  was  a  detailed  advertise¬ 
ment  concerning  special  equipment  that  had  been  added 
to  the  Ford  car.  In  his  letter  Mr.  Callan  advised 
editors  that  a  “story”  he  had  previously  sent  out  on 
the  same  subject  had  “not  been  printed  exactly  as 
originally  edited”  and  asked  publication  of  the  sub¬ 
stitute  story.  He  asked  for  free  copies  of  the  paper 
containing  the  revision.  It  is  not  clear  whether  Mr. 
Callan’s  department  was  thus  putting  over  a  correc¬ 
tion,  or  whether  the  big  idea  was  to  get  the  free  pub¬ 
licity  printed  e.xactly  as  “originally  edited.”  At  any 
rate,  the  “story”  was  calculated  to  sell  Ford  cars  to 
the  readers  of  newspapers,  with  only  the  small  ex¬ 
pense  of  a  press  agent  and  postage.  Mr.  Ford  did 
not  build  his  giant  structure  by  free  distribution  of 
his  assets,  and  it  is  a  mistake  for  newspaper  publish¬ 
ers  to  freely  distribute  their  only  marketable  com¬ 
modities. 


RIAL. 


L 


He  that  loveth  not,  knoweth  not  Cod;  for 
God  is  love. — 1.  John,  III;  8. 


COAL  STRIKE  NEWS 


IT  IS  saying  something  that  everyone  knows — that 
the  hot-spot  of  controversy  in  American  life  more 
feared  by  publicists  than  any  other  question,  is 
the  ceaseless  battle  between  organized  labor  and 
organized  capital.  For  ten  years  newspapers,  by  and 
large,  have  increasingly  neglected  both  news  presenta¬ 
tion  and  editorial  leadership  in  labor  affairs,  first  on 
the  prete.xt  of  maintaining  strict  neutrality,  latterly 
on  the  pretext  that  neither  capital  nor  labor  can  be 
trusted  to  tell  the  truth,  with  the  added  commonly  ac¬ 
cepted  notion  that  the  general  public  is  not  interested. 

few  years  ago  we  noted  the  neglect  by  the  press 
of  the  gigantic  strike  of  iron  workers,  centering  at 
Pittsburgh.  Some  damning  charges  have  since  been 
made  against  newspapers  and  newspaper  men  on 
account  of  the  handling  of  that  conflict,  the  chief 
allegation  being  that,  in  effect,  a  section  of  the  press 
entered  into  a  conspiracy  with  capital  to  suppress  the 
vital  news  of  the  fight.  None  of  our  readers  familiar 
with  the  facts  will  dispute  the  statement  that  the  story 
was  handled  with  gloves  and,  by  the  rank  and  file 
of  editors,  was  regarded  as  “loaded.” 

On  Sept.  1,  1925,  the  anthracite  coal  miners  opened 
the  biggest  strike  campaign  in  the  history  of  this 
country,  in  point  of  number  of  men  involved,  and 
the  battle  has  run  into  one  of  the  most  stupendous 
losses  in  labor  history.  In  the  eoal  region  it  has 
been  a  quiet  struggle,  as  there  has  been  no  organized 
effort  to  break  it  by  force.  The  strike  has  disturbed 
social  and  economic  conifitions.  however,  as  gravely 
as  any  labor  conflict  during  this  generation. 

From  September  to  date  the  newspapers  have 
handled  the  subjeet  listlessly,  casually,  only  the  excep¬ 
tional  newspaper  showing  any  spirited  disposition 
seriously  and  candidly  to  penetrate  the  issues.  Days 
and  weeks  have  passed  with  little  or  only  routine 
mention  of  the  strife.  Indeed,  it  is  our  opinion,  that 
this  great  strike  has  been  the  most  underplayed  big 
story  of  modern  times.  This  opinion  is  largely  based 
upon  a  contrast  between  the  handling  of  this  story 
and  that  of  the  strike  of  these  same  men,  practically 
for  the  same  causes,  a  quarter  of  a  century  ago. 


January  16.  1926  Volume  58,  No.  34 

EDITOR  &  PUBLISHER 
Published  Weekly  by 
The  Editor  &  Publisher  Co., 

Suite  1700  Times  Building,  42d  St.  and  B'taay,  N.  Y. 


Marten  E.  Pnv,  Editor 
Arthur  T.  Robb,  Ir.,  Managing  Editor 
Associate  Editors 

Warren  L.  Bassett  Philip  N.  Schuyler 


James  Wright  Brown,  Publisher. 

J.  B.  Keeney,  Business  Manager. 

Charles  B.  Groomes,  Advertising  Manager. 
S.  L.  Dare,  Classified  Advertising  Manager. 
James  W.  Brown,  Jr.,  Promotion  Manager. 
George  Strate,  Circulation  Manager. 


Associated  With  The  Advertising  World  of  London. 


Washington:  J.  Bart  Campbell,  608  District  National 
Bank  Building,  Telephone  Franklin  4054,  Adams 
7625. 

St.  Louis;  Roy  M.  Edmonds,  1332  Syndicate  Trust 
Building.  Garfield  117. 

Chicago:  L.  B.  Gilmore,  Room  900,  30  North  Dearborn 
.St.,  Telephone  Dearborn  5422. 

Pacific  Coast  Office;  /.  Allen,  care  San  Francisco  Ex- 


London:  The  Advertising  World  represents  Editor  & 
Publisher  for  the  British  Isles,  14  King  Street, 
Covent  Garden,  London,  W,  C,  2. 

Paris:  G.  Langelaan,  47  Avenue  de  I’Opera,  Paris. 
Tokio:  John  R.  Morris,  Japan  Advertiser. 


Toronto:  W.  A.  Craick,  60  Lympstone  Avenue,  Law¬ 
rence  Park. 


10  cents  a  copy,  $4  a  year;  foreign  $5;  Canadian  |4.50. 


The  issues  between  the  miners  John  Mitchell 
in  1901-2  and  the  operators  of  those  days  were 
pressed  upon  the  minds  of  every  intelligent  di 
through  featured  newspaper  publicity.  So  great 
the  public  clamor  become  for  an  honest  settl 
of  the  conflict  that  President  Theodore  Ro()i™ 
with  no  more  law  than  now  obtains,  forced  an 
tration  agreement  as  one  of  the  first  important 
of  his  administration. 

In  candor  we  now  ask:  How  many  news 
readers  today  know  that  the  demands  of  the  sti, 
led  by  Lewis  were  for  $1  a  day  increase  for  all . 
workers,  an  increase  of  10  per  cent  for  contti 
miners,  the  check-off  of  union  dues  and  asses 
and  added  minor  conditions  ?  Ask  a  reporter  on 
staff  what  the  check-off  issue  really  means.  Wffl 
know?  Would  he  be  able  to  tell  you  what  the 
tude  of  the  operators  and  Lewis  has  been  ti 
arbitration? 

The  point  is,  are  people,  through  newspaper  mfc 
mation,  intelligently  discussing  these  matters  or  t. 
they  saying  the  coal  operators  arc  a  lot  of  high*-, 
men ;  the  miners  get  $90  a  week  and  live  like  prine 
soft  coal  in  a  grate  constructed  for  anthracite 
as  well;  it  is  all  a  conspiracy  and  the  labor  lu^ 
are  as  bad  a  bunch  of  grafters  as  the  mine  owr 
and  other  such  assertions  having  no  base  of  acj 
knowledge  ?  It  is  our  experience  that  such  is  y 
common  talk.  The  average  reader  knows  more  i 
nitely  the  cut  of  Irving  Berlin’s  collar,  or  the  c 
of  Mrs.  Rhinelander’s  eyes,  or  the  1924  bar 
average  of  any  popular  ball  player,  than  the 
esseptials  of  a  labor  dispute  which  has  brought  in¬ 
to  thousands  of  people  of  the  coal  regions,  huge  k 
to  capital,  suffering,  inconvenience  and  waste 
millions  of  coal  consumers  and  has  put  clouds 
soot  into  the  air  of  many  heretofore  clean  cities. 

Cynical  newspaper  men  are  heard  insisting  that 
public  is  not  interested  and  will  not  read  a  seri 
strike  story.  We  think  that  is  the  veriest  nonst 
and  we  judge  so  because  every  man  and  woman 
meet  in  New  York  wants  to  talk  about  the  coal  st 
and  seems  utterly  lost  in  trying  to  explain  it  . 
course,  the  public  will  not  breathlessly  follow  a  z 
account  of  any  event  or  hand-outs  and  unsuppe: 
assertions  put  up  as  “news.” 

The  vast  majority  of  newspapers  are  free  of 
trial  or  banker  control.  We  know  of  no  coal  adv 
tising  influence.  Yet  the  general  press  has 
the  coal  strike,  publishing  as  little  as  possible  of 
inescapable  spot  news  developments,  avoiding  L 
square  editorial  page  discussion,  and  almost  coraplo 
neglecting  feature  display  of  the  human  fact 
involved. 

A  great  story  has,  for  a  third  of  a  year, 
handled  as  a  routine  matter. 
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Because  it  does  business  in  the  open,  Iht  ] 
press  is  a  .thining  mark  for  critics. 


ADD  “PEARLS” 


A  STIRRING  appeal  to  the  youth  of  joumalisith 
schools  to  don  the  mantle  of  mediocrity  JT 
play  bird  dog  for  materialism  was  made  'sL 
week  by  Marco  Morrow,  assistant  publisher  of  sjtl] 
Capper  Farm  Press.  Mr.  Morrow  spoke  to  the  bz 
at  the  Kansas  State  Agricultural  College,  setting: 
the  doctrine  that  the  newspaper  is  a  commercial  e 
prise,  serving  commercially  minded  people  in  a  . 
mercial  age.  He  urged  that  uplift  be  avoided  and! 
deepest  fear  seemed  to  be  that  someone  would  con 
hypocrisy. 

Mr.  Morrow,  if  correctly  quoted,  made  the  folio: 
iiig  a.stnnishing  assertion :  “The  men  who  really  1 
mankind  move  forward  are  the  men  who  keep  : 
with  their  fellows,  elbow  to  elbow,  and  gently,  alu 
imperceptibly,  give  the  former  urge.” 

On  the  contrary,  journalism,  both  professional  i 
commercial,  is  calling  for  leadership  today,  as  nr 
before.  No  leader  walks  elbow  to  elbow  and  go 
urges— he  steps  out  and  courageously  finds  the  t , 
for  the  sightless,  aimless,  stumbling  herd.  Mr.  M«j 
row’s  philosophy  is  shallow  and  futile  and,  by  follff 
ing  it.  no  boy  can  catch  inspiration  which  will  i* 
him  six  inches  above  the  dust.  It  is  difficult ! 
believe  that  an  apostle  of  Capper  of  Kansas  w« 
seriously  plead  the  cause  of  a  low  ideal,  and 
wonder  if  Marco  Morrow  is  not  spoofing. 


editor  of  the  Elmira  (N.  Y.)  Advertiser, 
and  a  retired  member  of  the  United  States 
diplomatic  service,  was  the  recent  guest 
of  friends  in  Elmira  where  he  celebrated 
his  7Sth  birthday. 

Henry  Souvaine,  concert  pianist  and 
composer,  has  been  appointed  theatre  and 
music  editor  of  Culbertson  Publications. 


PERSONAL 


FOLKS  WORTH  KNOWING 


A  RTHUR  S.  THOMPSON,  who  re¬ 
cently  left  the  Associated  Press  after 
long  service  to  assume  the  management 
of  the  news  ink 
department  of  the 
Roosen 
Company,  New 
W_  York,  brings  to 

Kr  his  new  field  a 

IbI^  wide  acquaintance 

HHHF  with  newspaper 

publishers  and  a 
varied  range  of 
activities  bearing 
on  the  newspaper 


[)aily  Neu’s,  is  ill  in  a  local  hospital.  JOHN  E.  DREWRY,  adjunct  pr 
Walter  Chase,  managing  editor,  officiates  J  jor  of  Journalism  in  the  Henry 
in  his  place.  Grady  School  of  Journalism,  Unive: 

Z.  Mitchell,  publisher  of  the  of  Georgia,  to  Miss  Kathleen  Jean  M 
(Minn.)  Daily  Pioneer  and  presi-  of  Athens,  Ga.,  Dec.  24. 
dent  of  the  state  editorial  association,  has  Quy  q  Stearns,  Dativille  (Va.),  n 
.been  appointed  by  the  governor  as  mem-  paper  man,  to  Miss  Nellie  L.  Wilkin 
j  her  of  a  commission  to  study  the  crime  {j,at  city,  in  Omaha,  Neb.  They 
situation  and  suggest  changes  in  the  penal  tnake  their  future  home  in  Danville. 


FICTION, 
ON  ITS 
MERITS 


WITH  THE  SPECIALS 
TJOWLAND  AND  HOWLAND, 
newspaper  representatives.  New  York, 
have  been  appointed  to  represent  the 
Meadville  (Pa.)  Tribune-Republican. 

Kenneth  S.  Gordon,  for  more  than 
three  years  with  Erwin  Wasey  &  Co.  and 

more  recently  with  Chas.  Daniel  Frey,  .  .  - _ - o.i 

has  joined  the  soliciting  staff  of  .-Mcorn  annual  meetings  and  luncheons  of 

&  Seymour  Company,  Inc.,  Chicago  ^nd  in  recent  months  as  execu- 

office.  assistant  under  General  Manager 

Miss  Henriette  Weber,  of  the  John  B.  offices  of 

Wo^ward  staff,  won  honorable  mention  -r  ®  detailing  the  progressive 

in  the  recent  Newspaper  Advertising  **  .  .u  a 

Typography  Contest  instituted  by  the  ampaign  that  the  As- 

\  Tiinet  loc  ated  Press  began  a  few  months  ago— 

“  •  a  distinct  innovation  for  the  A.  P.  and 

urvi  niNP  NPw  PO^T*^  striking  some  seldom-heard  notes  in  ad- 

HOLDING  NEW  POSTS  vertising-was  designed  and  carried  out 

J^L.\YTON  YOUNG  from  Chicago  by  Mr.  Thompson.  It  has  been  cordially 
Tribune  to  Chicago  Daily  Journal  received  by  the  members, 
copy  desk.  Other  new  additions  to  the  Mr.  Thompson,  prior  to  joining  the 

Journal’s  staff  include  Michael  Fielding,  P.  service,  had  spent  eight  years  in 
from  London,  Eng.,  and  Dan  Hennessey,  the  Philippine  Islands,  durjng  most  of 
from  the  publishing  house  of  Haldeman-  which  he  was  associated  with  the  War 
Julius.  Department’s  efforts  to  establish  a  ship- 

Charles  E.  Fisher,  from  Kennett  (Mo.)  f'"? returned 
Dunklin  Democrat  to  reportorial  staff, 

Memphis  Press  J®""  Skelton  Williams,  then  Assistant 

■  TT^  - Secretary  of  the  Treasury. 


A.  S.  Thompson 


The  twin,  weekly, 
illustrated,  short  fiction 
services.  Pinnacle  and 
Zenith,  are  used  in  most 
of  the  major  cities  of  the 
United  States  and  Cana- 
da,  and  in  many  smaller 
cities. 


From  long  practice  and 
from  constantly  keeping 
in  touch  with  subscribers 
it  looks  as  if  we  supply 
just  those  stories  that 
pull  best  in  newspapers. 

Authors  include  the 
best  known  and  most 
popular  of  the  time,  the 
very  biggest  names. 

“Ideal  for  newspaper 
use” 


president  of  the  Wilmington 
Typothet.Te. 


sold  to  C.  L.  and  C.  P.  Giragi,  pub- 
li.shers  of  the  Tombstone  (.\riz.)  Epitaph. 
C.  L.  Giragi  will  act  as  editor  of  the  Mail. 

Harry  J.  Childs  has  sold  the  Akron 
(N.  Y.'l  .Vrti’i.  weekly,  to  Richmond  El. 
Schultz,  former  employe  of  the  publica¬ 
tion. 

C.  N.  Noble  has  disposed  of  his  in¬ 
terest  in  the  Kerens  (Tex.)  Tribune,  to 
remove  to  the  Rio  Grande  Valley.  His 
father.  .‘\.  Noble,  resumed  business  man- 
(Continiied  on  page  28) 


“Cream  of  the  short 
fiction  of  the  day” 

These  are  actually 
typical  of  the  comments 
of  users. 


the  Deni'er  Times,  has  been  elected  presi¬ 
dent  of  the  Denver  Civitan  Qub. 

Thomas  W.  Carens,  political  writer  on 
the  Boston  Herald,  spoke  before  the 
Quincy  (Mass.)  Rotary  club  last  week 
|on  “Covering  the  State  House.” 
j  Joseph  Gunn,  formerly  sporting  editor 
[of  the  Newark  Evening  News,  has  joined 
|the  Mies  department  of  a  Newark  auto- 
jtnobile  concern. 

[  Paul  M.  Wildrick,  correspondent  for 
ItBimR  &  Publisher,  and  a  resident  of 
[Addison,  N.  Y.,  is  confined  to  the  Packer 


journal 


to  the  b: 
,  setting 


SUPERIORITY  of  the  newsphotos  and  sports  in  The  Central  Press  Association’s 
complete  and  exclusive  daily  illustrated  news  and  feature  service  is  established. 
More  than  400  editors  rate  them  lOO  per  cent. 

The  features  in  the  Central  Press  service  also  are  100  per  cent,  as  a  constantly 
increasing  number  of  editors  are  willing  to  testify. 

Cargill's  editorial  cartoons  are  reproduced  with  exceptional  frequency  by  The 
Literary  Digest  and  other  important  reviews.  Clark  Kinnaird’s  daily  editorials  (which 
can  be  used  unsigned,  if  the  editor  prefers)  are  a  distinguished  feature  of  more  than 
100  editorial  pages.  Mme.  Lisbeth’s  fashion  articles,  illustrated  by  actual  photos,  have 
a  nation-wide  audience.  There  always  is  a  women's  serial  of  conmiling  interest,  by  a 
noted  lUthor,  being  released  to  Central  Press  clients.  Florence  Smith  Vincent  writes 
children’s  stories:  Mary  Morten,  household  science;  Mrs.  Elizabeth  Thompson,  heart  and 
home  advice,  and  Lilian  Campbell,  a  review  of  women’s  activities,  for  Central  Press. 
There  are  seven  other  entertaining  or  informative  features  in  the  daily  Central 
Press  service. 

Let  us  send  you  the  service  for  three  days,  without  charge. 


Metropolitan  Newspaper 
Service 

Maximilian  Elstr,  Jr.,  Ctneral  tianager 
150  Nassau  Street,  New  York  City 
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P.  S.  We  Produce  the  Worlds  Best  Picture  Page. 
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/  V  -  ,• 


agemcnt  of  the  paper  with  Percy  Noble  ASSOCIATIONS 

TV^ID-WINTER  meeting  of  the 
Vern  Pratt  has  sold  his  Llkton  {S.  D.)  Oklahoma  Press  Association  will 

Record  to  11.  C.  King,  late  of  Corvallis,  be  held  at  Oklahoma  City,  Jan.  22-23 


DAILY’S  PRESIDENT,  72,  SETS  TYPE  BY  HAND 
DURING  PUEBLO  STRIKE 


Ore.  in.stcad  of  Jan.  15  and  16.  ^ 

James  K.  l-aney  has  leased  the  Coo/idgf  Denver's  municipal  auditorium  was  ^^HEN  printers  on  Pueblo,  Col.,  news-  week  raise  in  the  Pueblo  wage  scak 
(Tex.)  Herald  from  A.  B.  Prince.  transformed  into  a  Spanish  courtyard  "  papers  struck,  Wednesday  evening  The  scale  had  previously  sUx)d  at  $44 ) 

J.  H.  W  aggoner  has  sold  an  interest  recently  and  the  regal  pomp  and  of  last  week,  G.  G.  Withers,  72-year  old  week, 

in  the  H'hiteuri^ht  (Tex.)  .V«m  to  T.  splendor  of  King  Philip  the  Fourth’s  president  of  the  Pueblo  Chieftain,  morn-  This  award  was  accepted  by  the  pria. 

(i  Doss,  who  is  in  charge  of  the  Sun  time  was  revived  when  the  Denver  mg  newspaper,  went  back  to  the  type  ers  but  was  not  satisfactory  to  the  wA. 


mechanical  department. 


W.  F.  1-ake  has  sold  his  ll'hat  Cheer  atitmal  ball. 


Woman’s  Press  Club  staged  its  third  case  with  a  printer's  stick  in  his  hand  to  lishers  of  the  Chieftain  and  the  Sl». 


assist  in  getting  out  the  paper. 


Journal.  Managers  of  the  two  papoi 


(la)  Patriot  to  George  'ilopkins  of  Regular  monthlv  meeting  of  the  „ reported  last  week  in  Editor  &  wrote  the  union  a  joint  letter,  notifyia, 
llartington  Neb  George  Wasson  be-  New  York  League  of  Advertising  Ft  W-»shek.  the  strike  lasted  but  a  day,  the  men  that  the  award  of  the  cominb. 
comes  managing  editor.  Mr.  Ilopkins  Women  takes  place  Jan.  19  at  the  enomR  m  an  immediate  increase  of  $1.50  sion  was  rejected  bv  the  publishers, 
recently  was  foreman  of  the  mechanical  .Advertising  Club.  Speakers  will  be  printers  and  a  second  Sl.M)  in-  There  was  talk  of  a  strike  for  Jaa  1. 

department  of  the  Sif^ourncy  (la.)  Kco~  B.  A.  Mackinnon.  director  of  cirenia-  crease  July  1,  next.  but  it  did  not  develop  for  that  date.  Jt® 

kuk  County  Xczes.  '  tion.  Pictorial  Reznew  and  Paul  dark  and  Ix^th  ad-  four  minutes  before  time  for  the  nigfc 


Vates  for  >9  vears  editor  of  Publisher.  Theatre  Maaasine.  y^rtising  and  news  advertising  copy  pil-  shift  to  go  to  work  on  the  evening  « 

The  guest  of  honor  will  be  John  Clvde  mg  up.  Mr.  W  ithers  organ  zed  a  force  Jan.  6.  the  aiieftain  manager,  Mr 
be  7i/>/<m  Ua  )  .dd.rr/  icr  has  retired  ^  -  of  circulation  and  advertising  men  to  Sweeney,  who  has  recently  taken  om 

leaving  publication  o  e  P  P^  rntv>/  New  York  AHverHcinv  Men’s  Post  Composing  room.  He  was  de-  the  management  of  the  paper,  was  nod. 

assiKiates,  J.  I-  and  Everett  (^hamber-  New  York  Advertising  M  record  of  fied  bv  liis  shop  foreman  that  a  stZ 

he 'pram  ‘  "  elected  Walter  T.  Lein  commander  to  itursbouM 'n 

Earl  F.  lloudek  has  purchased  the  simceed  William  P.  Hamann.  Other  G^rg^^  KwW  investi-  P-”*- 

/b'//«  (la.)  /Vc«  from  Mahan  Brothers  °  gate<l  the  intricacies  of  the  linotypes.  Former  N.  Y.  Men  Meet  in  Florid, 

and  assumed  possessum  Jan.  14.  lor  the  ♦  •  •  .  •  *  L  ndcr  inexpert  pn^ndance  the  machines 

last  year  Mr.  lloudek  has  been  ass^»ciated  stuck,  only  half  a  column  of  type  W.  Bob  Holland,  now  an  editora 

with  the  (  cMii/v  .Vi’ii'i  of  Sigour-  . . . .  ’  '  . . 

uey.  Iowa. 


printers  would  report  for  the  iurIu  shift 


Men  Meet  in  Florid. 


NEW  PLANTS  AND  EQUIPMENT 

CALAMAN'CA  (N  V.)  REPUBLI- 
C.\N  FRESS,  is  having  plans  drawn 


conimaiuier.  uerrit  \.  i.  vveston,  stuck,  only  half  a  column  of  tvpe  W.  Bob  Holland,  now  an  editota 

third  vice-commander,  !  eing  set.  Outside  of  this  (piota,  all  the  writer  on  the  .Uiomi  (Fla.)  Herald,  n 

Brewer,  linance  officer,  .\lbcrt  E.  c, in  the  paper  was  hand  cently  made  an  automobile  tour  of  Flcr 

Hearn;  adjutant,  (.eorge  Bohlen;  his-  ,5^, 

torian.  Bernard  .\.  (.nines  an<  ser-  I-,,,,!  ^viiile  at  Lakeland  Mr.  HnlW. 

geant-at-arms.  James  .\.  Burrell.  Members  of  Pueblo  Tyixigraiihical  spent  several  hours  with  Morton  W* 

Legislative  Press  Gallery  of  Quebec  Cnion  No.  175  askeil  for  a  $4  a  week  kins,  for  many  years  the  New  York 
elected  the  following  otiicers  at  the  increase  in  the  Pueblo  wage  scale  on  Jan.  correspondent  of  the  S't.  Loui.t  Post-Di- 


for  a  new  home  to  be  built  adjoining  the  opening  of  the  Legislature  on  Jan.  /:  ]_  1925.  The  matter  bail  been  pending  pitch,  who  went  to  Florida  six  yar- 

present  three  story  plant.  New  e<iuip-  President.  Edmond  Chase,  Quebec  ^ince  thpt  time.  A  hearing  on  the  mat-  ago  and  bought  a  citrus  grove.  M: 

ment  will  be  purchased.  l.'hvcncnient :  first  vice-president,  O.  ti.f  ^vas  held  before  the  Colorado  Indus-  Watkins,  for  a  time  totally  blind  fn* 

Otta-Lxi  (Kan)  Herald  has  purchased  •  Farrell,  Quebec  Chronicle-Tele  trial  Commission  in  OctolK-r.  1925.  and  an  eye  disease,  has  partially  reenvetr 
a  new‘  Duplex  tubular  press  to  be  in-  ’7*  vice-president.  J.  (..  thi-  commission's  awar.l  was  for  a  $3  iR-r  his  sight. 

11  I  u  r  *  M  1  u  A  Harvev,  Ouchcc  Lc  Solcu;  secretary- 

stalled  U  fore  March  1.  R.  A.  Harris  ^  _ 

IS  puDlisher.  ^  I.a  Prc.t.cc  and  librar'an,  Emile  Ben- - 

Danidlle  (111.)  (-">>>">^'^c.al-\e-,vs.  | - I 

which  is  now  ptisbiiig  to  completion  an  (Ore.)  Press  Club,  which 

anne.\  which  will  provide  an  increase  of  ,  J 

-I  "O'-  I  . ,  has  been  comparatively  inactive  for  ' 

r  7"  i"  /  f  th  •  -4r  id  it-  ttmre  than  a  vear,  is  being  reviveil. 

has  piirchasal  ground  to  the  rear  of  Its  PROVR  T'WR  ( 

present  huildii'.g  in  anticipation  of  fur-  Stevenson.  C.  M.  Hvskell.  R.  W.  It  JxLI  V  XL  1  flij/  ^ 

iber  (levelopmciil.  I  be  new  Mle  ih  „  ,  ,  ^  \  tt  'f 

JA  K,.  1J7  L.a.f  C.  C.  Chapman  and  A.  K.  ^i^nUWHo  5 


present  tniiuiing  in  mi  leipaiion  o  lur-  Stevenson.  C.  M.  Hvskell.  R:  W. 
tber  development.  T  he  nevv  site  is  „  (-  chapman  and  A.  F. 

44  by  14/  feet,  giving  a  12-fiH)t  driveway  p  ’  ' 

through  a  private  alley,  but  excavation  , 

underneath  this  alleyway  will  give  the  Press  Club  will  hold  one 

Commercial-News  an  unbroken  basement  f’j'  hs  ' Night  Extras,  to  be  knovvn  as 
space  of  180  feet  and  the  second  floor  the  •■Benjamin  rraiiklin  Night.  ”7*' 


PROVE  THE 
POWER  OF 
YOUR  MEDIUM 


may  I>e  briflged  across. 

//agrr.rfoTin  (Md. )  Herald-Mail  has 


nesday,  Jan.  20.  The  speakers  will  be 
I'.  S.  Senators  .\rtlutr  Capper  of 
Kansas.  C.  C.  Dill  of  Washington,  and 


11  .1  V  .  f  .1  .•  f  Kansas.  L.  t..  uiii  ot  \y  asnington,  ana 

aw^nleil  t he  a.ntract  for  the  erection  of  Marvland.  ludge 

a  large  addition  to  its  newsiiaper  build-  t-  , 


iiig  on  South  Jonathan  street.  The  addi- 

turn  will  bouse  a  new  press.  ‘ 


T.  J.  C.  Williams,  president  of  the 


Recent  IntertyiH.*  installations  have  SCHOOLS 

lieen  made  on  the  following  newspapers ; 

Indianapdis  Star;  Hrookx'illc  (Ind.)  TYE.^N  Walter  Williams  of  the  Uni- 
Henwerat;  Ild^ar  (Neb.)  .9m»i;  Rochelle  versity  of  Missouri  ScIkkiI  of  Journal- 


Hemocrat;  Hdnar  (Neb.)  .9m»i;  Rochelle  versity  of  Missouri  ScIkkiI  of  Journal- 
(111.)  RcuHter;  .■Itnboy  (111.)  .Veter;  ism  has  left  for  Mexico  City  where  he  will 
Lincoln  (Neb.)  Star;  St.  Louis  (ilohe-  lecture  in  the  capacity  of  an  exchange 
Democrat  (8).  professor  at  the  National  University  of 

New  press  ei|uipment  has  been  shipped  Mexico.  Dr.  Williams  class  in  History 
to  the  Tokio  Sichi  Mchi  by  R.  Hoe  &  and  Principles  of  Journalism  at  the  Mis- 
Co.  It  will  increase  the  press  facilities  souri  school  is  being  conducted  by  his  as- 
of  that  newspaiier  to  three  octuples.  sistant. 

Duplex  tubular  presses  have  been  in- 

stalled  by  the  Shamokin  ( Pa. )  Xeu'S  and  BUSINESS  BUREAU  PRAISED 
Glens  l-alls  (N.  Y. )  Post-Star.  NE.\,  . 

Qe\ eland  and  the  Martins  Ferry  (O.)  Merchants  and  Newspaper  Men  Praise 


Times  recently  purchased  Duplex  heavy- 
duty  mat  r< pliers. 


Constructive  Quality  of  Work 


- -  New  Y’ork  mercliants  and  newspaper 

SPECIAL  EDITIONS  ["‘"l  f*  “ 

luncheon  Jan.  12.  cpimmenderl  the  Better 
JJARTI'ORD  (CONN.)  COUR.W'T,  Business  Bureau  for  “the  constructive 
.32-page  .Xnnual  Review  tpf  Business  quality  of  its  service.” 

Crinditions  in  ('pinnecticut,  Jan.  3.  Those  attending  were  Bayard  Domi- 

/.aw.ri»ig  (.Mich.)  .State  Journal.  72-  "jck.  president  of  the  bureau;  Frederick 


page  Annual  Industrial  and  Financial  U'tnbel.  Gimbel  Brother!!;  J.  F.  Bresna- 
Numlx-r,  Jan.  1.  han,  business  manager,  the  li  orld;  Jesse 

J  /\,  \  c-  .t  .  w  Isidor  Straus.  R.  H.  Maev  &  Co.;  Ed- 

Lape  (iirardeau  (Mo.)  Southeast  .\H.x-  ■  c  •  ji  .u  t-  i  /-  i» 

lu...  V  V  I-.  IP  win  S.  hriendlv,  the  .Sum;  James  C.  Dav- 
sourhin.  .V'-iiage  New  tear  e<lition.  Dec.  .  *•  i-  /  i  i-  ; 

I  IP  .  «.  IPO,  I  IIP,,,,,  PT..  .\rn'  >  or*  Ftviiiiig  Journal;  Frank¬ 

lin  Simon  and  Herliert  Bennington, 
Hahtax  HeraUi  and  Mail.  Franklin  Sim..n  &  Co. ;  Hugh  O’Donnell, 


New  Vear  edition.  Jan.  1. 


.Vcw'  York  Times;  Howard  Davis,  Sew 


Montreul  Gazette,  M-page  commercial  York  Herald  Tribune;  Celsus  P.  Perrie, 

and  financial  review  for  1925,  Jan.  9.  James  McCreery  &  Co.;  .\.  L.  Clifford, 

Miniu-apoli\  Journal.  24-page  .Xnnual  the  W/irumbo  Company ;  George  Hodges, 
Business  Review  section.  Jan  3  Remick.  Hodges  &•  Co.;  Donald  Cowl. 

Poston  (Mass.)  Tr.m.xeript.  a  s,K!cial  ^“7^  liVl 
travel  and  winter  sjK.rts  section.  Dec.  3f).  ’  Abraham  &  Straus ;  John  S. 

,  ,  ...  J  ,  ,,  Burke,  B.  .Altman  &  Co.;  James  Mc- 

Oceanside  ((  al.)  Plade,  annual  Pro-  Kncry.  McEnery’s;  H.  J.  Kenner.  How- 

gress  number,^  Dec.  10.  ^  ^  Heydrui.  Samuel  .-Auchincloss  and 

Sc^'ark  (S.  J.)  Sunday  Call,  12-page  Wilbam  H  Mulligan,  all  memljers  of 
Music  section,  Jan.  3.  tlv*  hiirfan  s  staff. 


Let  Church  Advertising  Do  It 

Churches,  as  a  general  rule,  have  been 
slow  to  realize  the  pulling  power  of  advertis¬ 
ing.  The  only  way  to  make  them  realize  it 
is  to  show  them! 

Let  us  help  you  start  a  church  advertising 
campaign  in  your  paper.  Give  a  part  of 
your  Saturday  space  for  the  insertion  of  our 
new  Come-to-Church  advertisements.  Try 
it  for  a  few  weeks  and  make  it  the  basis  of 
your  selling  talk  to  pastors  and  laymen  in 
the  solicitation  of  individual  church  adver¬ 
tisements. 

Further  information  will  be  given  on  ap¬ 
plication  to  the 

Church  Advertising  Department 

ASSOCIATED  ADVERTISING  CLUBS 

383  Madison  Avenue, 

New  York,  N.  Y. 
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CAN  BE  SUPPLIED  TO  CAST  EITHER  30  OR  42  PICA  MAXIMUM  MEASURE 


The  printer  who  has  his  typographic  resources 
^ored  in  Standard  Interchangeable  Linotype 
Magazines  is  prepared  to  produce  composition 
of  any  charader  in  unlimited  quantity,  in  the 
quicker  and  mo^  economical  way. 

Any  combination  of  type  faces  may  be  quickly  grouped  on  one 
machine  to  meet  the  requirements  of  a  particular  job 

MERGENTHALER  LINOTYPE  COMPANY 

Brooklyn,  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 

CANADIAN  LINOTYPE  LIMITED,  TORONTO 
Agencies  i«  the  Fhncipei  Cities  of  the  World 


Single  Distribudon 

MODEL  8 

One,  two  or  three  Standard 
Main  Magazines 

MODEL  14 

One,  two  or  three  Standard 
Main  Magazines 
One  Standard  Auxiliary 
Magazine 


Multiple  Distribution 

MODEL  25 — T wo  Standard  Main  Magazines 

MODEL  26 — Two  Standard  Main  Magazines 
Two  Standard  Auxiliary  Magazines 

FACES  FROM  ALL  MAGAZINES 
MIXED  IN  THE  SAME  LINE 


Composed  entirety  on  the  LINOTYPE  in  the  Cloister  Bold  Series 
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ADVERTISING  AGENCY  AFFAIRS 


Milton  Towne  Elected  Joseph  Richards  Company  President — Jenkins 
Leaves  MacManus,  Inc.,  to  Join  George  Harrison  Phelps, 

— Clark  Vice-President  of  World  Wide 


E.  J.  Hughes  is  now  an  account  ex¬ 
ecutive  with  the  E.  P.  Remington  Adver¬ 
tising  Agency,  Buflfalo,  N.  Y.  He  was 
formerly  a  representative  of  the  Satur¬ 
day  Everting  Post. 


FLASHES 


Floyd  Y.  Keeler,  formerly  vice-presi¬ 
dent  of  Frank  Seaman,  Inc.,  New  York, 
was  admitted  to  general  partnership  with 
Orvis  Brothers  &  Co.,  New  York  broker¬ 
age  house,  Jan.  1. 


Prosperous  times  are  those  in  wit 
nobody  cares  much  how  the  other  tell 
gets  his. — Baltimore  Sun. 


ly.TlLTON  TOWNE  has  been  elected 
president  of  Joseph  Richards  Com¬ 
pany,  Inc.,  247  Park  avenue.  New  York, 
succeeding  Joseph  A.  Richards  who  has 
been  made  chairman  of  the  board.  Mr. 
Towne  joined  the  Richards  Company  in 
1909  and  has  been  vice  president  and 
treasurer  for  a  number  of  years. 


^  The  interest  of  Harry  Green  in  the 
Green  &  Van  Sant  Company,  Baltimore 
advertising  agency,  has  been  purchased 
jointly  by  Wilbur  Van  Sant.  H.  K.  Dug- 
dale,  W.  S.  Stith,  Jr.,  and  H.  E.  Corner. 
Mr.  Green  has  resigned  as  an  officer  and 
account  executive. 


The  S.  Deane  Wasson  Company  of 
Houston  has  been  incorporated  for  general 
advertising  purposes  by  Mr.  Wasson,  Mrs. 
Ruth  Talbot  Wasson  and  J.  R.  Riley. 
Capital  stock  is  $4,000. 


Professional  football  is  all  right, 
we  draw  the  line  at  professional  che-] 
leaders. — Binghamton  Press. 


The  ultimate  in  irony  would  bt 
Senate  filibuster  to  kill  the  Dawes 
to  kill  filibusters. — Detroit  News. 


Warner  H.  Jenkins,  Jr.,  formerly  vice- 
president  of  MacManus,  Inc.,  has  re¬ 
signed  that  position  to  become  an  officer 
and  general  executive  of  George  Harrison 
Phelps,  Inc.,  advertising  agency  110 
Rowena  street,  Detroit.  For  the  past 
20  years  Mr.  Jenkins  has  been  associated 
with  the  advertising  business  having  been 
originally  with  the  Howard  E.  Ireland 
advertising  agency  at  Philadelphia.  Af¬ 
ter  leaving  the  Ireland  Company  he  was 
with  Power,  Alexander  &  Jenkins,  De¬ 
troit  for  eight  years.  The  Phelps  Com¬ 
pany,  with  which  Jenkins  is  now  con¬ 
nected,  is  engaged  in  newspaper  and  mag¬ 
azine  advertising,  billboards,  and  the 
newer  form  of  radio  advertising. 


David  C.  Thomas,  in  advertising  work 
in  Chicago  for  15  years,  has  joined  with 
Frank  Seaman,  Inc.,  New  York.  For 
nearly  ten  years  he  was  a  partner  in  the 
firm  of  Husband  &  Thomas,  Chicago  ad¬ 
vertising  agency,  which  later  became  the 
David  C.  Thomas  Company.  Previous  to 
joining  Frank  Seaman,  Inc.,  he  was  vice- 
president  of  the  Hoops  Advertising  Com¬ 
pany,  Chicago. 


R.  M.  McMullen  Company,  Inc.,  ad¬ 
vertising  agents.  New  York,  have  opened 
a  branch  at  244  Adelaide  street  West, 
Toronto,  to  handle  Dr.  Chase  Medicine 
Company  and  other  accountants. 


California  man  who  stole  a  picnic  b 
ket  in  1885,  now  wants  to  pay  for 
Probably  he  has  just  got  over  the  efft: 
of  the  hard-boiled  eggs  and  doughnuu 
New  York  American. 


A.  McKim,  Limited,  general  advertising 
agents,  with  head  office  in  Montreal  and 
branches  in  Toronto,  Hamilton  and  Win¬ 
nipeg  and  London,  England,  have  opened 
a  branch  in  Vancouver,  B.  C.,  with  Dar¬ 
rell  E.  Longmore  in  charge. 


These  times  afford  specialists  for 
most  everything  except  knee  chap.— .V, 
York  Telegram. 


C.  M.  Mutch,  advertising  manager  of 
the  Canadian  Grocer  for  the  past  five 
years,  has  resigned  to  become  associated 
with  A.  McKim  Limited,  advertising 
agents,  as  account  executive. 


Charles  E.  Townsend,  formerly  of  the 
Research  Department  of  the  Federal  Ad¬ 
vertising  Agency,  Inc.,  has  joined  the 
Advertisers’  Weekly,  in  the  capacity  of 
associate  editor. 


Henry  Ford  is  collecting  old  fiddli 
Probably  wants  an  absolute  monopol; 
all  the  squeaks  produced  in  the  UnrJ 
States. — Nashville  Banner. 


William  H.  Clark  has  become  associ¬ 
ated  with  the  World  Wide  Advertising 
Corporation  as  a  vice-president.  Among 
other  accounts,  Mr.  Clark  will  continue  to 
direct  and  write  the  advertising  of 
Raquel,  Inc. 


C.  L.  Barlow  has  been  appointed  pro¬ 
duction  manager  of  Cole- MacDonald- 
Wood,  Inc.,  Detroit  advertising  agency. 
He  was  formerly  mail  promotion  man¬ 
ager  of  the  Canadian  Consolidated  Press. 


William  R.  Robinson  &  Company, .  Inc.. 
New  York,  has  been  appointed  to  handle 
advertising  of  Sal-Mintalk  Laboratories, 
Inc.  Newspapers  in  various  cities  will 
be  used. 


France  might  reach  deeper  in  her  pool 
ets  is  she  didn’t  have  a  sword  in  her  hij 
— West  Palm  Beach  Post. 


One  of  the  grandest  of  reducing  ei; 
cises  is  to  fill  a  shovel  with  wet  snow 
throw  it  over  the  shoulder  691  times 
rapid  succession. — Detroit  News. 


Rcimers  &  Osborn,  Inc.,  New  York 
advertising  agency,  announce  the  removal 
of  their  offices  from  1819  Broadway  to 
the  new  Murray  Hill  Building,  285  Mad¬ 
ison  Avenue  at  40th  street. 


Thomas  Collard,  recently  a  member  of 
the  art  department  of  the  Portland,  Ore., 
office  of-  the  Botsford-Constantine  Com¬ 
pany,  Inc.,  has  joined  the  art  department 
of  X.  W.  .\yer  &  Son,  Philadelphia. 


Smith  Made  Ad  Manager 


Lester  B.  Hawes  has  been  elected  vice- 
president  of  the  Goulston  Company,  Inc. 
advertising  agency  of  Boston. 


R.  Robert  Smith,  formerly  assistant 
advertising  manager  of  the  Freed-Eise- 
mann  Radio  Corporation,  Brooklyn. 
X.  Y.,  has  been  promoted  to  advertising 
manager  of  that  company.  Mr.  Smith 
succeeds  Philip  V.  D.  Stern,  who  has 
resigned  because  of  ill  health. 


About  the  only  kind  of  money  ib 
doesn’t  have  wings  is  the  money  we  spol 
for  aviation. — New  York  American.  * 


The  deaf,  dumb  and  blind  should  ~c. 
well  in  Italy.  They  come  close  to 
dictator’s  ideal  of  citizenship. — Water: 
.Imerican. 


An  Increase  of  Six  Million  Lines 


Over  1924  In 

Our  Record 

14,652,904  lines  of  advertising  with  an  average 
of  more  than  a  million  and  a  half  lines  each 
month  for  the  last  three  months  is  the  record 
of  1925  as  set  by  The  TIMES.  This  is  an  in¬ 
crease  of  6,426,896  lines  over  the  record  of  the 
previous  year.  These  figures  prove  that  adver¬ 
tisers  recognize  the  resultfulness  of  telling  their 
messages  to  the  large  and  concentrated  circula¬ 
tion  of  the  great  daily. 


the  Past  Year 

Our  Territory 

The  TIMES  thoroughly  covers  the  city  of 
Tampa — the  largest  in  Florida,  besides  ade¬ 
quately  serving  the  highly  prosperous  and  pro¬ 
gressive  Tampa  Territory,  which  is  dotted  with 
splendid  and  florishing  little  cities  and  towns. 
The  supper  hour  in  thousands  of  homes  in  this 
prosperous  region  finds  this  metropolitan  news¬ 
paper  on  hand  with  your  message. 


Reach  the  Largest  Audience  in  the  Largest 
City  of  Florida  through  the  medium  of 

THE  TAMPA  DAILY  TIMES 

“Florida’s  Great  Home  Daily” 


National  Representatives:  THE  JOHN  BUDD  COMPANY, 


New  York,  N.  Y. 
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LAST  CALL 

Still  Time  to  Place  an  Advertisement 

in 

EDITOR  fa,  PUBLISHER 

INTERNATIONAL  YEAR  BOOK  NUMBER 


January  30th  is  the  date  of  issue  of  the 
annual  INTERNATIONAL  YEAR 
BOOK  NUMBER.  There  is  still  time 
for  you  to  prepare  copy.  Last  forms  close 
January  20  th. 

This  valuable  reference  book  contains 
answers  to  50,000  questions  concerning 
advertising  rates,  circulations,  personnel  of 
newspapers,  international  publishing  and 
advertising  data  and  hundreds  of  other 
vital  features  directly  associated  with  suc¬ 
cessful  promotion,  advertising,  marketing 
and  publishing 

Over  a  period  of  six  years  this  book 
has  become  established  as  part  of  the 
equipment  of  every  national  advertiser 
and  advertising  agency.  It  is  a  reference 
book  that  works  every  day  for  twelve  full 
months  in  the  space  buyer  s  office. 

REMEMBER  THE  DATE— JANUARY  30 

Last  Forms  Close  January  20th.  Wire  Your  Reservation 

EDITOR  PUBLISHER 

Suite  1700  Times  Building  —  42d  St.  and  Broadway,  New  York  City 


Trodf*  Mark 


.  Alx  iiill  ^  iUk  illl  lllL  iLIi  /.Xl  UiIjUi  AiT  \tu  It 


ORIENTAL  PALACE  HOUSES  LOS  ANGELES  HERALD 


Printers  employed  on  St.  Louis  news- 
pai)ers  have  received  an  increase  of  $2  a 
week  on  all  time  work.  4  per  cent,  in¬ 
crease  on  all  piece  work,  and  4  per  cent, 
increase  to  apprentices,  retroactive  to 
June  1,  last.  -Nbout  $25, (XK)  was  paid 
out  under  the  retroactive  clause  of  the 
agreement,  which  was  reached  through 
arbitration. 

Lender  the  terms  of  the  award  of  the 
arbitrator,  former  Mayor  Henry  \V.  Kiel, 
it  was  provided  that  “in  the  event  that 
this  scale  shall  remain  in  effect  until 
June  1,  1927,  it  shall  be  made  retroactive 
to  June  1,  1925.  If,  however,  the  wage 
*)uestion  is  to  be  taken  up  as  of  June  1. 
1926,  it  shall  be  effective  as  of  December 
1,  1925.” 

Both  the  publishers  and  the  union  ac¬ 
cepted  the  tirst  prt)vision  of  the  award, 
and  thus  the  scale  adopted  remains  in 
effect  until  June  1,  1927,  and  the  printers 
received  the  back  pay,  which  averaged 
about  $50  to  each  worker.  The  publish¬ 
ers  were  the  first  to  move  the  acceptance 
of  this  agreement. 

The  reopening  of  the  agreement  start¬ 
ed  in  .Xpril  last  year,  with  Homer  Bass- 
ford  of  the  Times  and  .\.  G.  Lincoln  of 
the  I'osl-Disl'ulcli  representing  the  St. 
Louis  Pnhlishers’  .Xssociation  and  \V.  J. 
Giibbons  and  M.  Campbell,  the  standing 
Newspaper  Scale  Committee  of  Typo¬ 
graphical  L'nion  No.  8,  the  printers.  The 
publishers  asked  for  a  10  per  .cent,  re¬ 
duction  in  the  scale;  the  union  asked  for 
a  22  per  cent,  increase. 

In  the  negotiations,  the  publishers  were 
assisted  by  J.  B.  Finkham,  secretary  of 
the  N’ew  York  State  Publishers'  .\ssocia- 
tion,  while  the  printers  called  in  Raymond 
Moore  of  the  Arbitration  Bureau  of  the 
International  Tyivigranhical  Union.  Mr. 
Bassford  acted  for  the  publishers  and 
Mr.  Gibbons  for  the  union,  in  the  arbi¬ 
tration  proceedings.  Former  Mayor 
Kiel,  the  outsider,  is  a  general  contractor. 

Mr.  Kiel  declined  to  accept  anything 
for  his  services,  taking  the  money  that 
such  a  gift  would  have  cost  and  buying  a 
radio  set  for  the  women  patients  of  Koch 
Tubercular  Hospital. 

Under  the  new  agreement,  the  scale  is 
$51  for  46-hour  week  for  day  work  and 
$56  for  45-hour  week,  night  work. 

The  members  of  the  St.  Louis  Pub¬ 
lishers  Association  are  the  St.  Louis 
Globe-Democrat,  St.  Louis  Post-Dispatch. 
St.  Louis  Star  and  .St.  Louis  Times.  The 
award  also  was  accepted  by  the  ll’esl- 
liehe  Post,  .St.  LouG  Daily  Record,  a 
court  paper,  and  the  World  Color  Print¬ 
ing  I'ompany. 

MAKING  INK  WORK 

Chicago  Group  Co-operating  in  Broad¬ 
casting  City’s  Slogan 

A  plan  to  “get  all  the  ink  working  for 
Chicago”  is  being  evolved  by  Chicago 
advertising  experts,  under  the  inspiration 
of  the  Qiicago  Association  of  Commerce. 

“Chicago,  the  Great  Central  Market,” 
is  the  idea  local  advertisers  are  seeking  to 
develop  throughout  the  nation.  To  do 
this  a  committee  headed  by  W.  Frank 
McClure,  vice-president  of  .Albert  I'rank 
&  Co.,  is  seeking  new  opportunities  to 
get  the  slogan,  “Chicago  the  (ireat  Cen¬ 
tral  Market”  wherever  it  can  be  placed. 

Marshall  F'ield  &  Co.  have  placed  the 
line  on  the  gummed  paper  tape  used  to 
seal  all  packages  sent  from  the  store. 
Billboard  cfincerns  are  to  be  importuned 
to  find  a  corner  on  every  billboard  for  the 
slogan.  .A  series  of  newspaper  adverti.se- 
ments  is  idanned  to  blazon  the  advan¬ 
tages  of  Chicago.  Mercantile  and  finan¬ 
cial  houses  will  be  asked  to  co-dperate. 

Mr.  McClure's  assistants  include  (i.  K. 
Schaffer,  advertising  manager  of  Mar¬ 
shall  Field  &  Co.;  J.  R.  Ozanne,  adver¬ 
tising  manager  wholesale  house  of  Carson. 
Piric,  Scott  Co. ;  H.  h'.  Krickson,  (Jen- 


This  brilliant  structure,  richly  ornamented  in  Oriental  design,  is  the  new  home  of  William  Randolph  Heursl’s  l.os  Anin 
(Cal.»  Evening  Herald.  The  building  was  recently  completed  and  is  considered  one  of  the  handsomest  buildings: 

the  Southern  California  citv. 


eral  Outdoor  .Advertising  Company;  Krn- 
est  1.  Mitchell,  president.  Mitchell-Faust 
.Advertising  Company. 

Journalism  Head  Resigns 

M.  Lyle  Spencer,  dean  of  the  scluiol 
of  journalism.  University  of  Washington 
is  resigning  to  give  more  time  to  text- 
b<K)k  writing.  I3ean  Spencer  will  con¬ 
tinue  as  head  of  the  department  of 
journalism,  until  the  end  of  the  present 
academic  year.  His  position  is  not  ex- 
IK'cted  to  be  filled,  since  the  legislature 
has  failed  to  provide  sufficiently  for  the 
full  requirements  of  the  university. 

Newspaper  Denied  Notary  Powers 

.A  newspaper  is  not  qualified  for  ap- 
jxiintment  as  notary  public,  according  to 
a  ruling  by  Judge  1).  .\.  Gregg,  chief  clerk 
if  the  Texas  secretary  of  state.  Likewise, 
he  said  corixirations  and  partnerships  may 
not  he  Texas  notaries,  denying  commis¬ 
sions  to  any  except  “real  live  persons.” 
The  .Xaples  (Tex.)  .Monitor,  a  news¬ 
paper,  had  been  appointed  notary  public. 

Two  200-Ton  Mills  Planned 

With  the  reorganization  of  the  Whalen 
Pulp  &  Paper  Mills  and  the  Beaver  Cove 
Lumber  &  Pulp  Company  in  British  Co¬ 
lumbia.  both  of  which  intend  to  enter  the 
newsprint  manufacturing  field  with  200- 
ton  mills,  newsprint  capacity  in  that 
province  will  be  doubled.  At  present 
there  are  only  two  producers,  the  Powell 
River  Pulp  it  Paper  Company  and  the 


Pacilic  Mills  at  Ocean  Falls,  each  turn¬ 
ing  out  more  than  200  tons  a  day.  The 
Whalen  Company  is  being  reorganized 
as  the  Briti.sh  Columbia  Pulp  &  Paper 
Company,  while  the  International  Har¬ 
vester  Company  is  behind  the  project. 

Telephone  company  wants  a  .55  per  cent 
increase  in  its  rates.  Probably  due  to  the 
high  cost  of  getting  those  wrong  num¬ 
bers.-  Xew  York  .American. 


Newsboys  Win  Scholarship! 

l-'our  newsboys  of  Portland,  Ore.,: 
just  been  awarded  college  M-bula 
from  a  fund  raised  through  sale  oi 
Hustler,  newsboys'  publication 
through  an  annual  boxing  smoker,  v 
for  the  boys  by  the  municipal  b 
commission.  Those  receiving  the 
ships  were:  Harry  Schneidermaii,  : 
Fitzpatrick,  lul  Bader  and  Max  Nair 


Rr)i  u  S  P«l  Off 


TME  IMPOKTED  DRY  MAT 

OF  SUPERIiOR  QUALITY 

Write  for  Free  Samples 

FLEXIDEAL  COMPANY,  Hoc, 


15  WILLIA.M  STREET 


NEW  YORK  CITY 


ST.  LOUIS  PRINTERS  GET 
WAGE  INCREASE 


Arbitrator  Grants  $2  Advance  on 
Time  Work,  4%  on  Piece  Work 
and  to  Apprentices  Retro¬ 
active  to  June  1,  1925 


plify  its  operations  and  to  a  lar^e  extent 
dispense'  with  one  of  its  activities  which 
cannot  produce  net  postal  revenues  hut 
does  call  for  what  appears  to  be  a  lar>{e 
number  of  unnecessary  employes,  who 
are  straining  every  effort  to  increase  the 
profits  of  the  (iovernment  stamped  envel¬ 
ope  contractor. 

"It  is  our  intention  to  reply  further  to 
the  statements  of  the  Postmaster  (ieneral 
when  your  committee  affords  us  the  op¬ 
portunity  of  presenting  additional  testi- 
monv  at  hearings  on  the  Kendall  Bill 
H.  k.  447S. 

"The  correspondence  atldressed  to  mem¬ 
bers  of  Congress  and  the  resolutions 
passed  by  the  owners  and  edit(»rs  of  news¬ 
papers  in  each  of  the  48  states  gives 
overwhelming  evidence  of  the  sentiment 
on  this  subject.  The  publishers  are  unani¬ 
mous  iti  their  <leman<l  for  legislative  re¬ 
lief.  and  hope  you  will  realize  the  justice 
of  their  cause. 

N.xtiox.m,  Kiiitoki.m.  .-\ssoi  i.\Tiox. 

\V.\i.i..\t  K  Odfxi..  Chairmait. 

/;.  .  I.  Lc^isUitn-c  Coniniilliw. 


illative  Committee  of  N.  E.  A.  Pre- 
lent  Argument*  Againit  U.  S. 
Envelope  Printing  in  Letter 
to  Griest 


gislative  Committee  of  the  Na- 
itorial  Association  on  Jan.  7, 
)  Postmaster  Ceneral  Xew’s 
of  country  puhlishers  contained 
Hon.  \V.  \V.  driest,  chair- 
committee  on  Post 


a  letter  to 
h  of  the  House 

and  Post  Roads. 

Exccrjit'  from  the  reply,  which  was  in 
f  form  of  a  letter  to  Mr.  (iriest  and 
jcassed  the  subjects  of  (iovernment  en- 
Jope  prittting  and  the  free-in-coimtry 
trilege.  follow;  . 

‘Ina-mucli  as  the  Postmaster  (jetieral 
his  letter  addressed  to  you  on  Dec.  b, 
25,  directs  his  criticism  against  the 
(Btry  puhlishers,  we  feel  it  is  right  and 
:wr  that  the  Congress  should  know  the 
of  newspaper  publishers  ott  the 
aSpetl  envelope  question. 
iThe  letter  points  out  that  individuals 
ijorganizations  in  rural  districts  bene- 
igasiderably  by  the  low  purchase  price 
jumped  envelopes.  It  links  with  this 
Silent  mention  of  the  free-in-county 
iikge  accorded  the  country  puhlisher, 
iiidicate  that  he  is  also  receiving  a  con- 
jjston.  The  inference  is  that  both  the 
isdope  user  and  publisher  are  favored. 
^  the  publisher  should  be  contented. 
3k  truth  of  the  matter  is  that  when 
bngres^  extended  the  free-in-county 
[ivilege  in  18.S1,  they  bad  tbe  intere.st 
( the  community  in  mitid  and  not  pri- 
arily  the  individual  pulilisher. 
ilasiniiations  have  come  from  the  office 
I  the  Third  .Xssistant  Postmaster  (ien- 
^  from  time  to  time  that  if  the  pitb- 
continue  their  light  to  restrict 
aaped  envelopes,  tbe  free-in-county 
iitilege  would  be  withdrawn.  Vet  Mr. 
»eph  Stewart,  executive  assistant  to 
||  Pdstma-ter  (ieneral  officially  recom- 
^ded  its  contitniance  in  his  testimony 
I  your  committee  last  spring,  and  he  has 
id^teinly  made  this  recommendation 
w  a  period  of  years.  We  do  tiot  un- 
"naiid  why  a  .subject  so  irrelevant 
uld  be  drawn  into  the  envelojK*  con- 
.er>y.  The  subject  under  considera- 
-  n  here  is  the  Post  Office  Deitartment’s 
iiii.etitinii  with  puhlishers  atid  prititers. 
I  diiiuld  be  decided  on  its  own  merits, 
i  dmiit  the  introdnetion  of  extraneous 


PAPER  FOR  NEWSDEALERS 


Bernarr  MacFadden  Launches  4-Page 
Tabloid  for  Distribution 

Bernarr  Macfadden  this  week  started 
puhlication  of  .Vcti'  York  Xni-sdi-alvrs' 
tl’Ci'kly,  a  four-page  tabloid,  which  plays 
up  the  news  concernitig  the  men,  women 
and  hoys  of  the  great  metroixdis  through 
whoes  hatids  millions  of  daily  ttewspa- 
IKTs  are  passed  on  to  the  reading  public. 

Xaturally,  the  paper  is  a  -Vrtc  York 
('iraj'hif  promotion,  but  it  is  a  sprightly 
Itaper  for  its  clientele.  Governor  ".Al" 
Smith  gives  the  first  issue  a  congratula¬ 
tory  message,  in  which  he  says:  "Having 
had  something  to  do  with  news-dealers  in 
my  Ixtyhood  days,  I  can  testify  from 
actual  exiK-rience  to  tlie  service  they  per¬ 
form  in  distributing  the  great  dailies  and 
other  publications  so  essential  to  the  read¬ 
ing  public.  N’ews  distributors  make 
newsgatbering  tnarketable.  Without  them 
the  development  of  the  miKlern  newspaper 
would  be  checked  atid  thwarted.” 

The  new  paper  is  illustrated  with 
half-tones  of  persons  ititere.sting  to  news 
dealers.  Mike  Cronin,  selling  papers  at 
the  age  of  91,  dean  of  newspaper  sellers, 
has  front  jtage  positioti  atid  tells  a  story 
of  how  he  .sold  papers  in  the  sixties  and 
once  shook  hands  with  Lincoln. 

.Another  feature  tells  of  .Alex  Solomon, 
crippled  news-dealer  of  lower  Manhattan, 
who  has  educated  his  daughter  Rose  in 
music  and  has  proudly  seen  her  give  two 
recitals  at  .Aeolian  Hall.  She  is  a  grad¬ 
uate  of  Hunter  High  scIkkiI. 

1  he  little  paper  is  filled  with  news  of 
sound  interest  to  those  who  live  by  selling 
l);ipcTs,_  such  as  a  list  of  stands  given  out 
in  1925  by  the  License  Department,  the 
facts  concerning  the  hold-over  commis¬ 
sioner  of  licenses,  and  stories  of  news 
dealers  who  have  made  a  success  of  life. 


Miss  liciitrice  Burton,  author  of  “The  T tapper  \Yife“ — “Love  Bound,” 
whose  new  serial  to  he  released  shortly  will  soon  he  announced. 


About  Editors’  Feature  Service 


In  our  mornings  mail  came  the  following  from  an  interested 
observer — not  yet  a  client.  His  letter  was  addressed  to  another 
interested  editor.  We  thank  both  publicly  for  providing  us  with 
excellent  as  well  as  truthful  advertising  copy.  The  editor  says: 
"We  have  been  watching  it  (The  Editors’  Feature  Service)  very 
closely,  and  from  indications  it  will  develop  into  a  great  service. 
The  cuts  give  indication  of  being  about  tbe  best  in  the  country- 
in  mat  service. 

"The  editorial  page  features  and  the  news  pictures  now  appear  to 
surpass  the  same  in  other  services  of  its  kind.  The  woman’s  page 
K-atiires  also  are  very  good.  1  believe  that  there  is  a  demand  for 
it  and  a  need  for  it.” 

James  W.  Irwin,  Managing  Editor  of  the  Madison,  Wisconsin 
State  Journal,  a  client,  says: 

“Congratulation*  upon  the  first  releases  of  your  splendid 
service.  Your  features  are  all  winners  and  insure  a 
newspaper  cf  increased  prestige  in  its  territory.” 

It  is  a  matter  of  professional  pride  with  us  to  make  of  Editors’ 
Feature  Service  the  very  best  of  its  kind — fine  in  quality,  of  com¬ 
pelling  interest,  and  excellently  arranged  to  meet  the  daily  needs 
of  our  clients. 

BRAINS,  EXPERIENCE,  MONEY  WILL  DO  IT. 

We  have  employed  the  first  and  with  it  have  secured  a  whole¬ 
hearted  and  interested  cooperation  which  makes  them  function 
more  satisfactorily  and  profitably. 

Experience  we  have  actpiired  with  the  brains. 

Financially  we  are  sound. 

We  believe  that  a  superior  service,  well  rendered,  will  bring  to  our 
clients  a  satisfactory  connection  and  to  us  a  profitable  alliance. 

Wire  or  rvrite  about  territory 


“The  Postmaster  General  passes  lightly 
ir  the  sales  methods  of  departmental 
'it'.  He  is  strangely  silent  on  the 
mphiliiis  made  by  publishers  at  vari- 
times  on  the  activities  of  high  pres- 
:re  salesmen,  backed  by  Government 
"oiicity  and  placed  on  the  (jovernment 
i>r.ill  Your  attention  is  respectfully 
<">'1  to  the  testimony  of  Xew  P'ngland 
'"'M'luT'  at  the  Boston  hearings  in  Au- 
'i.  1925.  .At  that  time,  it  was  .shown 
iai  postal  employes,  under  orders  of 


Staff  Honors  Publisher 

J'.mployes  of  the  Birmingham  (Ala.) 
•VcTtw  entertained  at  a  han<iuet  in  the 
hallroom  of  the  Tutwiler  Hotel,  Dec. 
29,  honoring  Victor  Hanson,  publisher, 
and  \lrs.  Hanson.  11.  W.  Dearing, 
cashier,  was  toastmaster.  .A  watch  was 
presented  to  E.  R.  (  alhoun.  prtxtfreader, 
in  recognition  of  his  24  years’  service 
with  the  pajx'r. 


Aiding  Reforestation  Work 

Charles  .M.  Barnes,  editor  of  the 
WcilsviUc  (X.  V.)  keporter  has  joined 
with  several  other  editors  of  Xew  )’ork 
.State  in  the  taking  of  an  active  interest 
in  the  reforestation  movement.  Mr. 
Barnes,  who  has  long  encouraged  the 
tree-planting  idea,  has  ordered  lO.Off'J 
trees  to  begin  reforesting  an  area  of  100 
acres. 
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WHAT  THEY  ARE  SAYING 


MUNSEY  CHOSE  WISELY 

<<  IT  is  to  be  hoped  that  Frank  A.  Munsey’s  friends  are  right  in  saying  that 
^  he  intended  to  revise  his  will  and  to  provide  that  the  men  who  had  worked 
so  long  for  the  upbuilding  of  his  publications  should  have  opportunity  of  pur¬ 
chasing  them  favorably  at  his  death.  That  would  have  been  as  little  as  could 
have  been  done  by  a  man  who  had  no  direct  heirs  to  carry  on  his  enterprises. 
Mr.  Munsey  had  been  well  served  by  those  who  worked  for  him,  though  he  was 
not  liked  by  most  other  newspaper  men.  They  always  remembered  that  when  he 
purchased  a  paper  for  consolidation  with  those  he  already  owned,  he  dismissed 
nearly  all  the  staff  without  notice  and  with  only  two  weeks’  pay. 

“All  this  apart,  Mr.  Munsey  was  very  wise  in  his  choice  of  a  residuary 
legatee.  The  Metropolitan  Museum  is  no  longer  New  York’s,  but  America’s, 
and  it  is  rapidly  becoming  the  world’s.’’ — Richmond  (Va.)  News-Leader. 

*  *  * 

STORE  UP  USEFUL  FACTS! 

man  will  ever  succeed  in  the  newspaper  business  on  inspiration  and 
^  ~  instinct  alone.  He  must  store  his  mind  with  useful  facts.  There  is 
nothing  that  does  not  add  to  one’s  knowledge  on  a  newspaper.  And  one  cannot 
expect  to  succeed  without  hard  work.  There  are  many  who  have  not  succeeded, 
because  they  lacked  the  power  of  application,  though  otherwise  gifted.’’ — Dr. 
John  B.  Howe,  Editor,  Syracuse  Herald. 

*  *  * 

ADVERTISING  AND  “THE  AVERAGE  MAN’’ 

«6VJ^E  make  too  much  reference  in  our  advertising  to  the  ‘average  man.’  I 
”  have  never  met  the  average  man.  I  believe  it  is  safe  to  say  there  is  no 
such  animal.  When  you  write  an  advertisement  for  the  average  man  you  are 
almost  certain  to  make  a  mistake.  The  man  to  whom  tile  advertising  man  wants 
to  write  is  the  man  he  wants  to  sell.” — Dr.  Henry  A.  Burd,  Professor  of  Ad¬ 
vertising,  University  of  Washington. 

¥  »  * 

PRESS  POWER  FOR  GOOD  AND  EVIL 

<6'^HE  press  is  the  greatest  power  for  good  and  for  evil  in  the  world  today 
according  to  its  deliberate  efforts  to  effect  the  right  or  accomplish  the 
wrong.  The  press  in  America  at  its  best  distinguishes  clearly  between  forming 
public  opinion  and  conforming  to  it.  In  the  creation  of  news  values  it  discrim¬ 
inates  conscientiously  between  what  the  public  is  entitled  to  know  and  what  an 
individual  has  a  right  to  keep  private.  Aware  that  it  constantly  has  to  deal 
with  the  crusted  prejudices  of  the  compact  majority  and  the  cohesiveness  of  the 
herd,  it  undertakes  to  inject  moral  and  spiritual  motives  into  public  opinion  in  a 
laudable  effort  to  convert  uninformed  and  misinformed  public  opinion  into  public 
conscience.” — Rev.  A.  C.  Fox,  President,  Marquette  University,  Milwaukee. 

*  *  * 

NEWSPAPER  SEEKING  TRAINED  MEN 

HE  demand  by  newspapers  for  graduates  of  schools  of  journalism  has 
never  been  greater,  in  my  20  years’  experience  in  teaching  journalism, 
than  it  is  today.  The  complexity  of  the  problems  of  life  today  demands,  these 
editors  are  realizing,  that  newspapers  obtain  the  best-trained  writers  and  editors 
that  are  available.  Society  cannot  afford  to  be  the  victim  of  the  immature,  half- 
educated  newspaper  reporters  or  correspondents.” — Prof.  William  G.  Bleyer, 
Director,  Department  of  Journalism,  University  of  Wisconsin. 

*  *  * 

NEWSPAPER  CHARACTER 

^9^  character  is  a  precious  thing.  It  is  not  easily  acquired,  nor  main- 
tained  without  a  daily  struggle  against  temptation.  No  business  is  sub¬ 
jected  to  such  a  multiplicity  of  changing  contacts  with  the  public,  such  shifting 
problems,  calling  for  immediate  decisions,  as  newspapers.  But  the  simple  ele¬ 
ment  of  character  in  a  newspaper  remains  fixed,  and  can  be  easily  identified 

by  the  reader  and  advertiser.  It  is  honesty  in  news  and  advertising.” _ I^uis 

Wiley,  Business  Manager,  New  York  Times. 


SEVEN  GROUP  MEETINGS 


Press  Associations  Open  Year  With 
Meets  in  Various  Sections 

Seven  winter  meetings  of  daily  and 
weekly  press  associations  are  scheduled 
for  this  week-end  and  the  early  part  of 
next  week,  opening  a  year  of  great  activ¬ 
ity  for  the  editors  and  publishers  who 
are  seeking  solutions  of  problems  con¬ 
fronting  them. 

The  Xorth  Carolina  Press  .\ssociation, 
J.  W.  Atkins,  president,  is  holding  its 
annual  institute  at  the  University  of 
North  Carolina,  Chapel  Hill;  the  Virginia 
Press  Association,  W.  S.  Copeland,  presi¬ 
dent,  is  in  a  two  days'  session  at  Farm- 
ville;  the  American  Society  of  News¬ 
paper  Editors,  Casper  S.  Yost,  president, 


IS  in  session  at  the  New  Willard,  Wash¬ 
ington;  the  Oklahoma  Press  Association, 
Clyde  Muchmore,  president,  is  concluding 
a  two  days’  session  at  Oklahoma  City, 
and  the  Colorado  Editorial  Association, 
John  N.  Green,  president,  is  finishing  a 
two  days’  session  at  Denver. 

Monday  the  Pennsylvania  Newspaper 
Publishers  Association,  John  L.  Stewart, 
president,  convenes  in  a  two  day  session 
at  Harrisburg,  and  the  New  England 
Press  Association,  James  T.  Murray, 
president,  meets  in  Boston  on  Tuesday. 

New  York  “Specials”  Plan  Luncheon 

The  Six  Point  League,  New  York  or¬ 
ganization  of  publishers  representatives, 
will  open  the  1_^6  season  with  a  luncheon 
at  the  Advertising  Gub  of  New  York, 
fan.  20. 


Helen  Keller,  author  and  lecturer  of 
national  fame,  will  write  a  daily  article 
(six  a  week,  approximately  500  words 
each)  entitled  INTO  THE  LIGHT. 

Although  deaf  and  blind  since  baby¬ 
hood,  Helen  Keller  has  accomplished 
the  seemingly  impossible.  She  is  one 
of  the  most  highly  educated  women  in 
America  today — the  only  well  educated 
deaf  and  blind  person  in  the  world. 

From  her  silent  darkness  she  points 
out  happiness  and  beauty,  showing  the 
true  light  that  has  been  lost  in  the  glitter 
of  things  artificial. 

Her  thoughts,  highly  optimistic  and 
intensely  modern,  have  ripened  in  an  un¬ 
disturbed  world  and  are  not  influenced 
by  the  rush  of  life  as  seeing  persons 
know  it. 

Miss  Keller  holds  fast  to  things  funda¬ 
mental.  Through  her  pen  come  help, 
cheer  and  sound  philosophy  touching 
problems  of  everyday  life  and  current 
topics. 

This  feature — absolutely  unique — is 
the  first  Miss  Keller  has  written  for 
newspapers. 


Write  or  wire  at  once  for  price  and  sample  releases 


Famous  Features  Syndicate  ^Inc. 
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With  Increased  Population 

THE  SOUTH 

Offers  Great  Sales  Possibilities 


The  buying  power  of  any  locality  rests  upon  the  foundation  of  wealth.  The  wealth  of  The  South  is  rapidly 
multiplying  because  of  the  steady  influx  of  desirable  folks  who  are  following  the  trend  of  industrial 
development,  agricultural  advancement  and  other  unusually  prosperous  conditions  that  have  attracted  them 
to  this  land  of  increasing  promise  with  the  determination  to  establish  themselves  as  permanent  citizens. 

The  rate  of  increase  in  population  among  the  Southern  States  in  many  cases  exceeds  the  country’s  average 
of  15%  and  this  increase  is  evident  in  all  of  the  states  listed  below. 

Although  the  new  arrivals  are  settling  for  the  most  part  in  cities,  the  greater  part  of  the  Southern  popula¬ 
tion  are  residents  of  villages  and  farm  lands.  Agriculture  therefore  still  is  an  important  factor  in  the 
maintenance  of  this  great  territory. 

The  opportunities  of  The  South,  that  have  so  substantially  increased  its  population,  are  at  the  disposal  of 
the  manufacturer  w'ho  desires  a  market  of  increasing  demands  and  substantial  purchasing  power  in  which 
to  distribute  his  product. 


_ JfTo  promote  sales  in  this  market  Ad- 'll. 

U^vertise  liberally  in  these  newspapers:  jj 


ALABAMA 

ttAnaliton  Star  . (E) 

••Mobil*  Hewi-Itom  . (E) 

••Mobil*  Bofiitor  . (M) 

••Mobil*  Bociotor  . (B) 


FLOBIDA 

•Daytona  Daily  Mows . (ES) 

••Elorida  Tlmes-Vnlon  (M)  4t,3T6 . (B) 

ttLakoland  Ledfor  . (E) 

•Miami  Herald  . (M) 

••Miami  Herald  . (B) 

••Orlando  Beporter-Btar  . (E) 

••Oriando  Bentlnol  . (MAS) 

••Penaaoola  Hew*  and  Journal . (EM) 

tSt.  PetmbutT  Independent . (E) 

••Tampa  Time*  . (E) 

••Tampa  Tribune  (M)  IS.S49 . (B) 

••Weat  Palm  Beach  Peat . (M) 


OEOBOIA 

••Autuata  Herald  . (E) 

••Ancuata  Herald  . (B) 

••Macon  Telerraph  . (M) 

••Macon  Telerraph  . (B) 

••Savannah  Mominr  Hew*  (M),  11,015.  (S) 


KEHTDCHT 
••Lasinrton  Leader 


8,500  10,000 

Une*  Line* 

,035  ,035 

,05  .06 

.03  .07 

.035  .036 


.035  .035 

.1S(B.15)  .1S(B.15) 
.03  .03 

.09  .00 

.10  .10 

.035  .036 

.00  .06 

.03  .06 

.055  .055 

.00  .06 

.09(.11B)  .09(.11B) 
.06  .06 


.06  .06 

.03  .08 

.06(.07B)  .06(.07S) 


••Leaincton  Leader  . (S) 

••Paducah  Bun  . (E) 


HOBTH  CABOLIHA  lat 

ttOreenaboro  Daily  Hew* . (M)  36,1 

ttOreenaboro  Daily  Hew* . (B)  31, 

ttBaleiah  Hew*  and  Obaerver . (M)  81, 

ti'Baleich  Hew*  and  Obaerver . (B)  35,: 

ttWinaton-Balem  Journal  . (M)  13, 

ttWiniton-Salem  Journal  . (8)  13, 

••Winaton-Balem  Sentinel  . (E)  16, 

BOOTH  CABOLIHA 

••Columbia  BUt*  . (M)  88. 

••Columbia  Stat*  . (B)  34, 

••Oreenvill*  How*  . (M)  31, 

••Bpartanburt  Journal  . (B)  4, 

••Bpartanburc  Herald  (M)  7,853 . (B)  9, 

TEHHE88EE 

••Chattanooga  Tim**  . (M)  30, 

••Chattanooga  Tim**  . (B)  30, 

••Momphi*  Commercial  Appeal . (M)  99, 

••Memphi*  Commoroial  App^ . (8)  136, 

••Hashville  Banner . (E)  61, 

••Haahvilla  Banner  . (8)  64, 

VIBOIHIA 

••Danville  Begiater  and  Boo . (MAE)  13, 

••Danville  Begiiter  (Sunday) .  8. 

••Hewport  Hew*  Timea-Herald . (E)  7, 

••Howport  Hew*  Daily  Preo* . (SAM)  6. 

••Boanoke  Time*  A  World  Hew*. . .  (MAE)  86, 

••Beanoke  Time*  . (B)  16, 

••Staunton  How*>Laader  (M),  Leader., (E)  6, 

••  A,  B.  C.  Statement,  September  30,  1930. 
tt  O^emment  Statement,  September  30,  1935. 

•  A.  B.  C.  Statement.  March  31,  1985. 
t  Government  Statement.  March  31,  1985, 
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Bliven’s  Columbia  Speech 

To  Kiutor  &  I’l  Hi.isHKR ;  I  liavc  read 


with  interest,  not  to  say  excitement,  the 
editorial  etititled  "Tltree  I’earK"  in  luit- 
ToR  &  I’l  Bt.isiiKR  for  Jan  't.  I'.ecause  1 
axree  so  wholeheartedly  with  most  of 
wliat  you  say.  1  hope  you  will  permit  me 
a  word  of  comment  on  your  interpreta¬ 
tion  of  what  1  was  supposed  to  have  said 
at  the  haiKiuct  of  the  Americati  AsscKia- 
tion  of  Teachers  of  Journalism.  1  take  it 
that  your  remarks  are  based  on  a  one- 
l)ara>;raph  new  spaper  summary  of  my  re¬ 
marks.  a  summary  which  <piite  failed  to 
yive  an  adeiptate  conception  <if  the  idea 
1  was  tryinvr  to  )>et  across. 

1  adilresscd  myself  strictly  to  the  ques- 
..tion  whether  or  not.  /or  llir  rank  and  die. 
newspajK’r  work  is  a  itrofession  compar¬ 
able  to  law  or  medicine  or  eitiiineerinjr. 

I  sjKTilically  excluded  from  considera¬ 
tion  newspajKT  executives,  ma^a/itie 
writers,  star  re\Hirters,  columnists,  and 
everyone  else  except  the  averane  working 
rejsirter  atid  copy  desk  man.  1  smtuested 
three  staiulard  tests  which  oujilit  to  apply 
to  any  truly  professional  career  and 
stated  that  in  my  oi)inion  the  work  of  the 
ordinary  reporter  or  copy  desk  man  does 
not  measure  up  to  them. 

For  instance,  the  observation  for  which 
you  reproach  me.  that  the  newspaper 
worker  "does  not  stand  on  his  owti  IcKs" 
referred  strictly  to  the  fact  that  news- 
jtaiier  work  of  this  urade  is  anonymous, 
and  that  such  anottymity  is  iticomt>atihIe 
with  the  stanilards  of  true  professional 
activity.  .\^ain.  it  is  true,  as  you  say, 
that  plenty  of  newspaper  men  possess  a 
body  of  exjK-rt  knowledge.  Hut  their 
expert  knowledKe  is  not  of  journaIi.<!in. 

It  is  of  municipal  ixilitics,  or  interna¬ 
tional  affairs,  or  labor  matters.  It  is 
certainly  not  a  body  of  common  knowl- 
ed({c  which  must  be  ac<|uired  by  every 
coniiK-tent  practitioner,  as  is  the  case  with 
the  lawyer  or  doctor. 

l-'very  workint;  journalist  knows  that, 
for  the  group  of  men  1  was  discussing  the 
rewards,  linancial  atid  spiritual,  do  not 
continue  to  increase  throughout  the  si>an 
of  the  working  life.  The  most  casual 
impiiry  will  show  you  that  for  these  men, 
maximum  earning  jMiwer  usually  comes 
within  live  or  ten  years  after  they  take 
up  news|)aiK’r  work.  .\s  for  increasing 
spiritual  rewards — ask  them  ! 

These  details,  however,  are  unimp<jrt- 
ant.  .\ly  chief  objection  to  that  part  of 
your  i-ditorial  which  referred  to  my 
speech  is  that  it  assumed  I  was  In'ing 
critical  of  journalism  as  a  life  work. 
This  is  far  from  the  truth.  1  sai<l  that 
"1  for  one  regard  it  as  the  best  occujta- 
tion  I  ktiow  anything  altout."  I  said. 
"Xo  occujiation  has  greater  jxissibilities 
for  social  service."  My  remarks  were 
devoted  jiurely  to  the  (|uestion  whether 
or  not  journalism,  fascinating  as  it  may 
be — and  is — to  its  |)ractitioners.  is  en- 
titlixl  to  1h‘  called,  for  the  average  re- 
jtorter  or  copy  reader,  a  itrofession.  To 
this  I  saiil  the  answer  is  No.  I  am  cheer¬ 
fully  willing  to  be  criticized  in  the 
columns  of  Kiutor  &  I’i  iii.ishkr  ;  but  1 
shouhl  like  to  be  criticized,  not  for 
views  which  I  don't  maintain,  but  for 
those  I  do. 

Sincerely. 

Hri  Ki.  Hi.ivkx. 


representative  of  l-auTOR  &  Pi  bi.isiikr 
and  others  among  Mr.  Hliven's  audience, 
none  of  whom  noted  the  exclusions  and 
•pialilications  to  which  Mr.  Hliven  refers 
in  his  letter.  His  statement  that  he  did 
make  such  <|ualilications  is  accepted  with¬ 
out  (|uestion. 

Mr.  Hliven  linds  that  the  average 
working  rejtorter  and  desk  man.  the  rank 
and  tile  of  newsiiaiter  men.  are  not  pro¬ 
fessional  men  as  are  the  doctors,  lawyers, 
and  engineers.  Their  work  is  anony¬ 
mous;  they  jxissess  exjK'rt  knowledge,  he 
admits,  hut  that  body  of  exiK-rt  knowl¬ 
edge  is  not  of  journal i.tin,  but  of  several 
other  things;  and  their  rewards.  liitancial 
anil  siiiritual.  do  noj  continue  to  increase 
throughout  the  sixin  of  the  working  life. 

Let  the  charge  he  examined,  fompare 
the  nank  and  file  of  working  newsixiper 
men  with  the  rattk  atid  lile  of  doctors, 
lawyers,  and  engineers.  The  rejKirter 
takes  his  assignment,  writes  bis  story, 
reads  it  in  the  paper  which  carries  in  it-, 
masthead,  not  his  name,  but  that  of  the 
IHiblisher  and  the  editor.  The  wheel- 
horse  lawyer  takes  his  assignment,  digs 
out  precedents  and  delves  into  the  human 
and  mechanical  aspects  of  the  case  in 
hand,  and  turns  over  his  laltors  to  Ik- 
argued  pultlicly  by  a  barrister  whose  sjte- 
cialty  is  a  convincing  or  winsome  manner 
with  the  jury  Ixix.  The  engineer  of  the 
rank  and  tile  is  directisl  to  draw  the 
plans  and  calculate  the  -.tresses  and 
strains  of  a  bridgc-sjMin,  or  the  fliHir  of 
a  prcss-riMim,  or  even  the  tower  of  a 
skyscraper.  His  reward  is  a  weekly  sal¬ 
ary;  his  labors  are  turned  to  the  linancial 
and  spiritual  rewards  of  his  chief.  The 
rank  and  lile  ithysician  wins  neither  fame 
nor  great  fortune  by  his  battles  against 
disease  and  injury ;  not  infreiiuently  he 
is  the  foundation  for  the  famed  skill  of 
the  specialist  and  surgeon. 

Vet  the  engineer  and  the  physician  and 
the  lawyer  mentioned  all  call  themselves 
professional  men  and  we  lind  ourselves 
in  agreement.  Doubtless  Mr.  Hliven 
would  also  agree.  .Xnonymity  is  not  in¬ 
compatible  with  professional  dignity. 

.\nalogy  can  also  Ik-  used  to  answer 
the  argument  that  the  newspaiR-r  man's 
exjK-rt  knowledge  is  not  of  journaluin.  c.-irrici'l  tlun’  mi  f.i 


of  the  doctors,  lawyers  and  engineers 
who  seem  to  have  been  in  Mr.  Hliven's 
mind  when  he  spoke. 

There  is  tio  great  gap  iH-tween  the  re¬ 
porting  staff,  the  copy  desk  and  the  spe¬ 
cialist.  the  columnist,  atid  the  executive. 
The  files  of  the  latter  three  are  recruited 
daily  from  the  ranks  of  the  first  two. 
There  is  no  great  ado  over  the  transition. 
It  is  one  ot  the  realities  of  our  business 
that  the  rank-and-lile  reitorter's  work  is 
a  young  man's  job.  The  rewards,  spiri¬ 
tual  and  linancial,  do  not  continue  to  in¬ 
crease  for  the  men  who  do  not  continue 
to  show  increasing  skill  and  a  widening 
range  of  know  ledge.  The  s.ame  applies 
to  law.  medicine,  or  the  clergy. 


Newspaper  Critics  Answered 

To  Kiutor  &  I’fBi.lsiiKR ; — The  elder 
Pulitzer  is  iiuoted  as  saying  he  didn't 
give  a  damn  for  an  editorial  writer  who 
Could  not  get  angry,  and  somebody  on  the 
Ki  itor  it  PfBi.istiKR  has  been  getting 
angry.  One  can  almost  Ix-lieve  that  a 
man  making  a  siK-ech  on  the  newspaiK-r 
ht’siness  or  writing  an  article  on  it  will  in 
the  near  future  give  some  thought  to 
his  s|Kiken  or  written  words.  For  some 
years  siKlden  wet  blankets  have  been 
drojiiK-d  on  the  massed  heads  aiMl 
shoulders  of  the  reporters  of  th*-  nation 
and  there  has  not  been  a  stir.  Somehow 
the  men  who  get  the  news  went  right 
ahead  getting  it  and  writing  it.  They 
became  angry  about  many  things,  hut 
never  altout  the  fellows  who  were  con¬ 
tinually  drojiping  the  wet  blankets.  \Vith 
the  crash  of  tlu.-  quick  thunder  and  the 
brilliancy  and  illumination  of  lighting. 
soinelKidy  on  the  Fjutor  &  Pubi.isiikr  has 
been  calling  the  critics  to  account,  and  1, 
for  obe,  am  willing  to  add  a  few  jilain 
truths  from  everyday  exjH-rience  to  the 


nailing  of  the  silly  theories  and  wailings 
f  the  soh-brothers 


l.elievr  it.  for  .-i  pres-s  aRrnt  is  siK-akiai 
the  very  fact  that  he  is  the  orator  to  -it  , 
of  ji.urnalisni  is  a  sliRht  inilication  of  'U-c,.- 
in  the  Business. 

Perniit  me  to  leave  this  tielil  of  a  ct-, 
however,  to  the  atiRry  eilitorial  writer  on  v 
iiewspaiter  who  so  cleanly  hits  the  liaH' 

.am  siinirmiiiR  uniler  the  wet  blankets  Ut, 
lirst  time  ami  I  really  iK-liexe  I  am  ah^ 
swing  my  arms  ami  come  onr  from  iimler 
a  wallop  in  both  fists.  My  heart  is  - 
with  the  glory  of  the  newspajier  biisineu 
I  want  to  come  up  like  the  Sun  .across  fbul 
i'ay  ami  lell  the  worbi  that  there  is  satisfje^! 
in  the  business,  that  yon  ilo  not  neeil  to  kj. 
or  own  another  husiness  to  have  imlr|>en<lt«^ 
in  this  one,  ami  that  1  ilo  not  believe  >] 
staml.arils  are  ilecreasing.  Itefore  bursting 
song,  however,  it  might  he  well  to  say,  _ 
voice,  that  Mr.  Hliven  was  probably  fe,^ 
the  lack  of  siitisfaction  from  not  being  in^ 
newspaixr  business  in  its  ilaily  sense,  .and 
no  one  will  thrill  more  than  he  will  wheik 
recalls  the  stirring  ilays  when  he  stis  d  on 
deck  on  the  .\  <uc  York  (ilohr  and  made  die 
sions  by  the  minute  with  Jason  Kogers. 
McCann,  and  with  a  dozen  other  executiveiek 
saw  the  paper  growing  ilay  by  day.  .\nd  a 
for  the  glory  of  the  jib; 

Who  ever  saw  Krank  Colib  come  _  boumi^ 
into  tbe  editorial  rooms  of  the  /• :  i-iiiiij:  IIV; 

.il  four  o’cb  ck  in  the  afteriUHin  humming  a 
happy,  to  suildenly  encounter  a  tale  of  ^ 
ju-tice  in  a  ten  line  telegraph  or  cable  a 
sage?  Who  reniemlieis  that  cigar  gripfied  k- 
in  his  teeth  and  that  face  tighten  up?  W- 
will  ever  forget  his  siidilen  shout  to  someke 
for  the  rest  of  that  stirv?  And  who 
ever  forget  the  eilitorial  of  the  next  nionaf 
In  a  day  he  had  transformed  some  helpless* 
III  fly  into  an  issue  with  a  whole  nation  rasgt 
to  lake  sides.  Krank  Cobb  dieil_  is  or._  but 
there  was  no  satisfaction  in  Colib's  day’s  •« 
then  the  great  Cisl  of  the  universe  can’t  g 
mnci-  kick  out  of  his. 

.■\nd  we  need  not  stop  at  editorial  wntei 
nr  at  New  Vork  fi  r  the  things  th.at  make  • 
feel  glad  to  be  new'iKqier  men.  .V  cou|il»  i 
Chicago  re|vorlers  solved  the  most  scandili* 
murder  mystery  of  the  year  1924  in  Ck 
cago.  a  man  down  in  Texas  ex|iosed  crinl* 
ro.ul  contracts  involving  millions  and  enit'e 
the  state  to  recover  millions  of  dollars,  tk 
lieonage  sy-tem  of  11i  rida  was  cxisised  tu  ik 
world  in  its  nakesi  hlisidiness  a  few  years  » 
These  are  hut  a  few  of  the  highlights,  b 
Isirters  we-nt  to  the  rim  of  the  world  »• 

Vmundsen  .and  would  have  gone  beyond,  W 
l-erinission  was  in  t  given  Iheni.  A  thousai 


find  I 
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leard 
censeil 


learac 


a  II'"’’ 
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but  of  munici|Kil  imlittcs,  I.tIkit,  or  iiitiT 
national  affairs,  etc.  What,  in  Heaven’s 
name,  is  journalism,  if  it  'is  not  knowl- 
eilge  of  human  affairs  and  the  ability  to 
write  alxiut  them  uiulerstandiiiKly?  Would 
•Mr.  Hliven  have  the  lawyers  conliue 
their  kuowledj:e  to  the  minutke  of  Hlack- 
stone  anil  the  Naixileonic  J'lnle  and  bar 
them  from  jirofessional  status  because 
they  knew  intimately  the  details  of  the 
newsi>aiK-r  business,  or  the  steel  industry? 
Is  the  ytreat  surj;isin  any  less  the  iliKtor 
because  his  skill  lies  in  the  use  of  the 
knife  or  the  X-Kay  rather  than  the  con¬ 
tents  of  materia  medica  r  .Admitted  it  is 
that  the  professional  conception  of  jour¬ 
nalism  is  recent.  Certainly  it  is  held  by 
those  newsjiajier  men  whose  standing 
amonj>:  their  fellows  is  comparable  to  that 


The*  imi*urtnT)t  reason  for  MnkinK  out  aii<l 
vtrikiiiR  out  haril  at  this  moiurtit  is  that  re¬ 
cently  the  hlatike*  dn  i»i>ers  have  !>een  circliuR 
o\er  heads  atxl  shouMers  of  studetits  of  jour¬ 
nalism.  yonutf  men  amt  w(»meii  who  are  Itkelv 
tti  v;*end  years  recovering  the  enthusiasm  whicK 
a  kindly  nature  has  Kiven  to  inex|H  rience<l 
youth.  When  the-e  students  are  t<»ld  to  learn 
another  husiness  in  <  rder  to  ac<|uirc  imle- 
pendem  e  in  the  newst»ai»er  husiness  it  is  akin 
to  tellio);  .1  i?trl  alNiut  to  t>e  nuirried  that  she 
li;ul  lietter  learn  stenography  to  l)e  indeivndent 
<zf-  her  hu  !»nnd.  When  thiy  .are  told  there 
is  no  satisfaction  in  the  ne\%spaf>er  life  thev 
told  that  the  hoiie  and  ambition  vihicn 
already  a  «lead  ht»t*^ 


are  nervously  i^onderintr  if  they  dm 
k  ti>  Met  an  as^^iMunient  to  Hy  over  the  Nortl 
IV.le  the  next  time  such  a  trip  is  a!tempi«i 
There  is  m*t  a  thiuM  any  man  in  the  » 
uill  d<i  in  the  serious  interest  of  »cience 
a  reporter  will  lu  t  v<»lu!iteer  to  yo  almiK 
him.  ami.  thank  (Tod.  there  isn’t  a  se 
thinu  attempts!  in  the  advancement  of  cift 
7.itu»n  that  dr>es  not  fiml  a  retmrter  on  tk 
job.  Is  iheie  m»  satisf.actUm  in  this? 

.\nd  in  the  humbler  matters  of  life  you  H 


and  a  lalse  anihitii  n.  When  they  are  told  hy 
n  pTe-s  avent  that  the  standards  of  journalism 
are  deireasiuM  there  is  no  alternative  hut  to 


TIk-  ciimmcnt  u|)<m  Mr.  Hliven's  ad¬ 
dress  was  based  uimn  the  rciKirt  of  tbe 


Loa  Anrelcs,  Calif. 

Caiiwii  T,SW  Dally  Av*ra^  Circulation 
Sworn  (Jiivemment  Stairmrtit.  Six  Uonth* 
Rnding  Srpt.  .90.  11124,  174,290  n*1ly.  Six 
Month*.  Ending  Sr|>t.  20.  lH2ri.  ISI.TfW  Pillr. 
Incrra**  In  Dnily  ATenge  t'lrralatlon.  7.50(1 
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find  thf  i* I, '‘““rJ Kacusin,  James  (lordim  Bennett  »m  the  Herald 

?Lrd'in/»«''  ‘-'T, 

^srd  pufli  cart  |)«<l<ller.  For  days  he  sold  tuH  details,  as  below ; 

Spenders,  onions,  and  shoestrings  and  he 
ka^d  11'  tonna  market  inspectors  grafting 


quarter  anil  lift)’  cents  from  {leddlers  who 
were  trying  to  raise  large  families  on  small 
inenmes.  he  found  other  grafters  of  the  political 
type  who  hehied  themselves  to  the  [leddler's 
«^s.  He  wrote  the  story,  he  gave  articula- 
{j^  to  the  liewilderment  and  the  sorrow  of  the 


Toi-kik),  January  9,  1926. — .\n  import¬ 
ant  development  in  tlie,  etc. 

l^ter,  after  a  shyster  lawyer  had  used 
a  clipping  of  an  item  so  dated  he  changed 
over  to  the  style : 

li^r  men  who  came  to  these  shores  looking  for  Toi.EHo,  Tuesday. — Shyster  lawyers  of- 
Emor  and  freeilom  and  whose  ideals  of  .-kiner-  ten  are  troublesome  tO,  etc. 
ica  and  dreatns  of  the  future  firr  their  rhil-  |tm  style  was  this  : 

dren  were  being  smashed  by  cheap  grafters.  ■' 

gacusin  started  out  in  life  to  be  a  lianker,  Toleih),  January  9. — Shyster  lawyers 
and  he  would  have  ^en  a  great  banker,  but  ask  ,yften  inconvenience  newspapers,  but  they 
Sim  if  he  does  not  find  satisfaction  in  the  news-  ...  ,  f,  -V 

*  Mr  business.  w"  d‘*  '*  anyway,  while  the  matter  of 

*"as  to  decisions  in  the  newspa|ier  business,  convenience  of  reference  ftir  ourselves 

they  »re  the  most  essential  factors  in  the  day’s  3^,,}  j^e  information  given  to  our  readers, 

work  Every  cub  is  called  upon  to  decide  who  ,  .  u  e  •  •  •  c  j 

right  and  who  is  wrong  in  instance  after  reducing  the  number  of  inquiries  for  ad- 
instance.  In  a  controversial  story  two  lies  may  ditional  facts,  saving  time  and  trouble, 
be  printeil,  but  Mmehow  the  story  seems  to  ^as  more  than  offset  the  attempts  of  am- 
SdU'’«to^‘e^of  LnT’.Jt^^^^  bulance  chasers  and  other  petty  black- 

reporter  tells  his  city  editor  what  he  thinks  mailers  to  annoy  US. 

of  the  principals  in  the  case.  A  man  who  M/wp _ The«i^  Toledo  disnatche^i  are 

ventured  into  the  office  with  every  word  from  .  inesc  loieao  aispaicnes  are 

})oih  sides  and  proceeded  to  cram  that  down  simply  paraphrases  oi  originals  in  my 
the  throat  of  his  city  editor  would  find  a  pretty  archives.  But  they  tell  the  Story. 


critical  hard-boiled  individual  looking  him  over 
ai^  wondering  what  kind  of  a  damn  fool  he 
was  any  nay? 

And  the  necessity  for  decision  dt'es  not  stop 
there.  It  begins  the  moment  a  mental  review 
of  the  facts  is  concluded.  Kvery  man  in  the 


Edward  W.  Drew. 


Comments  from  Australia 


.  To  Kdito*  &  I^  blishir:  The  publicity  con- 

business  is  cifmpellnl  at  that  moment  to  ask  cirning  Editor  Magee  and  Ex-Judge  Leahy  is 
himself  whether  or  not  he  has  a  story.  He  is  astounding  to  Australian  eyes. 


tb^  comi*ened  to  ask  whether  he  has  it  all 
ami  wlwthcr  or  not  it  is  accurate.  And  if  be 
fails  hr  is  ciTin|K‘lled  to  decide  whether  or  not 
k*  ha»  a  job.  ...  .  . 

Decision  m.aking  merely  begins  with  the  re¬ 


in  the  United  States  of  Australia  anv  com¬ 
ments  or  criticism  such  as  appeared  in  Editor 
&  I*rpi»SHi:R  on  Aog.  39,  would  caw«e  the 
editor  and  the  writer  to  be  committed  for  con* 
trm}>t  of  court.  That  means  that  the  editor 


porter.  The  process  |>asses  on  to  the  city  editor,  and  writer  woula  he  brought  liefore  the  Supreme 
and  it  goes  on  to  the  managing  editor,  and  to  Court  fudge  and  either  sent  to  jail  for  six 
the  editorial  writer  who  considers  it  ethically,  months’ or  »»e  fined  $1,000.  The  idea  is  that 
We  are  g<  ing  to  forget  here  such  outstanding  every  man  is  fudged  innocent  until  found  guilty 
characters  as  William  Allen  White  and  we  are  alter  trial  hy  jury. 


IKitng  to  ask  the  critics  if  ihev  ever  hea 
A1  Bergtn^r,  of  ('leveland.  didn't  have  t 


heard  that 


decisions  every  minute 
dosn  at  New  <  Irlean 


For  instance,  as  iin  unbiased  person  in  the 
to  nvike  case  of  .Magee  and  1-cahy  I  have  a  very  strong 
How  about  Jim  Crown  opinion  in  favoui  of  Slagee.  It  does  not  matter 
lloyd  (lurlev  out  in  hi  ^  much  Leahv  may  have  been  ir.  the  wrong 


.  . . .  may 

South  Beml,  and  dozens  of  others  throughout  there  's  the  oth^r  side  of  the  case  which  must 
the  country.  Anti  as  for  eilitors  al>nve  the  rank  l,e  ccmsitle^ed  and  it  is  a  funtlamental  out  here 
of  the  city  desk  making  tiecisions  1  can  never  ih.it  ex-parte  statements  must  always  be  accc[)ted 
forget  Harvey  Burrell,  in  Syracuse,  throwing  nith  caution. 

an  old  Bfpiiblican  newspaper  to  the  sup|>ort  of  Sour  continucil  criticisms  regartling  the  pub- 
a  !>eniocr.iik  candidate  because  he  thought  he  liriiy  a^i.ts  are  always  interesting  but  from  an 

.\ustrati.an  point  of  \iew  I  do  not  quite  share 
yoi»r  reasoning.  Ft*r  instance  there  are  very 
few  papers  here  which  woubi  not  publish  gratuL 
tously  any  effort  to  awaken  the  public  conscience, 
n  I  if  the  shoes  of  the  Australian  need  polishing. 


was  right  and  risking  his  entire  personal  fortune 
hi  the  decision.  The  critics  can  hardly  be 
acquainted  with  Francis  B.  .Mitchell,  now  80 
years  old.  who  never  in  60  years  in  the  newt- 

Siper  busiress  made  a  decision  that  was  in- 
uence<l  in  the  slightest  degree  by  his  fiersonal  ard  it  can  l»e  proved  to  the  satisfaction  of  the 


advantage  or  disadvantage. 


e<lttors  that  well-sVvl  Australinvis  \vi»h  btightly 


(>n  the  liteninii  Mail  years  ago  Mitchell  |K»lished  shoes  were  more  efficient  than  down-at- 
risked  thiiisands  on  doing  right,  and  in  biter  heel  ‘’haps,  then  that  campaign  would  go  over 
years  when  his  fortune  of  many  millions  was  even  though  it  did  benefit  the  manufacturer's 
made  he  conducted  the  Rochester  Post-Express  sh<ie  polish. 

on  the  same  principle.  He  never  accepted  a  For  instance  quite  recently  one  of  otir  papers 
patent  meilicine  adveitisement,  he  rejected  all  gave  'olumrs  and  columns  in  an  **Kat  more 
financial  advertising  that  came  from  houses  he  unit**  campaign  in  order  that  the  orange  growers 
would  personally  hesit.ate  to  do  business  with,  oarticriai'y  should  be  able  to  get  their  fruit  scld. 
and  he  frrinted  not  all  the  news  that's  fit  to  Now  the  orange  growers  here  are  absolutely  an 
print,  but  all  th.at  news  that  was  worth  printing,  unorganized  crowd  and  1  do  not  think  that  they 
He  tried  made-over  automobile  tires  on  his  farm  spend  ^me  single  shilling  in  advertising, 
automobiles  some  years  ago  and.  finding  they  There  is  little  ch.nrity  or  philantbropic  adver- 
did  not  measure  up  to  the  advertisements,  he  tising  he^’e.  The  papers  give  the  news  graciously 
threw  out  $30,000  worth  of  such  advertising,  and  gladly  to  make  known  the  reed.^  of  suffering 
He  lost  money  on  the  Post-Express,  but  be  humanity.  There  are  no  piiMicity  agents  and 
remained  Francis  B.  Mitchell,  editor,  and  he  got  there  are  not  any  big  sa^aiies.  There  is  very 
a  thrill  in  every  working  hour.  little  coiiimnnity  or  trade  pn^pagam^a. 

And  in  a  kindly  closing  note  may  I  endeavor  At  the  «anie  time  i  ri/es  are  given  on  the  same 
to  explain  some  of  the  sad  notes  of  the  critics,  «c.ile  as  thev  are  in  America.  Without  hesitation 
I  believe  a  man  must  remain  on  the  firing  line  1  would  snv  that  no  publicist  here  would  do  as 
to  get  anything  like  satisfaction  out  of  the  Ivy  Lee  dkt  and  pay  an  income  tax  of  $28,000. 
newspaper  business.  He  must  remain  with  the  I  would  say  thrre  is  no  publicist  here  who  is 
vision  ahead,  the  smoke  of  battle  overhead,  and  earning  $28.0i»0  .*|  year.  By  a  publicist  I  do 
the  feeling  of  supreme  confidence  in  his  high  not  mean  an  advertising  agent  or  space  •‘•Her 
command  in  the  rear,  the  departed  spirits  of  because  I  know  one,  admittedlv  the  most  suc- 
America's  great  newspaper  men.  It  may  be  cessful  man  in  his  field  who  earns  up  to  the 
bard,  after  you  have  won  your  way  to  high  e*iuivalent  of  $75,000.  The  average  man  who 
executive  place,  to  match  salaries  with  hankers  har  a  mrdi.v  and  can  pro<bice  results  wriild  earn 
and  lawyers  and  real  estate  men.  and  to  play  about  $10,000  per  annum 

foU  with  them  on  an  enual  social  and  some-  May  1  sav  how  much  I  a<lmire  ihe  .splendid 
what  une<iual  financial  footing,  hut  after  all  tone  rf  the  Fditor  &  TvRriSHER.  its  ideals  and 
think  of  the  fun  you  had,  and  the  fun  they  i«teas  are  'ertainly  inspiring. 


JosKPH  A.  Brady. 


(tEORGE  riTZpATRICK 
Sydney.  Australia. 


Datelines  in  the  Old  Herald 

To  Editor  and  Pi  blisher: 

I  was  much  interested  in  the  “Useless 
Datelines”  letter  to  you  from  Max  Hahn, 
of  the  Toledo  Blade.  If  Mr.  Hahn  is  in¬ 
terested  only  in  saving  spare  he  puts  up 
a  Rood  argument  apparently,  but  the 
gains  he  proposes  to  make  will  be  negli¬ 
gible.  for  leads  and  other  makeup  expe¬ 
diencies  will  very  much  reduce  the  gain 
effecteil  hy  saving  half  a  line  here  and 
there. 

If  he  could  effect  the  saving  of  space  in 
one  or  two  continuous  articles  he  might 
gain  .something,  but  only  at  the  cost  of 
bewildering  the  reader.  Most  readers 
want  to  know  with  reference  to  an  item 
which  interests  them  something  about 
where  it  came  from,  when  and  possibly 
how.  I  know  that  I  do  and  I  know  that 
niany  other  persons  may  be  of  the  same 
mind.  Of  the  153  items  in  the  Blade  as 
mentioned  only  one  might  interest  any 
particular  reader,  hut  he  or  she  would 
want  to  know  just  the  information  that 
Mr.  Hahn  would  eliminate. 


Dean  Head,  N.  Y.  Pre„  Club 

Sidney  W.  Dean  was  elected  president 
of  the  New  York  Press  Hub  at  the  an¬ 
nual  election  held  Monday,  Jan.  11,  at  the 
club’s  quarters.  No.  21  Spruce  street. 
The  polls  were  open  from  10  a.m.  to  7 
p.  m.  Mr.  Dean  succeeds  Clianning  A. 
1-eidy.  Other  officers  electetl  were: 
First  vice-president,  Oavan  Dhu  High; 
second  vice-president,  Herbert  W.  Smart ; 
third  vice-president.  Samuel  M.  White; 
treasurer,  fieorge  B.  Creveling;  financial 
secretary,  VV'alter  K.  Warner;  recording 
secretary,  Kdward  D.  Doe;  correspond¬ 
ing  secretary,  Caleb  H.  Redfern ;  librar¬ 
ian,  Clarence  E.  Swezcy ;  memliers  of  the 
board  of  trustees  for  three  years:  John 
.\.  Hennessy,  Channing  .\.  I.eidy  and 
Clement  F.  MacDonald. 


Kauffman  Join,  S.  C.  Thei, 

Frank  K.  Kauffman,  long  associated 
with  Charles  M.  Palmer  in  the  news¬ 
paper  brokerage  business,  is  now  asso¬ 
ciated  with  S.  C.  Theis  Company,  Inc., 
in  charge  of  its  Chicago  office.  . 


The  net  paitl  circulation  of  the 

SYRACUSE  HERALD 


on  January  7,  1926,  was 


50,365 


The  daily  net  paid  circulation  of  the  Herald  in 
the  City  of  Syracuse  alone  was  on  that  date 


30,005 


Since  the  consolidation  of  the  Journal  and  Tele¬ 
gram  in  Syracuse  the  Herald  has  gained  in  daily 
net  paid  circulation  over 


10,000 


The  net  paid  circulation  of  the  Sunday  Herald 
for  Sunday.  January  3,  1926,  was 


74,032 


During  the  month  of  December  the  Department 
Stores  ran 

184,177  lines 

more  advertising  in  the  Herald  than  was  published 
in  the  Journal  and 

100,888  lines 

more  than  was  run  in  the  Post-Standard. 

Department  Store  Advertising  figures  for  the 
Syracuse,  N.  Y.,  Newspapers 
for  December,  1925 


Herald 
(7  Days) 


Post-Standard 
(7  Days) 


Journal 
(7  Days) 


201,425  lines  100,537  lines  17,248  Ones 

Syracuse,  N.  Y.,  Herald 

National  Representatives 

PRIIDDEN,  KING  &  PRUDDEN,  Inc. 


t70  MR4Uon  Avmue 
New  York 


Globe  Buildinc 
Boetoa 


Btefer  Buildinr 
Chicago 


607  XontromMT  St.  Lauy  Buildia,  ChamiMr  of  Oommorco  Bid*. 

San  Frnnoiw>e,  CUifarni,  Soottlo,  Wuhincton  Lo,  Anrol,,.  CaUforni, 
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‘LETTERS  TO  THE  EDITOR”  COLUMN  IS 
BRITISH  PRESS-AGENT’S  PLAYGROUND 


RE-ENTERS  DAILY  HELD 


ProfeMor  Covera  Son’*  Beat 


Space-Moochers  Start  Controversies  to  Exploit  Clients* 
Products — It’s  the  Same  Old  Game  in  England  But 
Not  Quite  So  Brassy 


By  G.  F.  WILKINSON 

1  (JNDON,  Jan.  5. — Editor  and  Pub-  his  time  (writes  a  correspondent)  by 
usher's  weekly  expose  of  the  ways  discovery  1  have  just  made  that  in  “Ai 


the 

weekly  expose  of  the  ways  discovery  1  have  just  made  that  in  “Anne 
of  the  American  space-moocher  make  in-  Hathaway’s  Cottage,”  at  Stratford-on- 
teresting  reading  in  this  country.  Press  Avon,  a  gas  cooker  has  been  fitted  in  an 
agentry  here  is  not  organized  on  such  alcove  oil  the  kitchen.  The  poet's  anti¬ 
elaborate  and  exjiensive  lines  in  the  pro-  pathy  to  smoke  is  the  subject  of  vigorous 


vision  of  mats  and  cuts,  but  in  many  ways 
the  English  free  publicity  merchants  ap¬ 
pear  to  be  even  more  wily  tlian  their 
United  States  brothers.  There  is  prob¬ 
ably  a  larger  proportion  of  English  edi¬ 
tors  who  fall  for  advertising  disguised 
as  news  than  American. 

One  of  the  biggest  fields  for  the 
British  space-moocher  is  the  “Letters  to 
the  Editor”  column  in  the  small  circula¬ 
tion  weekly  newspapers  published  in  the 
provinces.  Well-known  persons  on  the 
stage  and  in  society  are  used  as  pawns 
in  the  game  by  the  press  agent. 

The  usual  method  is  to  get  them  to 
send  letters  to  the  press  in  which  the  ad¬ 
vertisement  is  cunningly  disguised,  and 
it  is  amazing  how  many  s  nail  editors  are 
attracted  by  the  idea  of  having  a  famous 
name  in  their  correspondence  and  thus 
join  hands  with  the  space-snatcher. 

Several  big  London  dailies  were  ho- 
cussed  during  .he  recent  “Eiat  More 
Fruit”  campaign  h-  the  psuedo-letter 
writers.  Miss  Peggy  O’Neil,  the  well- 
known  musical  comedy  actress,  began  by 
asking  in  a  letter  sent  broadcast  to  the 
press  what  she  should  give  her  friends 
for  Christmas  gifts,  concluding  by  ex¬ 
pressing  her  own  partiality  for  a  plain 
barrel  of  pippins. 

A  British  general  and  a  well-known 
health  expert  came  into  the  scheme  later 
on.  Simultaneously  another  London 
daily  was  treating  its  readers  to  a  dis¬ 
cussion  on  “Dogs  that  Eat  Fruit," 
“Fruit  in  the  Schoolboy’s  Diet,”  and  so 
on,  and  then  somebody  came  along  with 
a  tale  about  the  precise  number  of  vita¬ 
mins  in  apples,  pears  and  jxiaches.  Still 
n(jt  content,  the  press  agent  sent  a  letter 
to  the  paragraphist  on  one  of  the  most 
respected  of  London  dailies  asking  the 
best  way  to  make  the  good  old  Dick¬ 
ensian  rum-punch,  and  after  the  unsus¬ 
pecting  paragraphist  had  quoted  it  his 
post-bag  was  full  of  suggestions  from 
which  it  seemed  that  the  only  essential 
ingredient  was  lemons. 

More  astonishing  still  is  the  alacrity, 
with  which  small  town  editors  fill  up 
their  columns  with  bunk  like  the  follow¬ 
ing,  which  is  broadcast  throughout  the 
country  by  the  gas  associations : 


metaphor  in  “Henry  IV 
“  U,  he’s  as  tedious 
As  a  tired  horse,  a  railing  wife ; 

Worse  than  a  smoky  house - .” 

Shakespeare’s  impatience  with  the 
smoky  room  may  be  understood  and  ex¬ 
cused  when  it  is  recollected  that  he  was 
only  18  when  he  married  Anne  in  1582. 
But  doubtless  both  he  and  Anne  would 
have  readily  sacrificed  the  future  meta¬ 
phor  if  a  gas-cooker  could  have  then 
replaced  the  wood  fire  in  the  ill-venti¬ 
lated,  if  picturesque,  confines  of  the 
cottage. 

I  have  checked  up  two  and  three  full 
columns  of  free  advertising  of  this  style, 
and  in  many  cases  the  newspapers  run¬ 
ning  it  carry  no  paid  advertising  from  the 
firms  who  put  it  across  them. 

Some  of  the  press  agents’  greatest 
“triumphs”  are  scored  on  the  picture 
pages  of  the  London  dailies.  There  is  a 
favorite  photograph  that  re-appears  at 
regular  intervals  showing  the  crowds  of 
shoppers  in  the  big  West  End  shopping 
centers  of  Kensington  High  street,  Ox¬ 
ford  street  or  Regent  street.  Sometimes 
the  caption-writer  is  hard  put  to  it  to 
find  a  decent  title,  but  he  usually  gets 
away  with;  “In  spite  of  the  inclement 
conditions  crowds  of  fair  shoppers,  intent 
on  the  alluring  bargains  displayed  in 
the  windows  of  the  stores  in  Kensington 
High  street,  thronged  the  pavement,”  or 
“Women  sho^ners,  attracted  by  the 
glorious  weather  and  the  promise  of  bar¬ 
gains,  in  Oxford  street  yesterday.” 

.\nything  of  news  value  in  a  London 
store  is  invariably  played  to  the  limit  on 
tlie  illustrations  page.  If  a  customer  falls 
off  the  roof  garden  the  subject  must  be 
treated  with  two  large  cuts  and  an  inset. 
When  a  new  wing  is  opened  the  news¬ 
paper  reader  is  shown  a  view  from  the 
front,  close-ups  of  the  ornamental  ma¬ 
sonry.  and  heads  of  the  proprietor,  the 
architect,  and  the  department  manager. 


Yuma  (Ariz.)  Herald  Had  Publiahed 
a*  a  Weekly  for  30  Day* 

The  Yunia  (Ariz.)  Herald,  which  re¬ 
cently  suspended  as  a  daily,  has  re-entered 
the  daily  field  after  30  days’  publication 
as  a  weekly.  The  revived  daily  started 
with  four  6-column  pages  and  United 
Press  pony  service. 

The  editor -manager  of  the  Herald  is 
G.  W.  Lynn,  against  whom  criminal  libel 
charges  instituted  by  E.  F.  Sanguinetti, 
Yuma  millionaire  merchant  and  rancher, 
were  dismissed  just  before  daily  publica¬ 
tion  ceased.  In  a  box  statement  appear¬ 
ing  in  the  Weekly  Herald  the  owners  of 
the  paper,  announcing  resumption  of  the 
daily,  pledged  “that  the  Herald  cannot 
be  silenced,  bankrupted  or  put  out  of  busi¬ 
ness  until  the  farmers  of  the  Yuma  valley 
have  been  bankrupted.” 

Besides  Lynn,  the  Evening  Herald  staff 
includes  J  ack  Rowe,  advertising  manager ; 
Mrs.  Jane  Finn,  secretary ;  Mrs.  C.  B. 
Glasscock,  society  editor. 


Dean  A.  L.  Stone  of  the  School] 
Journalism,  University  of  Montana  ■ 
joyed  a  “by  line”  in  the  New 
Herald  Tribune  recently.  The  dJ 
visited  New  York  to  attend  the  jourj 
ism  convention  at  Columbia  Univerr 
While  in  town  he  was  the  guest  of- 
son,  Percy  N.  Stone,  ship  news  rep. 
for  the  New  York  Herald  Tribune. 
invitation  of  Dwight  S.  Perrin,  city  tj 
tor.  Dean  Stone  took  over  his  son’s  vJ 
for  one  day  and  covered  ship  news 
the  reporters  of  other  newspapers. 
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Daily  Honor*  Veteran  Employ* 

The  Htuison  (N.  Y.)  Daily  Y/or  jcs] 
a  dinner  Jan.  2,  to  Frank  H.  WaWg- 
who  recently  completed  SO  years’ 
with  that  newspaper.  He  started  in : 
a  carrier  boy  at  $2.00  a  week.  In 
years  he^  has  acted  as  advertising  y 
subscription  solicitor  and  collector  ' 
the  Star. 
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Paper  Company  Start*  Refore*tation 

The  Crown  Willamette  Paper  Com¬ 


pany,  one  of  the  big  paper  manufacturing 
concerns  of  the  Pacific  Coast,  has  begun 
an  important  campaign  of  reforestation. 
The  company  maintains  a  conifer  nursey 
at  West  Linn,  Ore.,  and  trees  from  this 
are  now  being  planted  by  a  crew  of  27 
men  on  the  company’s  cut-over  land  near 
Astoria.  Within  a  few  years  this  com¬ 
pany  expects  to  reforest  its  denuded  areas 
as  fast  as  the  timber  is  cut  off. 


Publisher  in  Mayor’*  Chair 

Leon  M.  Conw’ell,  son  of  the  late  Rus¬ 
sell  Conwell  of  Philadelphia,  and  pub¬ 
lisher  of  the  Sotnerz’ille  (Mass.)  Journal 
was  inaugurated  mayor  of  Somerville  last 
week  for  a  two  year  term.  Mr.  Conwell 
will  continue  to  publish  the  Journal  in 
addition  to  his  new  duties  as  mayor. 


SHAKESPEARE’S  KITCHEN 


ADDRESSFYi  WANTED 
.4.  S.  Whitten 
Miss  Jessie  Horsfall 
Otto  Carmirhael 


GAS  COOKER  INSTALLED  IN 
ANNE  HATHAWAY’S  COTTAGE 


Linotype  Mailbag^ 


I  am  reminded  of  Shakespeare’s  loath¬ 
ing  of  smoke,  which  was  so  prevalent  in 


Your  Card 


of 

Introduction 


to  the  people  of 
MONTGOMERY  COUNTY, 
PENNS'YLVANIA, 
is  the 


Norrisloron 


®imea  l^milfii 


"THAT  IS  REAL  SERVICE” 


MARKET 

NEWS 

Plus  TABLES 


An  unusual  financial  service 
that  places  emphasis  on  die 
news  that  influences  the 
course  of  security  and  com¬ 
modity  prices. 


COMPLETE  OR  IN  PART 
BY  LEASED  WIRE 


central  newc 

of  America  ^ 


"We  have  your  letter  of  the  6th 
acknowledging  receipt  of  our  tele¬ 
gram  of  the  3th  and  stating  that 
you  entered  our  order  and  for¬ 
warded  parts  to  us  by  special  hand¬ 
ling  parcel  post.  These  parts  were 
received  the  morning  of  the  6th. 

We  note  that  our  telegram 
reached  you  at  4:18  and  the  parts 
called  for  were  delivered  to  the  post 
office  at  5:00.  That  is  a  real  service 
worthy  of  the  Mergenthaler  Lino¬ 
type  Co.” 


Mason  City  Globe-Gazette 
Mason  City,  Iowa 


National  Representative 
Paul  Block,  Inc. 

Philadelphia,  New  York,  Chicago, 
Boston.  Detroit  I 


ESTABLISHED  U14 


42  New  SL.  New  York  City 


C~LINOTYPE— ) 


WHEELER-NICHOLSON.  INC. 

■nd  the 

Wheeler  Syndicate,  Inc. 

“Treasure  Island”  and  “The 
Three  Musketeers’  ”  picturized 
literature  by  N.  Brewster  Morse. 

“Vivian  Vanity,”  the  outstanding 
Woman’s  Page  strip. 

The  Wheeler-Nicholson  Blan¬ 
ket  Service  includes  the  above 
and  a  large  assortment  of  up-to- 
the-minute  features  for  every 
page  of  the  paper. 

Write  or  wire  for  samples  and 
the  exceedingly  low  prices  for  your 
territory. 

WHEELER-NICHOLSON.  INC. 

373  Fourth  Avenue 
New  York,  N.  Y. 


B«//afo,  The  Wander  City  et  Ameritt  ! 


Buffalo  —  A  Profitable 
Market  for  Advertisen 


the 


Sale*  in  Buffalo  are  splendid 
for  advertised  good*.  Employ¬ 
ment  condition*  excellent, 
retail  and  other  business  thriv¬ 
ing.  One  newspaper  will  put 
your  story  over  to  83%  of  the 
people— that  paper  u  the 


BUFFALO  EVENING  NEWS 

Read  in  4  out  of  S  Buffalo  hornet 
Edward  H.  Butler,  Edhor  and  PuhIMi*  i| 
KeUjr-Sadth  Conpany,  RapraasDtattVM 
Mariir<d(c  Bldt.  Lyttim  Bldf. 


New  York.  N.  Y. 


Chiaaco,  IS. 


ro'M. 

4 
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mr»l 

iFnu 


You 

It’s 


Know 


The  Beacon  Journal 


In  Akron,  Ohio 


No  one  disputes  that  fset 
But  do 


You  Know 


that  business  is  booming  in 
Akron — that  the  factoriea  are 
working  three  shifts — that 
every  one  is  buying  what  they 
want,  as  well  as  what  they 
need.  Money  is  plentiful-- 
businesa  is  good. 


Run  Your  Campaign  in  m  Lie* 
Paper,  In  a  Live  City. 


All  Louisiana 

and  MISSISSIPPI 


Listens  In.  For- 

RADIO 

NEV5  in  the 
NEW  ORLEANS] 

STATES 


The  •tato'i  nsraentaUnt  la  tk 
NsUensI  rtcls — 

TSE  JSHI  ■.  SIABSAI  Cl. 
^  If**  Tofk  —  Chins*  —  St.  Udt 
AUsnU  —  D«tr*U  —  KssMS  OS 
Baa  rrands** — La*  Asad* 

New  Orleans  States 


J 
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Campmny.  120  West  42nd  street. 
Now  h-mdling  account  of  the 
Works,  tools  and  hardware.  New 

rw*,'  fonreto  *  Cecil,  Inc.,  12th  and  Bank 
Richmond.  Va.  Again  placing  orders 
^  ^papers  in  various  sections  for  the  Polk 
ffler  Drug  Company,  Sargent’s  dog  remedies, 

Chesman  A  Company,  500  North 
street,  Chicago.  Have  been  sending 
\  small  list  of  newspapers  receiving  copy 
Lauber  4  Lauber. 

Enria  Waaey  A  Company,  844  Rush  street, 
*’^0  Placing  orders  with  newspapers  m 
j,  sections  for  the  Haven  V'illa  Corpora- 
Winter  Haven.  Fla. 
luKrt  Frank  A  Company,  11  Avery  street, 
1^  Now  handling  account  of  the  San 
B  Products  Company,  San  Ten  Chocolate 
Wellesley.  Mass. 

j  Could  Company,  450  4th  avenue.  New 
irk.  *Now  handling  account  of  the  Lufrie 
ffloanv,  brushes.  New  York. 

C  Green  Advertising  Agency.  Estey 
Sing  Philadelphia.  Now  handling  account 
^raas  Roberts  &  Company,  Inc.,  nianu- 
cturers  and  distributors  of  Bridal  Brand 
nducts,  Philadelphia. 

^  A  Thomas,  400  North  Michigan  avenue, 
Ksgo  Making  contracts  with  newspapers  in 
pous  sections  for  the  Brunswick-Balke- 
illoideT  Company,  Chirago. 

|g,  D,  M»dains  Company,  360  North 
iciigan'  avenue,  Chicago.  Issuing  contracts 
*tbe  advertising  of  Mothers’  Oats. 

,r—  Warner  A  Company,  360  North 
^,gan  avenue,  Chicago.  Have  sent  schedules 
few  middle  west  newspapers  on  the 
itowoc  Silver  Fox  Farm,  Manitowoc,  Wis. 

.j.  firm  also  sending  copy  to  a  few  Ohio 
Ens  with  country  circulation  on  the  Justrite 

Morris  Adv.  Company,  68  West  Mon- 
street.  Chicago  and  the  Lessing  Advertising 
ocy,  Des  Moines,  la.,  are  issuing  schedulm 
advertising  in  daily  newspapers  of  People’s 
Kpular  Monthly. 

“l.  P.  Muller  A  Company,  220  West  42nd 
cl.  New  York.  Placing  orders  with  some 
jniylvania  newspapers  for  Dr.  F.  R.  Ward, 
Kdical.  New  York. 

Etewcll- Emmett  Company,  120  West  32nd 
rtet.  New  York.  Placing  6-time  schedules 
til  newspapers  for  the  Loose-Wiles  Biscuit 
mpanv,  Long  Island  City.  N.  Y. 
lOiuney  Advertising  A  Selling  Company. 
Washington  street.  Boston.  Reported 
_  have  secured  the  following  accounts;  Rice 
Kocolate  Co..  Boston.  Mass. ;  R.  Murphy  Sons 
Ki.  Aver,  Hass.;  Webber  Lumber  Co.,  Fitch- 
Kf.  iiass.,  and  Children’s  V’ehicle  Corp.,  East 
n^pleton.  Mass. 

Fiwk  Pretbrey  Compuy,  247  Park  avenue, 
York.  Now  handling  account  of  Derry- 
Kde  Products,  Inc.,  manufacturers  of  high 
lade  mattresses  and  bedding. 

William  H.  Rankin  Company,  342  Madison 
Due.  New  York.  Making  contracts  with 
■spapers  in  Pennsylvania  for  the  General 
tar  fonip.iny.  New  York. 

PbSlip  Ritter  Company,  225  West  34th 
Brttt,  New  Y'ork.  Now  handling  account  of 
iile  E.  Liederman,  physical  culture.  New 

Bulk 

William  R.  Robinson  A  Co.,  Inc.,  1  Madison 
cue.  New  York.  Has  secured  account  of 
k  Company,  Inc. 

Sadlh,  Endi^t  Company,  14  Milk  street, 
Kton.  Now  handling  account  of  the  Chandler 
tg.  Company,  knit  gooils,  Boston. 

Sauthera  Adverting  Agency,  Randolph 
lining.  Memphis.  Placing  orders  with  some 
nnsyliani.i  newspapers  for  the  Plough 
Biemical  Company,  "Black  &  White  Toilet 
Eticles.’*  Memphis. 

BStewart-Pavis  Adv.  Company,  400  North 
ichigan  avenue,  Chicago.  Issuing  renewal 
ntracts  to  newspapers  generally  on  William 
nsley,  Ir..  Company,  Chicago,  for  1926. 
TVFany-Bayless  Company,  Keith  Building, 
Inreland.  Now  handling  account  of  the  Forest 
ity  Stained  Shingle  Company,  Cleveland. 
Wildman  Advertising  Agency,  4.'<0  4th  ave- 
New  York.  Now  handling  account  of 


F.  A.  Kalil  Company,  “Red  Grange"  knitted 
garments,  New  York. 

Williams  A  Cimnyngliam,  6  North  Michigan 
avenue,  Chicago.  Now  handling  the  following 
accounts.  Fallis,  Inc.;  Peter  Pan  Cosmetics, 
Cincinnati,  Ohio;  Diamond  Crystal  Salt  Co., 
St.  Clair,  Mich.;  and  Buckne  Aluminum  Co., 
Kitchen  Utensils,  Wooster,  Ohio. 

Yoimg  A  Rufaicam,  Atlantic  Building.  Phila¬ 
delphia.  Making  contracts  with  some  Pennsyl¬ 
vania  newspapers  for  Gilpin,  Langdon  4 
Comiany,  "Black  Flag”  insect  powder,  Balti¬ 
more. 


AD  MANAGERS  TO  MEET 


Executives  of  New  York  State  Dailies 
Convening  in  Syracuse  Jan.  27 

The  regular  semi-annual  meeting  of 
the  .Advertising  Managers  Xew  York 
State  Dailies  will  be  held  in  Syracuse, 
Wednesday  and  Thursday,  Jan.  27-28,  at 
the  Hotel  Syracuse.  This  meeting  will 
overlap  and  be  in  conjunction  with  the 
annual  meeting  of  Publishers  Association 
which  is  being  held  at  the  same  time  and 
place,  Jan.  28-29. 

The  association  will  hear  its  first  report 
concerning  the  work  of  the  new  depart¬ 
ment,  the  Advertising  Bureau  N.  Y.  S. 
Dailies,  which  has  been  functioning  in 
Utica  since  Oct.  1,  1925. 

U  S.  Chubbuck  of  the  Binghamton 
Press  is  president  of  the  group. 


Barlow  Advances  on  Toledo  Times 

W.  L.  Barlow  has  been  advanced  from 
the  copy  desk  to  assistant  managing  edi¬ 
tor  of  the  Toledo  Times,  taking  the 
place  of  Wilbur  M.  White  who  was 
recently  named  managing  editor  to  suc¬ 
ceed  C.  W.  Howard.  Ralph  Hull  of  the 
Columbus  (O.)  Dispatch,  and  R.  E. 
Moses  of  Superior,  Wis.,  have  been 
added  to  the  desk  force  of  the  Times. 
Mr.  Barlow  has  been  with  the  Times 
for  three  years,  going  there  from  the 
copy  desk  of  the  Cincinnati  Times-Star. 


New  Virginia  Advertising  Bill 

A  bill  providing  for  the  appropriation 
of  at  least  $500,000  to  advertise  Virginia 
will  be  introduced  in  the  general  as¬ 
sembly  by  A.  L.  Jordan,  new  member 
from  Norfolk  City.  The  measure,  now 
being  _  drafted,  will  provide  that  the  ad¬ 
vertising  fund  be  administered  by  a  board 
headed  by  the  governor  and  composed 
of  outstanding  business  men  of  the  state 
who  would  serve  without  pay. 


Librarians  Dine  in  New  York 

The  Newspaper  Group  of  the  Special 
Libraries  .Association  held  a  dinner 
at  Keen’s  Chop  House,  New  York,  Jan. 
18.  John  Miller,  chairman  of  the  mem¬ 
bership  committee,  was  in  charge  of  ar¬ 
rangements. 


Florida  Daily  Changes  Field 

The  Sebring  (Fla.)  Daily  American 
has  changed  from  an  evening  to  a  morn¬ 
ing  newspaper  and  will  be  published 
every  day  except  Monday. 


- -  ONE  OF  A  SERIES  - - n 

Letters  That  Speak  for  Themselves ! 

KANSi^  CITY  JOURNAL-POST 

City,  Mo. 

“For  the  last  three  years  we  have  been  using  yoiir  service  and  cannot  speak  too  highly 
of  it  as  a  means  of  saving  annoyance  to  the  publisher  and  securing  prompt  settlement 
of  his  accounts. 

Your  improvc<l  full  service  lightens  our  worries  wonderfully  and  apparently  is  equally 
as  satisfying  to  the  advertising  agencies.  We  consider  your  service  a  great  step  in 
advance  of  the  old  system  of  sending  out  tear  sheets  from  our  office,  and  after  having 
the  Advertising  Checking  Bureau  we  would  be  loath  to  again  return  to  the 
old  system. 

Particularly  do  we  appreciate  the  careful  co  operation  from  your  offices  in  keeping  our 
^stomers  satisfied,  and  it  is  with  pleasure  tha^  we  forward  this  word  of  recommendation, 
we  are  enthusiastic  supporters  of  your  system. 

Your  very  truly, 

KANSAS  CITY  JOURNAL-POST,  K.  M,  Corwin,  Credit  Manager.*' 


'^heJdvertisinq  CHEQCING  BUREAU  Inc. 

538  So.  a«rk  St.  15-19  Ewt  26th  St. 

CHICAGO  xCftv  NEW  YORK 


CHEERFUL  OUTLOOK  IN 

ILLINOIS 

FOR  NATIONAL  ADVERTISERS 


One  of  the  most  cheerful  features  in  the 
business  situation  in  Illinois  is  that  employ¬ 
ment  conditions  were  never  better.  A  ma¬ 
jority  of  manufacturing  plants  in  the  State 
have  materially  added  to  their  forces  re¬ 
cently,  the  ranks  of  the  unemployed  from 
this  source  alone  being  depleted  by  6,000, 
says  the  report  of  the  Illinois  Department  of 
Labor. 

Trade  conditions  are  very  healthy  and  the 
outlook  is  regarded  as  good  by  all  leading 
interests.  Credit  is  in  good  supply,  and  from 
all  appearances  is  being  expanded  to  some 
extent  in  the  manufacturing  and  mercantile 
industries. 

This  certainly  indicates  a  cheerful  outlook 
for  National  Advertisers  who  will  distribute 
their  merchandise  in  this  territory  during 
the  coming  year. 

Do  not  neglect  the  most  important  feature 
■)f  your  campaign — deliver  your  sales  talk 
directly  to  the  consumer  through  his  daily 
newspaper. 


These  Illinois  Newspapers 
Cover  the  Entire  State 
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WITH  THE  GENERAL  ADVERTISERS 

Campbell  Soup  Starts  Newspaper  Test — General  Motors  Increases  Ap¬ 
propriation  to  Dailies — American  Tobacco  to  Introduce 
New  Brand 


the  new  year  commences  the  employ  as  a  stenographer.  Three  years 
first  real  test  of  newspaper  space  later  he  was  promoted  to  advertising  man- 
since  1915  by  the  Campbell  Soup  Com-  ager,  a  position  he  held  until  his  resigna- 
jiany  of  Camden,  N.  J.  For  the  past  10  lion.  He  intnxluced  the  manufacture  of 
years  the  advertising  of  this  l?rm  has  been  the  first  combined  mill  sample  books  ever 
an  exclusive  magazine  account.  issued  and  inv'cnted  the  Strathmore  cab- 

H.  F.  Jones,  advertising  manager,  ques-  inet  and  the  company  s  “color  grammar. 

tinned  by  Fpitor  &  Publishbr,  declined  ^  - 

to  give  specific  details  regarding  the  news-  The  Lane  Company,  manufacturers  of 
oauer  camoaiun.  other  than  that  he  ex-  Lane  C  edar  Chests,  of  Altavista,  \  a.,  are 


tinned  by  Fpitor  &  Publishbr,  declined  ^  - 

to  give  specific  details  regarding  the  news-  The  Lane  Company,  manufacturers  of 
paper  campaign,  other  than  that  he  ex-  Lane  C  edar  Chests,  of  Altavista,  \  a.,  are 
pected  to  give  that  medium  a  “comprehen-  planning  an  even  larger  advertising  ap- 
sive  trial.”  He  denied  the  newspaper  ap-  propriation  for  1926  than  they  spent  in 
priation  totaled  $800,000  as  reported  in  1925  advertising  their  product.  Lane 
N'ew  York  advertising  circles.  Chests  have  been  very  extensively  ad- 

••.\t  present,”  he  said,  “we  intend  using  vertised  in  national  magazines  for  the  last 
<lailies  in  alxiut  12  cities.  As  to  plans  of  three  years.  The  year  1925,  the  company 
extending  this  number,  we  are  studying  announces,  was  the  most  successful  in  its 
our  markets  first  and  the  selection  of  13  years  history.  The  company  has  let 
newspapers  will  follow.”  contracts  for  new  additions  and  equipment 

_  that  will  cost  in  the  neighborhood  of  $130,- 

The  institutional  program  of  the  (ieneral  000-  The  work  began  on  Jan.  4  and  is  to 
Motors  Corporation,  liitherto  confined  to  be  completed  by  May  1.  1  he  present  out- 

magazines.  is  now  also  going  into  the  put  of  the  company  is  about  $L5(H),0(M)  an- 
iiewspapers  on  a  large  scale.  Barton,  nually ;  this  it  hopes  to  increase  to  $3,000,- 
Diirstine  &  Osborn,  New  York  advertis-  000. 
ing  agencv  handling  the  account,  an- 

iioiinced  tliis  week.  At  a  meeting  of  the  board  of  directors 


iioiinced  tliis  week.  At  a  meeting  of  the  board  of  directors 

test  of  newspajK'r  space  was  made  of  L.  C.  Smith  and  Corona  Typewriters, 
last  fall  when  150  metropolitan  dailies  Inc.,  the  new  name  of  the  merger  of  the 
were  used.  This  special  campaign  L.  C.  Smith  and  Corona  Tyiiewriter  corn- 
marked  the  first  use  of  newspaper  ad-  panies.  held  at  Syracuse  this  week,  the 
vertising  columns  made  by  (ieneral  number  of  directors  was  increased  to 
-Motors  for  its  institutional  copy.  1  fur-  fifteen  by  the  election  of  five  to  represent 
ing  1926,  the  newspaper  list  ’  will  be  the  Corona  iiiterests.  The  new  ilirectors 
"considerably  larger,”  an  agency  official  arc  Samuel  (j.  H.  Turner.  President  of 
informed  F.iiitor  &  IT  bi.ishkr.  He  de-  the  Second  National  Bank  of  Flmira, 
dined  to  make  public  the  exact  extent  of  N.  Carlton  h.  Brown  and  Lawrence 
he  schedule.  The  magazine  appropriation  J.  Conger  of  Croton,  N.  Y. ;  Thomas  H. 
will  continue  approximately  the  same.  Dinsmore  and  Theodore  S.  Kenyon  of 
without  any  increase.  New  York. 

-  The  officials  of  the  new  organization 

Half  and  Half  Smoking  Tobacco,  a  new  are  as  follows: 
brand  just  brought  out  by  the  .American  ilhert  L.  Smith,  C  hairman  of  the 
Tobacco  Company  will  be  put  on  the  Board;  Frank  R.  Ford,  President:  Fran- 
market  shortly.  The  advertising  of  this  cis  F.  \  an  Bu.skirk,  \  ice  President : 
brand  has  been  placed  with  the  New  York  Schuyler  C.  Stivers,  \  ice  President  and 
office  of  Dorrance,  Sullivan  &  Co.,  who  Secretary;  Carlton  F.  Brown,  Vice 
also  handle  for  this  company  the  advertis-  President;  Lawrence  J.  Conger,  Vice 
ing  of  Herbert  Tareyton  Cigarettes  and  President;  B.  C.  Milner  Jr.,  assistant  to 
have  handled  during  the  past  two  years  the  President:  William  H.  Haun.  Treas- 
the  advertising  of  Tuxedo  Smoking  To-  urer. 

bacco.  - 

-  learnings  of  the  Onyx.  Hosiery  Com- 

C.  Walter  Uearden,  sales  promotion  pany  for  1925  increased  over  those  of  the 
manager  of  the  Strathmore  Paper  Com-  previous  year,  due  to  the  record-breaking 
jiany,  of  Mittineague,  Mass.,  has  resigned  lioliday  trade.  The  annual  rejiort  cover- 
to  become  secretary  and  sales  manager  of  ing  operations  for  the  full  year  is  ex- 
-he  Rourke-Fhio  Paper  Company,  of  Hart-  pected  shortly.  I'igures  for  the  nine 
ford.  Conn.  Mr.  Dearden  was  a  founder  months  ended  Sept.  30,  however,  show 
of  the  -Association  of  National  -Advertisers  net  profit  of  $588,164,  which  after  pre- 
and  the  originator  of  the  slogans,  “Paper  ferred  dividends  is  e(|ual  to  $2.f)0  a  share 
Does  Fxpress,”  and  "Paper  is  Part  of  earned  on  the  common  stock.  This  com- 
the  Picture.”  He  was  also  founder  of  pares  with  a  deficit  of  $85,254  in  the  same 
the  -Advertising  Cluh  of  .Springfield  and  period  of  1924. 

served  as  president  and  vice-president  of  - 

that  organization.  (jordon  K.  MacFdward,  formerly  sales 

He  served  for  24  years  with  the  Strath-  manager  of  Walker  &  Co.,  outdoor  ad- 
more  Paper  Company,  .starting  in  their  vertising,  Detroit,  has  been  appointed  ad¬ 


vertising  manager  of  the  Frischkorn 
Florida  Company,  owners  of  a  3,(K)0  acre 
development  at  Dunedin,  F'la.,  on  the 
West  Coast.  This  company  is  using 
newspapers,  outdoor  advertising  and  cir¬ 
cular  matter  in  the  South  and  will  soon 
extend  these  to  the  North. 

-A  live  year  advertising  campaign  is 
being  planned  by  the  Japan  Tea  Promo¬ 
tion  Committee  to  start  within  the  next 
few  months.  The  J.  Walter  Thompson 
Comi>any  will  handle  the  account. 

The  Murphy  Varnish  Company,  New¬ 
ark,  has  started  an  advertising  campaign 
on  Murphy’s  Brushing  Lacquer,  a  new 
product.  Calkins  &  Holden,  Inc.,  is 
placing  the  business. 

F.  X.  Wholley  who  joined  the  Barnet 
Leather  Co.,  Inc.,  of  New  York,  as  ad¬ 
vertising  manager  following  his  leaving 
Washington,  where  he  represented  or¬ 
ganized  advertising  for  several  years,  has 
Ixien  made  assistant  to  the  president  in 
charge  of  advertising  and  selling. 

Mr.  Wholley  also  directs  the  adver¬ 
tising  and  merchandising  of  the  North¬ 
western  Leather  Co.  Trust,  makers  of 
“FLKO”  and  is  preparing  campaigns  for 
an  increa-sed  amount  of  advertising  for 
both  companies. 

Gridley  .Adams  has  been  appointed 
director  of  advertising  for  the  Key  1-argo 
City  Properties,  Fla. 

R.  -M.  Vandivert,  formerly  associated 
with  the  national  advertising  division  of 
the  Hearst  newspaper  organization,  has 
been  appointed  advertising  and  sales  pro¬ 
motion  manager  of  the  fabrikoid  division 
of  the  F.  1.  du  Pont  de  Nemours  &  Co., 
with  headquarters  in  Newburgh,  N.  Y. 

The  Palmolive  Company  used  New 
Yiirk  newspapers  recently  in  a  test  cam¬ 
paign  for  its  new  shaving  talc  for  after 
shaving  purposes. 

The  (-'hamiK-rlain  Medicine  (..'ompany, 
Des  Moines,  la.,  is  conducting  a  news¬ 
paper  campaign  for  its  cough  remedy. 


r^FOR  PROM  PT  SERVICE^ 


TYPE 


BORDERS  -  ORNAMENTS  -  BRASS  RULE 

Printers  ’  Supplies 

KELLY  PRESSES'KLYMAX  FEEDERS'PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 

Carritd  /» ttKk  ftr  prompt  shipment  at  the  foBrwing  SeOinp  Houses  of  the-/ 

^^merkan  Type  Founders  Qmpany 

BOSTON  RICHMOND  DETROIT  MINNEAPOUS  SAN  FRANCISCO 

NEW  YORK  ATLANTA  CHICAGO  KANSAS  CITY  PORTLAND 

PHILADELPHIA  BUFFALO  CINCINNATI  DES  MOINES  SPOKANE 

BALTIMORE  PITTSBURGH  ST.  LOUIS  DENVER  WINNIPEG 

CLEVELAND  MILWAUKEE  LOS  ANGELES 


.Arthur  J.  Brewster,  former  iicwsj,, 
man  and  advertising  manager  of  th«  l. 
Smith  &  Brothers  Tyjtewriter  (lonifi 
Inc.,  has  resigned  the  latter  positi^. 
enter  the  advertising  agency  held,  jj,'. 
been  with  the  typewriter  concern  foje 
past  13  years.  He  held  rcportorijl  ^ 
editorial  positions  on  Syracuse  newsiBfc 
prior  to  entering  the  advertising^ 
Mr.  Brewster  will  continue  as  headoii 
advertising  and  selling  department  of » 
College  of  Business  Administrati® 
Syracuse  University,  which  position  i 
has  held  for  six  years. 

City  Editor  Steps  Up 

Blaine  Gibson,  for  two  years  city* 
tor  of  the  Pasadena  (Cal.)  F.veningf^ 
has  been  promoted  to  managing  editor 
that  newspaper  which  is  the  “niothr 
of  the  F.  W.  Kellogg  chain  of  16  ir,, 
papers  in  Southern  California.  Mr.  (* 
son  is  a  graduate  of  the  School  of  Jo,, 
nalism.  University  of  Missouri.  Heg. 
tered  the  Kellogg  organization  five  ytt 
ago. 


THE  WELFARE  COMMITTK 

of  the  j 

INTERNATIONAL 
CIRCULATION  MANAGERS ! 

ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  oi 
capacity  and  ability  capablt 
to  take  entire  charge  of  your 
department  or  to  fill  impor¬ 
tant  posts  in  the  department 
Addre  Secretary- 

Treasure.  jjleasi.,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building, '  Peoria,  Ill. 


A  Single 

Advertising  AppROt'KiAXiON 

Will  cover  the  two  publications  that  reach  those  who  cont  M 
the  national  advertising  of  the  United  States  and  Great  Britain. 

EDITOR  &  PUBLISHER 

New  York 
and 

ADVERTISING  WORLD 

London,  Eng. 

have  entered  into  an  agreement  in  respect  to  editorial  and  advertising 
representation  in  ^eir  respective  fields  and  thereby  afford  a  single 
source  of  information  and  service  for  those  interest^  in  international 
marketing  and  advertising. 

Combination  Advertising  Rates  for  12  Insertion  Contract 

Full  Page  . $280.(X)  per  insertion 

Half  Page .  145.00  per  insertion 

Quarter  Page .  82.50  per  inaertion 


Yon  are  mrdiallj  invited  to  communicate  with  Editor  ft  Publiebbr, 
Suh*  1700  Timet  BuildinK.  New  York,  for  further  details  of  circutatioo, 
editorial  policy  and  mechanical  requirements  of  AmvERTitiiio  World,  Thia 
office  can  be  of  great  auistance  to  manufacturera  who  desire  informatioa 
in  regard  to  marketing  conditioni  of  Great  Britain.  Publithera  of  leading 
American  newspapers  will  also  avail  themselves  of  tbif  opportunity  to 
deliver  their  measages  to  the  largest  advertisers  of  Great  Britain,  many  of 
whom  are  keenly  interested  ia  t^  markets  of  yUnerica. 


Editor  dC  Publisher 
1700  TimM  Builditig 
Bread  wy  at  42<1  St. 

N«w  Yotk,  N.  Y. 
Talsphnasi  i 

BryaM  SOS2  •  3033  .  MS4  •  loss  .  10S6 
Cabla  AiMrasa;  BDPUB,  NEW  YORK 


Advertising  World 

14  King  StTMt 
C«vwit  Gardan,  W.  C.  2 


TatophoMBi  Garaad  7S1S 

CabtoAd^^i 

BCOPUBUSH,  RAND,  LONDON 
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plans  for  MUNSEY  new  YORK 
PAPERS 

(Continued  from  page  5) 

upper  stories  and  a  dining  room  on  top. 
Dewart  learned  something  about  this,  and 
he  also  learned  that  the  Second  Con¬ 
gregational  Church  in  New  London  was 
looking  for  a  first  class  tenor  for  its 

^''Attractive  as  the  combination  sounded, 
he  was  no  person  to  go  out  chasing  wild 
geese.  His  first  proceeding  was  to  seek 
his  friend,  Charles  J.  Brown,  a  Rochester 
nurseryman,  and  ask  him  what  was  to  be 
known  about  that  man  Munsey.  After 
consulting  Dun  and  Bradstreet  Mr. 
Brown  reported  that  ‘‘that  man  Munsey” 
was  a  pretty  go<jd  risk — said  he  was 
“well  rated  and  growing.”  Mr.  Dewart 
immediately  wrote  an  application  for  a 
job  and  mailed  it  to  Mr.  Munsey  in 
New  York. 

Mr.  Munsey  replied  promptly,  ad¬ 
vising  him  that  the  application  had  been 
forwarded  to  the  local  manager  of  the 
Mohican  Company  in  New  London.  1  < 
this  manager  the  young  man  at  once 
sent  impressive  references. 

The  response  was  discouraging.  The 
references  were  excellent,  but  the  man¬ 


at  his  leisure.  Later  in  the  day  he  opened 
the  letter  and  this  is  what  he  read ; 

My  dear  Dewart : 

This  note  is  to  wish  you  a  Merry 
Christmas  and  to  hope  that  the  New 
Year  will  bring  you  continued  good 
health  and  a  large  measure  of  happi¬ 
ness.  It  is  also  to  tell  you  that  your 
salary  will  be  advanced  from  twelve  to 
fifteen  thousand  dollars.  This  evidence 
will  assure  you  of  my  confidence  in  you 
and  my  appreciation  of  your  loyalty  to 
my  interests  and  to  myself.  I  am  glad 
to  make  you  this  advance,  making  it  as 
I  have  made  all  increases  in  your 
salary  during  the  years  you  have  been 
with  me,  without  solicitation  or  pres¬ 
sure,  directly  or  indirectly,  on  your 
part.  It  would  not  be  the  same  thing 
if  at  any  time  there  had  been  a  sug¬ 
gestion  of  compulsion  about  it.'  Merit 
usually  names  its  own  reward  without 
direct  or  indirect  seeking.  Your  ad¬ 
vance  over  the  heads  of  all  others  in 
the  business,  starting  at  $12  a  week  a 
few  years  ago,  and  at  work  of  simple 
grade,  tells  its  own  story.  I  con¬ 
gratulate  you  warmly  on  this  record, 
't'ou  have  both  my  friendship  and  my 
best  wishes. 

Sincerely  yours, 

Frank  Munsey. 
That  was  not  the  first  signal  token  of 


ager  thought  Mr.  Dewart  too  young-he 

was  then  but  22.  Mr.  Dewart  thereupon  Mr-  Munsey  hkrf  to  say,  a  dollar  Jooked 
bought  a  railroad  ticket  for  New  London 

where  he  met  Erman  T.  Ridgway,  gen-  a*  “je  Palisades  he  bought  for  himsel 
eral  manager  of  the  Munsey  concerns,  a  gold  watch.  W  h«i_ he  was  on  his  first 

Mr.  Dewart  got  a  job  which  paid  only  *riP,  Europe  m  1893  he  bought  a  beau- 

$12  a  week  to  start. 

His  first  task  was  to  straighten  out  his  father  The  elder  Munsey  willed  it 
what  Mr.  Dewart  calls  ‘‘the  worst  set  '^^k  to  him  w^n  he  died  m  1W7. 

of  books  I  ever  tackled,”and  to  make  an  Meanwhile  in  1904,  he  prpented  Mr. 

inventorv.  He  did  it  so  well  that  in  I>ewart  with  a  watch-the  latter  s  first, 
course  of  time  he  was  t-  -sferr-d  to  New  V*?*"  »!'  Bankers  Asso- 

York,  where  he  was  c<i»;gned  to  one  of  eiation  in  19-^,  Mr.  Munsey  called  Mn 

manv  sets  of  books,  ^  the  Red  Star  >, ^"'art  aside  and  gave  him  the  watch 

News  Company  at  No.  Ml  East  Twenty-  ‘'j^t  he  first  purchased  in  1880.  The  day 
fifth  street,  a  distribiit'ng  orpanization  for  Munsey  was  taken  to  me  “os- 

the  Munsev  pnblicatioi  s.  Mr.  Ridgway  what  proved  to  be  his  final  ill- 

found  him'  a  boarding  house  at  No.  70  Of’'  repeater  to  Mr.  and 

Lexington  avenue,  and  got  an  engage-  Mrs-  Dewart  jointly,  saying  he  wanted 


ment  as  sin.ger  in  the  choir  at  St.  Bar¬ 
tholomew’s  Church. 

Mr.  Mun.sev  carried  most  of  his  busi- 


them  to  have  it  for  sentiment's  .sake  and 
foor  g(H)d  luck. 

Mr.  Dewart  has  another  article  by 


boys,  who  had  no  fear  of  death  and  no 
other  thought  than — ‘My  Country !’  ” 

After  dinner  that  evening,  as  the  party 
sat  on  the  veranda  looking  off  to  the 
gloom  of  the  “friendly  mountains,”  with 
their  fringes  of  forests  dimly  discover¬ 
able  in  the  starlight,  Mr.  Munsey  asked 
Mr.  Dewart  to  sing.  He  himself  sug¬ 
gested  these  old  hymns:  ‘‘Rock  of  Ages,” 
“.Abide  With  Me”  and  ‘‘Jesus,  Lover  of 
My  Soul.” 

“They  were  my  father’s  favorite 
hymns,”  he  said,  “and  they  are  mine.” 

Those  hymns  were  sung  at  Mr.  Mun- 
sey’s  funeral. 

Mr.  Dewart  was  married  on  .April  21, 
1908,  to  Mary  Louise,  daughter  of  Com¬ 
modore  and  Mrs.  Thomas  H.  Wheeler. 
Mrs.  Dewart,  a  graduate  of  Smith  Col¬ 
lege  and  a  lady  of  great  charm,  shared 
Mr.  Munsey ’s  esteem  with  her  husband. 
They  have  three  children — William  T., 
Jr.,  and  Thomas  Wheeler,  16  and  15 
years  old  respectively,  students  of  St. 
Paul’s  School,  Concord,  N.  H.,  and 
Mary,  aged  10. 

Mr.  Dewart  gave  a  luncheon  Satur¬ 
day  to  members  of  the  Neio  York  Sun’s 
advertising  staff  at  the  Metropolitan 
Club. 

The  luncheon  was  attended  by  70  men 
of  the  Sun's  advertising  force,  together 
with  several  executives  of  the  Sun,  and 
was  the  occasion  for  an  expression  of 
appreciation ‘by  Mr.  Dewart  of  the  splen¬ 
did  showing  made  by  the  staff  during  the 
past  year,  and  especially  during  the  past 
six  months. 

Mr.  Dewart  had  intended  giving  the 
luncheon  during  the  Christmas  holidays, 
but  on  account  of  Mr.  Munsey’s  death 
it  was  postponed.  Edwin  S.  Friendly, 
business  manager,  read  a  number  of 
letters  from  the  most  prominent  people 
i  nthe  United  States  congratulating  Mr. 
Dewart  on  his  promotion  to  the  presi¬ 
dency  and  expressing  assurances  of  his 
ability  to  carry  forward  the  work  of 
the  great  publisher.  H.  B.  Fairchild, 
advertising  manager,  spoke  in  high  praise 
of  his  staff  and  of  the  new  chief  execu¬ 
tive  of  the  Sun. 

Gilbert  T.  Hodges  has  been  appointed 
a  member  of  Mr.  Dewart’s  executive 


ness  affairs  in  his  head,  and  thought  his  "Inch  Mr.  Muns^-  set  even  greater 
employees  should  be  able  to  do  likewise,  store— a  diamond  ring,  the  gold  of  which  -n 

When  he  asked  for  information  he  wanted  “P  P^ft  "'s  mother  s  wed- 

a  prompt  and  re.idv  ar'-  er.  Mr.  Dewart  ring.  It  passed  to  Mr.  Dewart  at  j  • 

4  made  a  record  book  K*  tir.  Ridgway  the  expressed  desire  of  .Mr.  Munsey’s  sole  clClCrSlll'D 

working  at  night,  and  with  this  it  was  surviving  sister.  Mr 

possible  to  keep  pace  with  Mr.  Munsev’s  The  friendship  between  the  two  men 

questicj®.  That  Ixwk  developed  into  a  became  more  apparent  than  ever  during  During  the  last  six  months  of  1925, 

•cost  .vstem  which  is  todav  used  almost  the  final  days  of  the  editor.  At  the  hospi-  The  Sun  published  7,693,384  lines 

universally  in  business.  '  tal  he  was  unwilling  for  Mr.  Dewart  to  advertising-leading  the 

.  For  about  18  months  Mr.  Dewart’s  b«  away  from  him  even  for  a  short  while,  v^rt, 

i  average  working  day  was  from  8  in  the  and  would  invariably  ask  for  him  on  °  ^  news- 

f  morning  to  midnight.  In  rapid  succession  awakening.  _  paper  by  388,004  lines.  The  Sun 

^  he  became  head  bookkeeper  of  the  Red  Ott^  Sunday  afternoon  in  September  had  a  larger  gain  during  this  period 

i  S  ar  News  Companv,  assistant  superin-  last,  when  Mr.  \lunse^  was  entertaining  than  all  the  other  New  York  eve- 

I  t  dent  of  the  manufacturing  plant  and  Mr.  and  .Mrs.  Dewart  and  other  guests  at  " 

I  a-,  ‘or  of  the  business.  Fort  Ticonderoga,  the  host  led  his  busi-  newspapers  combined. 

*nien  the  Frank  A.  Munsey  Companv  "ess  manager  to  the  door  through  which 

■was  incorporated  in  1902  he  was  made  Allen  and  the  Green  Mountain  Boys 

treasurer  without  bond.  charged  on  that  famous  night  when  they  Jjtk# 

Mr.  Ridgway  retired  as  general  man-  wrested  the  place  from  its  British  garri-  SBKSCr 

ager  in  1903  and  Mr.  Etewart  was  ap-  son-  n  . 

pointed  to  succeed  him  as  vice-president.  “Doesn’t  it  just  tear  the  heart  out  of  280  Broadway  New  York 
general  manager  and  treasurer.  .As  news-  you,”  Mr.  Munsey  said,  “to  think  of  the 


a-,  ‘or  of  the  business.  Fort  Ticonderoga,  the  host  led  his  busi- 

*nien  the  Frank  A.  Munsey  Companv  ness  manager  to  the  door  through  which 
■was  incorporated  in  1902  he  was  made  Allen  and  the  Green  Mountain  Boys 
treasurer  without  bond.  charged  on  that  famous  night  when  they 

Mr.  Ridgway  retired  as  general  man-  wrested  the  place  from  its  British  garri- 


papers  were  purchased  he  became  vice- 
president  and  general  manager  of  the 
several  concerns. 

On  Christmas  Day  of  1907,  he  and  Mr. 
Munsey  breakfasted  together  at  the  Union 
League  Qub.  The  employer  excused 
himself  to  write  a  letter.  Returning  with 
it.  he  a.sked  Mr.  Dewart  to  look  it  over 
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staff.  His  position  as  advertising  man¬ 
ager  of  the  Frank  .A.  Munsey  Company, 
has  been  taken  by  Albert  J.  Gibney. 

New  Plant  for  Ft.  Worth  Press 

The  Fort  I  Forth  Press  has  purchased 
a  plot  of  ground  in  Fort  Worth  and  will 
immediately  begin  erection  of  a  steel  and 
concrete  building  and  will  install  a  new 
press  and  cfimiiosing  room  e(|uipment. 
The  total  expenditure  will  amount  to 
$150,000.  W.  C.  Mayborn  is  president; 
M.  R.  Toomer,  editor,  and  Peter  Ham¬ 
ilton,  business  manager.  Mr.  Mayburn 
left  for  the  East  this  week  to  complete 
arrangements  for  machinery. 

Laconia  (N.  H.)  Citixen  Launched 

The  Laconia  (N.  H.)  Evening  Citizen 
was  launched  Jan.  5  by  Edward  J.  Gal¬ 
lagher,  New  Hampshire  newspajier  man 
of  wide  experience.  The  paper  is 
Democratic  in  politics. 
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Editor  &  Publisher  for  January  16.  19  26 


SAYS  PRESS  MUST  STAY 
ON  PUBUCS  LEVEL 


Morrow  Sees  Small  Place  for  Leader* 
ship  or  Uplift  in  Newspaper  Work 
— Commercialism  Rightly 
Dominant 


The  newspapiT  of  today  is  a  com¬ 
mercial  enterprise,  serving  a  commer¬ 
cially  minded  jK’ople  in  a  commercial  age. 
That  is  the  end  and  aim  of  its  being.  It 
has  its  warrant  for  existence  from  the 
people,  it  exists  only  with  public  favor, 
and  it  is  physically  impossible  for  it  to 
rise  higher  than  the  source  of  its  ex¬ 
istence. 

Thus  Marco  Morrow,  assistant  pub¬ 
lisher  of  the  Capper  Farm  Press,  last 
Thursday  gave  journalism  students  at 
the  Kansas  State  .Xgricultural  College  a 
realist's  attitude  toward  the  press  and 
commercialism. 

■Mr.  Morrow  did  not  see  any  occasion 
for  alarm  in  his  view  of  the  situation  of 
journalism  today. 

“I.et  us  have  done  with  the  lamenta¬ 
tions  of  the  Utopians  over  the  commer¬ 
cialism  of  the  press  and  with  self  decep¬ 
tion  and  hypocrisy  on  the  part  of  news- 
l)aper  men,"  he  urged. 

The  newspajH-'r,  he  asserted,  is  a  com¬ 
mercial  institution  because  it  is  an  in¬ 
tegral  part  of  a  commercial  civilization. 

"It  is  still  true,"  he  explained,  "that 
‘things  are  in  the  saddle'  and  the  press, 
as  is  every  other  institution  in  the  age 
of  industrialism,  is  necessarily  domi¬ 
nated  by  things.  Business  supports  the 
press,  business  pays  the  tiddler,  and  in 
the  end.  business  must  be  served." 

Mr.  Morrow  sui)ported  his  conclusions 
by  telling  of  the  establishment  of  a  daily 
newspaper  in  Kansas  City,  the  state's 
largest  city.  There,  he  said,  leaders  in 
social  work,  in  the  churches,  in  the 
schools,  and  in  the  business  life  of  the 
city  realized  that  they  were  handicapped 
because  they  had  no  newspaper — but  it 
was  the  business  men  who  obtained  a 
paper  for  Kansas  City. 

I'nless  the  student  can  he  in  sympathy 
with  the  primary  function  of  the  news¬ 
paper— the  retlection  of  public  sentiment, 
the  championing  of  the  spirit  of  the  com¬ 
munity  he  shouldn't  go  in  for  news¬ 
paper  work,  Mr.  Morrow  declared.  He 
urged  those  who  would  dally  with  the 
ujdift  to  seek  some  other  medium  of  ex¬ 
pression.  He  averred  that  this  was  not 
cynicism,  but  sense,  and  that  the  journal¬ 
ist  need  not  abandon  idealism. 

The  journalist  may  and  rmght  “to 
question  every  existing  human  institu¬ 
tion."  Mr.  Morrow  asserted. 

"^'et.”  he  continued,  "knowing  that  he 
is  neither  a  prophet  nor  the  son  of  a 
prophet,  he  may  feel  no  divine  call  to 
undertake,  single  handed,  the  reforma¬ 
tion  of  the  world  and  the  redemption  of 
the  race. 

“The  men  who  really  help  mankind 
move  forward  are  the  men  who  keeii 
step  with  their  fellows,  ellxjw  to  elbow, 
and  gently,  almost  imperceptibly,  give  the 
former  urge. 

"That,  to  my  mind,  is  the  function  of 
the  journalist.  His  material  is  humanity 
as  it  is,  now.  today." 

In  common  with  other  business,  news¬ 
paper  making  has  accepted  higher  stand¬ 


ards  than  those  formerly  in  force,  Mr. 
Morrow  believes.  He  suspects,  how¬ 
ever,  that  “newspapers  have  become  more 
honest  just  to  the  same  extent  that  the 
rest  of  the  commercial  world  has  become 
more  honest.” 

An  instance  of  the  manner  in  which 
standards  move,  the  sjK'aker  adjured  his 
hearers  to  rememher  that  our  ideas  of 
what  is  “fit  to  print"  change  from  year 
to  year.  “Personally,”  he  said,  “I  can 
think  of  no  happening  that  is  not  a  fit 
subject  for  discussion,  but  everything  de¬ 
pends  ui)on  how  it  is  discussed. 

“Filth  in  newspai>ers  is  not  a  question 
of  subject  matter  but  of  treatment,  and 
that  is  entirely  up  to  the  good  taste  and 
sense  and  decency  of  the  editor. 

“It  is  the  duty  of  the  newspaper  man,” 
Mr.  Morrow  continued,  “to  face  reali¬ 
ties,  to  realize  his  limitations,  to  keep  his 
ideals,  and  to  cultivate  his  judgment. 
With  a  mind  a  little  more  open  and  with 
a  little  greater  faith  he  ought  to  be  able 
better  to  discern  the  morrow.  With  a 
little  greater  courage  than  his  fellows  he 
ought  to  be  able  to  face  facts  more  fear¬ 
lessly.  .-\nd  that's  enough  for  one  man 
to  do. 

“If  he  feels  the  urge  of  the  prophet 
let  him  yet  remember  that  as  long  as  he  is 
a  newspai)er  man  his  station  is  in  the 
market  place,  not  as  a  retailer  of  gossip, 
not  as  a  common  scold,  not_  as  a  scoffer 
and  scorner.  hut  as  one  of  the  laborers 
doing  his  chosen  part  in  the  world’s 
work.” 


the  Dayton  News  League,  owned  by 
.lames  M.  Cox.  He  established  the 
^'arihault  Dailv  Xews  in  1914. 


died  last  week  in  an  ambulance  shonS 
after  being  stricken  in  his  office  wiAattj 
plexy. 


ASHBY  DEERING 


JF..SSF,  J.VMF.s  Bye,  35,  for  years  presi.! 
man  on  the  Dallas  Journal,  recently  s|)|| 
himself  at  his  home.  He  had  been  t.! 
spondent  over  ill  health. 


Edit* 


Veteran  New  York  Telegraph  Man 
Succumbs  to  Heart  Attack 


Ashby  I  feering,  for  nearly  20  years  a 
member  of  the  staff  of  the  New  York 
Moniiitg  Telegraph,  died  suddenly  of 
heart  disease  January  12  at  his  home. 

Mr.  Deering,  who  was  in  his  early 
fifties,  had  served  on  the  Nexv  York  Eve¬ 
ning  U'orhl  and  the  Xew  York  Daily 
.Vctcvf.  Subsequently  he  came  to  the 
Morning  Telegraph  and  made  himself  one 
<if  the  best  known  newspaper  men  in 
the  theatrical  district. 


Henry  W.  Pe.\k,  62,  died  at  Seattk 
Jan.  2  after  five  days’  illness  caused^ 
lead  poisoning.  Peak  has  worked  fnrtS 


poisoning,  t'eak  has  worked  fortil 
last  22  years  in  the  printing  deiiartm® 
of  various  Seattle  newspapers. 


Mrs.  Bridget  Murr.w,  mother 
George  T.  Murray,  Boston  Post  photon  1 
rapher,  died  Jan.  6.  at  her  home  in  Rm 
bury.  Mass. 


C.arl  Gehre,  70,  for  20  years  editor# 
the  Volksbiatt  Rundschau,  Lincoln,  U. 
died  Jan.  2. 


(®bttuari| 


Charles  L.  Feigel.  52,  secretary  of  ti# 
Volksfreund  Printing  Company,  of  Bui. 
fall),  publishers  of  a  German  langujp 
newspaiier,  died  recently. 


AMARILLO  DAILIES  SOLD 


Daily  New*  and  Evening  Pott  Go 
to  Gene  Howe  of  Globe 


Sale  of  the  Amarillo  Daily  News  and 
the  Amarillo  Evening  Post  by  Dr.  J.  E. 
Xunn  and  J.  I.  Xunn  to  Eugene  Howe 
and  associates  of  .\tchison,  Kan.,  owners 
of  the  Amarillo  Daily  Globe  took  place 
Monday,  Jan.  11.  ‘The  sale  is  as  of 
Jan.  1.  The  consideration  was  $200,000. 

The  three  papers  are  to  lie  merged 
and  a  morning,  evening  and  Sunday 
paper  published.  Associated  with  Mr. 
Ilowe  is  Wilbur  C.  Hawk  of  the  Atchi¬ 
son  (Kans.)  Globe.  He  and  Mr.  Howe, 
son  of  Ed  Howe,  founded  the  .Xmarillo 
Globe  two  years  ago. 

Dr.  Xunn  founded  the  Xews  16  years 
ago.  J.  1.  Xunn  was  general  manager. 
The  Nunns  will  return  to  private  life. 


IVl  R  S.  FLORA  F  R  A  X  K  L  I  X 
HOLMES,  wife  of  George  Sanford 
Holmes,  managing  editor  of  the  Rocky 
Mountain  Netes  and  Denver  Times,  is 
dead  following  a  recent  illness. 

Frank  L.  Mihirk,  president  of  the 
M’est  field  River  Paper  Company  of  Rus¬ 
sell.  Mass.,  died  while  on  a  business  trip 
in  Xew  York  City  last  week.  His  home 
was  in  Springfield,  Mass. 

Lesi-ie  j.  Pigott,  former  newspaper 
man  of  Philadelphia.  Detroit,  Chicago  and 
Denver  and  more  recently,  publicity  di¬ 
rector  of  the  Denver  Chamber  of  Com¬ 
merce,  is  dead.  He  located  in  Denver 
four  years  and  served  as  managing  editor 
of  the  Den.'er  E.vpress.  and  later  as  state 
editor  of  the  Denver  Post. 

John  J.  Darcy,  a  veteran  printer  on 
the  New  Bedford  (Mass.)  Morning 
Mercury,  was  instantly  killed  when  the 
newspaper  truck  in  which  he  was  ridinv 
struck  a  stone  in  the  road  and  overturned. 

C.  W.  Hohart,  62.  owner  and  editor 
of  the  l.aingshurg  ( Mich.)  Press,  weekly. 
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Minnesota  Publisher  Dies 

Howarel  Bratton,  52,  founder  and  pub¬ 
lisher  of  the  Faribault  ('Minn.)  Dail\ 
News,  died  Jan.  2,  following  a  long  ill¬ 
ness.  He  was  born  in  Xenia.  O.,  and  did 
his  first  newspaiier  work  on  the  Xenia 
Herald.  In  1905  he  became  city  editor 
of  the  Springfield  (O.)  Sun.  In  \967 
he  became  managing  editor  and  1911, 
business  manager  and  editor.  Later  he 
served  as  editorial  writer  for  the  Dayton 
•Wtc.s  and  in  1913  was  named  erlitor  of 
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The  Morning 
Telegraph 


Is  the  giant  influence  on 
the  Turf,  in  Society,  Music, 
Theatre,  Motion  Picture 
and  Finance,  having  the 
largest  circulation  of  any 
Daily  in  the  United  States 
at  a  ten-cent  Price. 


Circulated  in  every  State 
in  the  Union  and  the  prin¬ 
cipal  capitals  of  Europe. 
An  exclusive  market  for  its 
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is  the  fastest  growing  city  in 


West  Virginia 


Building  permits  in  1924  exceed¬ 
ed  $8,000,000.00.  125  industries 

which  employ  11,000  people  and 
have  invested  capital  of  $30,000,- 
000.00. 
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is  the  leading  new'Spaper  with 
2,000  more  circulation  daily  than 
the  other  paper. 

Complete  “service  department” 
for  national  advertisers. 


Represented  Nationally  by 

The  Devine-MacQuoid  Co.,  Inc. 
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For  26  consecutive  yean  the 
Evening  Journal  has  had  the 
largest  evening  circulation  in 
America — concentrated  in  New 
York  and  suburbs.  More  than 
DOUBLE  the  circulation  of  any 
other  New  York  evening  paper. 


mm 


America’s  Largest  Evening 
Circulation  and  at  3e  a  copy 
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WHAT’S  WHAT  IN  THE  FEATURE  FIELD 

Editors  Feature  Service  Contracts  with  Dr.  A.  F.  Currier — “Air  News” 
Service  Being  Offered  by  Butman — Herriman 
Making  New  Sunday  Page 


iiumaniiy  and  tlic  medical  profession,  to  ‘In  addition  to  all  the  inherent  ad- 
uive  information  as  to  the  remarkable  vantages  of  newspapers,”  Mr.  Hawkins 
results  of  the  treatment,  on  the  strict  stated,  “it  is  interesting  to  know  that 
understanding  that  the  names  of  the  magazines  are  about  138  per  cent  in  excess 
metlical  men  engaged  in  it  were  not  di-  cost  of  newspapers,  figuring  on  the  cost 
vulged.  Tlte  disciplinary  action  of  the  ptr  million  circulation. 

Medical  Council  has  not  deterred  the  “The  newspaper,  above  all.  reaches  peo- 
doctor,  for  he  retorted  that  he  would  pie,  not  just  the  ‘market.’  The  adver- 


R.  A. 


F.  CUKRIERta.  ,  “GasolijF.VIlcy"  c,c.,«d  b,  Frank  King  Ilf"  J" ,  “rSSS! 


with  the  Editors  Feature  Service,  for  the  Chicago  Tribune  Syndicate  won 
\'ew  York,  to  write  daily  medical  articles,  first  place  in  a  reader  voting  contest  con- 
under  the  heading,  “Health  Talks.”  Dr.  ducted  recently  by  the  S/yringtield  (Mass.) 
Currier  once  wrote  for  the  old  New  Uniem  to  determine  the  paper’s  most  popu- 
York  Globe,  and  recently  his  column  has  lar  feature, 
been  handled  by  another  syndicate.  Of- 


further  the  new  treatment  utihampered. 

ANALYSES  NEWSPAPERS’  MERITS 


H.  L. 


ferings  of  the  Editors  Feature  Service 
are  istributed  through  Johnson  Features, 
Inc.,  New  York. 

The  same  syndicate  this  week  also  an¬ 
nounced  Col  Henry  VV.  Bunn  had  been 
engaged  to  write  etlitorials  for  newspaper 
use,  and  that  K.  VV.  Satterfield,  news  car¬ 
toonist,  had  joined  the  staff.  Col.  Bunn 
is  a  contributor  to  Atlantic  Monthly,  the 
Centurx  MagaAne,  and  other  class  peri¬ 
odicals. 


BRITISH  M.D/S  FROWN 
ON  PRESS  PUBLICITY 


Penalty  of  Being  “Struck  from  the 
Register”  Awaits  Those  Who 
Advertise  Themselves  in  News 
Columns 


London,  Jan.  S. — At 


Hawkins  Gives  Eight  Reasons 
for  Using  Ad  Space 

Eight  reasons  for  newspaper  advertis¬ 
ing  were  given  recently  by  H.  L.  Hawkins 
of  the  advertising  staff  of  the  Philculelphia 
Bulletin : 

1.  Newspaper  reading  is  a  universal 

daily  habit ;  newspaper  advertising  there-  . 

fore  reaches  each  day  virtually  all  wno  |i„.rpaf,p’, 
buy. 

2.  Newspaper  advertising  is  the  life 
blood  of  local  trade  because  it  touches 
all  consumer  sources  in  every  community. 


thousand  circulation  reaches  that  many 
people,  but  over  an  area  of  2,0(K)  or  3.000 
miles  for  the  most  part. 

“A  newspaper  of  the  same  amount  of 
circulation,  on  the  other  hand,  reaches 
the  people  in  the  advertising  merchant’s 
home  area,  and  so  the  ‘punch’  of  his  ma¬ 
terial  is  concentrated  on  the  vital  spot.” 


Jewish  Weekly  for  Florida 

The  Jewish  Digest,  published 


„  .  ,  - ,  ., —  .....  intervals  _  ,  .  ,  . 

Carl  H.  Butman,  manager  ot  the  British  medical  practitioner  finds  the  national  advertiser  the  same 

Washington  Radio  News  Service,  is  now  need  for  self-expression  too  strong  for  opiwrtunity  for  complete  consumer  ap- 
offering  a  new  feature  under  the  title  him  and  plays  havoc  with  the  etiquette  P^^l  in  any  locality. 

“Air  News.”  Mr.  Butman  served  in  the  of  the  profession  by  descanting  his  Newspaper  advertising  cuts  selling 

U.  S.  Air  Service  as  an  information  of-  opinions  into  the  columns  of  the  press.  because  it  entails  no  waste  in  local- 

ficer,  and  for  several  years  represented  The  General  Medical  Council  does  not  'G'  of  circulation.  Manufacturers  use  it 
.■liiation,  an  aeronautical  magazine,  as  view  such  “unprofessional  conduct”  light-  cover  markets  where  it  is  profitable  to 
Washington  corres]Kindent.  He  has  ^Iso  however,  and  as  is  shown  by  several  business. 

covered  aeronauUcs  for  the  Army  and  recent  cases  in  which  doctors  of  stand-  Newspaper  advertising  insures 

Xavy  .Advisory  Committee  for  Aeronau-  jng  have  been  “struck  off  the  register"  quick,  thorough  and  economical  dealer 

ties.  for  allowing  their  names  to  be  used  in  distribution  and  dealer  good  will,  because 

-  newspaper  articles.  It  is  prepared  to  retailers  are  willing  to  sell  products  ad- 

George  Herriman,  creator  of  “Krazy  take  severe  measures  to  uphold  the  dig-  vertised  direct  to  their  own  customers. 

Kat,”  is  now  drawing  a  new  Sunday  nity  of  the  profession.  5.  Newspaper  advertising  enables  man- 

. .  Broadly,  the  view  of  the  Medical  ufacturers  to  tell  where  their  products 

Council  and  the  British  Medical  Associa-  vni*y  bc_  bought. 

tion  is  that  no  objection  can  be  taken  to  b.  Newspaper  advertising  can  be  start- 
doctors  giving  information  in  articles  or  ed  or  stopped  overnight,  can  be  prepared 

other  newspapiT  contributions.  To  do  so  between  days  to  meet  sudden  develop- 

in  signed  articles,  or  to  allow  one’s  name  ments  and  to  obtain  immediate  results, 

to  appear  in  connection  with  the  pub-  7.  Newsptper  advertising  enables  man- 
Cuurtney  Riley  Cooper  has  written  a  ^  of  advertising  ufacturers  to  check  advertising  results 

series  of  articles  on  Buffalo  Bill  for  the  rigidly  barred.  The  Council  and  costs  m  every  market  which  they 

Bell  Svndicate,  Inc.,  New  York.  practice  of  debtors  enter. 

_  granting  interviews  to  reporters  or  allow-  8.  .Newspaper  advertising  costs  less 

...  .  ,  .  ..  ...  ing  their  photographs  to  be  reprotluced  in  than  anv  other  kind. 

Roy  Q  Minton,  night  city  editor  ot  the  connection  with  tiews  stories  of  imixirtant 
Dall^  illnesses  with  which  they  may  be  con- 


at 

Miami,  b'la.,  was  to  make  its  initial  ap¬ 
ian.  15,  and  issued  weekly 
thereafter  each  Friday.  Rabbi  Joseph 
Jasin,  formerly  Rabbi  of  Temple  Israel, 
Miami,  is  editor-in-chief,  and  Milton  S. 
Malakoff,  formerly  editor  of  the  New 
York  Jeteish  Tribune,  is  managing  editor. 


comic  pige  called  “Us  Husbands,”  for  the 
King  Features  Syndicate,  New  York. 

Brothers-in-Law”  by  Darrell  Me 
Cure,  is  now  being  distributed  nationally 
by  the  Premier  Syndicate,  New  Y’ork. 


the  King  Features  Syndicate  as  traveling 

representative  in  Texas,  Oklahoma  and  ^  serious  one  to  the  doctor,  mean- 

Arkansas.  Mr.  Minton  has  teen  con-  among  other  consequences,  that 

nected  with  the  echtorial  department  of  allowed  to 

the  News  for  the  last  four  years,  ,vork  with  him. 


Previous  to  that  time  he  was  for  several 
years  associated  with  his  father,  W.  J. 
Minton,  in  the  publication  and  manage¬ 
ment  of  the  Sherman  Dailx  Courier, 


.An  aged  doctor  who  believes  he  has 
fliscovered  a  cure  for  consumption  and 
has  written  articles  about  the  treatment 
for  a  weekly  paper  is  the  central  figure 

-  in  the  most  recent  case  of  this  descrip- 

W.  Bovee  Morgan  has  joined  Asso-  t'?"-  . was  charged  by  the  Council 
ciated  Editors,  in  Chicago  office.  He  was  seeking  to  attract  patients  to  nim- 

formerlv  on  the  Chicago  Daily  Journal,  and  to  promote  his  otyn  professional 

.advantage  by  associating  himself  with  ad- 
•  vertising  through  articles  in  a  weekly 

May  Christie,  English  novelist,  has  journal,  sending  circular  letters  regard- 
compiled  a  serial  of  American  life  en-  ing  the  cure  to  persons  not  under  his 
titled  "The  Girl  Who  Dared,”  being  charge,  endeavoring  to  induce  doctors  to 
handled  by  King  Features  Syndicate,  New  use  the  cure  for  their  patients,  while  re- 
York.  fusing  to  disclose  the  formula  to  them.” 

She  is  the  daughter  of  Dr.  Dugald  His  defense  was  that  he  was  “intoxi- 
Giristie,  C.  M.  G.,  F.  R.  C.  S.,  who_  was  cated  by  the  exuberance  of  his  enthusi.asm 
the  chief  medical  adviser  to  the  Chinese  for  this  treatment,”  and  when  the  editor 
government  and  president  of  the  British  of  tl\e  paper  approached  him  he  con- 
Medical  Association  of  China  for  years,  sidered  he  had  a  right,  in  the  interests  of 
Dr.  Christie  is  an  author  himself,  having 
written  several  standard  works  on  the 
Far  East.  She  has  an  M.  A.  degree  from 
the  University  of  Edinburgh  where  she 
took  honors  in  English  and  Philosophy. 

Coining  to  America,  she  obtained  much 
newspaper  experience  as  woman’s  editor 
of  the  Philadelphia  Evening  Ledger. 


Evansville,  Ind. 
Courier  & 
Journal 
carried  over 
14  million 
lines  of  paid 
advertising 
during  1925 


-fasHions- 

That  build  circulation 
and  please  your 
biggest  advertisers 

*1? 

FAIRCHILD 

Newspmper  Services 
ls»t  IStli  St  Nsw  York— 


tri)c 


eaoria 


These  two  newspapers  of¬ 
fer  the  most  powerful  all¬ 
day  service  in  New  York 
available  as  a  unit  under  a 
single  contact.  The  650.000 
Daily  World  —  Evynikc 
World  readers  constitute  a 
highly  concentrated  force  to 
be  reckoned  with  in  any 
campaign  designed  to  effect 
distribution  in  Greater  New 
York. 


PuBtaar  BuHdlas,  Naw  York 
Tribuna  Towar,  Chkafo 


NEW  YORK  STATE 

Westchester  County’s 

Fastest  Growing  Cities 

Mount  Vernon  and 
New  Rochelle  and 
The  Vicinity  Towns 

Are  Covered  Completely  by 

THE  DAILY  ARGUS 

of 

Mount  Vernon 

THE  STANDARD  STAR 

of 

New  Rochelle 
Bosk  MmmhwrM  •/  A.  B.  C. 

Westchester  Newspapers,  Inc. 

Freaklla  A.  HMriaM,  Prw. 
Mom  Vor»—  Now  RooMlo 


losangeles  Ctmes 

California’s 
Great  Newspaper 

More  news,  reading 
matter  and  advertising 
than  any  other  Pacific 
Coast  newspaper. 

Circulation  96%  home 
delivered  and  95%  con¬ 
centrated  in  the  Los  An¬ 
geles  metropolitan  market. 


Use  the 

COMBINATION  RATE 

OF 

The  Gazette  Times 

(Mominf  and  Sunday) 

AND 

Chronicle  Telegraph 

(Evening) 

in  order  to  cover  Pittsburgh  and 
Western  Pennsylvania  thoroughly 
at  the  lowest  cost. 

Member  A.  B,  C. 

URBAN  E.  DICE,  Nat.  Adv.  Mgr. 
GAZETTE  SQ.,  PITTSBURGH.  PA, 
National  KepreiantatiTO : 

E.  H.  BURKE.  Inc. 

42nd  and  Broadway,  N,  T. 

122  8.  Kichitan  Bird.,  ChioaKo. 
Conatltntlon  Bids.,  Atlimta,  Oa. 

B.  J.  BIBWELL  00. 

742  Market  8t.,  Ban  Yranoitoo,  Cal. 
Timot  Bids..  Lot  Angelet.  Cat. 
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BANKER  PRAISES  ADVERTISING 


Traylor  of  Chicago  Calls  It  Educational 
and  an  Economic  Force 


Melvin  A.  Trav’lor,  president  of  the 
l  irst  National  Hank,  Chicago,  speaking 
last  week  Iteforc  the  Advertising  Council 
of  the  Chicago  Association  of  tiommerce, 
descrilted  modern  advertising  as  “a  sys¬ 
tem  of  education,  as  well  as  the  greatest 
single  force  in  distribution.” 

He  enumerated  the  achievemetits 
throughout  the  world  during  the  quarter 
century  just  closed  which,  eclipsed  any 
other  similar  period  in  the  world’s  his¬ 
tory.  Modern  advertising  and  scientific 
truthful  publicity  itself  he  named  as  one 
of  these  achievements,  but  more  im¬ 
portant  still  he  emphasized  its  place  in 
the  development  of  all  other  achieve- 


addition  to  what  is  being  used  in  the  Na¬ 
tional  show  editions  attd  the  magazines. 

Hudson- Kssex  had  a  whirlwind  of  a 
sale  in  1925.  It  was  backed  up  by  one 
of  the  largest  campaigns  in  the  industry. 
Having  had  a  phenominal  year  with  great 
Itossibilitics  ahead  there  will  be  no  let  up 
this  year. 

The  amalgamation  of  the  Chandler- 
Cleveland  will  bring  about  greater  co¬ 
ordination  and  cut  down  overhead. 
Chandler  has  had  such  wonderful  success 
with  its  new  sedan  that  it  really  had  to 
curtail  its  fall  advertising  campaign  and 
drop  some  of  its  full  pages.  Instead 
these  pages  arc  to  be  used  this  year  and 
with  them  a  lot  of  more  copy.  Cleve¬ 
land  will  be  taken  care  of  also  as  the 
cars  have  been  selling  well. 

Paige-Detroit  has  mapped  out  a  big 
schedule  that  will  run  through  until  June 
comprising  something  like  50,000  for  the 
larger  papers  on  its  list.  It  got  its  start 
in  December  and  is  now  going  through 


ments. 

Mr.  Traylor  further  stated  that  banks 

today  in  dealing  with  clients  and  making  _  _  _ 

loans  take  cognizance  of  the  type  of  ad-  on  regular  slices  of  1,000  lines  or  more,  mg  the  papers  large  sums. 


Diana  came  into  the  limelight  last  sum¬ 
mer  out  of  St.  Louis  and,  as  a  newcomer 
craving  a  welcome,  it  was  prefaced  by 
large  pieces  of  copy.  And  as  it  went 
along  it  was  accompanied  by  more. 
When  to  this  is  added  the  Moon  total,  the 
two  coming  from  the  same  plant,  al¬ 
though  through  different  companies,  it 
put  that  city  on  the  map  very  much.  It 
will  lie  a  similar  story  in  1926. 

Peerless  brought  out  a  new  six  this 
year,  too.  It  has  been  under  new  man¬ 
agement  for  several  months  and  the  new 
regime  has  passed  the  word  out  to  dis¬ 
tributors  and  dealers  that  to  get  results 
they  need  to  advertise  in  the  newspapers. 
So  the  linage  has  shown  a  steady  in¬ 
crease  that  will  keep  up. 

Ford  has  gone  along  the  even  tenor  of 
his  way  telling  the  story  of  his  product — 
I'ords  and  Lincolns — to  a  larger  number 
than  ever  through  the  iiapers  until  he  is 
now  well  up  with  the  leaders.  He  found 
it  paid.  And  he  intends  to  continue  pay- 


for] 


vertising  done  by  a  company  or  firm  in 
promoting  sales. 

‘‘Truth  in  news  columns  and  in  ad¬ 
vertising,”  continued  Mr.  Traylor,  ‘‘is  to¬ 
day  one  of  the  foundations  of  American 
prosperity.” 


LARGER  MOTOR  ADVERTISING 
IN  1926 


(Continued  from  page  4) 


With  the  New-Day  Jewett  and  a  new 
Paige-Detroit  it  will  have  continuous 
messages  about  each. 

Hupmobile,  always  a  consistent  adver¬ 
tiser,  spent  a  lot  more  money  last  year. 
It  got  the  results  aimed  at.  With  a  new 
six  and  a  larger  eight  to  talk  about 
Hupmobile  copy  will  make  a  large  hole 
in  any  newspaper  reading  page  this  year. 

Pierce  Arrow  had  a  most  successful 
year  with  its  smaller  model  not  only  fit¬ 
ting  in,  but  aiding  in  sales  of  the  larger 


Rickenbacker  copy  will  be  more  con¬ 
sistent  this  year  than  ever,  with  larger 
linage.  Stutz  is  featuring  a  new  eight 
that  will  bring  into  the  papers  additional 
revenue.  Marmon  is  running  on  a  cam¬ 
paign  now  that  is  to  continue  into  the 
spring.  N'elie  has  worked  out  a  prelimi¬ 
nary  schedule  for  its  distributors  and  deal¬ 
ers,  embracing  copy  averaging  about 
1,000  lines  to  run  twice  a  month  until 
the  beginning  of  summer  or  later.  Wills 
Sainte  Claire  made  a  very  .substantial  gain 
last  year  and  its  linage  increased  with 


this  year  for  its  sales  and  its  advc 
has  been  larger.  The  volume  fix 
will  be  increased.  Case  plans  morti 
paper  copy  than  in  1925  and  Dajl 
working  on  new  schedules  for  thij 
When  to  this  is  added  the  tire  s 
ules  such  as  Goodrich  running  itj, 
pages  now,  and  Goodyear,  Firestone,], 
ler.  General,  United  States  joining  j 
their  usual  generous  way,  while  be 
is  making  up  its  mind  to  try  news'^ 
again  that  will  add  more  thousand 
lines  and  dollars  to  the  papers.  '. 
there  is  White  truck  with  such  cojj 
the  seven  column  one  this  week,  and  nl 
to  come.  And  the  accessories  like  Cca 
pion  and  A.  C.  spark  plugs,  Stewart  Wj 
ner  products,  Mobo  soaps,  Exii  ^ 
Willard  batteries  to  help  out.  Thtj, 
soap  men  are  neglecting  a  good  oa 
tunity  in  not  going  after  winter  bu^ 
with  their  glycerine  preparations  to» 
vent  freezing.  The  Boyce  &  \  eeder  Q. 
pany  is  pushing  its  anti-freeze  now  wC 
it  is  getting  distribution  with  much 
cess. 


_  car.  Also  its  bus  business  has  l)een  in- 
Here  is  Chrysler  with  its  new  Imperial  creasing  faster  than  anticipated,  so  with  such  good  results  that  the  1926  total  will 
86,  a  larger  car.  And  it  was  a  good  car  its  trucks  added  its  financial  year  loomed  be  larger. 

plus  newspaper  advertising  that  i^de  the  up  as  the  best  in  years.  And  its  advertis-  William  C.  Durant  paid  more  attention 
original  Chrysler  such  a  phenominal  sue-  ing  appropriation  was  increased.  It  will  to  his  motor  interests  last  year  and  now 
cess.  Having  something  else  to  talk  be  larger  in  1926.  he  has  them  rolling  better.  Having  added 

about  will  mean  additional  space,  as  for  Franklin  was  another  of  the  makers  a  six  to  the  Star  line  and  at  a  remark- 
example  last  Sunday  many  papers  car-  bringing  out  something  new  that  created  ably  low  price,  and  the  Junior  Eight  from 
ried  not  only  a  big  advertisement  on  the  a  furore  when  the  newspapers  gave  the  the  Locomobile  plant  coming  along  ad- 
80,  but  on  Saturday  they  got  wire  an-  story.  Utilizing  the  power  of  the  press  niirably,  with  Hint  always  selling  and 
nouncements  of  equally  large  size  carry-  Franklin  sales  were  overwhelmingly  lar-  Durant  doing  fairly  well  he  decided  to 
ing  prices.  ger  in  1925  than  in  the  preceding  year,  keep  the  Star  in  the  limelight  more, 

John  N.  Willys  has  not  only  a  new  car  And  so  it  will  have  more  money  to  spend  and  say  something  about  the  Junior 

on  the  Willys  Knight  chassis,  but  he  has  now;.  '  . 

acquired  control  of  the  Stearns  Knight.  Ned  Jordan  has  achieved  a  reputation 

-  for  saying  things  in  his  copy  that  causes 

readers  to  watch  for  it.  .And  he  does  not 
disapiK)inf  them  by  waiting  too  long  be¬ 
tween  statements,  l^st  year  he  appeared 
regularly,  and  plans  to  cut  down  the 
elapsed  time  between  announcements  in 
1926.  And  his  copy  should  be  anywhere 
from  800  or  1,000  lines  upward.. 

Packard  was  kept  so  busy  turning  out 
cars  and  counting  the  money  rolling  in 
that  everyone  was  working  to  the  limit. 

And  its  advertising  was  kept  before  the 


Everyone  know  s  Mr.  W  illys  is  a  ^liever 
in  advertising.  So  he  has  notified  the 
Stearns  Knight  dealers  that  they  will  not 
be  disturl)cd  and  he  will  not  offer  the 
franchise  to  Overland-Willys  Knight  dis¬ 
tributors.  Therefore,  he  will  put  a  punch 
into  Stearns  Knight,  undoubtedly,  and  let 
the  people  know  something  about  what 
was  once  among  the  most  widely  known 
of  our  cars.  To  do  that  means  addi¬ 
tional  linage.  Add  the  new  copy  on  the 
latest  Willys  Knight  to  what  is  generally 


Eight.  This  policy  will  be  continu^. 
Kissel  has  been  rolling  up  a  fine  total 
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put  out  on  the  Overland  and  it  is  easy  to  public  because  of  its  p>olicy  to  keep  in  the 
see  the  ptossibilities.  limelight  as  much  as  possible. 

Studebaker  plans  to  average  about  24  Dodge  Brothers  were  not  negligent  in 
pages  this  year  in  the  bigger  papers,  slip)-  using  newspapK-r  space  last  year,  and  with 
ping  them  two  prages  a  month.  From  time  a  new  $10,000,000  exptansion  program  one 


to  time  this  schedule  will  he  augmented 
by  additional  copy  as  something  timely 
crop)s  up.  As  Studebaker  is  having  re¬ 
markable  prosp)erity  there  will  be  several 
times  when  it  has  something  worth  while 
to  give  in  a  message  to  the  public  through 
the  p>ap>ers. 

Reo  has  worked  out  a  schedule  of  26 
pages  for  this  year,  on  a  plan  of  using 
one  big  pap)cr  in  the  pivotal  centers.  To 
this  will  be  added  the  linage  of  the  local 
Reo  distributors  that  generally  ties  up 
800,  1,000  and  1,200  lines  of  sptace.  This 
is  a  more  comprehensive  campaign  than 
the  comptany  has  ever  p>lanned. 

Gardner  is  getting  set  for  copy  in 
some  50  or  more  large  places  on  a  basis 
of  running  a  total  of  15,000  to  20,000 
lines  in  each  section.  This  will  be  in 


watches  for  increased  copy.  It  has  grown 
larger  already  this  year. 

Auburn  now  has  a  complete  line  of 
four,  sixes  and  eights  and  last  year  dur¬ 
ing  the  closing  six  months  it  whoopted 
things  up  here  and  there  where  it  needed 
it  with  excellent  results.  Its  figures  in 
some  places  were  larger  than  for  two  or 
three  previous  years.  It  plans  to  do 
more. 


DO  YOU  NEED 
A  TRAINED  MAN? 


The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  find  him. 
The  Bureau  puts  yon  in  touch 
with  ezi>erienced,  energetic  men 
— it  uves  you  time  by  recom¬ 
mending  o^y  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  Robert  B.  Tarr,  Director, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  P.  O.  Box  115,  Pontiac, 
Michigan. 


NO  CHARGE  TO 
EMPLOYERS. 


ONLY  9  MONTHS  OLD, 
BUT  —  The  BIGGEST 
TABLOID  ON  EARTH 


Rapid  fTowtb,  you  will  admit,  but  thi 
DAILY  NEWS,  St.  Petarsburs’'t  Pk* 
tur«  Paper,  is  keepifif  pace  wHk 
Florida’s  developmsot. 

Editorial  punch,  convenient  bize,  tenria 
to  the  community  and  its  daily  nooa 
home  and  sporting  editions  have  coa- 
billed  to  push  the  DAILY  NEWS  isa 
its  undisputed  leadership  in  this  rich 
market. 

Thtf  SUNDAY  NEIVS,  started  n 
September,  is  the  most  popular  o»  tk 
West  Coast. 
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•UR  OVN  V05!£> 

‘  or  LetTbRS 


By  JAMES  MELVIN  LEE 

Franklin’s  birthday  is  so  near  date  t)us  heads.  Item.s  in  each  group  are 


takes  up  “Newspaper  Dynasties  and  been  run  since  it  was  purchased  by  Wil- 
Great  Chieftains  of  Journalism.”  Read-  liam  Randolph  Hearst  in  February,  1912. 
ers  of  the  Editor  &  Publisher  will  find  In  addition  to  being  extremely  critical 
little  that  is  new  in  this  article.  But  of  Hearst’s  methods  the  article  is  not 
readers  of  The  Outlook  will  doubtlessly  very  complimentary  to  the  Georgian  legis- 
be  entertained  with  some  of  the  anecdotes  lature.  The  article  itself  when  submitted 
that  are  retold.  F'or  The  Outlook  for  to  a  qualitative  and  quantitative  analysis 
Jan.  20  Mr.  Seitz  is  scheduled  for  “The  somehow  does  not  stand  these  tests  very 
Tabloid  Press” — “the  latest  and  lowest  well. 

thing  in  American  journalism.”  - 

The  Northfield  (Minn.)  N^s  pub-  Celebrate.  142nd  Year 

hshed  on  the  hrst  of  the  year  a  aOth  anni¬ 
versary  number.  A  special  section  con-  The  Alexandria  (V’a.)  Gasette.  cele- 


tS  Franklins  Dirinaay  is  so  near  Mte  ous  heads  Items  in  each  group  are  ^„sary  number.  A  special  section  con-  The  Alexandria  (Va.)  Ga::ette.  cele- 

of  publication  of  this  issue  1  to  arranged  chronologically  and  each  selec-  interesting  recollections  of  former  brated  its  142nd  anniversary  Jan.  1.  with 

call  attention  to  the  atest  book  about  B.  tion  is  preceded  by  a  summary  of  the  work  editors  and  a  historical  sketch  by  Carl  a  32-page  special  edition.  The  Gazette 

Franklin.  “The  Religion  of  Benjamin  and  life  of  its  auUior.  A  wonderful  cath-  L  Weight  city  editor  of  the  News  The  was  established  in  1784. 

Franklin”  (D.  Appl'ton  Com^y )  by  olicity  of  taste  is  shown  in  the  volun«.  anniversary  edition  is  dedicateil  to  Joel  - 

James  Madison  filler  rorrectsi^ny  in  s-  The  hrst  section  is  headed  ‘  Leitarti-  p^escott  Heatwole,  for  26  years  publisher  Crimele..  Front  Page  on  Chri.tmn. 
apprehensions  about  this  great  colonial  kel  (Editorials).  Selections  are  given  -t  Northfield  News  ^  * 

printer  and  publisher.^  It  sheds  new  light  from  German,  French,  English,  Italian,  ♦  i  The  Boston  Herald  on  Christmas  day 

M  a  side  of  Franklin’s  character  that  has  .\merican,  Norwegian  and  Russian  edi-  *  WTin  io»»  \  hept  all  stories  of  crime,  accidents,  fires 

k«n  under  a  cloud  because  of  “that  great  torial  writers.  The  points  of  view  will  A  •  j-  i  *  deaths  off  the  first  page. 

S„m-to  quote  the  philosopher’s  doubU.s  attract  the  Zst  attention  from  - - 

‘’'Franklin' once  attended  a  Presbyterian  Other  sections  deal  with  personal  ex-  If^s'bly  Use  Editor  &  Publisher  Classified, 

church  in  Philadelpliia  where  the  sermon  ,,eriences  sent  in  by  correspondents ;  news  ^  ~ -  —  -  ~ 

was  from  the  text,  -Pinallv,  brethren,  articles  and  reports  from  foreign  corres-  7  T  ^  ^  , 

^soeixr  things  are  true,  honest,  just,  pendents;  court  reports,  which  include  the  RcfflOnal  AdvCrtlSinP’ 

by  Zola,,  yveus.";  a  SaSb:'',t.'° S' *^egionai Aaverusmg 
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Crimelei.  Front  Page  on  Chri.tmas 

The  Boston  Herald  on  Christmas  day 
ept  all  stories  of  crime,  accidents,  fires 


Use  Editor  &  Publisher  Classified. 


twrt.ioveiy  or  u!  novu  Tiyur,.  If  .«crt  i/e  tamous  one  by  zLola,  J  accuse  :  a  mis-  •.  u  lu  i  a*  V  .  I - •  :  ■  • 

2)  -Arlue  or  any  H'aise  think  on  these  cellaneous  group  chiefly  humorous  and  ffl  w’ 

tdigsr  Franklin  thought  the  sermon  satirical  and  including  the  work  of  Defoe.  ^ 

was  mighty  poor  when  he  considered  the  Steele,  and  Mercier;  dramatic  criticism;  i,.-  •*  1 1  •, 

excellent  things  suggested  by  the  text,  musical  criticism ;  art  criticism,  and  literal  t  tl®  Tr  "'xlT® 

WTiile  he  got  little  trom  the  sermon,  he  about  Mr.  Munsey.  To  The  Nation  Mr. 

»'  •  1  •  J-  .  Munsey’s  life  seems  more  an  object  of 

American  newspapers  and  periodicals  pity  than  of  reproach.  For  some  reason 

S!  “S'-'.  JoseU  Van  R»lle  printed  'n'Shn'K 


thought  the  text  an  excellent  one  for  a 
DC'spaper  man  with  the  word  “think” 
changed  to  “print.” 


Franklm  appears  at  his  best  in  the  let-  ,i,e  most  attention  is  Henrv  M.  Stanley  Va°n 

ters  to  his  favorite  sister  whom  he  calls  j^e  work  which  he  did  as  a  reporter  P  'ki 

“Dearest  Sister  Jenny  and  who  was  the  york  Herald  Henrv  Ste-  (t  •  Telegraph.  Possibly  the 

wife  of  Benjamin  Mecom.  Franklin  was  u  j  Rlowitz  called  the  “kini?  Yenort  ^*bon  may  yet  comment  on  the  views 

r*avs  helpiU  this  husband  of  his  favor-  expressed  by  Mr.  Van  Raalte,  , 


always  helping  this  husbaim  of  is  ®vor-  represent^  not  with  something  he 

he  sister  to  get  established  in  the  news-  from  Par!.  tn  tVii»  /  nti/fntt 


rte  sister  to  gei  csraoiisn^..  i  .c  news-  contributed  from  Paris  to  the  Loiulon 
paper  ^siness,  as  y  y  Times  but  with  an  article  which  he  pub-  t 

journalism  will  show.  ^  ^  .  .  .  lished  in  Harpers  Monthly  in  I'XK)  about  ■, 

The  volume  is  in  error  on  a  few  his-  r  j  ,i 

torical  matters.  doubtless  to  mis-  comment  about  “Klassischer  " 

takes  v^ic  av  ,P  Journalismus”  ought  not  to  be  concluded 


mriKmiH  from  Pari:  to  «-'^?«ling  all  the  conflicting  opin- 

ntr  buted  from  Patjs  to  the  London  expressed  in  print  about  Mr.  Munsey 

A  t  '"•  :  I  »^''eve  that  the  editorial 

hed  in //orper^  J/otif/i/ym  19(K)  about  the  Editor  &  Publisher  comes  the 

This  comment  about  “Klassischer 


For  PTcamnle  on  nave  90  Juuriiaiismus  ougni  nor  to  oe  concluaeo  *  *  * 

Se  ^sertion  is  made  tlSt’the  Peni^yl-  S2ess^^GlwfotVH ’^”*"^** 
twda  Gazette  was  established  by  Ben-  Deirtmen  of  v&.Wto«  ^  to  “Hearst 

jarain  Franklin  while  that  honor  belongs  ^  College  New  York  Universitv  Hornes  to  Atlanta”  from  the  pen  of  Her- 

to  Samuel  Keimer,  fellow  printer  in  «««-  ^shed  "^The  Yoh.me'  •'^sbury.  In  this  article  Mr.  Asbury 

S'S  sSS  -dy'S'H.  .i.e,  bi,  riy»,  of  bow  .he  b.. 

SrithfvSSrwbkb  i'X“'ow'«Ie  ]VI““S‘''“^  "'o''"  ?,*  I  T»w «««««,  I 


religious  beliefs  held  by  B.  Franklin, 
Printer. 

.\  brief  preface  is  contributed  by  Harry 
Emerson  Fosdick.  “The  Religion  of 
Boijamin  Franklin”  makes  good  Sabbath 


In,  well  as  teachers  of  journalism  will 

be  amused  if  not  instruct^  with  the  ar- 
ry  tide  “The  Newspaper  and  Literature” 
of  which  Lawrence  F.  .Abbott  contributes  to 
,th  The  Outlook  for  Jan.  13.  On  one  point 


reading  for  newspaper  men.  Preachers,  Mr.  Abbott  is  in  error.  He  says  that 
however,  can  profit  most  by  the  book  be-  C  harles  A.  Dana  died  nearly  30  years  ago 
cause  of  the  frank  criticism  of  the  pulpit  —“before  such  a  thing  as  a  School  of 
by  a  practical  printer.  Journalism  was  thought  of.”  Inasmuch 

^  ^  ^  as  New  York  University  was  the  Alma 

Avir-iircnsDc-D _ Mater  of  his  father  it  is  a  little  surpris- 

NEW  SP.UPER  anthol  gy  familiar  with  the  fact 

tion  IS  “Klassischer  Journalismus  Whitelaw  Reid  in  the  early  70’s  de- 

(Rudolph  Kacminerer  Verlag,  Berlin)  ijyered  a  lecture  at  that  institution  on  a 
collected  and  edited  by  Egon  ^^win  Kiscfo  “School  of  Journalism”  in  which  a  cur- 
Mr.  Kisch  has  used  the  term  Klassischer  riculum  was  outlined  somewhat  similar 
because  in  his  volume  he  reviews  the  work  schools 

of  no  journalist  who  is  still  alive.  Mod-  ^hich  is  is  so  skeptical. 


cm  masterpieces  from  the  newspapers  are 
scheduled  for  a  later  volume  under  the 
title,  “Zeitgenossische  Publizistik.” 


The  second  of  a  series  of  articles  under 
the  general  head,  “The  .\merican  Press,” 


“(Classical  Journalism,  to  use  a  handy  appears  in  The  Outlook  for  Jan.  13,  from 
translation  of  the  German  title,  o^ns  with  q  This  article 

an  introduction  which,  after  outlining  the 
difficulties  of  preparing  an  anthology  of 

this  type,  lists  the  value  of  such  a  volume  __  __  _ 

for  present  day  journalists.  The  lessons  |  Jf|  j  Oil  IvilOlV  / 
that  may  ^  learned  from  this  anthology- 

are  then  pven.  From  point  of  t the  Washinvlon,  D.  C..  ha,  a  larger 

^  population  than  nine  entire  ,tates-and 

refer  Altcnberff.  1907.  *  ^  j  ai.  . 

•n,  a  •  I  •  a.*  J  I  .a-*  *s  *o  concentrated  that  you  can  com- 

The  material  is  orRatiized  under  van-  ,  .  . 

"  pletely  cover  the  pnrchaKintr  public 

with  ONK  newspaper — 

^l)e  Jbeninij  ^laL 
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MEMPHIS 

COMMERCIAL 

APPEAL 

The  International  Syndicate 

Baltimore,  Md. 


with  Sunday  mominc  edHion. 

Washingtonians  are  gainfully  employed 
—  and  can  afford  to  spend. 

New  York  office — 110  E.  42nd  St. 
Dan  A.  Carroll 

Chicago  office— Tower  Building 
J.  E.  Lutz 


Increased 

Circulation- 

Means  increased  revenue 
and  now — at  the  beginning 
of  the  year — is  the  time  to 
profit  to  the  greatest  ex¬ 
tent  by  a  big  gain  in  circu¬ 
lation.  We  can  give  you 
the  additional  subscribers 
you  want  and  increase  your 
daily  average  for  the  entire 
year. 

Over  twenty-two  years  of  i 

successes  has  proven  our  ! 

methods.  i 

MYERS’ 

Circulation  Organisation  ; 

415  E.  Third  St.,  Waterloo,  Iowa  I 


Selling  Results  to 
Advertisers 

Because  advertising  space  is  only 
a  means  to  an  end,  this  paper 
maintains  the  closest  possible  con¬ 
tact  with  every  sales  campai^  in 
the  rich  Dallas  trade  territory, 
doing  all  it  can  to  help  get  MAX¬ 
IMUM  RESULTS. 

Scores  of  appreciative 
national  advertisers  have 
praised  the  work  of  The 
News’  Trade  Survey  and 
Merchandising  Deportment. 
Let  us  tell  you  about  it. 

Balias 

iHIorttttig  ^euis 


Regional  Advertising 

at 

Regional  Rates 

in 

The  Christian  Science 
Monitor 

An  Intrrnntlonnl  Pally  Newspaper 
Pnbllihlng  SELECTED  ADVERTISING 

ATLANTIC.  CENTRAL  and 
PACIFIC  Editions 

Rate*  and  Olrcnlatlon  Data 
Snpplled  on  Reqneat 

ADVBRTISINO  OITICBS 
Boaton  New  York  Kanaat  City 

Philadelphia  London  San  Ftanclacn 

Chicago  Parts  Loa  Angeles 

Clerretand  Florence  Seattle 

Detroit  Portland 

“Buy  What  You  Can  VseT 

THE  SEATTLE  TIMES 

Leads  All  Seattle  Papers  ia 
SEATTLE  CIRCULA’nON 

SUNDAYS — 

The  Timet  leads  The  Poat- 
Intelligencer 

In  the  City . 12,620 

In  the  Trading  Zone.  .  8,132 
WEEK  DAYS — 

The  ’Times  leads  The  Star 

In  the  City .  9,445 

In  the  Trading  Zone.  .  .  4,534 
The  Times  leads  The  Post- 
Intelligencer 

In  the  City  . 16,761 

In  the  Trading  Zone.. 1 3, 839 

Proof  Furnished  on  Request 

Representati  ve 

The  S.  C.  BeckwUh  Special  Agen^ 

New  York,  Chicago,  St.  Louis,  Detroit, 
Atlanta.  Kansas  City. 


Tri)  OutCiti) 


THE  PEORIA 


JOURNAL 

(transcriDl 

Puts  Try  outs  Ouor.^  ~ 


(0 
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MISSOURI  PROGRAM  READY 


Northeait  Press  Association  to  Meet 
in  Macon,  Jan.  29 

Editors  from  25  cnumii-s  comprisiiiK  the 
Northeast  Missouri  I’ress  .\ssociation 
will  attend  the  winter  meeting  at  Macon, 
Mo.,  Ian.  29. 

The  program  follows  : 

Invocation  by  the  Rev.  W.  L.  .Meyer, 
of  Macon,  Mo. 

"How  the  Newspaper  Can  Help  the 
Farmer,”  ().  T.  Coleman,  County  Farm 
Extension  .Xitent  at  Palmyra,  Mo. 

“Importance  of  the  h'ditorial,"  William 


C.  Van  Cleve,  editor,  Moberly  Monitor- 
Index. 

“Getting  Out  a  Weekly  Newspaper  as 
a  Class  Project,”  John  H.  Casey,  assist¬ 
ant  professor  of  journalism.  University 
of  Missouri. 

“MakiiiR  a  (jo  of  a  Newspaper  in  a 
Town  of  700.”  .\rthur  G.  Huff,  editor, 
(Jorin  (Mo.)  Xczfs  Argus. 

“Missouri.”  J.  B.  Sheridan,  secretary 
of  the  Committee  on  Public  Utility  In- 
fortnation,  St.  l^iiiis. 

E'loyd  C.  Shoemaker,  secretary  of  the 
State  Historical  Society  of  Missouri,  at 
Columbia,  will  present  tiles  of  the  first 
newspaix-rs  published  in  Missouri. 


.•\dvertising,  printing,  subscriptions,  and 
the  general  work  of  news  gathering  will 
be  discussed  at  a  round  table  meeting  in 
the  afternoon.  Other  topics  of  discus¬ 
sion  will  include:  “Methods  I  Have 
Found  Successful  in  Creating  New  Busi¬ 
ness”  ;  “I-'eature  Stories” ;  “The  Kind  of 
Paper  a  Woman  Likes  to  Read” ;  and 
"Benefits  of  a  Press  Association.” 

F.  1 1.  Sosey,  editor  of  the  Palmyra 
(Mo.)  Sl’cclator,  is  president  of  the  asso¬ 
ciation.  and  William  M.  Nolen,  associate 
editor  of  the  .Monroe  City  (Mo.)  News, 
secretarv. 


Use  EDITOR  &  PUBLISHER  liners 


Supplies  and  Equipment 


MODERNIZE 

your 

COMPOSING  ROOM 

with 

HAMILTON  EQUIPMENT 

Made  in  both  wood  and  ateeL 
Manufactured  by 

The  Hamilton  Mfg.Co. 

Two  Rivera,  Wia. 

Far  aaia  bv  all  pronfeiaBt  Tjraa 
FounJwa  and  Daalars  sTW/ubsi'a. 


£055, 

.STEREOTYPING^ 
.HACHINERYi 


The  Goss  Motor  Driven 
Steam  Table  uses  no  ptrwer 
except  while  platen  is  being 
raised  or  lowered.  30,000 
lbs.  “follow-up”  pressure 
exerted  duringdrying.  Units 
of  one  platen.  Permits  plac¬ 
ing  as  many  units  as  desired 
side  by  side.  Automatic 
releases.  Write  for  complete 
catalog  of  Goss  Stereotyp¬ 
ing  Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Always  on  the  Spot 

copy  of  ICditor  &  Publisher 
reaches  practically  every  publisher 
and  his  executives.  Your  adver¬ 
tisement  in  its  columns  is  a  sales¬ 
man  ever  present — backed  by  the 
prestige  gained  and  maintained  in 
every  newspaper  office  by 

EDITOR  &  PUBLISHER 


CH 


Write  for  Information  Concerning 


Wilke’s  Metal 
Insurance  Plan 

It  Will  Save  You  Money 

Metals  Refining  Co. 

Hammond,  Indiana 

Warehouses  in  Principal  Cities 


USED  NEWSPAPER  PRESSES 

ilcott  16,  24  and  32'Page  Presses 

GOSS  24  and  28-paKe  prtaiet  good  for  black 
or  color  work. 

HOE  Quadruple,  Sextuple,  Sextuple  color  Preaa, 
Octuple  and  Double  ^xtuple  Pretsea. 
DUPLEX  Flat  Bod  Praaa — Printa  4,  6  or  8 
pagea.  Alto  Duplex- Quadruple  Stereotype  Preat, 
Metropolitan  Pattern. 

POTTER— 16  page  atereotype  prcis  with  aterco- 
type  machinery.  Very  good  and  very  cheap 
preaa. 

Available  For  Early  Delivery. 

WALTER  SCOTT  &  COMPANY 

Mata  OSee  *  FaeUry  ....  Plitaaeld,  N.  J. 

OAc*  •  •  Br»ka«  Bldg.,  1457  Braadwaj 
Chicaga  Offiaa  Manadooek  Blaek 


Printing  Press  Control 

"The  Safest  System  in 
the  World" 

For  Large  and 

Small  Plants 

Consult  Our  Nearest  Office 

The  Cutler>Haininer  Mfg.  Co. 

I  Works:  KILWATTKEE.  WISCONSIN 
Kew  York  CineinnAtl  Kilwaukoo 

I  Chicago  Bolton  San  Franoiaoo 

Pittabur^  Detroit  Lot  Angolan 

PhiladolphiA  8t.  Louis  Portland 

j  Cleveland  Buffalo 

I  Seattle— H.  B.  Squirea  Oo. 

CUTLER-HAMMER 


Don’t“Pig”Metal 

It  Wastes  Money 

Don’t  melt  your  metal  twice  to  iiae 
it  once.  Write  for  trial  offer.  The 
Monomelt  “Single  Melting  Sya* 
tem.”  References  gladly  fnmished. 


Printers  Manafactoring  Co 

1109.17  Transportation  Bldg. 
Chicago  niinoia 

World  Bldg.,  New  York  City 


Classifiei 

EDITOR  PUBLISH! 

Classified  Advertising 
Information 
TRANSIENT  RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .44  per  line 

2  Times  —  .35  per  line 

3  Times  —  .30  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .60  per  line 

4  Times  —  .55  per  line 
White  space  charge  at  same  rate  per  lb 
insertion  as  earned  by  frequency  of  inar 
Special  rates  quoted  for  13,  26  and  52 
The  Editor  &  Publisher  reserves  the  rijt 
classify,  edit  or  reject  any  advertisenni 

COUNT  SIX  WORDS  TO  LINE, 

INDEX  OF  CLASSIFICAT 


ADVERTISING 

General  Promotion 
Special  Elditions  Special  Pags 

BUSINESS  OFFICE 

Accounting  Appraiser 

Supplies  Devices 

BUSINESS  OPPORTUNITIES 

Biokers  Newspapers  Wanted 

Newspapers  F*or  Sale 

CIRCULATION 

Promotion  Distributia 

Premiums 

EDITORIAL 

business  News  Corresponded 

Syntbeate  Featurdo 


Art  Pages 
Comics 

Fashion  Pages 
Fiction 

News  Pictorial 


Radio 
Sports 
Statistical 
Wire  News 
Women’s  Pagp 


EMPLOYMENT 

Help  Wanted  Situations  Waotec 

MECHANICAL 

F.qiiipment  For  Sale  Eiiuipment  Was: 

ADVERTISING 


General  Promotion 


Advwtiafeg  Proeaotlao— U  you  wint 

business,  communicate  with  the  Intenu: 
Publications  Service,  Suite  1004,  1841  E 
way.  New  York  Qty. 


Special  Pagea 


Special  Feature  Pages — Ixx;al  display  de^ti 
from  non-regular  advertisers.  Industrial,  S' 
ing.  Church,  Baby-Contest  Pages,  Spe^ 
tions.  Every  account  guaranteed.  Willia 
Jordan,  Newspaper  Revenue  Builder,  care  t 
&  Publisher. 


BUSINESS  OPPORTUNIT 


Automatic  a'  T~~7 

Curved  Plate  ^ 

and  Shaving  . 

Machine  ^ 

A  Machine  that  will  trim,  tail-cut  and  shave  five  or  six  Stereo  Plates  a  min¬ 
ute  efficiently  and  economically.  Arranged  with  Motor  Drive  connected  by  a 
Silent  Chain. 


Very  Desirable  Weekly  and  Job  Plant 

elusive  field.  Western  Pennsylvania;  fim 
estate;  modern  equipment;  good  ctreui 
earning  handsome  dividends;  initial  pa:- 
SU.s'iOO  including  real  estate,  or  $7,.‘>00 
J.  B.  Shale,  Times  Building,  New  Yorii 


R.  HOE  &  CO.,  INC. 

7  South  Dearborn  Street 
CHICAGO.  ILL. 


504-520  Grand  St.,  New  York  City 

■lio  at  7  Water  Street 

DUNELLEN.  N.  J.  BOSTON,  MASS 


Newspapers  for  Sale 


Only  Evening  Newspaper  in  prosperoos 
important  scalnard  city  of  50,000  popuk 
Newspaper  has  large  profit  record  over  pe»: 
years.  Owns  its  own  building,  centrally  loc3 
Newspaper  and  real  estate  can  be  purchase 
taken  immediately  for  $250,000,  of  ^ 
$150,000  must  he  cash.  Communications  sg 
answered  where  the  inquirer  gives  evidtr^ 
ability  to  make  stipulated  cash  payment.  B- 
Kditor  &  Publisher. 


Money-making  Minnesota  Weekly  iQ 
usually  g(RK|  territory  for  sale. 
of  town,  2.000;  paper’s  circulation,  2,600* 
a  year.  Does  over  $18,500  gross  bu^ir^ 
year.  The  right  owner-manager  can  tak' 
about  $7,500  yearly  salary  and  profits. 
ages  12  pages  home  print  weekly.  Has  (p 
(’ottrell  press,  model  five  !inotyi>c  with  i 
10,  12  and  14  point  mat.s,  jobl)er,  pony  Bah 
Miller  saw  trimmer,  metal  furnace  and  ca 
!)ox,  type,  stones,  etc.;  in  fact,  just  the 
equipment.  Auditor’s  certified  statement 
figures.  Folder  with  full  list  of  equipment, 
mailed  on  request.  Attractive  price  for 
action.  B-625,  Editor  &  Publisher. 
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business  opportunities 

Newspapers  for  Sale 


EMPLOYMENT 


EMPLOYMENT 


Help  Wanted 


Situations  Wanted 


Prosperous  Afternoon  Daily  newspaper  for  sale. 
Vewspaper  in  city  75,000  people,  with  circu- 
htion  of  15,000  A.  H.  C.  Exceptional  property 
uterine  to  250.000  people  in  trading  area. 
Property  can  be  bought  for  $100,000  cash,  hal- 
ince  ten  years.  For  full  particulars  address 
B-608,  Editor  &  Pulilisher. 


Experienced  Newspaper  Man  wanted  to  take  Classified  Advertising  Manager  of  a  metro- 
h.-irgc  of  small  .Midwest  Daily  in  splendid  i»lit.an  daily  desires  new  opportunities  this 


Spring  and  welcomes  corresponaence  from  first 
class  newspapers. 

Publisher, 


Newspapers  Wanted 


field.  Write  stating  ciualifications  and  experi 
ence.  May  sell  interest  to  right  party.  .\d- 
dress  Editor  &  Publisher. 

Photo-engraver  wanted  for  newspaper.  Steady  Clarified  Advertising  Manager,  thoroughly  ex 
employment.  ‘  ;  j  j  ■  • 

lisher. 


Address  B-621,  Editor  &*  terms.  Hoffmann  Type  & 
IJth  St.,  N.  Y.  City. 


MECHANICAL 

Equipment  for  Sale 

Job  Presses,  Papw  Cutters,  Wire  Stitchers, 
etc. — A  complete  line.  Overhauled  and  guar¬ 
anteed  machines  at  bargain  prices.  Easy 
Eng.  Co.,  114  E. 


Address  B-647,  Editor  &  1Mb 


from 

Con- 


Evening  Paper-Want  to  buy  direct 
owner  in  city  of  from  10.000  to  20,000. 

SHential.  B-637.  Editor  &  Publisher. 

-ants  to 


Situations  Wanted 


Advertising  Director— Thoroughly  experienced 


^e^ir^Kl  ^:u;.^‘t"ti::“:^un;vrrie  ex^utive  will  be  available  jan.  IsE 

S’Lkl’ng  f.{r  a  congenial  connection,  with  a  Xr  a ‘'in.  i^hr"Sve''‘’a'n'S 

country  weekly,  lie  knows  advertjsing.  job  .horough  knowledge  of  all  br.anches  o"  nets 
printing,  and  cilitorial  work.  He  has  some  paprr  adverti.-^ing  an  opportunity  to  continue  an 
money  J  "L-'i'-r*  enviable  record.  Prefer  second  or  third  paper 

rant.  Address  B-64.S.  Editor  &  Publisher.  ,n  north  or  east.  My  past  record  is  proof  of 

-  my  ability  to  organize  and  put  over  hard  prop¬ 
ositions.  Write  for  full  particulars  and  an  in- 
_ _  _  Now  employed.  Address  Box  B-535, 

Partnershipy'Newspapcrmen,  advertising  mana-  Editor  &  Publisher. 

S;ire1i^n"‘esTabrUh"d”daU;"in'*^^^^^^  Manager  and  .Assistant  Publisher. 


Partnership 


I^rienccd,  desires  position  oit'ering  better  chance 
tor  advancement.  Writes  gooil  promotional 
copy,  directs  and  develops  sales  oi  contracts, 
multiple  ads  and  white  space.  Understands 
training  of  counter  clerks  and  telephone  oper¬ 
ators.  Familiar  with  Ixiokkeeping  systems  and 
detail  work.  A  loyal,  hard  worker  who  is 
qualified  to  take  charge  of  classified  dei>artment 
on  large  newspaj>er.  Neat  appearing,  clean 
habits,  college  education,  age  28,  dependable. 

Past  record  as  stemly  an«l  consistent  pro<lucer. 

Best  references.  B-636,  Editor  &  Publisher. 

Desk  Man -Likes  small  daily  best.  Seeking  tum  ua  »  i  wmimkuiuv 

telegraph  or  city  desk  on  paper  up  to  20,000  The  .Morning''CaH,  Key'xVesr’FloVTda 
circulation  within  200  miles  of  Buffalo,  N.  Y. 

Nine  years*  experience,  27  years  old,  married, 
ability  to  produce.  Write  editorials,  features 
and  column.  Not  afraid  of  work.  $50.  B-629, 

Editor  &  Publisher. 


Linotype  Bargains— Several  Model  One  Lino¬ 
types  in  good  running  order,  price  $600  each. 
Several  Model  Two  and  Model  Four  Linotypes 
reduced  to  one  magazine  machines,  price  $650 
each.  One  Model  Five  Linotype,  excellent  con¬ 
dition  $1  000.  All  without  matrices.  Prices 
strictly  cash.  You  can  use  them  until  you 
need  a  better  machine  then  trade  in  for  twice 
as  much  on  new  machine.  The  Linograph 
Company,  Davenport,  Iowa. 

One  Goss  Comet  Flat  Bed  Press  for  sale; 
equipped  in  first-class  condition,  with  extra  set 
of  eight  column  chases;  for  delivery  within  the 
next  thirty  days.  Please  communicate  with 


'  Must  ^  experienced  and  willing  to  work.  Dramatic  and  Music  Critic,  national  reputation. 


5l7dre.s“latholSmew.  United  Press,  Ian  Fran'-  ^';'"M^'XreT.:l^'::'’;ersi'ip'?an'T;u?c"^^^ 


CIRCULATION 


possible,  where  part 

gradually,  although  this  is  not  essential.  Ex¬ 
cellent  record  of  growth  in  present  position. 
Age  35,  married,  chibireti,  Protestant,  go^ 
health.  B-638,  Editor  &■  Publisher, 


wishes  position  in  East  outside  New  York. 


Printers'  Outfitters— Printing  Plants  and  busi¬ 
ness  bought  and  sold.  American  Typefounders* 
products,  printers'  and  bookbinders’  machinery 
of  every  description.  Conner,  Fendler  &  Ca, 
96  Beekman  St.,  New  York  City. 

Used  Goes  Mat  Rc^sr  for  wet  mats  only,  for 


High  priced  but  worth  it,  as  proven  by  record  cheap.  The  Goes  Printing  Press  Co.,’ 1535 


of  achievements.  Now  employed 
B-642,  Editor  &  Publisher, 


Address  Paulina  St.,  Chicago,  Ill. 


Promotion 


Executive — Seeks  sitration  on  newspaper  where 


Qmdation— NMien  quick,  additional  circulation  Daily,  New  York  or  vicinity.  B-635,  Editor  & 
coverage  becomes  necessary,  remember  that  our  Publisher 

twenty  years  in  this  one  line  of  endeavor  is  - 

your  pro^  against  experimenting.  Write  or 
wire  Pacific  Coast  Circulation  Service,  Bell 
Block,  Gncinnati.  Ohio. _ 


Advertising— Experienced  solicitor  on  Real  f'”i»*>'ihcr  needs  mar.  capable  of  intelligently 
Estate,  Display  and  Resort  seeks  connection  with  expense  and  permanently  increasing 


Pronwtiofi— There  is  no  substitute  for  an  ef¬ 
fective  canvass.  No  high  pressure  methods, 
misrepresentation  or  contests.  Crew  available 
for  middle  west.  Write  for  references  and 

Srticulars.  F.  J.  Marks,  2524  E.  73rd., 
eveland,  Ohio. _ 

Cknculation  Builders — Blair  &  Austin,  1504  Cen¬ 
tre  Ave.,  Reading,  Penn.  Originators  of  Sales¬ 
manship  Club  Campaigns. 


A^ertising-Managev^Solicitor  —  Marrie<l.  no 
drifter,  seeks  change.  Experienced  solicitor 
city  dailies.  Advertising  manager  small  daily. 
Writes  selling  copy,  makes  appealing  layouts, 
creates,  builds,  holds  accounts.  Substantial 
references,  good  persmiality.  .Address  B-W5, 
Editor  &  Publisher. 


Business  Manager  or  Publisher’s  Representa¬ 
tive,  12  years*  experience  covering  all  business 
departments,  desires  connection  with  paj>er  in 
city  of  100,000  or  more.  References  gladly 
furnished.  Available  at  once.  B  632.  Editor  & 
Publisher. 


Premiums 


AdyertisiDg  Salesman  and  copy  writer  wants 

- — - - - - - - - -  position.  Eight  years*  newspaper  soliciting  and 

Premiums- Can  you  secure  a  few  fair  solicitors?  copy  service  exj^ricnce.  Pleasing  personality; 
If  JO.  investigate  Albright's  plans  of  promoting  age  34;  married;  minimum  salary,  $65, 
carrier  circulations  without  promotion  CMts.  B-641,  Editor  &  Publisher. 

R.  D.  or  mail  promotion  necessitates  financing  . 

vet  pays  all  costs.  Dealer  circulation  promoted  Advertising -Make  your  anticipations  of  a  big 
at  a  vepr  reasonable  rate  per  hundr^  copiei  advertising  linage  during  1926  a  reality  by 

securing  my  services.  Versatile  experience  in 


business;  now  employed  as  publisher  daily  paper 
in  large  city,  where  in  two  years  expenses  have 
!)ecn  reiluceil  over  one-third,  while  paper  is 
doing  larger  volume.  Exceptionally  successful 
in  pay  roll  (including  mechanical)  retluctions. 
Experienced  and  capable  of  taking  direct  re¬ 
sponsibility  of  every  department.  Able  to  supply 
references  of  highest  class  extending  over  period 
of  years.  Satisfactory  reason  for  change. 
.Address  Box  B-639,  Editor  &  Publisher,  New 
York  City. 

Executive — WTio  know's  daily  newsi>aper  busi¬ 
ness  from  ground  up.  as  eilitor  and  publisher — 
editorial,  mechanical,  advertising,  circulation, 
accounting — seeks  change  of  location  because  of 
family  reasons,  (’omplete  experience  from  in¬ 
stallation  of  new  plant  on  through.  Knows  how 
to  produce  good  newspaper  economically.  Will 
make  none  but  right  sort  of  connection.  B-633, 
Editor  &  Publisher. 


increased.  A  circulator  to  start  your  offer  with¬ 
out  obligation.  The  Albright  China  Co.,  Car 
rollton,  Ohio. 


EDITORIAL 


Sjmdicate  Features 


copy  writing  and  selling,  advertising  promotion, 
special  editions  and  features.  Prinluccr  of  new 
business,  successful  in  developing  accounts  into 
permanent  advertisers.  Pro|K»sition  that  needs 
new  life  and  general  bracing  np  particularly 
desired.  Best  of  reference**.  Box  B-630, 
Editor  &  Publisher. 


Brooklyn  Citizen  ard  Buffalo  Express  are  the 
new  customers  this  week.  Write  for  samnles 
of  a  live,  alert,  up-to-date  service.  The 
Graphic  Syndicate,  25  City  Hall  Place,  New 
York  nty.' 


EMPLOYMENT 


Advertising  Manager,  now  employed,  seeks 
new  connection.  Twelve  years*  experience  in 
selling  advertising.  Age  35.  Thoroughly 
familiar  with  local  display,  automobile  accounts 
and  publicity,  national  accounts  and  service 
work,  also  classified  advertising.  Employed  at 
present  as  Advertising  Manager  of  middle 
w^estern  daily  with  circulation  about  85,000. 
Not  satisfied  with  future  here.  Can  furnish 
best  of  references.  Box  B-624.  E<litor  & 
Publisher. 

AdwtUinc  Manaccr;  Business  Manager;  Man-  Cartoenist.  artist,  layout  man.  experirnceil. 
iging  Editor;  CitT  Editors;  Rejiorters:  Display  competent  seeks  connection  daily  paper.  Also 
Men.  Positions  now  open.  Publishers*  Place-  layout  man.  Start 

ment  Service,  Seitz  Bldg.,  Syracuse,  N.  Y.  $60.  Craig,  /Ol  41st,  Des  Aloines.  Iowa. 

Advertising  Solicitor  Opening  for  experi-  Circulation  Manager,  age  32.  Employed 
enced  man  in  city  of  Michigan  under  100.000,  as  Assistant  on  paper  40.000  circulation, 
daily  paper.  Must  know  how  to  produce  copy  Thoroughly  acquaint^  with  independent  carrier 
and  not  he  afraid  of  work.  Excellent  oppor-  system,  country  circulation,  rural  routes,  success- 
tunity.  Address  Box  B-626,  Editor  &  Publisher,  ful  promotion  metho<ls.  etc.  Fourteen  years* 


Help  Wanted 


Assistant  to  Publisher  wanteil.  Must  be 
capable  of  taking  full  charge.  Publisher  has 
three  strong  weeklies  that  offer  go«>d  opp4>r- 
tunity  for  experienced  newspaper  man.  A*! 
dress  B-646.  Editor  A'  Publisher. 

Advertising  Man  wanted.  O-’e  who  is  cx- 
perience<i  in  selling,  and  writing  good  copy. 
Only  dailv  paper  in  middle  western  city  of 
25. WO.  Splendid  opporttinity.  Write  fully, 
giving  aee.  experience,  references  and  salary  to 

^tart. _ B  627.  Editor  &  Publisher.  _  _ 

EiMtor.  Morning  paper.  New  England 
100,000  population.  T.ive  organization 


City 
City. 

wants  a  live  man.  B-628,  Editor  ^  Publisher 
ObssHied  Manager  for  fast  growing  daily  near 
New  York.  Excellent  opportunity  for  m.in  who 


experience.  Five  years  in  this  position.  Have 
reached  top  of  ladder  here.  Desire  to  change. 
Morning  or  evening  pat>er  in  city  not  less  than 
100,000.  Central  States,  where  future  depends 
on  results.  B-648.  Editor  &  Publisher. 

Classified  Manager— Clean  cut.  go-getter,  age 
39,  13  years*  experience.  Classified,  on  paper 
where  now  employed  ranked  first.  Na¬ 
tional  seventh  and  local  display  sixteenth  for 
cities  of  less  than  100.000  first  six  months  of 
1925.  Leading  second  paper  by  72%;  also  pre¬ 
vious  years.  Do  you  want  a  leader  record?  If 
so,  let’s  get  together;  salary  or  commission; 
prefer  city  of  150,000  or  over;  South  or  South¬ 
west.  Address  B-60S,  Editor  &  Publisher. 


Classified  Expert,  with  many  years  of  success- 
has  proved  ahilitv  to  build  classified.  Address  experience  in  building  classified  business  on 
B-642.  Editor  A*  Publisher.  Metropolitan  and  small  town  papers,  offers  per- 

fL,  t  ,. - w;-— .  ^  I-  sonal  service  in  training  and  management  of 

Qrwiatkm  District  Men  who  believe  .-lassified  department.  My  wxrk  includes  train- 

^Mome  Delivery  plan  of  building  circulation,  manager  to  succeed  myself,  instal-  Hoe  Wet  Mat  Roller,  chain  drive,  equipped 

iT  necessary  system,  training  of  selling  with  5  horsepower  motor  and  control.  First 

lisher*”'*”*  ******  ■^^*^*’*®*  B-597,  Editor  &  Pub-  promotional  work,  development  of  reader  class  conditirti  and  in  daily  use  at  The  Cleve- 

p - _ - _ _ _  _  interest.  My  charge  is  bas^  on  department  land  Pres.s;  $175,  F.  O.  B.  Cleveland.  Inquire 

Ccxirt  House  Renorter  wanted.  Write  Non-  income  and  increase  in  earnings.  William  E.  Sui»crintendent.  Stereo  Dept.,  Cleveland  Press, 

P*reil,  Council  Bluffs,  Iowa.  Jordan,  care  Editor  &  Publisher.  Cleveland.  Ohio. 


Foremanship  In  Florida  Composing  Room  by 
resourceful,  economical  man;  expert  in  pro¬ 
duction  of  up-to-date  newspaper,  getting  maxi¬ 
mum  results  without  friction;  would  locate  per¬ 
manently.  Bentley,  97  Chestnut  street,  Nutley, 
New  Jersey. 

Managing  Editor  seeks  r>(>portunity  to  build 
small  city  Daily  into  live,  money  making 
pri>perty.  My  last  success  as  Managing 
Editor  was  building  a  daily  (name  on  request), 
from  7,200  to  16,000  circulation.  My  twenty 
year  record  carries  no  black  marks  and  is  well 
worth  inquiry.  My  last  pay  was  $110  a  week, 
hut  will  consider  much  less  with  assurance  of 
a  sb.are  in  profits.  Will  meet  prospective  em¬ 
ployer  in  New  A'ork  or  Philadelphia  by  apiWnt- 
ment.  B-634,  Editor  &  Publisher. 

News  Editor  and  Head  Writer,  accurate  and 
rapid,  seeks  immediate  connection  on  Eastern 
daily.  Former  press  association  editor.  Prefer 
handling  desk  or  telegraph  news.  Refertmees. 
.Address  B-640,  Editor  &  lAiblisher. 

Radio  News  Editor  -With  a  radio  in  every 
sixth  home  you  cannot  afford  to  ignore  this 
great  news  source  any  longer.  Services  radio 
editor  now  available.  Well-written,  non-tech- 
nical  articles.  George  W.  Rodriguez,  Radio 
Journalist,  Athens,  Ala.  State  salary. 

Reporter,  Eefitor,  Manager—What  can  you 
offer  a  man  with  30  years*  experience? 
References.  B-631.  Editor  &  Publisher. 

Sports  Writer,  Editor,  experienced;  age  24. 
East  preferred.  B-512,  Editor  &  Publisher. 

Young  Managing  Editor,  City  Editor  or  desk 
man.  .Afternoon  daily  in  city  of  100,000  or 
more.  Live-wire,  with  much  experience.  B-511, 
Editor  &  Publisher. 


MECHANICAL 


Equipment  For  Sale 


Successful 

Performance 


Tliia  firm  haa  a  reeord  oi 
IS  jean  ot  aueceufal  perforraanw  ia 
the  difficnit  work  of 

PURCHASE.  CONSOUDATION, 
SALE  AND  APPRAISAL 
of  newipaper  aad  macaaine  propertiea 
throughont  the  U.  S. 

HARWELL  &  CANNON 

Times  Bldif.  New  York 


WE  ARE  EQUAL  TO  YOUR  PROBLEM: 

To  Buy  a  Newapapor, 

To  Soil  a  Nowspopor, 

To  Appraiao  a  Noarapapor. 

PALMER 

DeWlTT  &  PALMER 

For  TUrtp  Ya 


SALES— appraisals 
NEWSPAPER  PROPERTIES 
350  Maifiaon  Are..  Now  York 


Duolex  Tubular  Press,  16-page,  with  starter 
.iiul  complete  stereotyping  outfit,  for  sale.  Press 
only  ff)ur  years  old.  Good  as  new.  Write  or 
wire  The  Tribune  Publishing  Company,  Ironton, 
Ohio. 


OPPORTUNITIES 

Perhaps  you  know  a  newspaper  in  the 
nest  town  that  has  an  opening  that  you 
could  fill,  but  has  it  occurred  to  you 
that  a  bigger  job  may  await  you? 

Write  an  advertisement  stating  your 
qualifications  and  insert  It  in  our  Classi¬ 
fied  page.  The  repliae  will  show  you 
how  many  opportunities  you  have  and 
permit  you  to  make  a  choice. 

Oifr  classi^ed  page  offers  opportunities 

EDITOR  &  PUBLISHER 
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ONE  DOLLAR 
WILL  BE 
PAID 

FOR  EACH 
IDEA 

PUBLISHED 


I  T  A  D  ®  (t  DOLLAR  i  Committeet  Named  for  Waahington 

|!  I  /  I  ^  I  i  /  \  lx  *  ^  WILL  BE  I  Press  Association  Convention 

I  PAID  I  In  connection  with  the  observance  of 

I  TXT  T-r  T  T-t  TX  for  each  |  Journalism  Week.  Feb.  25,  26.  27,  the 

li  C  ®  L-/  III  I  H  inPA  I  Washington  State  Press  Asociation  will 

P  v  «P  JL  I  ^1  jIj  I  PimiTQHPr>  I  winter  session  of  its  fourteenth 

i|  PUBLISHED  I  annual  Newspaper  Institute  at  the  Uni- 

1  I  .1  I  versity  of  Washington,  Seattle, 

a  ji«ifl6mu]Bii[]ijiiiii  . m .  — The  following  committees  have  been 

^  BUSINESS  TICKLERS  '  '  . named : 

the  right  light,  the  idea  should  have  easy  Daily  newspapers:  Monte  F.  Brown, 

'  <;ale _ B  A  T  Seattle  Journal  of  Commerce ;  Ted  Rob- 

the  annual  Spring  moving  season  is . .  ertson,  Yakima  Repiihlic,  and  Frank  M. 

^  not  far  away.  Begin  lining  up  the  We  operate  a  first  class  job  printing  ^  wrtr 

transfer  and  trucking  companies  for  a  department  in  connection  with  our  news-  p'’'®  newspapers.  Hill  \\  ilhams, 
double  truck  advertisement  appealing  to  paper,  and  combine  advertising  soliciting  J', 

the  thoughts  of  the  prospective  mover.  w;ith  job  printing  soliciting.  A  good  many  Times  Trtbtine,  and  }.  \\.  ishect^,  Blaine 

_ y  .\  X.  times,  we  get  orders  for  job  printing,  JournM-rress. 

_  especially  during  dull  seasons,  when  a  .  University  faculty :  M.  Lyle  Spencer, 

\  novel  “Automobile  Contest’’  was  merchant  does  not  want  to  advertise.  We  director;  School  of  Journalism,  chair- 


BUSINESS  TICKLERS  " 

IL_ _ _ _ 

'T'HE  annual  Spring  moving  season  is 
not  far  away.  Begin  lining  up  the 


the  thoughts  of  the  prospective  mover 
— B.  A.  T. 


the  right  light,  the  idea  should  have  easy 
sale. — B.  A.  T. 


novel  “.Automobile  Contest’’ 


conducted  by  a  western  newspaper  with  have  found  this  the  most  effective  form  man  of  the  program  committee;  Herbert 
awards  totaling  $100  Ten  automobile  of  soliciting  printing.— Donald  O.  Ross,  T.  Condon,  comptroller,  and  Dr.  David 
distributors  contributed  toward  the  space  ITashington  (la.)  Democrat.  C.  Hall,  professor  of  hygiene. 


distributors  contributed  toward  the  space 
which  used  an  entire  page.  The  idea 
was  to  send  in  to  any  of  the  dealers 
listed,  the  name  or  names  of  prospective 
purchasers  of  aiitcjmobiles.  If  the  auto¬ 
mobile  is  sold  to  the  prospect,  the  person 
turning  in  the  name  receives  $10.  .A 
grand  prize  of  $100,  divided  into  three 
parts,  1st,  2nd  and  3rd  prizes,  was  given 
to  the  three  contestants  turning  in  the 
largest  number  of  live  prospects  by  a 
specified  date.  The  contest  was  open  for 
a  month. — (Jeorge  C.  Marcley. 


HUNCHES 


ONE  DOLLAR 
’WILL  BE  PAID 
FOR  EACH 
"H  U  N  C  H” 
PUBLISHED 


Sport,”  providing  a  daily  feature  for  Sj 
sporting  page,  and  allowing  the  o|j, 
timers  in  sport  to  check  up  on  'h,. 
recollections. — C.  M.  L. 

Since  no  person  ever  lived  who  liiii-. 
believe  he  or  she  could  “write  for  ^ 
papers,”  I  believe  a  good  Sunday  featit. 
would  be  to  devote  a  page  to  news  tti 
tures  written  up  by  non-professionii 
Let  each  contestant  select  whatever  «. 
teresting  feature  he  desires  to  write  aboc 
limiting  each  contribution  to  halfj 
column  or  less  and  give  a  prize  for  tli 
best  written  article. — Aubrey  Betts. 

The  Worcester  (Mass.)  Telegram  i 
running  an  illustrated  daily  series  n 
sketches  headed  “Brightening  The  Co: 
ner,”  under  which  outlines  of  the  wo^ 
of  the  city’s  charitable  organizations  jrt 
given,  one  association  being  describei 
each  day.  A  two-column  box  head  wii 
pictures  of  active  leaders  adds  to 
effect. — R.  B.  S. 


BY  UNITED  PRESS 


a  month— tjieorge  L.  -Marciey.  44]^EW  YORK’S  STATUES— What  The  Cinchmati-Timcs-Slar  has  been 

•  Are  They  Thinking  .About?”  is  a  c.implimented  for  its  heading,  “Does 

.A  live  p-mltry  page,  run  a  number  of  contest  announced  by  the  New  Vour  Club  Meet  Tomorrow;  over  the 

sveeks  m  early  spring  or  late  winter,  American,  which  stirs  readers’  list  of  club  meetings  to  be  held  in  the 

should  prove  a  profitable  venture.  The  imaginations  and  offers  a  chance  for  con-  city.  It  serves  as  more  of  a  reminder 

poultry  industry  is  a  huge  business  now  ^jmetive,  humorous  or  philosophical  than  the  usual  club  column.— Thora 

and  has  many  profitable  angles  and  it  A  R  F.igenmann. 

analp  CSSaj  S.  A.  K.  V..  b 


treated  from  the  “baby  chick”  angle  at 
this  season  of  the  year  should  bring  a 
wealth  of  advertisers  to  the  poultry  page. 


imaginations  and  offers  a  chance  for  con-  city.  It  serves  as  more  of  a  rermnder 
structive,  humorous  or  philosophical  than  the  usual  club  column.  Thora 
essavs.— A.  R.  C.  Eigenmann. 


-  - - ...  ...  —  —  -  - o  _  .  r  ,  «/~  I  u  I  F'rom  its  files  one  of  the  leading  Cana- 

wealth  of  advertisers  to  the  poultry  page.  A  senes  of  articles  on  Celebrities  I  compiles  each  day  the  most 

For  instance  a  senes  of  articles  on  poul-  contributed  by  the  read-  outstanding  events  in  the  realm  of  sports 

try  run  each  week,  given  a  local  slant,  ers,  ^th  young  and  old,  attracted  wide  years  ago.  These  it  uses  under 

should  attract  seed,  feed  and  hardware  attention  and  proved  a  circulation  ^ster  ^p^  “Twenty  Years  Ago  in 

stores*  which  handle  incubators,  brooders*  ^  small  country  daily.  Contributors  _  _  . 

feeds,  coops,  fountains,  grit,  feeders,  etc.  "’cre  limited  to  200  words  and  the  recol- 

Almost  everv  community  boasts  of  hatch-  lections  sent  in  ranged  from  boyhood  * 

eries  producing  from  a  few  hundred  up  meetings  with  some  of  the  presidents  who  'T  LJ  ^  lAf 

into  the  thousands  of  baby  chicks  weekly  ^^erved  before  the  Civil  \\  ar  down  111  \J  •  V  V  • 

and  thev  should  easily  be  induced  to  ad-  through  the  years  to  stories  of  “Black 
vertise.— Frank  C.  Davis,  Harrisonburg,  Jack”  Per.shing  and  other  outstanding 
Pa.  figures  of  the  late  world  struggle. — E.  R. 

_  Lowe,  Waltham,  Mass. 


THOS.  W. 
BRIGGS  CO. 


On  the  lightest  advertising  day  of  the 
week,  it  has  been  found  profitable  to  run 
1  “Weekly  Business  Review”  page.  Place 


Why  do  people  keep  gold  fish?  Bird 
store  proprietors  can  give  some  interest- 


this  heading  at  the  top  center  and  at  the  sidelights  on  the  great  variety  of 
sides  at  the  top  can  be  placed  the  days  reasons  for  this  habit.  It  should  make  a 
of  the  week  and  the  time  the  business  clubs  ’  S'’C)d  local  feature.  .A.  N. 

of  the  city  hold  their  meetings.  In  the  - 

outside  columns  of  the  page  are  placed  .  Electric  and  gas  meters,  measuring 
small  advertisements  of  many  diversified  kilowatts  and  cubic  feet,  mean  nothing  to 
small  retailers,  such  as  small  clothes  average  householder.  This  very  fact 
shops,  printers,  realtors,  dry  cleaners,  and  Kives  opportunity  to  print  an  article 
other  concerns  that  find  large  space  too  which  will  tell  just  how  much  it  costs 
expensive  for  them.  In  the  center  ^  washing  machine  an  hour,  how 

columns,  if  there  is  -space  left  the  Mil-  much  the  operation  of  an  iron  costs  every 
waukce  (Wis.)  Seniinel  finds  it  profit-  minutes,  what  the  cost  of  cooking  a 
able  to  run  two  or  three  stories  of  some  •’^ast  for  two  hours  is.  This  information 
article  that  is  found  at  one  of  these  shops,  obtained  easily  at  the  office  of 

or  a  story  of  fine  of  the  adverti.sers,  or  “"‘I  electric  company. — A.  C. 

some  new  invention. — Wilbur  Poison.  Regli. 

Possibly  you  are  overlooking  a  bet  if 
you  don’t  go  after  the  silver,  gold  and  WHAT  better 

nickel  platers  in  your  city  for  regular  TFSTiMnisiiAi  j 

advertisements.  1  he  platers  can  often  t  ta  l  IMUNIAL  need 

save  the  householder  money  by  replat-  WE  offer  as  to 

ing  articles  that  otherwise  would  have  tuc 

to  be  thrown  away.  Put  to  the  platers  in  *  worth  of  our 

RADIO  PROGRAMS 
THAN  the  nearly 
200  NEWSPAPERS 
USING  them  daily? 

THEY’VE  tried 
THEM  and  know. 

SEND  fur  free 
WEEK’S  trial. 


htwuafMifl  Newt  Sersdoe 


AUDIO  SERVICE 
30  N.  Dearborn  St. 
CHICAGO 


Columbian  Mutual  Tower 

MEMPHIS,  TENN. 

CREATORS 
OF  LOCAL 
DISPLAY 
FROM  A  NEW 
SOURCE 

Oor  Badneaa  Berlew  and  many  otbar 
featara  page*  now  mnnlng  In  mor* 
than  M  leadinc  Amarlcan  and  Oan- 
adlan  newapapara.  Writ*  or  wlr* 
for  oar  raproaontatlTO. 


Ad  rertising  Managers! 

Cel  \}our  !,hare  of  Specialty  Shop 
Advertising.  .  .  . 


Subscribe  to  this 
specialized  women’s 
wear  mat  service 

or  * 

Specialized  Milli- 
nerv  marrix  service 


GARMENT  CENTER 
ADVERTISING  SERVICE 

134  West  32nd  Street  New  York 


UNITED  PRESS  ASSOCA-nONS 
World  Boilding  New  Toik 


A  weekly  feature  of 
great  merit — 

H  ouse  Pi  ans 

for 

Home  Builders 

Designs  by  leading  architects 
which  will  attract  readers  and 
special  advertising.  For  reser¬ 
vation  terms,  write 

KING  FEATURES 
SYNDICATE,  Inc. 

241  W.  S8th  St.,  New  York  City 


Let  Your  Readers  See 
Elach  Sport  Development 

AS  EDGREN 
SEES  IT 

BOB  KDURKN’S  THREE 
TIMES  .A  WEEK  SPORT 
SERVK’E  CONSISTS  OF 
TWO  MID-WEEK  STORIE.S. 
WITH  ONE  TWO  COLUMN 
I  [.LUSTR  ATION  —  AND  A 
FEATURE  ARTICLE  FOR 
SATCKDAY  OR  SUNDAY 
WITH  A  FIVE  COLUMN 
CARTOON  LAYOUT.  MATS 
CAN  BE  CUT  TO  THREE  OK 
FOUR  COLUMN  SIZE. 

THE  BELL  SYNDICATE,  INC. 

John  N.  WhfHder,  Tren. 

154  Nassau  St.  New  York  City 
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The  Spirit  of 
the  Sun  Carrier — 

^  Add  to  the  list  of  heroes  of  peacetimes  the  name  of  Albert 
E.  \\  allis — Sun  Carrier. 

^  Over  60 — a  Sun  Carrier  for  many  years.  On  the  morning  of 
Christmas  Eve.,  at  a  time  when  only  Sun  Carriers  and  milk¬ 
men  were  abroad,  he  was  brutally  attacked  by  a  hold-up 
man. 

^  Beaten  down,  battered  about  the  face  and  head,  he  was  car¬ 
ried  to  the  hospital.  As  soon  as  his  wounds  were  dressed,  he 
insisted,  against  the  advice  of  the  doctors,  on  going  back  to 
his  route  and  directing  the  delivery  of  his  Sunpapers  before 
being  forced  to  go  to  bed. 

This  is  the  spirit  of  the  Sun  Carrier.  An  unusual  occur¬ 
rence,  of  course.  Yet,  day  after  day,  carriers  who  put  the 
Sunpapers  at  the  doors  of  Baltimore  homes  cover  their 
routes  with  the  same  spirit — Come  what  may,  the  Sun¬ 
papers  must  he  delivered! 

If  Elbert  Hubbard  were  alive  today  to  write  a  new  “Message 
to  Garcia” — he  might  go  far  without  finding  a  better  hero 
than  Albert  E.  Wallis,  Sun  Carrier. 

December  Average  Net  Paid  Circulation 
Daily  (M.  &  E.)  .  .  241,536 
Sunday .  187,069 

JOHN  B.  WOODWARD 
Bowery  Bank  Bldg., 

110  E.  42d  Street,  New  York 

GUY  S.  OSBORN 
360  N.  Michigan  Ave.,  Chicago 


Everything  in  Baltimore  Revolves  Around 


MORNING  EVENING  SUNDAY 


Baltimoreans  Don't  Say  ''Newspaper" — They  Say  "SUNpaper" 


J 
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It  was  the  Bond  Buyers 

of 

PHILADELPHIA 

that  bought  the  biggest  slices  of  Jay  Cooke’s  U.  S.  Government  Bonds  to  finance  the  War  to  Pre¬ 
serve  the  Union  not  to  mention  their  recent  big  participation  in  the  recent  World  War  Bonds. 

They  also  helped  liberally  in  financing  the  great  American  trans-continental  railroad 
systems,  and  made  is  possible  for  Chicago  and  New  York  to  get  their  street  railways,  and 
it  was  the  Philadelphia  bond  buyer  who  financed  the  first  “tube”  of  London’s  underground  railway. 

Bonds  have  to  be  good  for  the  Philadelphia  buyer  to  be  interested.  If  you  have  something 
that  can  bear  close  scrutiny,  tell  it  to  the  Philadelphia  Bond  Buyer. 

DOMINATE  PHILADELPHIA 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  news¬ 
paper  “nearly  everybody”  reads — 

Slie  €knM  WWin. 

PHILADELPHIA’S  NEWSPAPER 

Net  paid  daily  average  for  1925: 

524,662 

The  circulation  of  The  Philadelphia  Bulletin  is  the  largest 
in  Philadelphia  and  is  one  of  the  largest  in  the  United  States. 

NFW  YORK  DKTROIT 

247  Park  Avenue  C.  L.  Weaver,  Verree  &  Conklin,  Ine. 

<  Park-I,exinftfon  Rldfc. )  321  I,afayette  Boulevard 

CH1CA(;0  SAN  ITIANCISCO 

Verree  &  Conklin.  Inr.  Thomas  L.  Emory,  Verree  &  Conklin,  Inc. 

28  E.  Jackson  Boulevard  h8l  Market  Street 


